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GEORGIA NEGOTIATING WITH
SWISS TRAIN MANUFACTURING
COMPANY TO OPEN FACTORY IN
COUNTRY

Georgia has opened negotiations
with Swiss train manufacturing company
Stadler Rail to open a factory in the
country which will produce subway and
railway trains, the Ministry of Economy
of Georgia announced in August. Stadler
has supplied Georgia with double-decker
trains which serve passengers on the
high-speed Thilisi-Batumi line.

CENTRAL BANK LOWERS
REFINANCING RATE TO 8%

The National Bank of Georgia (NBG)
cut the refinancing rate by 0.25 percent-
age points to 8% in early August on the
heels of lower inflation, which reached
5.7% in July. According to the revised
forecast of the NBG, the economy is
expected to shrink by 5% in 2020, exert-
ing downward pressure on the inflation
forecast.

2,700 FOREIGNERS APPLY FOR
REMOTELY FROM GEORGIA
TRAVEL AND WORK PROGRAM
Nearly 2,700 foreigners had applied
for the ‘Remotely from Georgia’ program

by early August, which allows freelanc-
ers and distance workers to travel to
Georgia and work from the country for
at least six months. Only travelers whose
passports allow them to stay in Georgia
for 360 days and who earn at least 2,000
euros a month will be considered eligible
for the program. Upon arrival, they must
go into 8-day quarantine at their own
expense.

FOREIGNERS ENTERING GEORGIA
MUST PRESENT PCR TEST RESULTS,
QUARANTINE TIME REDUCED TO
EIGHT DAYS

Foreigners entering Georgia as of
September 15 must present PCR test
results for coronavirus carried out within
the preceding 72 hours prior to arrival in
the country. As of the same date, arrivals
only have to spend eight days in quaran-
tine instead of the former 12.

GEORGIA TO RECEIVE $150
MILLION EUROS IN MACRO-
FINANCIAL ASSISTANCE FROM EU
TO LIMIT ECONOMIC FALLOUT OF
CORONAVIRUS

The European Commission, on
behalf of the EU, has agreed on a
memoranda of understanding on macro-
financial assistance (MFA) programs
with eight partners, including Georgia.




The agreements are part of a €3 billion
MFA package for 10 enlargement and
neighborhood partners, aimed to help
them limit the economic fallout of the
coronavirus pandemic, announces the
Delegation of the EU to Georgia. The
eight countries are Albania, Georgia,
Jordan, Kosovo, Moldova, Montenegro,
North Macedonia, and Ukraine. For
Georgia, the €150 million from the MFA
program is contingent upon efforts to
strengthen public finance management,
improving governance, sectoral reforms,
and labour market policies.

GERMANY PLEDGES 310 MILLION
EUROS IN CORONAVIRUS
ASSISTANCE

Germany has pledged €310 million in
aid to help the country fight COVID-19
as well as to implement various regional
projects. More specifically, €180 million
will be given for anti-COVID-19 mea-
sures while the remaining €130 million
will go towards regional infrastructure
projects. Today, Georgia is one of the
largest recipients of German financial
support per capita.

PRIVATIZATION SALES IN FIRST
HALF OF YEAR GENERATE NEARLY
$20 MILLION

More than 58 million GEL ($18.80
million) was transferred to the state
budget by the sale of state property in
the first six months of 2020, the National
Agency for State Property reported in
mid-August.

GEORGIAN EXTERNAL TRADE
DOWN 17.6% IN JANUARY-JULY
2020

Georgia’s external trade turnover
amounted to $6.03 billion in January-
July 2020, which is a decrease of 17.6
per cent compared to the same period
of last year, the National Statistics Of-

fice of Georgia (Geostat) reports. The
value of exports decreased by 16.8%,
reaching $1.75 billion, while imports
also decreased 17.9% and amounted to
$4.27 billion. The trade deficit equaled
$2.51 billion —41.7% of total trade turn-
over. Georgia’s top trading partners were
Turkey ($843 million), Russia ($702 mil-
lion), and China ($627 million).

STANDARD & POOR’S AFFIRMS
GEORGIA AT ‘BB’ WITH STABLE
OUTLOOK

Standard & Poor’s (S&P) Global
Ratings has affirmed its ‘BB/B’ long- and
short-term foreign and local currency
sovereign credit ratings of Georgia with
a stable outlook.

S&P reported on August 28 that “the
coronavirus pandemic has pressured
Georgia’s economic, external, and fiscal
metrics by hitting tourism, remittances,
and foreign direct investment (FDI)
inflows. However, ‘financing secured
by the authorities from international
financial institutions (IFIs) will mitigate
lost foreign exchange (FX) revenues,
while covering Georgia’s larger twin
fiscal and external deficits.’ It also said
that Georgia’s economy ‘will only re-
cover’to 2019 levels in 2022. The report
also noted that ‘policymakers’ efforts to
widen Georgia’s economic base, diver-
sify its export geography and foreign
investment, and develop its infrastructure
are likely to maintain strong economic
growth while gradually reducing external
imbalances in the medium-term.’

GEORGIA ATTRACTS $1.31 BLN
IN FDIS IN 2019, UK TOP FOREIGN
INVESTOR

Foreign direct investments (FDI) in
Georgia amounted to $1.31 billion in
2019, which is a 0.3% increase compared
to 2018, show the latest adjusted data of
the National Statistics Office of Georgia

(Geostat). The share of the three largest
investor countries in the total volume
of foreign direct investments reached
41.6% in 2019. 50.4% of FDIs were in
the financial sector ($272.1 million),
energy ($261.6 million) and transport
and communications ($126.8 million).
Following the UK, Turkey (13.4%),
Ireland (10.2%), the United States (8.%),
and the Netherlands (7.7%) were the next
largest foreign investors.

WORLD BANK PLEDGES 35.7
MILLION EUROS TO IMPROVE
INTERNET CONNECTIVITY IN 1,000
GEORGIAN VILLAGES

1,000 villages in Georgia will receive
better internet connectivity as the World
Bank’s Board of Executive Directors
has approved €35.7 million to support
the country’s digital transformation. The
Log-in Georgia Project aims to connect
people, enterprises and institutions across
rural Georgia to high-quality, affordable
broadband internet and promote the use
of digital services, the World Bank an-
nounced in late August. By increasing
the coverage of high-speed broadband
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internet services in rural settlements, the
project aims to promote digital financial
services and e-commerce, as well as
online e-government services, as well
as promote remote e-learning and tele-
medicine.

WB ENTERPRISE SURVEY:
GEORGIA IN TOP 10 COUNTRIES
IN TERMS OF LOW BRIBERY
PREVALENCE

The World Bank published a new
Enterprise Survey in late August in which
Georgia ranked in the top 10 countries
in terms of low bribery prevalence. In
Georgia, bribery incidence, which is the
percent of firms experiencing at least
one bribe payment request, amounted
to 1.3%— compare to the same indicator
in 2008, when it was 9.8%. “The result
achieved by Georgia in the World Bank
Enterprise Surveys has made the country
and me personally as the head of the tax
authority proud,” said Finance Minister
Ivane Matchavariani, commenting on
the result Georgia attained in the rank-
ing. In Georgia, business owners and top
managers of 581 firms were interviewed
for the study from March 2019 through
January 2020.

PRODUCE IN GEORGIA TO
BEGIN SUPPORTING SIX NEW
ECONOMIC ACTIVITIES

To tackle the economic challenges
caused by COVID-19, some changes
have been made to the state program
Produce in Georgia, which will now sup-
port six new economic activities in the
country. The six new economic activities
are computer gaming, hospitals, general
and specialized medical practices, dental
practices, and the purchase and leasing of
film equipment. Since 2014, Enterprise
Georgia has supported about 12,000
beneficiaries in starting and expanding
businesses.
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GEORGIAN ECONOMY SHRINKS
5.5% IN JULY

Estimated real gross domestic prod-
uct (GDP) declined by 5.5% in July 2020
year-on-year and by 5.8% in the first
seven months of 2020 year-on-year, the
latest data from the National Statistics
Office of Georgia (Geostat) show.

In July 2020 estimated real growth
compared to the same period of the
previous year was negative in almost
all activities, other than mining, quarry-
ing and water supply, sewerage, waste
management, and remediation activities.

GEORGIAN HAZELNUTS REGAIN
EXPORT MOMENTUM FOLLOWING
STINK BUG SLOWDOWN

Georgia had exported twice as many
hazelnuts by the end of August than it
did in 2019, Ministry of Agriculture data
show. The major European countries to
which Georgia has exported hazelnuts
include Germany, Italy, Czechia, Spain,
Poland, and Lithuania. Georgia expects
to harvest 50,000 tonnes of high-quality
hazelnuts this year, says the Georgian
Ministry of Agriculture.

AUGUST INFLATION: PRICES

OF FOOD, NON-ALCOHOLIC

BEVERAGES DOWN IN GEORGIA
The prices of food and non-alcoholic

B\ T

S L
beverages decreased month-on-month
in August by 0.5 %, Geostat data show.
Prices were lower for: fruit and grapes
(-10.6%), vegetables (-2.8%), coffee, tea
and cocoa (-0.7%) On the other hand,
prices increased for milk, cheese, and
eggs (+2.2%) and for transport. Overall,

in August 2020 the consumer price index
decreased by 0.02% compared to the pre-
vious month, while the annual inflation
rate amounted to 4.8%.

GEORGIA TAKES 8TH PLACE IN
WORLD ECONOMIC FREEDOM
RANKING

Georgia has taken 8th place among
162 countries in the world in the annual
economic freedom report published by
the Fraser Institute.

The report measures economic free-
dom based on regulations, freedom to
trade internationally, size of government,
property rights, government spending,
and taxation. It says that ‘people living
in countries with high levels of economic
freedom enjoy greater prosperity, more
political and civil liberties, and longer
lives.’

DOMESTIC TOURISM DOWN
37.2% IN Q2 2020

About 596,500 Georgian tourists
aged 15 years or older made 675,700



visits (-37.2%) within Georgia in the
second quarter of 2020.

Domestic tourism resumed on June
15 in Georgia after months of lockdown
due to the spread of coronavirus in the
country.

The Georgian capital city of Thilisi
was the most visited destination by do-
mestic tourists in Georgia, followed by
the regions of Imereti, Adjara, Kakheti,
and Mtskheta-Mtianeti.

FLIGHT RESTRICTIONS
PROLONGED UNTIL AT LEAST
OCTOBER 31

Coronavirus-related restrictions on
regular international flights have been
prolonged in Georgia until October 31,
the Georgian Civil Aviation Agency
announced in mid-September. It further
noted that the restrictions will not apply
to flights carried out between the airports
of Thilisi, Munich, Paris, and Riga, as
well as cargo, governmental, ambulance,
and emergency flights. Georgia shut
down air traffic on March 21 in order to
prevent the spread of coronavirus.

The government has also evacu-
ated over 10,000 Georgian citizens from
abroad amid the coronavirus pandemic.

WHATSAPP DEVELOPER INVESTS
IN GEORGIAN ONLINE SHOPPING
PLATFORM PHUBBER

)
Phubber

Secondhand clothing and accessory
app Phubber has received an investment
from WhatsApp developer and share-
holder Eugene Fuchsman. Phubber is a

digital marketplace that connects people
who want to buy and sell clothes and
accessories. With the new investment,
Phubber will aim to expand to interna-
tional markets.

AUGUST 2020: MONEY TRANSFERS
TO GEORGIA UP 25.8%

The volume of money transfers to
Georgia in August 2020 was $184.2 mil-
lion, which is a 25.8% increase compared
to August 2019, says the National Bank
of Georgia (NBG). More than one-third
of money transfers came in from the
European Union ($74.53 million). The
largest countries from which remittances
were sent were: Russia ($34.94 million),
Italy ($27.95 million), USA ($22.05
million), Greece ($20.64 million), Israel
($14.3 million). 95% of all remittances
from abroad came from 19 countries.

MEN’S AVERAGE SALARIES 46%
HIGHER THAN WOMEN’S IN
GEORGIA

The average monthly nominal earn-
ings in Georgia for men (1,352.4 GEL)
were 46.3% higher than for women
(924.2 GEL) in the second quarter of
2020, show Geostat data.

The annual growth of earnings
amounted to 10.7 GEL for women, while
it decreased by 67.4 GEL for men. The
average monthly nominal earnings in
Georgia decreased by 2.5% (29.6 GEL)
in the second quarter of 2020 compared
to the same quarter of the previous year

and amounted to 1,150.1 GEL.

GEORGIA BECOMES 1ST
COUNTRY TO HOLD WORLD
TOURISM ORGANIZATION
EXECUTIVE COUNCIL SESSION
OUTSIDE SPAIN

Georgia has become the first country
to ever host a session of the World Tour-
ism Organisation’s (WTQ) Executive
Council outside Spain. Delivering a
speech during the 112th session of WTO
in Thilisi earlier today, Georgian Prime
Minister Giorgi Gakharia stated that
Georgia and the WTO “have been linked
with long, successful cooperation which
is becoming more and more fruitful.’

GEORGIAN CENTRAL BANK
TO SELL OVER $200 MILLION
THIS YEAR TO STOP LARI
DEPRECIATION

In order to control the lari’s depre-
ciation against the US dollar, the NBG
will sell more than $200 million by the
end of this year, the NBG has pledged.
As of September 16, the exchange rate
for 1 USD was 3.1546 GEL, while for
1 EUR it was 3.7521 GEL. The NBG
explained that the depreciation of the lari
in September was caused by ‘tensions of
the election campaign period...which is
temporary and will not affect inflation,
which, according to the current forecast,
will continue to decline over the rest of
the year and fall below the target level
in the first half of 2021.’
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Rusudan Maisuradze

Founded Iin 1995
BLB celebrates the
25th anniversary.

To celebrate the jubilee BLB hosted a reception that
was one of the last public gatherings before COVID-19
outbreak in Georgia.

The firm announced its intention to usher in the new
era with the expansion of practice and the team.
Rusudan Maisuradze, LSE graduate, and former
counsel for TBC Group joined BLB as a new Partner.
On the question of what makes BLB stand out from
other firms, Rusudan says she praises BLB for the
unique experience, values, and plans she shares with
the firm. Rusudan says she has always been
impressed with the firm’s performance that is charac-
terized by a success-oriented approach, involving
carefully elaborated detailed plan of actions for each
matter and the client; the firm is known for its unre-
lenting commitment to excellence and value-added
services to the clients. This has been demonstrated by
the firm’s mobilization in times of the rapid spread of
COVID-19 when BLB created COVID-19 Resource
Center and special TaskForce supporting the clients
and communities pro-bono to respond to the legal
implications of the pandemic in an emergency
manner. “BLB has the team with an exceptional expe-
rience of guiding investors through the underdevel-
oped legal environment of Georgia in the extremely
important process of transferring into a market econo-
my back in the 90s. This team has participated in
investment projects of historic importance for our
country and they are still doing a stellar job. Now
when there is extreme competition among respectable
local and international law firms, BLB manages to
maintain the leading position on the Georgian legal
market that is evidenced by the international rank-
ings conducted by Legal 500, Chambers, and Part-
ners, IFLR 1000. BLB has always been the respect-
able law firm chosen by prominent investors, the firm
whose name was always distinct on the Georgian legal
market and I did not hesitate to make the decision on
collaboration, decision was made in a flash.” — says
Rusudan.

Rusudan also speaks about the expectations one shall
have after her collaboration with BLB: “the firm kicks
off the new decade as a full-scale law firm. We are
offering the clients the services from our white-collar
criminal and regulatory practice led by our Partner
Maya Mtsariashvili; while I will be the responsible
Partner for the services the firm offers in the fields of
EU Regulations, Business & Human Rights, and
Media Law.”

As its strategic vision for the future decade, the firm
claims to be devoted to further develop
state-of-the-art manners of delivering legal service,
encourage innovation, welcome diversity, and to put
more efforts in Pro Bono work.
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European theatre capltéF'!
reflections on the stage in the
times of COVID

TATJANA MONTIK

he harbor city of Batumi has

been transformed during the

pandemic. After a short influx
of local tourists, its bustling summertime
atmosphere has disappeared, even on its
famous seaside boulevard.

