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LEVEL UP
YOUR TRAVEL

EXPERIENCE WITH
TCA AIRLINES

TCA Airlines was founded in 2012 by pilots to level up travel experience and ensure
maximum quality and safety of flights. During this period until 2022, we operated
11,895 flights, which is 65,195 flight hours, in 71 destinations worldwide.

Dynamics, speed, time and distance, accessibility and simplicity, the pursuit of comfort
and harmony have become an integral part of the modern world. The aspiration of our
customers to feel the real difference, to help them achieve their goals, to create a safe
environment and conditions tailored to them individually is the core value and main
mission of our company.

HELICOPTER SERVICES INCLUDE:

+ Transfer of passengers to any direction of Georgia or neighboring countries
+ Tourist route services

+ Extreme tourism / Sports tourism services
+ Shipping of cargo and oversized cargo

+ Rescue operations

+ Medical evacuation services

PRIVATE JET SERVICES INCLUDE:

Transportation of passengers by private Jet to almost any
country in the world, offering the highest quality service on board
according to the world standards.

+ Let us help you find exclusive end harmonious
place in time and space.

www.tca.ge 'L

YOUR PLACE 1N

TIME AND SPACE 3



QUALITY MAKES X DIFFERENCE

The unparalleled and uncompromised quality of our legal work is what has made

the difference to our clients in their day-to-day operations in the past quarter century

Gvinadze & Partners LLC

Gvinadze | '. 10 Melikishvili Street, Thilisi 0179 Georgia

T+995 322 438 970 / + 095 322 438 971

& Partners E infoi@gvinadzeandpartners.ge

QUALITY MAKES DIFFERENCE W www.gvinadzeandpartners.go
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Investment News

Phubbing for Ukraine: Georgian e-commerce
startup keeps social mission at its core

A tale of two transfers — Georgia and Russian
remittances

Private sector investments in tourism keep
Georgia thriving

Markets abuzz over revival of Georgian specialty
honey

TBC Capital: Tbilisi’s residential real estate
market stabilizes MoM, record high rental prices
remain

Bolnisi Museum — a gem in Kvemo Kartli

How will Georgian wine fare in 2022’s flooded
markets?

Seasonal sounds: Georgia’s favorite summer
festivals are back

Galt & Taggart: May tourism numbers point to
possible full recovery in 2022

Tbilisi joins the breakfast club — where to eat
before 9 AM

Getting there: how three women forged
successful careers in Georgia’s hospitality
industry

Georgian agriculture sowing a tech revolution

BLC: Thilisi - it takes more than great wine to
create an arbitration hub
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THE BEST CLOUD PLATFORM
FOR BUSINESS IN GEORGIA

UGT Cloud Datacenter with high-level Protection and Reliability
Microsoft Authorized Cloud Provider (SPLA)

VMware Authorized Cloud Provider (VCPP)

ISO / IEC 27001 Certificate for Information Security Management
ISO / IEC 20000 Certificate for SLA and IT Service Management
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UGT
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www.ugtcloud.ge / welcome@ugtcloud.ge
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Copies of our magazine go to

* 17 High-end hotels in Thilisi and Batumi

- Covering 6000 guests in a month
- Hand-delivered to 393 rooms
- 16 lobbies
- 16 meeting areas
- 12 receptions
* 150 large international companies

* Cafés, bookshops & supermarkets

* All 74 embassies and diplomatic missions

Your potential clients read us!
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News

INVESTOR.GE
PROVIDES A

BRIEF UPDATE

ON INVESTMENTS
AND CHANGES

IN GOVERNMENT
POLICY THAT COULD
IMPACT THE BUSINESS
ENVIRONMENT,
INFORMATION IN
THIS ISSUE WAS
TAKEN FROM
AGENDA.GE AND
OTHER SOURCES.
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WORLD BANK: GEORGIAN
ECONOMY TO GROW 5.5% IN
2022 AND 2023, 5% IN 2024

The Georgian economy is projected
to grow 5.5% in 2022 and 2023, followed
by 5% growth in 2024, according to the
June edition of the World Bank’s Global
Economic Prospects report.

The Georgian economy has “shown
resilience to the economic shock induced
by the Russian invasion of Ukraine so
far, with the growth forecast for 2022
upgraded to 5.5% from an earlier forecast
of 2.5% at the start of the war in March.
The resilience is driven by the strength
of the services sector, particularly in tour-
ism, with a strong recovery in the year
through May,” the report states.

As for Georgia’s neighboring coun-
tries, the World Bank forecasts that
Armenia’s economy will grow by 3.5%
in 2022, Azerbaijan will grow by 2.7%,
and Turkey by 2.3%. Russia’s economy
is projected to shrink by 8.9%.

According to the latest GDP data
published by the National Statistics Of-
fice of Georgia, the estimated real GDP
of Georgia grew by 2.6% YoY, while
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average real GDP increased by 10.8%
between January-April.

$43 MILLION ADDED TO
STATE BUDGET THROUGH
PRIVATIZATION SALES IN 1HE

2022

Privatization sales brought in over
127.5 million ($43.3 million) to the
Georgian state budget in the first two
quarters of 2022, the National Agency of
State Property announced in June.

The privatization plan in the reported
period was fulfilled by 108%, the agency
said, adding that the amount of money
transferred to the budget had exceeded
the initially planned sum by about ¢10
million ($3.4 million).

A total of 26.3 million ($8.9 mil-
lion) was transferred to the budget of
local self-government units and 1.1
million ($392,897) to the budget of Geor-
gia’s Autonomous Republic of Adjara.

Additionally, the data provided by the
Agency showed state-owned properties
worth 34.8 million ($11.8 million) were
sold in the first quarter of 2022, while in
the second quarter of this year the figure
stood at *92.7 million ($31.5 million).

GEORGIA, QATAR SIGN
AGREEMENTS TO BOOST TRADE,

ECONOMIC RELATIONS

Georgia and Qatar are strengthening
trade and economic relations by signing
two agreements on Mutual Support and
Protection of Investments and on Eco-
nomic, Trade and Technical Cooperation,
the Georgian government announced in
late June. The deals were signed follow-
ing a meeting between Georgian Prime
Minister Irakli Garibashvili and Khalid
bin Khalifa bin Abdulaziz Al Thani, the
Prime Minister and Interior Minister of
Qatar. Garibashvili also met Mansoor
Bin Ebrahim Al-Mahmoud, the Chief
Executive Officer of Qatar Investment



Authority, to discuss Georgia’s investment environment and
the country’s prospects of becoming a financial hub.

ANNUAL INFLATION RATE AT 13.3% IN MAY

The Consumer Price Index in Georgia increased by 1.1%
MoM in May 2022, while the annual inflation rate equaled
13.3%, according to the National Statistics Office of Georgia.
The agency also revealed prices had increased by 5.9% in an-
nual core inflation figures, excluding food and non-alcoholic
beverages, energy, regulated tariffs, and transport, while the
annual core inflation without tobacco amounted to 6.7%.

PMC RESEARCH CENTER RELEASES MAY JOBS
REPORT

May witnessed a 5% YoY increase in the number of people
receiving a monthly salary in the country, according to a report
published by PMC Research Center in late June. The report
showed a decrease in the number of individuals on a ¢600
(about $206) wage (24.3%, which is down 5.3% YoY) and an
increase in the number of individuals on a 2,400 (about $827)
wage (16.7%, which is up 4.3 % YoY).

From December 2021 to May 2022, the total number of
vacancies posted on Jobs.ge website amounted to 33,703,
which is 67% higher compared to the corresponding period
of 2020-2021.

A breakdown of vacancies by categories was as follows:
11,339 vacancies posted under technical/logistics jobs; 9,635
vacancies in sales/procurement; and 7,123 vacancies in admin-
istration/management.

The unemployment rate in Georgia increased by 2.1% in
2021 compared to the previous year and reached 20.6% across
the country, data from Geostat shows. The highest rate of
unemployment was observed in the 15-19 age group (52.2%),
while the indicator has traditionally been lowest in the 65+
age group (6 %) due to the ‘low activity’ of the population in
this age group.