But this is exactly how Andro
Enukidze, artistic director of the Ilia
Chavchavadze Drama Theater of Ba-
tumi, likes the city: peaceful, intimate,
and quiet. Enukidze, who is also a Pro-
fessor at the Shota Rustaveli Movie and
Theater University, says he sees Batumi
asaplace of opportunity in the art world.

“When I came to work in Batumi, I
had an excellent chance to use my pre-
vious experiences received from many
international stages and to establish my
own creative world here,” says the artist,
his eyes sparkling.

Since 2014, when he was appointed
main artistic director of the Batumi
Drama Theater, Enukidze has cherished
the dream of Batumi becoming a new
theater capital of Europe. Little by little,
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he says his dream is coming true, and the
city is gradually witnessing the birth of
a vibrant theatre life.

Last December, he organized an
international theater festival, in which
some of the world’s most renowned
theater groups took part, including the
Berliner Ensemble.

However, due to the pandemic, the
theater’s international activities had to

r

be cancelled. “What could we do about
it? The whole world is experiencing
shutdowns, so we have to share in this
destiny, too”, he says.

Shortly before the curfew was put in
place in March, Enukidze was in Poland
rehearsing, as the invited director to stage
Berthold Brecht’s Caucasian Circle at the
Heleny Modrzejewskiej Drama Theater
in Legnicy. Suddenly, however, after
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Andro Enukidze was born in Thilisi. His father

was manager of the famous Georgian vocal and
instrumental ensemble Rero. The artistic director of
the Batumi State Ilia Chavchavadze Drama Theater and
Professor at the Shota Rustaveli Movie and Theater

University in Thilisi, Enukidze graduated from Thilisi We work to create the value our clients,
. . . . our people and our communities are
Shota Rustaveli Institute for Movie and Theater in looking for. Andwe do this by building

1987. He has since staged more than 80 theater long-term, sustainable relationships. —
pieces in different theaters of Georgia, Russia,
Romania, Turkey, and Poland, and is the founder and
chairman of Batumi International Theater Festival, in
addition to being the co-founder of the faculty for
directing at the University of Ankara in Turkey.

www.pwc.com/ge

only two weeks of rehearsals, he had to abandon the project
and return home to Georgia.

Enukidze has gained a reputation as director, having worked
with different theaters abroad. “Traditionally, Georgia has a

well-developed theater culture,” he says. “Georgians love the-
ater, and our audiences are highly demanding. So if you manage
to capture the attention of a Georgian viewer, your success on
the international stage is almost guaranteed.”

Now, Andro Enukidze is by no means giving up his inter-
national engagements: “In December, our Polish colleagues
will be waiting to continue our rehearsals, as they plan to have
a premier before New Year’s Eve.”

Despite the lockdown, Enukidze’s artistic life is full. He
recalled these last months with enthusiasm, saying “We couldn’t
have live rehearsals, but had a lot of online activities.”

He’s been teaching two groups of students, in Batumi and

Thilisi, and says he can’t recall having had such a busy life as @2019 PricewaterhouseCoopers Georgia LLC
All Rights Reserved

now, during the pandemic. “It’s very time-consuming to reach
a person’s mind via the Internet. We used to start our online
sessions at 3 p.m. working until 1 or 2 a.m. With my Batumi
students I was rehearsing Romeo and Juliet, while I was spend-
ing the rest of the time with my Thilisi group of eight young
theater directors, each of whom is a distinctive ‘planet’, needing
special attention. I think the curfew barely touched me nega-

tively. When I finished online lectures, I wrote or read, then at
6 in the morning I went out for a walk, then went to bed and
woke up at 10 a.m. to continue my routine.” > To find out how we could work with you visit

us at: King David Business Centre, 7th floor,
#12 M. Aleksidze Street, Thilisi, Georgia, 995 32 2508050




Because many performances were
cancelled, the Batumi Drama Theater ex-
perienced financial shortages. “This year,
we had planned to stage nine new plays,
for which we got funding from the Adjara
government. However, as the pandemic
got in the way, we had to reimburse the
money back into the pandemic fund,” he
said with a tone of regret.

Enukidze shows off a newly obtained
luxury — a live rehearsal onstage — with
pride. The theater building, freshly
renovated last year, is a special source
of pride for its director, and no wonder
— the lighting, sound and other technical
installations are in line with the highest
international standards. Enukidze recalls
that during their last festival in Decem-
ber, members of the production group of
the Berliner Ensemble were so pleased
with the organization of the festival, that
they said it was “their best tour in the
last 30 years.”

With actors rehearsing live onstage
again, the drama of the pandemic seems

14 | Investor.ge ® OCTOBER-NOVEMBER 2020

to have been as surreal as a performance.

“After lockdown, we staged an open-
air play on the staircase in front of our
theater. It was a beautiful play entitled
Electra’s War by Nino Kharatishvili,
directed by Guram Matskhonashvili. The
decorations matched the scenery of our
beautiful city, and the Bordeaux tones
of our theater armchairs were striking,
placed in the open square in front of
our building; due to the new regulations
we could only place 200 chairs, even in
an open space. Fortunately, however,
people came from far away to watch our
performance.”

On July 26, the Batumi Drama The-
ater held a live streaming event on Adjara
TV. It was a new performance of Last
Stop, a play revived after ten years and
based on the famous American movie
Incident, which had formerly been a
great success with Batumi theater-goers.

This September, the troupe will per-
form another open-air interactive play,
in which professional actors and Batumi

children perform together in a drama
based on Hellados, a story by the famous
Georgian writer Nodar Dumbadze. The
young actors for this piece were chosen
by casting previously organized in sev-
eral Batumi schools.

Over the last six months, Andro
Enukidze has seriously reflected on the
creative process in theater.

“Especially after the experience of
the pandemic, you start to understand
clearly that theater is not just a creative
infrastructure, but also a place where
miracles happen. If there is no miracle
on the stage, your theater is dead. That’s
why we must invent new technologies
to open the full potential of an actor on
stage, so that for the audience the result
is a shock.

During my career, | have experienced
examples of such phenomena in other
theaters, but often no one shares this
know-how, so as director of the theater I
must invent this magic myself. Atheater
performance is a public matter, as well
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as a difficult task. Naturally, during a
pandemic it becomes even more dif-
ficult, since people don’t want to go to
the theater to be disappointed, so we must
astound them — or else all your work has
been in vain.”

Enukidze is not only a dreamer, he’s
a perfectionist. “Theater is a highly
important part of my life. Of course,
there are people who love khinkali more
than theater, and though I have nothing
against khinkali, it’s theater and not
khinkali that I do best. However, there’s
no guarantee that I can do it forever,” he
mused. “Theater is like a horizon slowly
moving away from you as soon as you
approach it. Or let’s say, theater to me is
like the carrot in front of a donkey — as
soon as [ try to create something impor-
tant, something sacred slips on, ahead of
me, moving faster.”

In October, Andro Enukidze plans
his fourth performance this year, a play
based on short stories by Leonid An-
dreyev. “Without a real stage, however,

this particular play is unthinkable,” he
said. He hopes that regulations will al-
low it to be performed live on stage in
the Batumi Drama Theater.

Regional Corporate and
Investment Banking Services

PASHA Bank is a Baku-based financial institution operating in Azerbaijan,
Georgia and Turkey, providing corporate and investment banking services to
large, medium and small enterprises.

N2 PASHA Bank
A"y New heights. Together.

+995 322 265 000 | pashabank.ge
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How USAID is helping Georgia secure the elections
from cyberattacks, disinformation and COVID-19

USAID IS SUPPORTING GEORGIA TO
BUILD A STRONGER DEMOCRACY
THAT RESPONDS TO THE NEEDS
AND INTERESTS OF ITS CITIZENS.

AS THE GEORGIAN PEOPLE

LOOK FORWARD TO OCTOBER’S
PARLIAMENTARY ELECTIONS, USAID
IS PARTNERING WITH GEORGIA’S
CENTRAL ELECTION COMMISSION
TO DEVELOP NEW TOOLS TO
PREVENT CYBERATTACKS, COUNTER
DISINFORMATION, AND PROTECT
VOTERS AMIDST THE COVID-19
PANDEMIC.

a historic opportunity to further con-

solidate their country’s democratic
development. Georgian voters will go
to the polls on October 31 to elect their
representatives in parliament. These elec-
tions will take place under a reformed
electoral system that has the potential to
result in a more pluralistic parliament that
reflects the diverse views and interests of
Georgian society.

The United States Agency for Interna-
tional Development (USAID) launched its
Elections and Political Processes project
in 2019 to empower the Georgian people
to build a more responsive democracy
in the long-term. Through this initiative,
USAID is deepening its long-standing part-
nership with Georgia’s Central Election

This year, the Georgian people have
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Commission (CEC), helping it upgrade its
infrastructure and procedures to protect
the elections from cyberattacks and disin-
formation and to ensure health and safety
on election day.

“USAID assistance empowers citizens
from all walks of life to contribute to Geor-
gia’s transition to a mature, consolidated
democracy. At the most basic level, that
means ensuring that elections reflect the
will of the people and are conducted in
a way that inspires public confidence -
confidence in the electoral process itself,
and confidence in the legitimacy of the
government that forms as a result. We are
enriching our longstanding partnership
with the Central Election Commission,
helping them strengthen and diversify their
toolkit for administering free and fair elec-
tions,” comments USAID/Georgia Mission
Director Peter Wiebler.

MODERN INFRASTRUCTURE TO
COMBAT MODERN THREATS

The CEC took an important step for-
ward on August 17 with the opening of a
new USAID-funded cybersecurity server
center to protect the election administra-
tion system from cyberattacks. Delivered
through USAID’s partnership with the Inter-
national Foundation for Electoral Systems
(IFES), a key implementing partner of the
Elections and Political Processes project,
the center will enable the CEC to repel
potential future cyberattacks and protect

the voting process from manipulation by
malign actors. In addition to the new serv-
ers, the assistance includes cybersecurity
training for CEC employees.

This support is timely, and not only be-
cause 2020 is an election year. Georgia
has been the target of several high-profile
cyberattacksin the past 12 months. In Oc-
tober 2019, an attack by Russia’s military
intelligence service knocked out several
thousand web pages, including Govern-
ment of Georgia pages and the website of
the Georgian Public Broadcaster. In April,
an attack resulted in the leak of personal
data on Georgian citizens. On September
1, reports indicated another cyberattack
targeting Georgia’s Ministry of Internation-
ally Displaced Persons from the Occupied
Territories, Labour, Health and Social Af-
fairs. The CEC’s new cybersecurity server
center will strengthen Georgia’s defenses
against election-focused attacks and
bolster public confidence in democratic
elections and political processes.

CEC Chairperson Tamar Zhvania em-
phasized the importance of cybersecurity
in this environment:

“Cybersecurity and disinformation
are modern-day challenges that impact
various sectors across the globe. Indeed,
they have no border and have the capac-
ity to penetrate the most secure public
and private spaces. We are not immune
to this global threat and we realize the
significance of the issue; having in place



electoral security measures is a priority for
our administration.

In light of challenges related to the
security of elections, for our administra-
tion to have long-term partners such as
USAID and the International Foundation
for Electoral Systems, which support and
facilitate the strengthening of our server
infrastructure and cyber-hygiene culture,
is critically important.”

In addition to cybersecurity support,
USAID is supporting the CEC to establish an
Information Protection Center. The center
will be a unit within the CEC devoted to
monitoring and responding to election-
related disinformation. USAID assistance
includes procuring hardware and software
for disinformation monitoring, providing
training for the CEC’s disinformation moni-
tors, and delivering ongoing technical as-
sistance to help the CEC set up the center
and ensure that it continues to function
effectively. Currently under development
at the time of writing, the Information Pro-
tection Center is scheduled to go online
in September, helping ensure that citizens
have fact-based information during the
pre-election period.

Keti Maisuradze, the IFES Country
Director in Georgia, emphasized the
importance of strengthening Georgia’s
defenses against both cyberattacks and
disinformation: “The 2020 parliamentary
elections, which are critical for Georgia
to continue its path toward consolidating
its democracy, must be secured against
cybersecurity vulnerabilities and the pos-
sibility of malign influence by domestic and
foreign disinformation efforts.”

USAID ASSISTANCE HELPING KEEP
VOTERS SAFE ON ELECTION DAY
In addition to helping Georgia secure
its election infrastructure, USAID is partner-
ing with Georgian institutions to develop
tools to protect citizens when they go to
the pollsin October. That includes helping
the CEC prepare for a safe election day,
engaging Georgia’s Ministry of Health
and National Center for Disease Control
and Public Health to develop a plan for
ensuring adequate physical distancing
and sanitary measures at polling stations.
IFES is currently assessing the CEC’s needs
for conducting safe elections. This assess-
mentincludes focus group discussions with
voters to hear their concerns and ensure
that measures are taken to ensure voter
confidence in the health and safety of

the voting process. When the assessment
concludes, USAID will support the CEC to
implement the recommended procedures
and procure the necessary equipment
and supplies, including medical masks and
personal protective equipment to protect
voters, polling station workers, observers,
and others involved in the process. At
the same time, USAID is engaging with
the CEC and with civil society partners to
ensure that citizens are well informed of
voting procedures ahead of the elections.
This broad-based assistance represents
the latest chapter in the long-standing
partnership between the U.S. Govern-
ment and the CEC, a point emphasized
by Chairperson Zhvania: “Itisimportant to
note this large-scale unprecedented as-
sistance. It should also be underlined that
thisis not the only aid we receive from our
American partners. The US has long been
areliable and long-term partner for us.”

USAID’S GROWING EMPHASIS
ON HELPING GEORGIA BUILD
RESILIENCE TO MALIGN
INFLUENCE

USAID’s partnership with the CEC re-
flects its growing emphasis on ‘resilience’
- helping Georgia build the institutions,
infrastructure, and practices necessary to
protect its society from malign influence,
whether it be disinformation, cyberattacks
against key infrastructure, Russia’s contin-
ued occupation of Georgian territory and
the hardship faced in conflict-affected
communities, or economic dependence
on the Russian market.

Left to right: U.S. Ambassador to Georgia Kell
USAID/Georgia Mission Director Peter Wiebler

y C. Degnan, CEC Chairperson Tamar Zhvania,

Under its new Country Development
Cooperation Strategy for 2020-2025, USAID
is placing its highest priority on support-
ing Georgia to build resilience against
these kinds of malign influence which
pose significant challenges to Georgia’s
self-reliance. Over the next five years and
beyond, USAID will partner with the Gov-
ernment of Georgia, independent institu-
tions such as the CEC, the private sector,
and civil society organizations to help
Georgia build a stronger, more inclusive
society that is able to withstand external
pressure and continue its journey toward
self-reliance.

About USAID support for elections and
political processes in Georgia: USAID’s
Elections and Political Processes project
aims to support Georgia’s democratic
development by enhancing electoral
integrity and citizen-responsive politics.
The four-year, $14.4 million initiative, com-
prising seven activities and nine local and
international implementing partners, will
build political party capacity to better rep-
resent citizen needs; equip citizen groups
with the tools to effectively engage parties
and elected representatives on behalf
of their interests; ensure level-playing-
field electoral competition; and boost
the electoral and political participation
of underrepresented groups, including
women, youth, persons with disabilities,
and ethnic, religious, and sexual minorities.
This project will define USAID's develop-
ment assistance to Georgia for the 2020
parliamentary and 2021 municipal elec-
toral cycles and beyond.
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Georgia: cradle of wine, khachapuri
and - oil-eating bacteria?

THE OIL INDUSTRY HAS LONG BEEN DISMISSIVE OF
MICROORGANISMS” ABILITY TO REMEDIATE SOIL
CONTAMINATED BY PETROLEUM HYDROCARBONS
DUE TO THE TECHNOLOGY’S LOW SUCCESS RATE,
BUT GEORGIAN STARTUP BIOCURE SAYS IT HAS
PERFECTED A PROCESS TO STAND THE FIELD ON

ITS HEAD.

BIOCURE
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JOSEF GASSMANN

eorgia has already once proven
itself an innovator in proposing
microbiological solutions to

modern problems: the country’s bacte-
riophage industry alleges it can stave off
a bacterial end of days with the help of
bacteria-eating viruses. Another Georgia-
grown startup with its roots in microbi-
ology, BioCure, seeks to use bacteria to

cure a different sort of blight — that of
petroleum hydrocarbon environmental
disasters.

And right on time: the oil spill man-
agement market is predicted to hit $140
— 175 billion by 2025, market estimates
assert.

The fact that some bacteria have an
appetite for oil is nothing new, and even
came to the attention of the general pub-
lic during the 2010 BP oil spill in the Gulf
of Mexico, which had a happier ending
than predicted due to oil-eating bacteria
present in the water.

However, the uptake of the technol-
ogy by the industry has been slow: the
technique has a low success rate when
deployed to gobble up oil spills in non-
laboratory conditions.

But BioCure’s approach is new, and
the startup believes it can revolutionize
the field.

>
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> A STICKY PROBLEM, A TRICKIER

SOLUTION

A market with a pain point, a novel
solution — why, then, hasn’t BioCure
become Georgia’s first unicorn?

BioCure co-founder Temo Rukhaia
says the complexity of employing bacte-
ria to remediate petroleum hydrocarbon-
afflicted terrains is enormous.

“Every site has its own bacteria
biodome. The bacteria you introduce
in one location to clean up a spill aren’t
guaranteed to work in another — in fact,
it’s very likely they will fail,” Rukhaia
says. The reason is that while all men are
created equal, all oil-eating bacteria are
not: they have to be adapted to a particu-
lar environment and not face destruction
at the “hands’ of other competing bacteria
on the food chain.

The approach currently used by com-
petitors, Rukhaia points out, doesn’t take
heed of these issues, noting there are cur-
rently two main techniques in the field.
One relies on bacteria that have worked
well in the past and offers a one-size fits
all approach, selling bacteria solutions
‘straight from the shelves.’

The second method is one of bio-
stimulation, which uses chemicals and
minerals to stimulate the growth of oil-
eating bacteria in the affected area. The
success rate of these approaches comes
to a halt at around 30%.

The BioCure approach is radically
different and involves analyzing the soil
sample, identifying the native bacteria
populations and rapidly — within days!
— isolating a strain of oil-eating bacteria
that will thrive and clean up best.

To do this, BioCure relies on years of
experience and expertise in identifying
the bacteria that will yield the best results
if applied in customized solutions — and
all this without disturbing the local eco-
system’s balance, which happens often
with other methods.
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PROPAGATING BACTERIA,
GROWING THE BUSINESS

BioCure will be tackling two issues
as it seeks to propagate — itself. Rukhaia
comments:

“The technology’s reputation has suf-
fered due to the use of one-size-fits-all
methods. Industry leaders look at this
kind of bioremediation with skepticism.
And so we are working on spreading
awareness that we have, in fact, the key
to this problem, and can prove that our
method works consistently and reliably
better than our competitors’.”

The second hurdle to overcome
is that of how to commercialize the
product abroad. Establishing service
centers and providers in other countries
is an expensive and time-consuming
process. Instead, BioCure wants to
focus on perfecting the technology and
establishing partnerships abroad with
service providers who will be licensed
to apply BioCure products. To this end,
the company is looking for partners that
can help the business grow not just with
investments, but that will help the firm
continue to carry out pilot projects and
demonstrate the efficacy of the product
to the industry.

...AND WHAT ABOUT COVID-19?

BioCure didn’t avoid the global CO-
VID-19 slowdown either.

“Things are crawling along. We were
working with one company to complete
a project that would have taken a month,
this was back in the beginning of the
year. Now, things are just inching along,”
Rukhaia says.

BioCure had also planned a three-
month period of travelling to attend
industry-specific events and expand the
firm’s network.

“We needed this because our indus-
try is very traditional when it comes to
marketing, it’s done through people —not

digital marketing. For the general public,
it might be a huge, even sexy, story that
there is a technology that finds bacteria
that eats oil,” Rukhaia jokes.

“But for the industry, it’s old news —
they’re used to it. That’s why we need to
meet with other businesses in the sector,
and explain to them that we are offering
something entirely different.”

But Rukhaia is optimistic about
both the near and short term: despite
the turndown, the future is still teeming
with possibilities and opportunities for
BioCure. When asked how BioCure
views the global trend of the turn towards
renewable energies, he notes the team
can only cheer the introduction of green
technologies.

“But the fact is the world cannot wean
itself off hydrocarbons in a day. They will
be around for a long time. And with the
introduction of green alternatives, we
see the prices for hydrocarbon products
coming down. This in turn will affect a
number of aspects of its production and
costs will be cut. That is to say — we still
have plenty of work ahead of us.”

But there’s a life after oil, too,
Rukhaia notes. The company already
has the technology to leech out precious
metals from residual soils from mining
operations, and is also ahead of its com-
petitors in this regard.

“The other current methods on the
market can retrieve up to 70-80% of pre-
cious metals that are left over in residual
piles from mining. But our technology,
a two-step process that again uses a tar-
geting and propagation mechanism, can
retrieve up to 99% of residual metals.”

And there are plenty of other applica-
tions out there into which BioCure may
consider branching in the future, includ-
ing degrading pesticides and enriching
depleted soils — something Georgia’s
many abandoned acres of wine vineyards
are already thirsting for...
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Georgian pharmaceuticals seek entry to markets

further afield with introduction of GMP standards

UNTIL NOW, GEORGIAN
PHARMACEUTICALS HAVE
BEEN LIMITED IN EXPORT TO
THE MARKETS OF THE STATES
OF THE FORMER SOVIET
UNION. THE INTRODUCTION
OF GOOD MANUFACTURING
PRACTICES IN THE COUNTRY
MAY ALLOW THE COUNTRY’S
PHARMACEUTICAL
PRODUCERS TO BEGIN
TARGETING NEW EXPORT
MARKETS, WHILE THE

PUBLIC WILL BENEFIT

FROM MORE SUPERVISION
OF PHARMACEUTICAL
MANUFACTURING AT HOME.

ANA MEZVRISHVILI

eorgia has a surprisingly long his-
G tory of excellence in medicine,

which is well-reflected by the
fact Georgian pharmaceuticals made for
an approximate 5% ($142 million) share of
total exports in January-September 2019,
GeoStat data show.

Considering the medication export
market has been traditionally limited in its
reach to post-Soviet countries, that’s not
bad for a country like Georgia, for whom
doors to the EU medication market have
been closed because of the absence
of a state-backed Good Manufacturing
Practices (GMP) standard in the country.

The issue of introducing GMP standards
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has long been on the agenda, and was
being discussed at least as early as 2014.
Now, however, the deadline for pharma-
ceutical companies to abide by the stan-
dard has been set for 2022. This may offer
Georgian producers the chance to grow
further afield, while the public will stand to
benefit from quality-controlled medicines
produced and consumed in the country.

Like many vitamins, the obligations will
produce a series of changes in the indus-
try and a degree of discomfort for some
producers, many of whom are asking for
an extension of the deadline to comply
with the standards.

WHAT IS GMP?
Good Manufacturing Practices (GMP)
“describes the minimum standard that

a medicines manufacturer must meet in
their production processes”, the European
Medicines Agency notes. Any manufac-
turer of medicines intended for the EU
market, no matter where in the world it is
located, “must comply with GMP, which
requires that medicines: are of consistent
high quality, are appropriate for their
intended use and meet the requirements
of the marketing authorisation or clinical
trial authorisation.”

The guiding principle behind GMP is
that it is impossible to monitor the qual-
ity of pharmaceutical products without
violating their integrity, thus making them
unsuitable for medical use. Thus, GMP fo-
cuses on a quality assurance mechanism.

Only the State Inspectorate, estab-
lished in June 2019, can issue a GMP

Total Georgian exports of medications
in millions of USD by destination for January-September 2019.

Data from Geostat
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certificate in the country, and acts as the
guarantor that a local manufacturer has
been inspected and issued a certificate
to verify the quality and reliability of its
product. In former years, Georgian phar-
maceutical companies have had to invite
private companies from the West to issue
certifications, but health experts say this
is not the right approach, and that GMP
certification should be administered by
the state.

THE MARKET NOW

The latest data show that 80 compa-
nies produce pharmaceuticals in Georgia.
90% of the main share of production is
divided between two companies: Aversi
and GM Pharmaceuticals (PSP). These two
companies occupy first place in both im-
ports and exports, of which their combined
share is 48%.

Both companies hold certificates that
comply with European proper manufac-
turing practices and are issued
by reputable European private
consulting firms, although to date,
neither company has received
a GMP certificate issued by the
Georgian state.

Currently, just one company,
Aversi, has submitted an applica-
tion for a GMP quality certificate.
Aversi Quality Director Natela
Karukhlishvili told Investor.ge that
the company has already sub-
mitted a large amount of docu-
mentation to the National Inspectorate
to obtain the certificate and has passed
the first stage.

“First of all, obtaining a state GMP
quality certificate will further increase the
credibility of our company on the export
market. When we register for export to an-
other country, we are always asked — how
is the state inspection done in Georgia? Or
we are asked to provide the latestinspec-
tion results. At this point we explain that we
have not yet implemented this practice,
and we have certificates issued by other
countries...but we still meet with distrust
that we are not constantly inspected and
monitored by the state.”

This was the first motivation to submit
the application to be certified against
GMP, Karukhlishvili says. Aversi is still wait-
ing for inspections to begin. The company
voluntarily applied for GMP certification
ahead of time, but this process will soon
be mandatory.

THE MARKET DOWN THE LINE

Currently, the state has set a deadline
of January 1, 2022 for companies in the
country to meet GMP standards.

This has been followed by discontent
from several companies; a number of
experts and industry representatives say
thatin Georgia, only about ten companies
have the real capacity to switch to the
GMP, European standard. Meanwhile,
other players on the market may be
forced to drop out of the industry due
to the sizable investments and technical
know-how required to meet the standard.

One particular challenge faced by
manufacturers is that GMP standards de-
fine the requirements they must meet, but
exactly how they are to go about fulfilling
the demands is not discussed. In many
cases, these are technical requirements
that have been gained by companies
based off their many years of experience.

WHERE DO GMPS COME FROM?
In 1962, the US Congress passed a bill not only increasing safety
requirements for medications, but also requiring proof of a product’s
effectiveness for the first time. This laid the foundation for the
statutory regulation of clinical studies. In 1969, the WHO formulated
the first guidelines for the production of pharmaceutical products -
the first GMP guidelines — with the goal of ensuring the traceability
of the production process. Thus began the era of the modern
pharmaceutical industry on the global market.

Moreover, those who have already
purchased the required equipment still
need tria time to perfect its use.

Several companies have asked the
Georgian Ministry of Health to extend
the deadline of the introduction of the
standard. President of the Pharmacists’
Association Levan Gogiberidze is directly
involved in negotiations with these busi-
nesses. Gogiberidze says many will meet
the standards, but not by the deadlines,
and they are thus requesting a deferral
not to a specific date but in accordance
with company development plans they
have submitted to the government for
examination.

Since at this stage only two enterprises
are ready to meet the standard (Aversi
and PSP), many of the other enterprises will
have to stop their activities, as a result of
which as many as 1,500 people could be
left without jobs, Gogiberidze says.

“This is unacceptable for either the

business or the country. Because the
equivalent of about $60-70 million a year
comes from exports made by these manu-
facturers.”

Executive Director of the Association of
Representatives of Pharmaceutical Com-
panies in Georgia, Irakli Margvelashvili,
also supports the postponement request,
and notes the state could get involved to
help the process along. One alternative
to the number of relatively small enter-
prises on the market, he notes, “could be
a merger, in which case the state could
invest and help bring them closer to the
GMP standard.” Margvelashvili does say,
however, that state aid will only be justifi-
able if the commercial potential of the
enterprises is properly understood.

“It would not be right for the state to
invest money if the goal is only to main-
tain these enterprises. It is important that
the investment be justified. Therefore, |
think the state should study and analyze
the enterprises that have further
commercial potential and de-
termine what the maintenance
of these enterprises will give us in
the short and long term,” he said.

Along with the GMP stan-
dard, the introduction of the
GDP (Good Distribution Practice)
standard is also crucial, which
governs the storage and trans-
portation of medicines.

“Medicines may work well but
spoil due to violation of storage
standards. Introducing the GDP standard
requires less costs. If a company claims it
can’t meet the GDP standards, it should
be banned from the market, because we
run the risk that we will lose quality medi-
cine during transportation,” Margvelashvili
says.

The introduction of these two stan-
dards in tandem, he says, will ensure
high quality, safety, and efficiency of
pharmaceutical products in circulation
in the country, as well as increase the
export of medicines produced in Georgia.
Moreover, the coronavirus pandemic and
closed global borders have clearly shown
how important it is for the state to remain
strong in isolation, and this includes the
capacity for local pharmaceutical pro-
duction. Moreover, with the introduction
of GMP / GDP, Georgia will advance its
obligations under the Association Agree-
ment with the European Union in the field
of healthcare.
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up to EU anff reduce acc"dents

ROAD ACCIDENT
LOSSES IN GEORGIA,
INJURIES AND
DAMAGE COSTS
AMOUNT TO 5% OF
GEORGIA’S GDP,
BUT BETTER ROADS,
POLICING AND
PUBLIC AWARENESS
HAVE SEEN ROAD
ACCIDENTS AND
FATALITIES FALL 20% IN
THE PAST FIVE YEARS.
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SALLY WHITE

eorgians across the country

have been asked to bear with

‘road improvements’ for a
while now. Motorists have been suf-
fering for years from the seemingly
interminable work on Georgia’s section
of European Route E60, the motorway
that will run from France to the borders
of China.

Nearer to home and just outside the
front door, cities and towns have been
torn up, disrupting the Thilisi districts of
Saburtalo and Vake, and central roads in
Telavi, Kutaisi, Kashuri, and Rustavi, to
name a few.

The latest local Eastern Partnership
(EaP) report on the European Union’s
Association Agreement applauds Geor-
gia for success in having “intensified its
efforts over the last decade to improve
the transport system in the country”,

noting more is to come.

Behind all this are huge numbers.
Not just the billions of dollars being
poured into the construction works by
international donors, financial agencies
from the World Bank to the European
Bank for Reconstruction and Develop-
ment, the Asian Development Bank, the
European Investment Bank et al and the
government. While improved interna-
tional transport networks that help boost
economic growth are the major reason
for all these agencies to back the new
highways, at the heart of this is also the
cost-impact of accidents on the Georgian
economy.

Road accidents and fatalities in
Georgia have been falling for years in
Georgia, in spite of a growing fleet of
cars, and in the last five yrs, fatalities
have fallen 20%, thanks to increased
seatbelt use, lower drunk-driving and
better policing.
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However, according to World Bank
data, road accident losses, injuries, and
damage costs amount to five percent
of Georgia’s GDP. Another source, the
EU’s Transport Corridor Europe-Cau-
casus-Asia (TRACECA) project report
of 2016, gave a figure of $438 million
annually, or 3.9 percent of the annual
GDP. “The growing numbers of casual-
ties are imposing severe strains on the
scarce resources of police, medical, and
other agencies that have to cope with the
consequences of traffic accidents,” states
the United Nations Road Safety Review
of 2018, Georgia: from Reforming to
Performing.

The good news is that road accident
numbers for Georgia have been declin-
ing, even if those for deaths have risen
slightly. Georgia’s own National Road
Safety Strategy document stated just a
couple of years ago that: “Road users in
Georgia face significantly higher risks
of death and injury than in many other
countries in the European and Central
Asia region. Georgia has a road death
rate (measured by the number of inhabit-
ants) which is substantially higher than

2017

2018 2019
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the best in Europe and more than double
the average road death rate across all EU
countries.”