WORLD BANK: GEORGIA’S BANKING SECTOR ‘AT
FOREFRONT OF GOOD CORPORATE GOVERNANCE

Georgia’s banking sector has been ‘at the forefront” of
implementing good corporate governance practices and helping
to strengthen the country’s economic and financial develop-
ment, says a report released in June by a joint World Bank-
International Monetary Fund program.

Produced as part of the program of Reports on Observance
of Standards and Codes, the report says that since the Associa-
tion Agreement between the European Union and Georgia came

>>
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» into force in 2016, the legal and regulato-

ry framework in Georgia has undergone
‘a total transformation’ with regards to
corporate governance and is now ‘closely
aligned’ with good practices.

World Bank Regional Director for
the South Caucasus Sebastian Molineus
says that over the past 20 years, Georgia
has achieved ‘noteworthy progress’ in
improving the country’s corporate gov-
ernance framework.

“For example, [the Government has
accomplished this] by adopting the new
Law on Entrepreneurs and three corpo-
rate governance codes. To ensure these
improvements contribute to economic
growth, we believe the focus should
now be on effective enforcement of the
new framework, with a particular focus
on improving corporate governance
practices of state-owned enterprises,
as well as continuous capacity building
among regulators and companies to en-
hance corporate governance in Georgia”,
Molineus added.

TBILISI, BATUMI AIRPORTS
AMONG TOP 10 IN EASTERN

EUROPE

Two major Georgian airports - Thilisi
and Batumi - have named among the top
10 airports in Eastern Europe, airport
operator TAV Georgia announced on
June 20.

TAV Georgia said Thilisi Interna-
tional Airport had been ranked fifth in
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the Skytrax World Airport Awards index,
with Batumi airport ranked sixth. The
company said the latter airport had been
ranked for the first time in the awards,
while Thilisi airport was in the index for
the ninth straight year.

EXPORTS REACH RECORD
MONTHLY HIGH IN MAY

Georgia exported a record $504 mil-
lion of goods in May, marking a 48%
increase compared to the same month
of the previous year, Geostat announced
in June.

Turkey ($1.02 billion), China ($783.1
million) and Russia ($764.2 million)
were the top trading partners in total ex-
ternal trade turnover from January-May
2022, preliminary data from the National
Statistics Office of Georgia shows.

Georgia’s top trading partners by
exports in January-May 2022 were China
($362.8 million), Azerbaijan ($224.1
million) and Russia ($210.3 million),
while the top trading partners by imports
were Turkey ($830 million), Russia
($553.9 million) and China ($420.3
million).

The top three export items were: cop-
per ores and concentrates ($465.9 million
and 22.1% of total exports), ferro-alloys
($285.7 million and 13.5% of total ex-

ports), and motor cars ($191 million and
9% of total exports).

Exports of domestically produced
Georgian goods were also up 37.5% YoY
from January to May 2022 and valued at
$2.11 billion, according to Geostat.

COMMUNICATIONS
COMMISSION, SPACEX DISCUSS
LAUNCHING STARLINK SATELLITE

INTERNET IN GEORGIA

The Communications Commission of
Georgia and representatives of SpaceX
Starlink satellite internet project dis-
cussed the prospects of launching access
to the service in Georgia in mid-June, the
Commission has announced.

The Commission’s Ekaterine Ime-
dadze said SpaceX was working to
explore ‘niches of interest to it’ in the
Georgian market and preparing for a
commercial launch of Starlink internet
in the country.

“| think this fact [launching Starlink
internet] is a very important event for
the country and the telecommunications
sector, as after its introduction, satellite
internet will be available in Georgia
and it will open a window for the future
development of the innovative digital
services market,” Imedadze said.

In its statement, the Commission said
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access to Starlink would be “particularly
important’ in remote mountainous re-
gions of Georgia and settlements without
broadband internet coverage.