Awide-ranging strategy, incorporat-
ing high visibility and tougher policing,
speed controls, drunk-driving monitor-
ing; moves to improve the safety of ve-
hicles as well as roads; safety education,
and publicity campaigns have all brought
improvements. The Georgian Alliance
for Safe Roads, based at the Georgian
Interior Ministry, said that last year there

were 5,839 accidents, down 9.5 percent,
while the number of injured fell by 12.5
percent to 7,921 — but those killed rose
by five per cent to 481.

Numbers for Thilisi show the same
pattern, and that 10 per cent more people
were killed in road accidents in 2019, at
100, while road accidents fell by eight
percent to 2,891 and the injured totalled
3,430 against 2018’s 3,155.

The Georgian Patrol Police Depart-
ment (www.police.ge) provides the
following list of the main causes of
accidents:

1. Illegal maneuvering and other
traffic movement violations

2. Speeding (currently around a
third of all accidents)

3. Pedestrian-related dangerous
behaviour

4. Drinking and driving
(4-5% of all accidents)

5. Poor condition of vehicles

Not much road work is currently
being headlined for Thilisi’s streets,
the main public focus having moved to
getting motorists out of cars and on to
cycle lanes and the metro. Thilisi’s major
target has become to reduce the horrific
air pollution — last year the World Health

Organisation said the country ranked »»
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Thilisi residents awoke to a strange sight on the roads in mid-April 2019: destroyed cars
mounted upside down on posts at several locations across the city.

70 out of 194 countries by indicator
of mortality due to air pollution, down
from a 2012 ranking of No.1, according
to Agenda.ge.

Mzevar Gogilava, Head of Traf-
fic Management Department at Tbilisi
City Hall, told a press conference a few
months ago that: “Tbilisi City Hall is
building a new bicycle infrastructure to
promote active mobility and promote
cycling as a means of transportation.
Our goal is to reduce the use of private
vehicles when citizens travel short
distances.” However, central Tbilisi
has yet to be given the same pedestrian
and cyclist friendly treatment as one of
the city’s main arteries, Chavchavadze
Avenue. For highways, still to come,
according to the EaP’s 2020 report as-
sessing Georgia’s progress against As-
sociation Agreement commitments, are
many major roadworks which currently
are still works in progress: construction
of the €101 million Grigoleti-Kobuleti
highway has been postponed for two
years, construction of the Batumi bypass-
Sarpi road is set for 2021-2024, the
Chumateliti-Argveta highway should
be finalised by 2022, work on the €115
million Rustavi-Red Bridge highway
is undated and the €90 million Algeti-
Sadakhlo road is at the stage of techni-
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cal development. Major road works are
seemingly continuous in tourist mountain
areas as post-climate extreme weather
brings torrential rains, causing floods
and landslides that have eroded roads
and even washed them away, such as the
Oni road in Racha-Lechkhumi in July.

Dangerously narrow roads, such as
the Dusheti municipality site of August’s
tragic minibus accident which killed 17,
are also being restructured. Following the
tragedy, news website Euronews put out
a story stating “Traffic accidents in Geor-
gia are commonplace, and the country
ranks among the deadliest, according to
statistics from the Organisation for Eco-
nomic Co-operation and Development”.

Georgian government spending on
roads in 2016 and 2017 was over 1.36
billion GEL and in 2018 it was 1.2 billion
GEL. Highway spending was 751.5 mil-
lion GEL in 2016 and 2017 and in 2018
it was 687.9 million GEL. Georgia’s
National Road Safety Strategy report
acknowledges that “the cost-benefit ratio
of investment in road safety engineering
treatments is high, commonly around 5
times on major schemes and even 2 to 3
times on improved networks.”

The demands of the EU Association
Agreement are, however, for far more
than just spending on road infrastruc-

ture to bring down Georgia’s incidence
of road accidents. In January 2020, the
Georgian parliament amended the Law
on Roads to comply with the obligation
to identify all “black spots’, equip them
with signs, and take preventive measures,
including information campaigns, to
avoid further accidents. The latest EaP
report states that Action Plan 2020 also
envisages installing cameras, safety bar-
riers and warning signs at ‘black spots’
with GIS-controlled systems to collect
information and to prevent car clustering
and keep them distanced.

Road safety awareness, especially of
young drivers, the report points out, is
“still at a low level and the government
needs to implement a wide-reaching
communication campaign” such as the
recent road safety awareness campaign
‘For more lives’. Plus, there is the need
to reduce drunk-driving and to improve
the competence of Georgian drivers. To
cover just some of this, Georgia has been
spending several million dollars annually
on road safety.

A National Accidents Data Electronic
Platform (NADEP) is being developed to
fully record the details of car accidents
for analysis and to monitor the impact
of measures to improve safety. The EaP
report continues that while technical
inspection of cars has been introduced
gradually since 2017 and since 2019 is
compulsory for all types of cars, “the
inspection does not fully match Asso-
ciation Agreement commitments. The
impact analyses in 2016 showed that
Georgian society was not prepared to
comply with EU-compatible high-cost
inspection of cars.”

Meanwhile, the web commentary on
Georgian roads and driving for foreign
drivers remains distinctly wary. Or, as
one travel blog put it - “Georgia is a
very special country with quite special
traffic!”



sitkhospitality

Silk Hospitality is the tourism and recreation arm of Silk Road Group. With almost two
decades of experience in tourism both as venue owners and operators, Silk Hospitality

offers a truly world-class experience in the hospitality industry.

We manage a variety of assets, ranging from upscale hotels to local restaurants, casinos
and other recreational facilities.

By partnering with the best organizations in the hospitality industry, we provide our guests
and clients invaluable experience.

Offering top of the line service from conception to execution since 2007!

Invest in a quality and upscale standard of hospitality:

e Consulting and project planning * Marketing and sales
* Pre-opening management * Financial management & accounting
* Management and operations » (Casino management and operations

+995(577) 257878 @ silkhospitality.ge @ info@silkhospitality.ge @ 37 Shota Rustaveli Avenue, 0108, Thilisi, Georgia
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Simetria Park — harmony inside and out, and a
new concept for the Thilisi real estate market

ocated just eight minutes from
the heart of Thilisi’s iconic Free-
dom Square and towering above
the Georgian capital in the quiet suburb
of Okrokana in the Mtatsminda district,
development company Simetria is build-
ing a residential project the likes of which

Simetria CEO Tariel Gabunia
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Georgia has yet to see — Simetria Park.

When completed, $14 million dollars
will have gone into the project, which
is located on 20,000 square meters of
land and comprises 39 apartments and
31 individual townhouses, occupying an
ideal plot of real estate near the Thilisi
Funicular, Mtatsminda Park, and the
Botanical Gardens with foot paths to
Turtle Lake.

Simetria Park is a city within a city,
a neighborhood unto itself, with all the
necessary infrastructure and services for
city living, while affording residents the
calm and serenity of life in nature. The
complex will include a gym, spa, garden
services, a playground, bike paths, a
co-working space, and recreation and
commercial areas.

Investor.ge sat down with Simetria
CEQ Tariel Gabunia to talk more about
Simetria Park, how the project is unique
in Georgia, and in what way it offers a
new take on city living and community
building.

What was the inspiration for this
project?

In recent years, Tbilisi has become
more a place for cars and vehicles than
for people. The infrastructure caters to
machines, not individuals. That’s why
our principle inspiration for this proj-
ect — and it’s the first thing we mention
when we talk about Simetria Park — is
the concept and importance of “harmony
inside and out.”

Home is a place where you should
be able to find harmony with everything
else going on in your life — the people
around you, the city, your surroundings,
your ideas and emotions, your business,
and your future.

Simetria Park is just that sort of place:
a closed residential area adapted to the
requirements of the city, where you can
both interact with your surroundings, but
also find shelter from hectic urban life.

However, the harmony of your home
doesn’t end within your walls — it con-
tinues into the space that surrounds the



home. This concept of the home as the
location where all of these things come
together, the prism through which you
approach all other aspects of your life,
was at the very heart of Simetria Park.

Envisioning the desires and aspira-
tions of a modern professional was our
guiding tenet as we designed the project.
Some of the other important pillars in-
clude an individual’s link to their envi-
ronment, the desire to share, and to both
retain privacy and be part of a community
simultaneously.

You note the importance of one’s
surroundings and its connection to
quality living. In what way did such
considerations go into the development
of the project?

Home buyers these days pay attention
not only to financial factors, but to the
quality of construction and the infra-
structure, the reputation of a developer,
and the availability of various services
within the complex and the surrounding
area as well.

In addition to the developers and
architects, we have brought in landscape
designers and dendrologists to weigh in
on the development of the project.

Even minor details such as courtyard
plants and trees have been thoroughly
thought out to green up the area. The
seasons were also taken into account,

with the surrounding greenery changing
according to a well thought-out plan to
keep the area fresh and alive and incorpo-
rated into the diversity of the flower and
fauna, the fresh air of the Kojori forest,
and the balanced climate.

We have also paid great attention
to the environment in the sense of how
well, how seamlessly, the residential area
blends into its surroundings. As a result,
Simetria Park achieves both isolation and
inter-connectivity.

In what way does Simetria Park
offer something new to the Georgian
development market?

The development of Simetria Park
has been in the making for years. The
idea was born long ago, but surveys of
the development sector and real estate
market revealed that customers still
needed time to become accustomed to
the idea of this new living experience.

Simetria Park is not a series of indi-
vidual homes and cottages, sprawled out
and out of sync with one another. Instead,
it represents an adaptation to a global
trend, and more closely resembles Eu-
ropean or North American townhouses
which have become very popular in re-
cent times, and are beginning to take off
in Georgia as well. This is partly because
many people would like to have their
own house, but they do not have the time

to design it themselves — that’s just more
stress. That’s why these townhouses are
so popular.

Moreover, the history of Georgian
housing is rich and diverse, representing
a blend of various cultural and historic
influences. The Soviet period was the
most unnatural one, dramatically chang-
ing the urban matrix and introducing
residential buildings, blocks of houses,
and micro-districts.

Evidence for the fact that the Soviet
approach was ‘unnatural’ is the fast pace
of change within the urban matrix in
Georgia since the collapse of the Soviet
Union. The city seems to be in a pain-
ful process of self-determination and
transformation, which is now resulting
in housing being adapted to the needs of
modern inhabitants.

This is what Simetria Park is about.
The well-planned set of townhouses
offer enough space and opportunity to
have both the benefits of socialization,
neighborhood, and community, but also
preserves the intimacy and individual
approach of each house.

We believe the timing of the introduc-
tion of Simetria Park onto the Georgian
real estate market is perfect. While the
idea itself may not be unique, the mo-
ment is — our city and customers are now
ready for it .

» Simetria
X Park



The mortgage subsidies — an effective tool
during the corona slump?

AS OF EARLY SEPTEMBER,
THE MORTGAGE SUBSIDY
PROGRAM HAD ALREADY
MOBILIZED 90 MILLION GEL
IN MORTGAGE LOANS.
BENEFICIARIES SAY THE
RESULTS OF THE ANTI-
CORONAVIRUS CRISIS
MEASURE IN THE REAL
ESTATE AND DEVELOPMENT
SECTOR HAVE BEEN
SUBSTANTIAL, HOWEVER
OTHERS RAISE CONCERNS
OVER THE TARGETS OF

THE ASSISTANCE AND
POTENTIAL NEGATIVE
EXTERNALITIES
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T he Georgian government’s mort-
gage subsidy plan announced in
June 2020 as part of a series of
relief packages to offset the economic
consequence of the coronavirus crisis
generated the most public discussion and
apprehension of any of the other state
response programs.

The program offered to subsidise 4%
of the interest rate on certain mortgages
taken out between June 2020 — January
2021, and for which 70 million GEL
[around $23 million] was allocated with
the aim of both helping homebuyers and
stimulating the construction and develop-
ment sector.

Several months have passed since
the introduction of the initiative. How
effective has the subsidy program been
for consumers? How have the financial
and development sector fared? And what
objections have been raised about the
program itself?

PRELIMINARY RESULTS

As of early September, the subsidy
program had already mobilized 90 mil-
lion GEL worth of mortgages since the
program’s introduction in late May, and
the number of subsidized mortgages
stood at 1,000 by mid-August.

The beneficiaries of the subsidiary
program say the results have been tan-
gible. The banking sector has recorded
serious gains thanks to the subsidy, and
been encouraged to continue lending
even in these risky times thanks to the
fact that loans provided under the subsidy
are guaranteed by the state, thus decreas-
ing the risk banks would be flooded by
risky loans.

TBC Bank has been involved in the
subsidy program since July 1,2020. The
bank’s press service notes the demand for
mortgage loans increased significantly
compared to previous months once the
subsidy program was put in place.

Loans issued were up 16% in July-
August year-on-year, TBC Bank said.



58.8 million GEL in subsidized mortgage
loans were issued in this period, account-
ing for 33% of all mortgage lending.

The Bank of Georgia reports simi-
lar gains, noting “the interest rate on
mortgage loans for customers with state
subsidies is quite low, therefore, this
initiative and opportunity of the govern-
ment is used quite actively by consumers,
and has proved effective and beneficial
for the bank as well.”

BoG notes that after a sharp fall off
during the beginning of the pandemic,
the initiative quickly revived demand
for mortgage loans and significantly
increased customer turnover and the
number of applications. The bank
believes enthusiasm will last until
the end of the project — that is,
until the end of the year.

Development company m?
says the incentive came at a timely
moment. m2 General Director
Nikoloz Medzmariashvili says
that following the program launch,
a sizable number of m2 apart-
ments were sold on subsidized
mortgages.

“We’ve a positive view of the
subsidy program at m?. It was important
not only for developers, but also for
consumers — many had been unable to
buy a home because of the regulation
that banks cannot issue non-GEL de-
nominated loans under 200,000 GEL,
and the GEL interest rate, significantly
higher than for USD or EUR, made it
too expensive to take on a mortgage.
With the subsidy, people were able to
borrow in GEL at a rate very close to the
euro and dollar interest rates”, Medzma-
riashvili says.

He notes some of the other positives
of the stimulus program:

“Prices did not plummet, small de-
velopers were able to continue to exist
and not go bankrupt. Buildings weren’t

left unfinished. The subsidies have
saved the industry, to an extent. Many
businesses such as repairs, equipment,
and furniture are tied to this industry. I
think that what the government will pay
for the subsidy program is a very small
amount, compared to the damage that
could have been done during this crisis,”
Medzmariashvili says.

CONCERNS ABOUT THE SUBSIDY

There has been some conjecture the
subsidy program is not targeting the
most vulnerable groups and may result
in several negative externalities, though
mostly in the short term.

TERMS AND CRITERIA OF THE MORTGAGE

SUBSIDY PROGRAM:

VALIDITY PERIOD: loans must he taken out
between June 1, 2020 to January 1, 2021
STATE CO-FINANCING: 4% of the interest rate
LOAN CEILING: GEL 200,000

MAXIMUM LOAN MATURITY: 5 years
The state guarantees mortgages up to 20% and
acts as a co-borrower

“The subsidies come straight from
the taxpayer. Therefore, the entire pub-
lic is paying for it, but only a portion of
society is helped. This puts others in an
unequal position who have non-mortgage
loans,” Tbilisi Open University Professor
Mikheil Tokmazishvili says.

Giorgi Kepuladze, founder of NGO
Society and Banks, points out other is-
sues of who is receiving what assistance
through the program:

“We have to take into account that
mortgages are mainly taken out by
middle- and high-income households.
With this program, it turns out that the
poor and lower middle-class people are
helping the wealthier classes.”

He adds: “Subsidizing mortgages is

only smacking a bandaid on the problem.
Falling real estate prices are still to be
expected. Despite the fact that the bank-
ing portfolio grew, despite the fact that
we have seen a slight revival in these
activities, this still cannot give us the
desired economic effect. The subsidy
was not justified.”

Cushman & Wakefield’s Real Estate
Market Consultant Anna Buyanova
says the benefits have been substantial,
but that there have been drawbacks for
some segments of the real estate market
as well.

“The subsidy program can be used
only by those who buy real estate directly
from developers, which has
reduced the sale of second-hand
apartments and further increased
competition on the market. Own-
ers of used apartments have been
forced to reduce their asks, which
could lead to an artificial reduc-
tion in prices in the short term,”
Buyanova notes.

One other issue she points out
is that the loan ceiling is 200,000
GEL.

“This may also have a nega-
tive impact on the sale of larger and
high-priced real estate. Developers who
position themselves in the market of
premium real estate are unlikely to be
unable to take advantage of the existing
subsidy.”

Despite the myriad of arguments for
and against the validity of the subsidy
program, there’s one fact that can’t be
denied: quantifying the results of the
subsidy will take time. Again, Profes-
sor Tokmazishvili: “The only way to
somewhat answer this question will be to
look, in the future, at how many business
owners went bankrupt, in what fields,
and how many were able to continue
their activities. Only then will we have
something of a clearer picture...”
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eorgia is making new moves to
protect its domestic producers,
responding to pleas for help
from many sectors of Georgia’s belea-
guered manufacturing industry and mov-
ing in line with international trade laws.

The country has passed an anti-
dumping law after seven years of de-
liberation and lengthy discussions due
to strongly divided opinions over the
possible consequences of enacting such
a mechanism. The law goes into effect
on January 1, 2021.

Preceding this move and several
competition laws brought in last year
to protect domestic markets, Georgia’s
legal framework for trade was described
in a 2018 OECD report as ‘seriously
undeveloped.’

However, the report did note the
Georgian Competition Agency (GCA)
is highly regarded in EU circles because
of its “track record’, which suggested ‘it
would make good and responsible use of
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Anti-dumping law
— discrimination
against imports,
or a lifeline for
local production?

ANTI-DUMPING MECHANISMS, FOUND
CONTROVERSIAL BY SOME ECONOMISTS,
CAN BE DIFFICULT TO ENACT DUE TO
THE RESOURCES NEEDED TO DETERMINE
} WHAT CONSTITUTES THE ACT OF
DUMPING. BUT MANY GEORGIAN
PRODUCERS AND EXPERTS SAY THAT
WITHOUT ONE, THE ECONOMY REMAINS
VULNERABLE TO DUMPING PRACTICES
FROM NEIGHBORING MANUFACTURERS

the proper tools if it had them.’

NOW THAT IT DOES — HOW WILL
THE ANTI-DUMPING MECHANISM
BE USED?

Between January 1 and June 1, 2021
a new department will be created in the
Georgian Competition Agency, which
will receive and consider appeals on
possible dumping activities.

Head of the Competition Agency
Irakli Lekvinadze explains how the
department will function: “We will look
into a case only if more than 50% of the
representatives of the local industry will
put this problem on the agenda. However,
their combined market share must not
be less than 25%. We will then study
the issue raised, and determine if the
case is one of dumping. Finally, we will
prepare a report, which we will send to
the government for a response.”

An anti-dumping measure may then
be passed by the government if the GCA
finds that the product is sold to Georgia at
below market value of the same product

in the country in which it is produced,
and if the practice is harming the local
industry. A second condition that needs
to be filled is that the share of the volume
of dumped products exceed 5% of sales
on the local market.

The point of the anti-dumping leg-
islation is not to protect the country
from cheap imports, but it is intended
to stop foreign producers from selling
their products at below cost price, in
order to harm local companies and grab
market share. In this way, it is a branch of
competition policy, like anti-monopoly
legislation.

Deputy Minister of Economy and
Sustainable Development Genadi Arve-
ladze notes that the law is in full compli-
ance with the norms of the World Trade
Organization and international standards,
and that the law had been reached by
consensus with all stakeholders, includ-
ing businesses, and that it will not play
a restrictive role in international trade.

WHO STANDS TO BENEFIT

“In the absence of an anti-dumping
legal framework, [it has been possible]
to import products from foreign coun-
tries at dumping prices. In some cases,
dumped imports hinder the development
of local production and reduce the num-
ber of employees. The law will protect
local production from dumped imports
and promote the development of local
production,” said Deputy Minister of
Economy and Sustainable Development
Genadi Arveladze.

Professor Vakhtang Charaia, head
of the Tbilisi State University Center
for Analysis and Forecasting, says the
anti-dumping law will protect local
businesses from the unfair practices of
foreign manufacturers, and lists a number
of the potential benefits:

“If we are able to protect local pro-
ducers with an anti-dumping law — and



here we only intend fair support — then
we will have to import less as well. This
will also help us solve the trade balance
problem. Less foreign currency will leave
the country. The national currency will
be more stable. Local enterprises employ
more people than importing products and
pays more taxes to the budget. In short,
the anti-dumping law creates a series of
positive events”, Charaia said.

Dumping has caused problems for
Heidelberg Cement, one of the larg-
est producers of cement and concrete
in Georgia. Company lawyer Ketevan
Tsereteli told Investor.ge that there are
often cases of state-subsidised products
coming in from Iran, Azerbaijan and
Turkey — countries that, unlike Georgia,
effectively protect themselves from
such imports, and as a result, much of
the pressure falls on Georgia and local
production.

“The local industry is in a difficult
situation due to unfair trade conditions
imposed by foreign producers. Such
trade conditions are imposed by import-
ers unfairly to gain significant market
share, often with the help of state subsi-
dies. Jobs are lost, and the country loses
existing and potential investors. Then,
the consumer becomes dependent on
the importer, who raises the price after
the competition has been eliminated. In
addition, there are numerous restrictions
imposed by neighboring countries on the
borders, which make it almost impos-
sible to export Georgian products,” said
Tsereteli.

Levan Silagava, the head of the Geor-
gian Producers’ Federation, confirms
that dumping has been an issue for local
production for a long time. The federa-
tion unites about 150 companies and was
created to protect local producers and to
some extent to combat dumping.

Silagava says there has been resis-
tance to the idea of an anti-dumping

law because of an opinion that if the op-
portunity to buy a product disappears at
the dumping price, then it is consumers
who will suffer in the end. In his opinion,
this argument doesn’t hold much water:
“Those who operate at dumping prices
will eventually increase prices and hurt
consumers after eliminating competitors
and establishing a monopoly.” This, he
says, will damage the consumer and the
local manufacturer goes out of business.
The law has been constructed with a
balanced approach, Silagava says, given
that almost all business associations
interested in this issue were involved in
the discussion of the anti-dumping law.
“A balance has been struck here so
that there is a common vision between
importers and local producers on how the
anti-dumping law will work. There are
many checks and balances that have been
placed in the law that will protect import-
ers from harm, because the process of
filing an anti-dumping appeal, launching
a case and making a conclusion are not
easy processes. Both importers and lo-
cal producers have their own protection
mechanisms,” Silagava said.

OPPONENTS

Not everyone agrees with Silagava,
and many fear the anti-dumping law
will increase prices, make the activities
of importers more difficult, and increase
prices for consumers.

Economist Irakli Makalatia says the
anti-dumping law will place local pro-
ducers in a ‘greenhouse environment’
and afford them too much protection.
He notes Georgia is an import-dependent
country (the share of imports in the to-
tal trade turnover is 71%), and that the
solution to such a problem is promoting
competition amongst imports, not stifling
them. In creating artificial price barriers,
this competition is hurt, and so is the
consumer’s ability to buy products at a

lower price.

Makalatia points out that every coin
has two sides — trade barriers could lead
to the formation of undesirable exter-
nalities, such as local monopolies, and
a rise in the share of smuggling and the
black market.

Giorgi Papava, a leading economist
at the ISET Policy Institute, also believes
that the adoption of the anti-dumping
law is premature and misguided. He says
Georgia is trying to develop economi-
cally, promote free trade agreements and
create a healthy business atmosphere.
Thus, he says, the timing of the anti-
dumping law at this time is ‘eyebrow
raising.’

Papava says the risk of creating ad-
ditional trade barriers is too high, and
though he concedes an anti-dumping law
may give local businesses the opportu-
nity to enter international competition
at some point, it would be better for the
competitiveness of local production to
be increased by other means.

“Itis very difficult to determine what
constitutes dumping. Whether Georgia
has the relevant research resources is also
a separate issue. It is important that such
a law support local production, but not
ultimately increase its competitiveness,”
Papava said.

According to Papava, despite the
fact that a number of EU countries have
anti-dumping laws, Georgia has no in-
ternational obligation to adopt this law.

Therefore, he says, even without this
law, there will be no serious problems
in Georgia’s expansion of international
trade.

On the contrary — in his opinion, if
Georgia actively starts applying the anti-
dumping law, its image as a free trade-
oriented country may be significantly
damaged, which could in turn negatively
impact the country’s economic develop-
ment prospects.
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Georgian waters
flowing towards new
export markets

WATER IS NOW VERY MUCH ON GEORGIA’S MIND AFTER A YEAR
OF WEATHER EXTREMES, WITH LITTLE SNOWFALL IN WINTER AND
POOR RAINFALL IN THE SPRING. HOWEVER, NEW EXPORT MARKETS
IN THE MIDDLE EAST ARE THIRSTY FOR GEORGIAN WATER AND
GREEN-BOND FUNDED INFRASTRUCTURE PROJECTS AIM TO HELP
BETTER MANAGE THE COUNTRY’S WATERWAY RESOURCES.

SALLY WHITE

ith its 26,000 rivers, over
2,000 mineral water springs,
800 lakes, 734 glaciers,

and two huge snow-covered mountain
ranges, water is something that until
recently Georgia has largely taken for
granted. But in a world of rapid climate

34 | Investor.ge ® OCTOBER-NOVEMBER 2020

change, water-related issues are rapidly
coming to the fore, presenting both new
opportunities and new challenges.

At one extreme, exports of mineral
water are climbing, with drought-hit
countries in the Middle East slowly
emerging as new markets in addition
to the traditional former FSU buyers of
Georgian brands, and they and Georgia’s

water utility businesses are attracting
millions of dollars of investment.
At the other, the Caucasus glaciers

are melting, causing floods, landslides
and erosion and exacerbating the dev-
astation from rain, which now seems to
come in torrents of monsoon dimensions
—atrend forecast to worsen, as witnessed
this summer in Racha.

However, when it comes to Georgia’s
mineral waters the story seems to be
undiluted good news.

Fresh names are appearing on su-
permarket shelves and there is plenty
of potential for more as Georgia has no
less than 730 kinds of mineral waters
suitable for balneological purposes and
industrial bottling — even more than its
grape varieties.

Just a tiny number of these are used
either commercially or recreationally —
eleven are listed in the National Standard
of Georgia “Bottled Natural Mineral Wa-
ters”. Only five of these are fully exploit-
ing their potential - Borjomi, Nabeghlavi,



Sairme, Mitarbi and Phlate, according
to a journal on Georgian mineral water
by nine specialists at Ivane Javakhish-
vili Thilisi State University’s Alexander
Janelidze Institute of Geology, who are
promoting the possibilities for Uraveli, a
mineral water deposit near Akhaltsikhe.

Assessing the Georgian mineral wa-
ter market, research group Euromonitor
states that “while Borjomi no longer
leads brand sales in bottled water, strong
awareness and trust in its quality have
supported the expansion of other brands,
making the company’s product portfolio
the widest on offer. Although Borjomi
Georgia leads overall bottled water sales,
the most popular brand in current value
terms in the category is Nabeghlavi car-
bonated bottled water by Healthy Water.
Initially positioned as a cheaper brand,
Nabeglavi managed to gain popularity
within a category where competition

remains quite limited.”

The Georgian tour company - Geofit
Travel - is marketing most of the coun-
try’s main mineral springs and spas as
destinations and finding others barely
heard of. Of course, it starts with Borjomi
then continues with Nabeglavi, whose
water comes from the Gubaseuli River
Gorge in Guria’s Chokhatauri District;
there is Sairme, sited 55 kilometers
from Kutaisi in Baghdati district; the
Gurian resort of Bakuriani deposits
are producing low-mineralized water;
Lugela mineral waters are located in
the Chkhorotsku region near the village
of Mukhuri in the Samegrelo-Zemo
Svaneti resort of the same name; Zvare’s
deposit, whichis rich in iodine, is located
in Imereti; Tskhaltubo, seven kilometers
from Kutaisi is famous for its thermal
radon mineral waters; Shovi, from the
mineral springs of the village of Shovi in

Racha, has water of several types; Likani
is in the Borjomi valley at an altitude
of 810 meters above sea level, Mitarbi
comes from near the village of Patara
Mitarbi in the Borjomi region; Bakhmaro
is sourced from the mountainous resort
in the Chokhatauri district of Guria,
and lastly there is Sno, from southern
slopes of the central part of the Greater
Caucasus.

Newer on the market is Gudauri
mineral water, which, according to its
press releases, started exporting last
November, targeting the Russian market.
However, its ambitions are for the Arab
countries like Saudi Arabia, Kuwait, and
the United Arab Emirates.

Mineral water exports last year,
according to Geostat, totalled $132.6
million and bottled fresh water neared
$1 million, together achieving a rise
of 17.6 per cent. This went mainly to »p»

L - Low Impact scenario
M - Medium Impact scenario
H - High Impact scenario
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» Russia ($60 million), then Ukraine ($23

million), Lithuania ($15 million), and
Kazakhstan ($14 million). Following
were Belarus, Uzbekistan, Moldova,
Azerbaijan, Kyrgyzstan, Tajikistan,
Turkmenistan, China, Japan, Armenia,
and Turkey.

Western markets included Japan,
Israel, Greece, Germany, the US, and
Canada. Figures for 2020’s first quarter
reflect the impact of COVID-19 on this
business, with sales down 11 percent at
$30 million.

Water-based trouble with their neigh-
bours is another dimension raised in
various regional reports on water and
security, pressing for agreements on
sustainable management for transborder
river systems as competition for water
increases. Such agreements have yet to
be reached in the South Caucasus.

As Conflict and Cooperation in the
South Caucasus: the Kura-Araks Basin
of Armenia, Azerbaijan, and Georgia, a
report discussing the views of the OSCE,
USAID/DALI, TACIS and NATO, pointed
out: “In general terms, Georgia has an
oversupply of water,

Armenia has some shortages based
on poor management, and Azerbaijan has
a lack of water. The main use of Kura-
Araks water in Georgia is agriculture,
and in Armenia, it is agriculture and in-
dustry. In Azerbaijan, Kura-Araks water
is the primary source of fresh water and
is used for drinking water. Almost 80%
of the countries’” wastewater loads are
discharged into the surface waters of the
Kura-Araks Basin.”

In Azerbaijan, Eurasianet reported
over the summer, the state of water sup-
plies in Azerbaijan was reflected in the
fact that residents of Baku’s Ramana
district have “for several years only had
water for two or three hours a night.”
They add that the country’s state televi-
sion reported in June that the Kura’s level

had dropped 2.5 meters in some places
in recent months, causing water from the
Caspian Sea to flow back into the river
rather than — as usual — the other way
around. The level of the Mingachevir
reservoir, which is fed by the Kura, had
dropped by 16 meters.” The government
said in July that it is examining the water
situation ‘urgently’.

Water’s potential as a source of re-
gional conflict, as well as of environmen-
tal damage, has not been lost on the EU,
which has been pushing for the introduc-
tion of monitoring and co-management.

The European Union Water Initiative
Plus for Eastern Partnership (EaP) Coun-
tries, which is the biggest commitment
of the EU to the water sector in the EaP
countries, has been helping Armenia,
Azerbaijan, Belarus, Georgia, Moldova,
and Ukraine to harmonise river manage-
ment and bring their water legislation
closer to EU policies. It also addresses
the challenges of developing efficient
operational controls and cost efficiency.