1.2 MILLION GEORGIANS SPEND
$71 MILLION ON DOMESTIC
TOURISM IN Q1 2022

About 1.2 million Georgian citizens
aged 15 and above made 1.3 million
monthly visits within the country in the
first quarter of 2022 and spent 210
million GEL (about $71.43 million),
the latest data published by the National
Statistics Office of Georgia shows.

The figures showed the monthly
average number of visitors increased by
13% compared to the same period of the
previous year, while the monthly average

expenditures increased by 14% YoY,
Geostat said. The average expenditure
per visit increased by 2% and equaled
™152.2 (about $52).

GEORGIAN AUTHORITIES ADOPT
IMF-SUPPORTED PROGRAM TO
ADDRESS MACROECONOMIC
STABILITY

The Georgian authorities have ad-
opted a program supported by the In-
ternational Monetary Fund focused on
addressing macroeconomic challenges of
the country, Bo Li, the Deputy Managing
Director of the IMF, said on June 22.

Li said the IMF’s new three-year
$280 million Stand-by Arrangement
would be treated by authorities ‘as pre-
cautionary’, with the program aiming to

rebuild fiscal buffers while reducing debt
and “protecting the vulnerable.’

“The authorities recognize the im-
portance of adhering to the fiscal rule
to anchor policy credibility and are
targeting full compliance with the fiscal
rule’s deficit ceiling by 2023,” Li said.
He added strengthening public financial
management and reforming state-owned
enterprises would also help to mitigate
fiscal risks.

Praising the monetary policy of the
National Bank of Georgia, which he said
was focused on ‘bringing down high
inflation’, Li still warned that ‘given
Georgia’s vulnerability to spillovers from
the war in Ukraine,” he expected inflation
to increase and the current account deficit
to widen.

Successful Partnership with Ford & Jaguar Land Rover — GT Motors Annual Summary

GT Motors has been actively cooperating with world brands for 15 years already. At this stage, the company represents the
leading brands in the automotive industry, among them Ford, Jaguar, Land Rover and Suzuki, in Georgia, exclusively.

Despite the difficulties caused by the pandemic, 2021 was a successful year for GT Motors. As a result of the intensive work
of the team, the company signed an important agreement with Ford Motor Company. Hence, from 2022 “GT Motors”
became an authorized importer of Ford not only in Georgia, but also in Azerbaijan. From this year, the company is a regional
representative of the world brand and will open a new showroom in Baku, Azerbaijan.

2021 was also a successful year in terms of cooperation with Jaguar Land Rover. This brand has been recognized by GT
Motors several times as one of the best representations in the region. The region includes countries such as the United Arab
Emirates, Saudi Arabia, Qatar, Morocco, Jordan and Oman. There are strong dealer companies operating in these
countries and thatis why the recognition of GT Motors as one of the best representatives is of special importance.

The company has hit the top five overall in the last two years, and in the top three in terms of customer service. The result of
this successful and fruitful collaboration is that Jaguar Land Rover has chosen the name of a Georgian seaside town for one
of the most expensive colors of the all-new Range Rover.

GT Motors intends to arrange a car service space in Batumi to create maximum comfort for customers. This year, in addition
to the pandemic, the world is facing another challenge. The Russia-Ukraine war is a great tragedy for the whole world,
especially for this region. GT Motors emphasizes that they support Ukraine and the Ukrainian people and try their best to
help.



Ukrainian designer Etnodim featured on Phubber’s app

Phubbing for Ukraine:
Georgian e-commerce startup
keeps social mission at Its core

PHUBBER HAS OPERATED WITH A CENTRAL MISSION TO
PROMOTE SUSTAINABILITY SINCE ITS INCEPTION IN EARLY

2019, SAYS CO-FOUNDER GIORGI CHUGOSVHILI. BUT AS THE
COMPANY CONTINUES TO EXPAND, SO DO THE CAUSES IT
ADVOCATES FOR. INVESTOR.GE RECENTLY SAT DOWN WITH
CHUGOSHVILI TO TALK ABOUT PHUBBER’S MISSION, STARTUP
SUCCESS, AND ITS RECENT CAMPAIGN IN SUPPORT OF UKRAINE.

MACKENZIE BALDINGER

he concept, akin to similar mod-
els already popular in the U.S.
and EU, was to create an online

marketplace that would allow those liv-
ing in Georgia to buy and sell second-
hand apparel and accessories. By doing
so, says co-founder Giorgi Chugoshvili,
users would be able to promote circular
fashion and decrease their negative en-
vironmental impact.

“Around 100 billion new apparel

12 | Investor.ge ® AUGUST-SEPTEMBER 2022

items are created each year, and the fash-
ion industry is the number two polluter
in the world after the oil industry,” he
tells Investor.ge. “It takes up to 10,000
liters of water alone just to produce a
single pair of jeans. Here at Phubber,
we are trying to tackle this sustainability
problem in two ways: one is by promot-
ing upcycling, or encouraging people to
resell their used apparel and accessories.
The second is by providing a marketplace
for small and medium-sized Georgian de-
signers, who create more quality apparel

and discourage fast fashion.”

And although he says it has been
difficult to change stigmas in Georgia
around secondhand clothes, the com-
pany’s ability to connect with Gen Z
customers who care about sustainability
has pushed it to see major success in its
little more than three years in business.
When the application launched in March
of 2019, Chugoshvili says it registered
10,000 users in the first ten days.

This, he says, was partly due to his
corporate connections from working in
finance, and partly due to his co-founder,
Anano Dolaberidze, who has more than
ten years of experience in the fashion
industry and previously served as the
organizer of Thilisi Fashion Week. Do-
laberidze was able to leverage her social
media presence as a well-known local
influencer to get the word out about the
new app. However, he notes, despite the
nice boost that came from their local no-
toriety, “it was really the great customer
experience we created that allowed us to
grow as fast as we did.”

“Phubber has been designed to create
an enjoyable user experience,” says Chu-
goshvili, “starting from the minute you
begin phubbing [scroll through products
on the app]. Our app is really an integra-
tion of a marketplace and social media,”
he adds. “Each seller has their own page
where they can post their products for
sale. Buyers can scroll through their feed
and see merchandise, like posts, and even
follow sellers.”

Once the buyer chooses a product,
Phubber takes care of the rest. In addition
to an integrated payment system, a Phub-
ber employee picks up the merchandise
from the seller and transports it to the
company’s production facility. There,
the item undergoes quality control and
authentication [a major selling point for
those splurging on a secondhand designer
good], is wrapped in signature Phubber



packaging, and delivered to the buyer.
More impressive, considering the com-
pany services the entirety of Georgia, is
the turnaround time. “On average, we
deliver 70% of our packages on the same
or next day,” he says.

STARTUP SUCCESS

And with service and sustainability
at the forefront of the company’s priori-
ties, it has continued to find favor with
customers — and investors. “In Septem-
ber 2019, we won a 100,000 GEL grant
from GITA [Georgia’s Innovation and
Technology Agency] —which really gave
our company a second life and allowed
us to make improvements to the app,”
Chugoshvili explains.

In early 2020, the company was cho-
sen by USAID as one of three Georgian
startups that were sent to Silicon Valley.
There, the team met founding engineer
of WhatsApp Eugene Fooksman, who
decided to invest in Phubber.

Just one month after bringing Fook-
man in, the pandemic struck. While
many businesses were crippled by the
restrictions that ensued, Phubber’s online
presence amid the mass push towards e-
commerce resulted in quite the opposite,
allowing it to post revenue growth of

Phubber co-founders
Anano Dolaberidze
and Giorgi
Chugoshvili

470% in 2020. That, in turn, brought more
investors on board in 2021 [as well as a
650,000 GEL matching grant from GITA]
as Phubber again doubled its sales.

At this point, Chugosvhili says,
expansion into the Ukrainian market
became the next play for Phubber. The
remainder of 2021 was devoted to shift-
ing the app from a “one language, one
currency” system to a “multi-language,
multi-currency” system, with the intent
to first create a market for Ukrainians
to buy and sell in- then, down the line,
to merge the Georgian and Ukrainian
markets and allow them to buy and sell
from one another.