While overall Georgia has plenty of
water, poor access and sanitation is still
a problem, especially in rural areas, ac-
cording to a WGO/UNICEF paper which
cites 2018’s Geostat figures that 51 per
cent of Georgians had no direct access
to modern toilet facilities.

While progress is being made, it
added, some of the infrastructure was
outdated or had been destroyed, while
in other places it has never existed. The
government has made improving the
situation a national priority, but online
magazine Caucasus Voices commented
that the problem was complex and ex-
tremely costly and time-consuming to
solve. Indeed, work has been going on
for years with the help of the EU and
international organisations, and in 2019
alone the government put 300 million
GEL towards repairing water supply and
sewerage systems.



Investment has continued this year.
The United Water Supply Company
announced 202 million GEL to be spent
on 67 water and sewerage infrastruc-
ture projects throughout Georgia in
2020. Also, as part of the on-going EU
programme the French Development
Agency agreed to provide €58 million
in July for a project to finance the recon-
struction of water and sanitation utilities
in Khashuri.

In the same month, in a first for
Georgia, “green bonds” to finance
the upgrading of Georgia’s water and
sanitation were announced by the Asian
Development Bank (ADB) for modern-
izing Georgia Global Utilities (GGU)

infrastructure. GGU is owned by London
stock-market-quoted Georgian Capital
(which was formed by The Bank of
Georgia).

The ADB itself'is putting up $20 mil-
lion and a further $20 million will come
from Asia’s Leading Private Infrastruc-
ture Fund and be administered by the
ADB. The director of the ADB’s Private
Sector Operations Department, Shantanu
Chakraborty, said: “ADB’s assistance
will help ensure that communities in and
around Tbilisi are supplied with water 24
hours per day, and that water supply and
sanitation systems in those urban centers
function properly.”

Funding is also being sought to re-

pair and restore Georgia’s balneological
infrastructure, as mineral waters are such
an important feature of the country’s
tourism.

While Likani and Borjomi have been
given restoration treatment, the former
luxurious Soviet spa town of Tskaltubo
is now a museum of decaying splendor,
most of its elegant sanatoriums aban-
doned, roofs open to the sky, and home
only to refugees.

Invest in Georgia’s dream has been
that Tskhaltubo, so famous between the
1930s — 1950s, should once again be
a prestigious international water play-
ground, and “the 2nd largest Medical and
Wellness SPA destination in Europe”.

Effect of Climate Change on Crop Yields in the 2040s in the South Caucasus
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TBC Capital: checking in on the
recovery’s macroeconomic vital signs

IN ITS MACRO-SECTORAL OVERVIEW PUBLISHED IN MID-SEPTEMBER, TBC
CAPITAL TAKES A LOOK AT SOME OF THE MOST IMPORTANT VITAL SIGNS OF
THE GEORGIAN ECONOMY AND CHECKS IN ON SOME OF THE FINANCIAL
TENDENCIES OF THE RECOVERY FOLLOWING THE INITIAL SHOCK OF THE
CORONAVIRUS PANDEMIC. INVESTOR.GE, IN PARTNERSHIP WITH TBC CAPITAL,
PRESENTS SOME OF THE MAIN HIGHLIGHTS OF THE REPORT.

COVID-19 SPREAD DYNAMICS,
TOURISM EXPECTATIONS

After an initial summer lull, the spread
of the virus has accelerated in Georgia as
it has in a number of other countries, the
report notes.

On the flip side, improved treatment
methods have led to lower fatality ratios
in developed countries, and the vaccine
is expected to become available in the
coming months, with nine candidates in
the final stages of developmentin phase-lll
human trials, and the vaccine is expected
to be widely available in late 2020 or early
2021, with the US CDC having already noti-
fied local officials in all states to prepare for
vaccine distribution for high-priority groups
as early as November 1, 2020. Meanwhile
Georgia has already registered to receive
as many as 700,000 doses from the Global
Vaccine Alliance once a vaccine is ap-
proved.

These events point to a likely significant
recovery in tourism sometime in the sec-
ond quarter of 2021, TBC Capital forecasts,
though notes inflows will remain around
50% down compared to 2019; a refurn to
pre-crisis levels of passenger flows is fore-
cast only for the beginning of 2022.

By the end of 2020, TBC Capital ex-
pects tourism will have dropped year on
year as much as 83%, noting that while
Remotely from Georgia — a government
program meant to attract freelancers
to travel and work from Georgia — may
provide some cushioning if the global situ-
ation further deteriorates, it will likely have
a limited immediate impact.
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KEY MACRO PARAMETERS

GDP growth is expected to drop within
the range of 5.0-5.5% in 2020, however
given increasing infection numbers, with-
out an additional fiscal stimulus the growth
outlook for the year is moving towards
the lower end of the range, though the
economy is still expected to recover in
2021. Fiscal stimulus will remain a major
driver until the recovery of tourism.

But there’s quite a bit of good news
this month too: TBC Capital has revised
upwards a number of macro parameters
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towards positive trends.

The labor market has proved more
resilient than expected, with the number
of employees decreasing by just 2% YoY
in Q2 2020. Among the more affected
sectors are arts and entertainment, pro-
fessional services and HORECA. Overall,
employmentis recovering, having posted
1% QoQ growth in Q2 2020.

In its August report, TBC Capital previ-
ously forecasted a decrease in FDIs for
2020 as low as -55%; while in September,
this number has been revised upwards
to -35%.

Credit growth has been stronger than
earlier expected with increased GEL lend-
ing, and inflation is also decreasing more
strongly than expected, with an expected
return to the 3% target by the end of 2020.

However, the report notes, inflation-
ary pressures can build up again quickly
if there should be further depreciation in
the GEL.

By December 2020, given the relative
stability of the currencies of Georgia’s
main economic partners against the USD,

Annual and seasonally adjusted monthly annualized Inflation
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[as of 15 of September,

the USD/GEL exchange rate is expected
to stand at around $1/3.15 GEL.

EXPECTED IMPACT ON THE
BUSINESS ENVIRONMENT

The recovery in the hospitality sector
continued in August, with growth more
visible in the regions (-49% YoY in August,
compared to -59% in July).

Large and medium size hotels display
dynamics that are more positive; turnover
in Adjara hotels improved significantly in
August (-45% YoY, compared to -54% in
July), while performance was more mod-
est in all other regions. The recovery has
been the smalllest in Tbilisi and Kvemo &
Shida Kartli.

YoY change in transactions in the resi-
dential real estate sector stood at -17.4%
in August, up by circa 1pp compared to
July. New apartment sales were down just
12% YoY in August, a significant improve-
ment compared to the 22% decline in
July. Prices in USD continue to decline for
old apartments (-4.1% YoY) and increas-
ing for new properties (+1.0% YoY), as
demand started to shift to new units. As of
8M 2020, real estate sales have decreased

A TBC CAPITAL
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by -35% YoY.

The government’s mortgage subsidy
program has been of assistance here:
since July 6, 38% of mortgages were ben-

eficiaries of the state subsidy program,
according to TBC internal data.

Among surveyed companies in the
commercial real estate sector, shopping
malls continue to face more declining
revenues than street retailers. In the sec-
tor the overall rent income is expected to
decrease by 20-25% in USD throughout
the year.

In construction, in Q2 2020, a sharp
decline has been observed in the con-
struction turnover of residential and
non-residential buildings (-34% YoY). In-
frastructural construction remains more
resilient (2020 6M +1%). Total construction
turnover is expected to decrease by -15%
YoY throughout the year.

Meanwhile, the FMCG sector is ex-
pected to sustain 2019 levels in 2020 in
nominal terms, with a growing share of the
organized market. Revenue is expected
to remain broadly the same in 2020, with
losses from tourism (570 million GEL) and
restaurants (180 million GEL) compensated
by increased consumer spending (750
million GEL).

Change in service revenue in the regions

(YoY, %) in 2020: By size
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platform seek to bolster lari liquidity

ANA MEZVRISHVILI

eorgia’s National Bank is tak-
ing an adventurous step in re-
sponse to encouragement from
international financial institutions (IFIs)
to develop the local financial markets and
increase international interest in the lari.

Signing up as client of international
financial and media services provider
Bloomberg’s Bmatch platform, the bank
hopes to strengthen major reforms com-
ing into force on October 1 to implement
the FX Global Code — principles of good
practice followed in markets world-wide
to promote effective functioning of the
wholesale foreign exchange market and
to increase liquidity and transparency.

At a time when the lari is under pres-
sure, the NBG believes that these moves
will give confidence in Georgian finance
markets and widen international as well
as domestic participation by making
them more competitive, and in doing so
comply with IFI advice.

Action to “further develop the lo-
cal capital market” was called for by
International Monetary Fund managing
director Christine Lagarde on her visit
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last year; the World Bank’s website states
on its Georgia page that it is working to
“foster financial diversification and build
up foundations for more competitive,
transparent...markets”; for the European
Bank for Reconstruction and Develop-
ment a major focus is “developing local
currency and capital markets to enable
the private sector to have better access
to finance.”

The NBG has been working for some
months with support from the United
States Agency for International Develop-
ment (USAID) to ensure Georgia’s for-
eign exchange market users understand
the FX Global Code. USAID brought in
international experts to help in training.
The Bmatch platform has been trialled
since March and is being actively used
by 15 banks, four microfinance orga-
nizations and one large corporation in
Georgia, with about $200 million already
having been traded.

Guidance from NBG on the new pro-
cedures is that the trading terminal will
be used not only by commercial banks,
microfinance organisations and broker-
age companies, but also by non-resident
and resident investment funds and com-

panies engaged in import-export.

This means that entities who want to
buy and sell currency should find it easier
to connect and to deal at more favorable
rates. With the potential to attract hun-
dreds of participants the platform, it is
hoped, will increase liquidity and reduce
spreads (the difference between selling
and buying bids).

Companies will be able to trade on
the platform independently, without
the mediation of banks. This last point
should be attractive to companies with
large foreign exchange turnovers, and
for whom the monthly cost of signing
onto the terminal would be commercially
justified.

The Bmatch platform will allow us-
ers to deal by indicating the amount of
the currency they wish to trade and their
target exchange rate.

When buying and selling rates coin-
cide, the system automatically completes
the transaction anonymously. Only once
the deal is done will the parties to the
trade be revealed.

So far there have been mixed re-
sponses to these reforms, but among
those pro is Levan Surguladze, chair-
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man of the Supervisory Board of the
Caucasus Business Group, who has had
wide experience of international capital
markets when running leading US and
European-based investment funds.

He believes the platform will pro-
mote more effective pricing, thanks to
the increased liquidity.

“The foreign exchange market will
become more efficient, which means that
prices will be more properly regulated.
The information that is available in the
market will be more quickly and fully
reflected in the relevant prices. Conse-
quently, this is a step forward. In addi-
tion, the Bmatch platform is an additional
comfort for investors”, said Surguladze.

Also, in favor is Levan Vepkhvadze,
executive director of the Business As-
sociation of Georgia, who said: “After
the publication of the Code for the FX

market, the National Bank of Georgia
started working to introduce it on the
Georgian market.

As a result, procedural rules for
foreign exchange market participants
have been developed, which aim to
increase transparency and competition
and establish fair, equal conditions for
market participants and better protect the
interests of their clients.”

However, at Thales Investment
Group, Vasil Revishvili is skeptical how
much these moves will help the lari.
“Sure, this may increase the number of
players on the exchange. But this will not
affect the GEL exchange rate, nor will it
have the effect of stabilizing it, because
demand and supply will not change.
What is positive is that there will be less
risk of potential manipulations on the
market”, financier Revishvili says.

More doubt is cast by financial
analyst Lia Eliava, who believes the
platform will have an unfavorable impact
on the national currency: “This is not
a fundamental change. It will simply
make it easier for the National Bank to
keep track of how commercial banks
operate in the foreign exchange market.
As for the involvement of other foreign
companies in trade, I think it will further
increase the volatility of our national
currency,” says Eliava.

However, the NBG says it will moni-
tor potential risks, and will periodically
make transactions on the platform if
needed. Such transactions, the NBG says,
are particularly effective when there is
reduced liquidity in the market. In addi-
tion, the National Bank has set trading
rules for Bmatch participants and will
monitor their compliance.
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investment
funds

Historically, access to finance has been a major
challenge for businesses in Georgia.

In spite of several waves of reform and the declared
policy of the Georgian government to develop capital
markets, these remain at an inception stage.
Although the Georgian banking sector is rather
strong, a predominant part of businesses are not
bankable. In addition, absence of competition among
funding sources impedes product development and
the financial institutions, while advanced technolo-
gically, remain conservative in product development.

In response to the above problem, in recent years the
National Bank of Georgia (NBG) has championed a
number of reforms to strengthen capital markets in
the country and create alternative sources of funds.
Setting up a functional legislative framework for
investment funds has long been declared part of this
agenda. Although the previous law was around for
almost 7 years, it fell short of any modern standard,
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New law on

regulatory depth, and predictability and proved to be
a non-starter - over the course of its existence, no
single investment fund was registered.

Largely modeled around the experience and directi-
ves of the European Union, the new Law on Invest-
ment Funds was drafted by the NBG, with the invol-
vement of private sector representatives. We are
privileged that two partners of BLC - Tamta Ivanishvili
and Giorgi Batlidze were actively involved in the
process and even provided technical assistance to
the regulator.

The Law on Investment Funds was published on 14
July 2020 and enters into force on 12 October 2020. It
establishes a transitional period of 12 months. Every
entity engaged with the investment activities charac-
teristic to an investment fund has the obligation to
obtain registration or authorization with the NBG
throughout this transitional period.

It is now prohibited to use the phrase ‘investment
fund' in a company legal name unless the relevant
entity can qualify as such and is duly registered by
the NBG. This limitation is inapplicable to companies
registered prior to enactment of the new law.

The law provides a regulatory framework for
investment funds established or operating in Georgia,
asset management companies, foreign investment
funds and other players similar to special depository,
auditors and other actors.

Herewith, the law defines investment fund as a
collective investment vehicle, the primary objective of
which is to attract funds with the purpose of their
further investment. As of the enactment, it becomes
prohibited to carry out activities characteristic for




investment funds without first obtaining authoriza-
tion or registration with the NBG.

From the standpoint of a target investor base, the
new law differentiates between authorized invest-
ment funds (which have the authority to raise funds
from retail investors through public offerings) and
registered funds (aimed primarily at qualified inves-
tors and authorized to raise funds through private
offerings only). Following best international practice,
the registration requirements, as well as the scrutiny
of regulation, is much more extensive for authorized
funds since retail investors are considered more
vulnerable due to the lack of experience and funds
required to bear risks associated with investment
activities.

The law defines public offering as an offering of
securities to more than 20 retail investors. It is worth
noting that this is a stricter standard since, under
general circumstances, the Law on Securities Market
considers offering of securities as public if the
offering is made to more than 100 persons or
unidentified pool of addressees.

When it comes to legal form, an investment fund can
be registered in the form of an incorporated entity
such as a limited liability company, a joint stock
company or a limited partnership (investment
company) or a contractual scheme (common fund).
Investment companies are not obliged to contract an
asset manager, while common funds have such
obligation. Both investment companies and common
funds can obtain the status of registered fund or an
authorized fund and thus, they will be subject to the
relevant level of regulatory oversight. Regardless of
the opted legal form, the law provides for limitation of
liability of the investors for the activities of the
investment fund and vice versa.

The law also differentiates open and closed funds.
Investors in open funds have the ability to exit the
fund any time through exercising their redemption
rights, while no such right exists in close funds until
the latter is liquidated. The valuation and financial
reporting requirements are thus different for open
and closed funds. As a mixture of these two sub-
categories, the law also regulates interval funds,
which periodically offer investors the possibility to
buy back a percentage of outstanding shares at net
asset value.

A special procedure is introduced for the recognition
of foreign investment funds. For such recognition to
be obtained, the following conditions must be
satisfied: the country of origin must allow public
offering of units; it must not be categorized as non-
cooperative by the FATF (Financial Action Task Force),
and it must have a legislative framework comparable
to the one established for authorized funds in
Georgia.