PHUBBING FOR UKRAINE

However, as the team prepared for
its official Ukraine launch in the last
week of February, tragedy struck, and
news emerged that Russia had invaded
Ukraine. “Those first few weeks were
hard for us,” says Chugoshvili. “Our
first priority was our team in Ukraine
and making sure that they were safe.
After that, we had to figure out what to
do next.”

Chugoshvili says that it was actually

Shoes by Ukrainian designer NANI featured
on the Phubber app.

the team in Ukraine that approached him
and Dolaberidze about using the platform
to help out those in Ukraine. “They
came to us and said, ‘we already have
everything in place, and there are lot of
people in Ukraine who could use income
right now,”” he recalls. From there, the
4UA campaign was born. After adjusting
the app to allow buyers and sellers in
Ukraine and Georgia to interact, Phub-
ber launched its for 4UA campaign in
partnership with Visa at the end of May.

The campaign, which is made up of
three phases (two of which have already
been launched), aims to bring much
needed assistance to those dealing with
the repercussions of the war.

The first phase, Buy Ukrainian, fo-
cused on bringing income to Ukrainian
designers. “We already had about 10,000
registered users in Ukraine from our soft
launch before the war. We reached out to
some of the Ukrainian designers and of-
fered for them to sell their products to our
Georgian customer base.” Through this,
he says, “we have been able to connect
Ukrainian supply with Georgian demand,
leading to tens of thousands of dollars in
revenue for Ukrainian designers.”

AUGUST-SEPTEMBER 2022 e Investor.ge | 13
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Ukrainian designer Guzema’s jewewlry, featured as part
of Phubber’s 4UA campaign.

The second phase, Buy From Ukrai-
nian, launched at the end of June, and
allows any user in Ukraine to sell their
secondhand apparel to buyers in Georgia,
expanding the base of people who will be
able to benefit from a source of income
while coping with the hardships brought
on by the war.

The final phase, Buy For Ukrainian,

B

will provide a charity component to the
app where users in Ukraine can create
‘need lists’ that users in Georgia can buy
for them. Through these initiatives, Chu-
goshvili says they have been able to sup-
port their staff in Ukraine and allowed the
Georgian public to show solidarity with
their Ukrainian counterparts. “We still
have staff in Ukraine that are providing

the same quality control and verification
in our Ukrainian production center. And
thanks to our partner, Visa, the shipping
cost from Ukraine to Georgia is free for
our customers.”

WHAT’S NEXT FOR PHUBBER?

While the company continues to
work on rolling out the third stage of their
4UA campaign, it also has no plans to let
up on its expansion ambitions. In Sep-
tember, Phubber plans to begin operating
in three more countries: Kazakhstan,
Uzbekistan, and Azerbaijan. But even as
the company expands, Chugoshvili says
its social missions will remain at its core.

“Women’s empowerment is another
important part of the Phubber mission,”
he says. “With a predominantly women-
led executive team and 90% of our user
base being women, one of the things we
are most proud of is the economic inde-
pendence for women that our platform
promotes. With Phubber, any woman
who is able to go to the local thrift store
and buy some secondhand clothes, sud-
denly has a platform where she can sell
items and make her own money.”

This, he notes, is particularly impor-
tant in the platform’s new Central Asian
markets. “Economic independence for
women in this part of the world is partic-
ularly low. We aim to create an accessible
platform where you don’t need a higher
education or degree to start a business.”

—_T
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A tale of two transfers -
Georgia and Russian remittances

JOSEF GASSMANN

eorgia’s economy has long
G relied on remittances, with the

World Bank designating the
country as the 21st most remittance-
dependent economy in 2021, ranking
ahead of countries such as Capo
Verde, Liberia, Bosnia, and Armenia.
And the volume of remittances as a
percentage of GDP is on the up — from
10% in 2016 to 13.3% in 2020. But this may
be a good sign, as recent data from
the National Bank of Georgia (NBG)
shows that Georgians are finding work
in higher-paying countries, increasingly
choosing employment in the EU, North
America and the Middle East over more
traditional labor markets like Russia.

Covid-19 and Russia’s war of aggression
against Ukraine have only accelerated
this process.

The imaging on this trend was clear
until 2022, though the war has turned
the numbers on their hands, and it may
be some time before we can getan ac-
curate read again on where Georgians
are going to work.

Remittances from Russia to Georgia
had long been sloping downwards in
the run up to Covid-19. Russia’s share
in total remittances to Georgia sank
from approximately 45% in the early
2010s to just 18% by 2021. Meanwhile,
remittances from the EU surged from
approximately 25% in 2012 to 41% in
2021, NBG data shows.

This was due less to an outflow of

Seven largest senders of remittances to Georgia (2012-2021, thousands USD)
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Georgian labor from Russia — which has
remained fairly stable and even resilient
to geopolitical friction between the
two countries — but increased employ-
ment opportunities for Georgians in the
EU and elsewhere, such as new labor
markets in Poland and the Gulf. Part
of this is the increased availability of
jobs in traditionally ‘male’ professions.
While Georgian women have been
more likely to seek employment abroad
where there has been high demand for
them in nursing and elderly care, new
employment opportunities in agriculture
and construction have attracted more
male Georgian labor.

But that was then, and the war is
now. Data on remittances from April
and May reflect a more complicated
story. Money transfers (to call them
remittances would be technically inac-
curate) from Russia were up nearly 300%
and 888% for April and May, respective-
ly. These jumps brought Russia’s share in
Georgian ‘remittances’ back up to 43%
in April and 62% in May.

There’s quite a bit to explain the
sharp increase in remittances, though
creating a line of best fit is difficult.

TBC Capital says it believes much of
the increased activity from Russia is from
middle-class individuals and families
who have relocated to Georgia during
the instability. This must be true to some
extent; though itis hard to estimate how
many Russian citizens have relocated
to Georgia since February, the surge in
long-term housing prices is enough to
justify the claim that their numbers are
substantial. Galt & Taggart, the broker-
age arm of Bank of Georgia, puts the
number of war-affected ‘‘migrants’



between 80,000 and 100,000, though
this figure includes Ukrainians and Be-
larusiansl.

Nevertheless, TBC Chief Economist
Otar Nadaraia says, “it has been quite
difficult to understand exactly what is
happening. To call this large-scale capi-
tal fight would be incorrect. Our sense
is that it is mostly middle class families
and individuals who are moving just
portions of their assets here for regular
expenses. We’ll have a better picture
of whatis happening when we can see
the complete tourism statistics, as some
of these funds will be double counted
in visitor spending as well - many of the
recipients of these transfers are non-
residents of Georgia afterall.”

This ‘double-counting’, as Nadaraia
points out, is a result of the fact that
some of the funds from these money
transfers may not be spent on general
living expenses, but are rather being
sent by Russian citizens vacationing in
Georgia, and who cannot withdraw
money in the country due to sanctions
on theirhome banks. A clearerimage of

who has come to Georgia on vacation
and who has come for an extended
stay will be available once a general
trend for tourism expenditures for the
summer of 2022 can be identified.

The National Bank of Georgia (NBG)
offers several other interpretations on
top of the tourist & long-term visitor
explanation.

“Because a number of Russian banks
have been sanctioned, small exporters
may now be accepting payment using

fast money transfers [ed. Western Union,

Korona, MoneyGram, etc].

Customers of sanctioned banks will
have had to move elsewhere and find
new means to affect payment”, Head
of the Macroeconomics Department
at the NBG Shalva Mkhatrishvili told
Investor.ge.

Mkhatrishvili adds that much of this
money is moving directly into and stay-
ing in the Georgian banking system; it is
not simply being used as pocket money.
Georgians coming back to Georgia
account for a strong proportion of the
money transfers being made.