As mentioned above, among other actors, the new
law sets regulatory requirements for two entities
instrumental to the functioning of the investment
fund: () asset manager companies, which are
entrusted with the competence to manage the fund's
portfolio and risks; and (2) special depository, which
has the obligation of safekeeping the fund's assets
and exercising oversight over the asset manager's
activities. To exclude any potential conflict of interest,
asset manager and special depository cannot be the
same person. Only the authorized funds have the
obligation to contract special depository.

Certainly, the structure of investment funds cannot
be functional without a proper tax framework.

This is why related amendments were also
introduced to the Tax Code of Georgia. According to
these amendments, activities related to the manage-
ment and administration of investment funds is cate-
gorized as financial services and thus, exempt from
VAT. As regards corporate income tax, the tax code
attempts to treat an investment fund as a pass thro-
ugh entity to ensure that the tax burden of the inves-
tors is not increased due to involvement of interme-
diary into the structure rather than investing directly.

The sophistication of the Law on Investment Funds
creates high hopes for the sector, while it is also
understood that much will be dependent on how the
law is administered, interpreted and enforced.
Meanwhile, we remain hopeful that it will prove to be
what every enthusiast of the field hopes for - a new
breath for development and innovation of otherwise
quite stagnant financial markets of Georgia.

Tamta Ivanishvili
Partner

Giga Batlidze
Partner

Please apply for the professional advice prior
to relying on the information given in this
article. BLC and its team shall be ready and

pleased to provide any information, legal
advice and specific recommendations regar-
ding the issues covered herein.

YEARS
IN YOUR SERVICE
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AMCHAM HOSTS FIRST COCKTAIL RECEPTION
FOLLOWING LOCKDOWN

AmCham Georgia hosted a cocktail
reception on July 17 at the beautiful out-
door space of Stamba Hotel. AmCham
President Mr. Michael Cowgill greeted
guests and noted how pleasing it is to be
able to safely meet again in person, after
these difficult times.

AMCHAM ORGANIZED A CLT COMMITTEE
MEETING ON JULY 24 TO DISCUSS THE

DRAFT LAW ON ENTREPRENEURS WITH THE
INVOLVEMENT OF CO-DRAFTERS OF THE LAW
- GIORGI JUGELI OF THE INVESTORS COUNCIL
AND SHALVA PAPUASHVILI OF GIZ.
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AMCHAM GOES RAFTING

AmCham Georgia orga-
nized a day rafting tour on
August 15 for member com-
pany representatives, their
families and friends. There
were around 60 attendees.
After rafting on the Aragvi
river, guests had lunch and
mingled at the Jomardi Ad-
venture Camp facility by the
river, and the kids made use
of the high-wire tree climb-
ing! AmCham members were
joined by US Ambassador
Kelly Degnan and a number
of other members of the Em-
bassy team. A great time was
had by all.
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Mondeléz Georgia LLC
Corp. A

Mondeléz International empowers
people to snackright in over 150 countries
around the world. The company is leading
the future of snacking with iconic global
and local brands such as Oreo, belVita
and LU biscuits; Cadbury Dairy Milk, Milka
and Toblerone chocolate; Sour Patch Kids
candy and Trident gum.

Mondeléz is one of the largest snack
companies in the world with global net
revenues of $25.9 billion and net earn-
ings of $3.4 billion in 2018, making and
selling primarily snacks, including biscuits
(cookies, crackers and salted snacks),
chocolate, gum & candy as well as various
cheese & grocery and powdered bever-
age products.

The company operates in more than
80 countries and employs around 80,000
in its factories, offices, research & devel-
opment facilities and distribution activities
around the world.

www.mdlz.com

Ve

Moped Depot
Corp. B

Moped Depot’s mission has been to
popularize scooters as the most comfort-
able means of transportation through-
out Georgia. Since 2017 the company
provides world known brands like SYM,
Lambretta, Givi and others to some of
the largest companies as well as individu-
als in Georgia. The company has been
proudly increasing the share of scoters
making transportation fun, easy, fast, and
cost-effective. Moped Depot showroom is
located in Thilisi, besides the company is
fully online with nationwide delivery.

www.mopeddepot.ge

e

—————————————————————————————————  NEW/S

Ms. Suknidze, Nino
Individual member
Lawyer
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PATRON MEMBERS

BP Exploration Georgia
24, S. Tsintsadze St.
Tel: 2593400
www.bpgeorgia.ge

KPMG Georgia LLC
5th Floor, GMT Plaza,
4 Freedom Sq., 0105
Tel: 2935713; Fax: 2982276
www.kpmg.ge

PwC Georgia
12 M. Aleksidze St., 0160
King David Business Center
Tel: 2508050; Fax: 2508060
WWw.pwc.com
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UGT
17a Chavchavadze Ave., 7th floor
Tel: 2220211; Fax: 2220206
www.ugt.ge

CORPORATE A MEMBERS

M Adjara Group Hospitality
1, 26 May Sq., 0179

Tel: 2300099
www.adjaragroup.com

M Alliance LLC

135 King Parnavaz St., Batumi
Tel: 591555757
www.alliancegroup.ge

M Alliance Group Holding, JSC
47/57 M. Kostava St., 0179

Tel: 2424181; Fax: 2998112
www.agh.ge

HAltaLLC

Beliashvili st. 104, 0159
Tel: 2510111
www.alta.ge

M Anaklia Development
Consortium

6 Marjanishvili St.

Tel: 2959910
www.anakliadevelopment.com

B Avon Cosmetics Georgia LLC
117 Tsereteli Ave.

Tel: 2226805; Fax: 2226806
WWW.avon.com

M British American Tobacco

71 Vazha Pshavela Ave.

Tel: 2157500/01/02; Fax: 2157503
www.bat.com

M Budget Rent a Car - Otokoc
Georgia LLC

37 Rustaveli St.

Tel: 2234112
www.budget.com.ge

M Capitol HPS / Best Western
Hotels & Resorts - Area Developer
in Georgia

2nd floor, 70b, Vazha-Pshavela Ave.,
0186

Tel: 2197835

www.capitolhps.com

M Caucasus University

77 Kostava St., Bld.6, 4th fl.
Tel: 2377777; Fax: 2313226
www.cu.edu.ge

B Chemonics International

9 N.Ramishvili St, 1st Dead End,0179
Tel: 2227495

www.chemonics.com

H Coca-Cola Company
114 Tsereteli Ave.

Tel: 2941699, 2942609
www.coca-cola.com

M Colliers International
Georgia LLC

11th Floor, King David Business
Center, 12 M. Aleksidze St. 0171
Tel: 2224477

www.colliers.com

M Conformity Assessment
International (CAI) LLC

11 Giorgi Saakadze Descent
Tel: 595690008
www.ca.international

B Cushman & Wakefield Georgia
4th Floor, 34 I. Chavchavadze Ave.
0179

Tel: 2474849
www.cushmanwakefield.ge

H DAI Global (Implementer of the
USAID Economic Security)

7th Floor, 34 I. Chavchavadze Ave.
0179

Tel: 577465059

www.dai.com

H Dasta Records Management
15 Grigol Lortkipanidze St.

Tel: 2900112

www.drm.ge

H Deloitte

King David Business Center

15th floor, 12 Merab Aleksidze St.
Tel: 2244566; Fax: 2244569
www.deloitte.ge

M Dentons Georgia LLC
10 Melikishvili St.

Tel: 2509300; Fax: 2509301
www.dentons.com

M Diplomat Georgia
65, Kakheti Highway
Tel: 2984950
www.diplomat.ge
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M Dressler Consulting
1664 De Mott Court/ Merrick
New York, 11566, USA

Tel: +1-5169081444
www.dresslerconsulting.com

HEYLLC

44 Kote Abkhazi St.

Tel: 2439375; Fax: 2439376
www.ge.ey.com

B F H Bertling Georgia Ltd.
Room 3, 4th Floor,

154 Agmashenebeli Ave.
Tel: 2252287
www.bertling.com

M FINCA Bank Georgia

71 Vazha-Pshavela Ave. 3rd fl.
Tel: 2244949

www.finca.ge

Ml Gazelle Finance Georgia LLC
Tatishvili st. 3/5 (Melikishvili Ave.
Aword Business Center, 7th floor)
Tel: 2904304
www.gazellefinance.com

M General Electric

5th Floor, Pixel Bulding,
34 Chavchavadze Ave.
Tel: 2259516 / 2259505
www.ge.com

B Geomedica Ltd.

12 First Lane, N.Bokhua St, 0131
Tel: 2520035
www.geomedica.ge

B Georgian American University
8 Aleksidze St.

Tel: 2206520; Fax: 2206519
www.gau.edu.ge

B GMT Group

4 Freedom Square

Tel: 2988988; Fax: 2988910
www.gmt.ge

H Gosselin Moving Georgia

3 M/D, Didi Digomi

Tel: 2596601/02/03; Fax: 2596600
www.gosselin-moving.com/

M Grant Thornton LLC
54 Ketevan Tsamebuli Ave.
Tel: 2604406
www.grantthornton.ge

M Greco Group

1 Nutsubidze St.

Tel: 2393138; Fax: 2311107
www.greco.ge

B GT Group

48 B. Cholokashvili St.
Tel: 2740740
www.gtgroup.ge
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B GULF Georgia

by Sun Petrolium Georgia LLC
Pixel Business Center,

34 Chavchavadze Ave.

Tel/Fax: 2496444

www.gulf.ge

M Hertz Georgia

1 Rose Revolution Sq. Hotel
Radisson Blue Iveria, G-floor
Tel: 2723530
www.hertz.com.ge

M Hilton Batumi

13 Takaishvili St., Batumi
Tel: 292092
www.hilton.com

M Iberia Refreshments, JSC
Tetri Khevi Hesi District, Orkhevi
Tel: 2241091; Fax: 2241090
www.pepsi.ge

M ICE Ltd.
Chavchavadze Ave. #33b
Tel: 2990172
www.ice.com.ge

B IT Consulting Georgia LLC
Irakli Abashidze 36-34, Terminal
Gate 13

Tel: 599231313
www.spotcoin.net

M Kavkaz Cement JSC

29 Andronikashvili St., 0189
Tel: 2619090
www.kavkazcement.ge

B KFC / Iberia Food Company
29 Chavchavadze Ave.

Tel: 577043769
www.facebook.com/KFCGeo

M Le Meridien Batumi
Intersection of Ninoshvili/Zghenti
Streets, Batumi

Tel: 422 299090
www.lemeridien.com

B M2 Development LLC
15 Al. Kazbegi Ave., 0160
Tel: 2444111

www.m2.ge

M Maersk Georgia LLC

12 Aleksidze St., King David
Business Centre, fl. 5

Tel: 248 66 81
https://www.maersk.com/local-
information/georgia

M Marriott Hotels, Resorts & Suites
13 Rustaveli Ave.

Tel: 2779200; Fax: 2779210
www.marriott.com

B Mars Georgia LLC

71 V. Pshavela Ave; “BCV”, 0186
Tel: 2207507

WWww.mars.com



M Mastercard

2 Leonidze St. /1 G.Tabidze St.,
Premises No0.315, Floor 4

Tel: 2900815
www.mastercard.com

M Meridian Express

15-17 Ketevan Tsamebuli Ave.0103
Tel: 2745199

WWW.UpS.com

M Microsoft Georgia LLC
34 Chavchavadze Ave.
Tel: 2970123
www.microsoft.com

B Mondeléz Georgia LLC
4th Floor, BC “Avenue”, 29
Chavchavadze Ave., 0179
Tel: 2200180
www.mdlz.com

M Office Technologies-Steelcase
Dealership

4 Freedom Sg., 0105

Tel: 2999980, 2688229
www.officetechnologies.ge

H Optimal Digital
35 Razmadze St.
Tel: 595001889
www.optimal.digital

M Oracle Nederland B.V.
Representative office
Kievskoe Shosse, 22nd km, bld
6/1,10881, Moscow, Russia
Tel: +74956411400
www.oracle.com

M Orient Logic Ltd.
8 Beliashvili St.

Tel: 2541818
www.orient-logic.ge

M Pace International LLC
Abuladze st. First Lane 8, 0162
Tel: 2914701

www.pace.ge

M PepsiCo Wimm-Bill-Dann
Village Ponichala, Thilisi 0165
Tel: 2475290
www.wbd.ru

M Philip Morris Georgia
Saarbrucken Square, 0102
Tel: 2439003
WWW.pmi.com

H ProCredit Bank

154 Agmashenebeli Ave.

Tel: 2202222; Fax: 2202222-2226
www.procreditbank.ge

M Radisson BLU Iveria Hotel
1 Rose Revolution Sq.

Tel: 2402200; Fax: 2402201
www.radissonblu.com

B RE/MAX Capital

43 Irakli Abashidze St.
Tel: 2222424
www.remax-georgia.ge

M School of Tomorrow LLC
21, Petre Kavtaradze St.

Tel: 2233199
hwww.st.edu.ge

M Sheraton Grand Thilisi Metechi
Palace Hotel

20 Telavi St.

Tel: 2772020; Fax: 2772120
www.sheraton.com/thilisi

H SICPA Security Solutions
Georgia

79 Chargali St., 0178

Tel: 2434580
www.sicpa.com

B Simetria LLC

70b, Vazha-Pshavela Ave.
Tel: 2420692
www.simetria.ge

M Strada Motors/Jeep-Chrysler
191 Ak. Beliashvili St.

Tel: 23073007

www.strada.ge

B T&K Restaurants (McDonald’s
Georgia)

1 Dzmebi Kakabadze St.

Tel: 2921246; Fax: 2251422
www.mcdonalds.ge

B TBC Group

7 Marjanishvili St.

Tel: 2272727; Fax: 2228503
www.tbc.com.ge

B TMC Global Professional
Services

6001 Indian School Road NE, Suite
190, Albuguerque, NM 87110, USA
Tel: (1505) 8723146
www.tmcservices.com

B USAID Economic Governance
Program

5, Levan Mikeladze St., 0162

Tel: 599585122

M Visa International Service
Association

900 Metro Center Boulevard, Foster
City, CA 94404, USA

Tel: 599374877

WWW.visa.com

M Willis Towers Watson Ltd.
17 M. Lebanidze St.

Tel: 2905509

www.willis.com
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CORPORATE B MEMBERS

M AE Solar LLC

88 Avtomshenebeli St. (Hualing
Kutaisi Free Industrial Zone), Kutaisi
Tel: 2300099

www.ae-solar.com

M Air Astana Airlines JSC

5th Floor, Pixel Business Center,
34 Chavchavadze Ave.

Tel: 2514999
www.airastana.com

W Akustiko

93 Shalva Nutsubidze st.
Tel: 568299559
www.akustiko.ge

B APM Terminals Poti

52 Aghmashenebeli St., Poti
Tel: 0493 277777
www.apmterminals.com

W Aptos

20/4 Orbeliani St.
Tel: 2 2920371
www.aptos.ge

M Aversi Pharma

148/2 Aghmashenebeli Ave.
Tel: 2987860
www.aversi.ge

M Baker Tilly Georgia Ltd.

Meidan Palace, 44 Kote Abkhazi St.
Tel: 2505353; Fax: 2505353
www.bakertillyinternational.com

M Bank of Georgia

3 Pushkin St.

Tel: 2444134; Fax: 2983269
www.bog.com.ge

M Basis Bank JSC

1 Ketevan Tsamebuli Ave.
Tel: 2922922; Fax: 2986548
www.basisbank.ge

M Batumi International Container
Terminal

11, Baku Street, 6010, Batumi

Tel: 422 276452

www.bict.ge

EBDOLLC

2 Tarkhnishvili Str.

Vere Business Centre, 0179
Tel: 2545845; Fax: 2399204
www.bdo.ge

M Bene Exclusive
15 Kazbegi St.

Tel: 2241515
www.benegroup.ge

M BGI Legal

18 Rustaveli Ave., Il floor
Tel: 2470747
www.bgi.ge

©© © 0 0 00 0000000000000 000000 000000000000 0000000000 00000000000 0000000000 0000000000 000000000000 0000000000000 00000

M Biltmore Hotel Thilisi

29 Rustaveli Ave.

Tel: 2727272
http://www.millenniumhotels.com/en/
tbilisi/the-biltmore-hotel-tbilisi/

H BLB Law Firm Business Legal
Bureau

5/18 K.Marjanishvili St., Il building, I
Floor, 0102

Tel: 2999755

www.blb.ge

H BLC Law Office

129a D. Agmashenebeli Ave., 0102
Tel: 2922491; Fax: 2934526
www.blc.ge

H BMC Gorgia
140 Tsereteli Ave.
Tel: 2960960
www.gorgia.ge

M CaspiGroup Ltd.
29 Bochorma St.

Tel: 2550818
Www.caspigroup.com

H Caucasus Online LLC
71 Vazha-Pshavela Ave.
Tel: 2000022

WWW.C0.ge

B Channel Energy (Poti) Limited
Georgia LLC, By Petrocas Energy
Group

52, David Agmashenebeli St., Poti
Tel: (995493) 2-7-08-60
WWw.petrocasenergy.com

B Chateau Mukhrani, J.S.C.
Sangebro St.

Tel: 2201878; Fax: 2201878;
www.mukhrani.com

ECMCLLC
4 Besiki St.

Tel: 2240717
www.cmc.ge

H Crosscountry Georgia
Floor 4, entrance 1,

29 Chavchavadze Ave.
Tel: 790420015
WWW.Cross-cap.com

M Crowne Plaza Borjomi
Baratashvili Str. 9, 1200 Borjomi
Tel: 995 367 220260
www.cpborjomi.com

H Crystal, MFO JSC

72 Tamar Mepe St. Kutaisi, 4600
Tel: 431253343

www.crystal.ge
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M Dio Ltd.

12th Km David Agmashenebeli Alley
N3, Parsadani St.

Tel: 2361112

www.dio.ge

B Domson’s Engineering
8a Sanapiro St.

Tel: 2050303
www.domsons.com

H Dorche Branch Prepabrik lapi Ve
Inshaat Sanai Tijaret JSC

026/13 llia Chavchavadze Ave.

Tel: 593472419

www.dorce.com.tr

M Duty Free Georgia
3rd floor, 4 Besiki St.,
Besiki Business Center
Tel: 2430150
www.dfg.ge

M Efes Brewery in Georgia -
Lomisi JSC

Village Natakhtari, Mtskhta Region
Tel: 2357225

www.natakhtari.ge

H Element Construction Ltd.
13 S.Mgaloblishvili St.

Tel: 2374737

www.ec.ge

M ExpoGeorgia JSC
118 Tsereteli Ave., 0119
Tel: 2341100
www.expogeorgia.ge

M Foresight Investment Group
Office 204, 4 Besiki St., 0108
Tel: 595 559966

M Gebrider Weiss LLC
Airport Adjacent Territory,
Kakheti Hwy

Tel: 2710011
www.gw-world.com

M GeoEngineering LLC
15a Tamarashvili St.

Tel: 2311788; Fax: 2311787
www.geoengineering.ge

M Geomill LLC
4, Chirnakhuli St.
Tel: 2400000
www.geomill.ge

H Georgian Airways

12 Rustaveli Ave.

Tel: 2999730; Fax: 2999660
www.georgian-airways.com

B Georgian Beer Company
3311 Saguramo, Mtskheta District
Tel: 2437770

www.geobeer.ge

M Georgian Express

105, Tsereteli Avenue, 0119
Tel: 2696060

www.dhl.com

B Georgian Hospitality Group
22 Peritsvaleba St., 0103

Tel: 2987789

www.ghg.ge

M Georgian Industrial Group LLC
GIG Plaza, 14 Gazapkhuli St., 0177
Tel: 2210187

www.gig.ge

M Georgian Integrated Systems
(GiS)

Office 1, 85 Abashidze St., 0163
Tel: 2243724

www.gis.ge

M Geo Steel LLC

36 Davit Gareji St., Rustavi, 3700
Tel: 2243794
www.geosteel.com.ge

B GeoWel Research
36a L. Asatiani St.
Tel: 2226792
www.geowel.org

M Gergili

Apt. 13, Block 3, Building 7, Vaja-
Pshavela Ave.

Tel: 2323145

www.gergili.ge

H Globalink Logistics LLC
60 Sh. Nutsubidze St., 0186
Tel: 2000238, 2208147
www.globalinkllc.com

M Gloria LLC (Tiflis Palace)
3 Gorgasali St., 0105

Tel: 2000245
www.tiflispalace.ge

M GlovoApp Georgia
5 Mikheil Asatiani St., Floor 6
www.glovo.ge

B GM Capital LLC

2 Tarkhnishvili St., 0179
Tel: 2912626
www.gmcapital.ge

B GMC Motors

12km, Kakheti Highway, 0109
Tel: 2921319

www.eg.ge

B Gvinadze & Partners LLC
44 Kote Abkhazi St, 0105
Tel: 2438970, Fax: 2438971
www.gvinadzeandpartners.ge

50 | Investor.ge ® OCTOBER-NOVEMBER 2020

M HeidelbergCement Georgia
21 Al.Kazbegi Ave.

Tel: 2474747
www.heidelbergcement.ge

M Herbalife Nutrition

Bld. 4a Tamarashvili St., 0116
Tel: 2202929
www.herbalife.com

M Hydrolea LLC

Floor 4, 29 Chavchavadze Ave.
Tel: 2290003
www.hydrolea.com

M Hyundai Glovis
37/39 Kostava St.
Tel: 2233625

www.glovis.com.tr

M Imperial Tobacco Production
Ukraine
35 Akademika Zabolotnoho St. Kyiv

M Insta

8, Zakariadze St., 0177
Tel: 2202020
www.insta.ge

H International Black Sea
University

David Agmashenebeli Alley 13 km,
2,0131

Tel: 2595005

www.ibsu.edu.ge

M Isbank Georgia JSC

140/B Agmashenebeli Ave., 0102
Tel: 2310515

www.isbank.ge

M JTI Caucasus

VII Floor, Pixel Business Center,
34 Chavchavadze Ave.

Tel: 2604111

WWW.jti.com

B KK & Partners

Office 6, 33 Nino Ramishvili St.
Tel: 2432227

kkpartners.ge

M Kockablo
10 Chirnakhuli St., Saknavtobi
Settlement, 0151

M Kordzabhia, Jgenti Law Firm
10 Petriashvili St.

Tel: 2921878

www.kjlaw.ge

M Legal Partners Associated LLC
Office #203, Besiki Business Center,
4 Besiki St. 0108

Tel: 2200203; Fax: 2250458
www.lpa.ge

M Liberty Bank JSC

74 Chavchavadze Ave.

Tel: 2555500; Fax: 2912269
www.libertybank.ge

M Lisi Development
2 Tiripebi St. 0159
Tel: 2002727
www.lisi.ge

M Luca Polare

54 Oniashvili St.

Tel: 2990399
www.lucapolare.com

H M & M - Militzer & Munch
Georgia

39 Ketevan Tsamebuli Ave.
Tel: 2748240, 2748941
http://ge.mumnet.com

B Magro Construction
22 Panijikidze St.

Tel: 2000909
www.maqro.ge

M Mercure Thilisi Old Town

9 Gorgasali St., Old Thilisi, 0105
Tel: 2006060

WWWw.mercure.com

B MG Law Office LLC

7th floor, Pixel building,

34 Chavchavadze Ave., 0179
Tel: 2206633

www.mglaw.ge

B MKD Law

36, K. Khetagurovi St. 0102
Tel: 2553880
www.mkdlaw.ge

M Moped Depot

139 Nutsubidze St.
Tel: 595 211111
www.mopeddepot.ge



B Mosmieri LLC

7, Bambis Rigi, 0105
Tel: 2970420
www.mosmieri.ge

B Murphy Kazbegi

Office 14, Mari Brose St. 2
Tel: 2007107
www.murphyshipping.com

B MyGPS

6 Bokhua St., 0159
Tel: 2180180
www.mygps.ge

B NCC Ltd.

9, Erekle Il turn
Tel: 2725088
www.ensisi.ge

M Nexia TA

4th Floor, 19 David Gamrekeli St.,
0160

Tel: 2242559

www.nexia.ge

M Nodia, Urumashvili & Parnters
Office #28, IV Block,

71 Vazha-Pshavela Ave.

Tel: 2207407

www.nplaw.ge

M Nutrimax Ltd.

68a Rustavi Highway, 0165
Tel: 2305335
www.nutrimax.ge

M Paine Stevens LLC

1 Ivane Javakhishvili Sqr.
Tel: 2903211, Fax: 2903291
www.painestevens.com

B PASHA Bank Georgia JSC
2 Leonidze St. / 1 G.Tabidze St.
Tel: 2265000
www.pashabank.ge

B PMO Business Consulting
16 Raphiel Eristavi St., 2 Floor
Tel: 2377307
WWW.pmo-bc.com

M Policy and Management
Consulting Group (PMCG)

61 Aghmashenebeli Ave, 4th floor
Tel: 2921171

www.pmcg.ge

M Prime Concrete

11 Vazha-Pshavela Ave.
Tel: 2224870
www.primeconcrete.ge

M Publicis Ltd.

17 V. Jorbenadze St.

Tel: 2745672; Fax: 2745671
www.publicis.ge

M Qebuli Climate
101, Tsereteli Ave.
Tel: 2356201
www.qebuli.ge

M Rentals LLC

46 Rustaveli Ave.; 36 Griboedov St.
Tel: 2454567 / 2996412
www.rentals.ge

M Resolution Insurance Brokers,
GeorgiaLLC

61, Gorgasali St.

Tel: 2936305

www.rib.ge

B Rooms Hotel

14 Merab Kostava St.
Tel: 2020099, 2730099
www.roomshotels.com

B RSM Georgia LLC
85 Paliashvili St., 0162
Tel: 2558899
www.rsm.ge

M SavvY

1st Pavilion, Expo Georgia,118
Tsereteli Ave.,

Tel: 2421342;

www.savvy.ge

B SEA
44 Kote Apkhazi St.
Email: e.stepanova@wst.ge

M Silknet Ltd.

95 Tsinamdzgvrishvili St.
Tel: 2910345;
www.silknet.com

M SRG Investments LLC

49a Chavchavadze Ave, 3rd floor
Tel: 2253581

www.silkroad.ge

B T3Concept Ltd.

13 Radiani St., 0179

Tel: 2434455

www.turner.com, www.t3concept.ge

B TBC Leasing JSC
8 Bulachauri St., 0161
Tel: 2272727
www.thcleasing.ge

MW Thilisi View
4a, Freedom Sq.
Tel: 2999980
www.tbilisiview.ge

M Terabank JSC

3 Ketevan Tsamebuli Ave.
Tel: 2507700
www.terabank.ge

M Theco Ltd.
16 Chikovani St.
Tel: 592107515
www.thilisia.ru

MW Transporter LLC

113b Beliashvili st.

Tel: 2147171
http://www.transporter.com.ge

W University of Georgia
77a Kostava St.

Tel: 2552222
www.ug.edu.ge

B VBAT Law Firm

Office11, 1 G.Nishnianidze St.
Tel: 2305777

www.vbat.ge

H Vinotel (“Aigvinissakhli”) LLC
4 Elene Akhvlediani Ascent

Tel: 2555888

www.vinotel.ge

B Wings and Freeman Capital
Green Building, 6, Marjanishvili St.
Tel: 2940051; Fax: 2940053
www.wfcapital.ge

M Wissol Georgia

74b Chavchavadze Ave.
Tel: 2915315; Fax: 2915615
www.wissol.ge

M Zarapxana LLC
15 Lubliana St.
Tel: 2510001
www.zarapxana.ge

NON-PROFIT ORGANIZATIONS

B American Councils for
International Education - Georgia
Chavchavadze Ave. Lane I, Building
6, Entrance Il, Floor Il (Formerly
35a Chavchavadze Ave.)

Tel: 2594901
www.americancouncils.org

B American Friends of Georgia
77 Nutsubidze St.

Tel: 2397174; Fax: 2388495
www.afgeorgia.org

B CENN

27 Betlemi St., 0105
Tel: 2751903
Www.cenn.org

M (CiDA) Civil Development
Agency

9/1 Pirosmani St., Rustavi, 3700
Tel: 341258822

www.cida.ge

B CNFA

47 Kostava St., 0179
Tel: 2980722
www.cnfa.org

Ml Eastern European Centre for
Multiparty Democracy (EECMD)
7 Luarsab Sharashidze St.

Tel: 2915650

www.eecmd.org

M Europe Foundation

3 Kavsadze St.

Tel: 2253942; Fax 2252763 (ext. 112)
www.epfound.ge

M Georgia Red Cross Society
15 J. Kakhidze St.

Tel: 2961092

www.redcross.ge

M Georgian Waste Managment
Association

36 Mnatobi St.

Tel: 599 224070
www.facebook.com/wmageorgia

M Good Governance Initiative
Pixel Center, 8th Floor, 34,
Chavchavadze Ave.

Tel: 2243111

www.ggi.ge

B MAC Georgia

3 Lado Kavsadze St, 2nd Floor
Tel: 2197378
www.macgeorgia.org

H QSlI International School of
Georgia

Village Zurgovani, Thilisi

Tel: 2537670; Fax: 2322607
WwWw.gsi.org

H San Diego State University -
Georgia

5 Kostava St. 0108

Tel: 2311611
www.georgia.sdsu.edu

M Transparency International
Georgia

61 Agmashenebeli Ave. 0102
Tel: 2932129
www.transparency.ge

B Union of Busines Ladies
8 D. Gamrekeli St., 0194
Tel: 2308661

www.ubl.ge
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QNN

BADRI JAPARIDZE OTAR KIPSHIDZE
DIRECTOR DIRECTOR
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SERGI KOBAKHIDZE
DIRECTOR DIRECTOR DIRECTOR

SANDRO SHELIA BETSY HASKELL,
DIRECTOR FOUNDING ADVISOR

GEORGE WELTON ELIZABETH ROOD
EXEC. DIRECTOR EX-OFFICIO MEMBER
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Copies of our magazine go to

* 17 High-end hotels in Thilisi and Batumi

- Covering 6000 guests in a month
- Hand-delivered to 393 rooms
- 16 lobbies
- 16 meeting areas
- 12 receptions
* 150 large international companies

* Cafés, bookshops & supermarkets

* All 74 embassies and diplomatic missions

Your potential clients read us!



EXPERTISE
EXPERIENCI
EFFICIENCY

BGl is Georgia's leading independent full-service law firm, top-ranked in every service area, by every interna-

tional legal directory that covers Georgia (Chambers Global, Chambers Europe, PLC, Legal 500 and

IFLR1000). Our practice offers unparalleled diversity and breadth in its ability to handle multiple major man-

dates at the same time as well as to guide clients through Georgia’'s fast-paced economic transition and
increasingly regulated statutory framework.

)

LASHA ZAZA SANDRO UNANA TAMARA GIORGI
GOGIBERIDZE BIBILASHVILI BIBILASHVILI GOGOKHIA TEVDORADZE SARAJISHVILI

n L E G A L For more information contact BGI partners

Sandro Bibilashvili {sandro bibilashvili@bgi ge) or

EXPERTISE. EXPERIENCE. iberi iheri ~

saaAN N Lasha Gog|berldze [Iashagog-@e‘ndze@‘bnge)
18, Rustaveli Avenue, 0108 Thilisi, Georgia

Tel: (+995 322) 4707 47

WWW.BGI.GE




500 energy companies choose
Dentons. Find out why.

www.dentons.com/energy

Dentons. The world's largest global elite law firm.*

XA DENTONS

dentons.com
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