“We’ve seen a fairly strong rise in
deposits at commercial banks. Putting
an exact number to the increased
liquidity due to money transfers is hard
but it’s probably somewhere in the re-
gion of $200 million. Some of this is likely
taking place in lari-denominated ac-
counts, which is one explanation for the
strong appreciation of the lariin recent
months,” Mkhatrishvili says.

All of these factors undoubtedly ex-
plain a portion of the steep uptickin ‘re-
mittances’ from Russia, but more data
and time will be needed to ascertain
for what purposes this money is entering
the country and how it is being spent.

This last issue is an important one
to the NBG, Mkhatrishvili notes, who
stresses that Georgia is not serving as
a gateway for sanctioned Russians or
their money. “Remittance outflows of
the last several months have remained
within their historical norm. We at the
central bank are doing all we can to
ensure that Georgia does not facilitate
the avoidance of sanctions; this is very
important to us.”
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tourism keep Georgia thriving

eorgia’s tourism industry con-
Gtinuously proves to be resilient

and incredibly important for the
country’s overall economy. Fully recogniz-
ing how crucial the tourism industry is to
the country’s economic growth, the Gov-
ernment of Georgia continues to make
progress to eliminate barriers and open
more opportunities for tourism, including
easing visa requirements, repairing roads,
privatizing hotels, and offering tax cuts for
tour operators. From wineries in the Kakheti
region, to vibrant markets in Batumi; Geor-
giais an attractive tourism destination that
comes in many varieties.

Tourism accounted for 7.5% of Geor-
gia’s gross domestic product (GDP)
growth from 2018-2019. In 2019, the coun-
try received arecord number of 9.3 million
international visitors — a 7% increase from
the previous year. Although COVID-19 hit
Georgia’s tourism industry hard as part of
the global travel slowdown, it is making
a comeback, as institutions such as the
Georgia National Tourism Administration
have worked to safely reopen the country
to international travelers.

For many years, USAID hasrecognized
the important role that tourism plays in driv-
ing Georgia’s inclusive economic growth
and invested in expanding that impact.
The agency also clearly sees the linkages
in the tourism sector between strong natu-
ral resource management, sustainable
economic growth, and mitigating climate
change. Georgia’s thriving tourism indus-
try is built on its natural beauty and rich
cultural history; in recognition of the need
for sustainable growth, USAID supports
programming that will ensure Georgia’s
thriving tourism industry remains resilient
while still climate conscious.

Many of the U.S. Embassy’s 30 offices
and agencies work to support Georgia’s
tourism industry, with USAID leading the
way. Teaming up with the U.S. Department
of the Interior, USAID launched a pro-
gram in 2019 to help Georgia sustainably
manage its natural parks and protected
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areas as commercial, income-generating
resources, much like the U.S.” own national
park system. By supporting best practices
in managing resources and tourism de-
velopment, the program transitions the
management of protected areas away
from foreign assistance and government
subsidies — creating economically self-
sustaining parks that attract adventurous
thrill-seekers, outdoor enthusiasts, and
ecotourism guests from around the world,
while simultaneously enhancing economic
security in the country’s rural communities.

PARTNERING WITH THE PRIVATE
SECTOR

To drive economic growth, USAID
partners with the private sector to build a
more modern and commercially sustain-
able tourism sector in Georgia, and works
directly with partners who can bring reach,
innovation, and digital technologies to
promote Georgia as an attractive tourist
destination.

In the last two years, USAID partnered
with the digital travel storytelling platform,
Steller.co, and Georgia’s National Tourism
Administration to bring leading travel influ-
encers with extensive networks of followers
on social media to Georgia. These cam-
paigns have reached more than 11 million
potential visitors. By working together, this
private sector partnership introduced
millions of potential travelers to Georgia’s
astonishingly diverse landscapes and
abundant culture. In total, the influenc-
ers’ campaign produced more than $5.5
million in earned media value (advertising
value), more than 200 stories on the Steller
Platform, and 997 Instagram stories and
posts, as well as posts on TikTok and other
social media platforms. The estimated
economic impact of the two Digital Day
campaigns conducted already exceeds
$10 million, with another group of influenc-
ers due to arrive in Georgia this summer.

USAID continues to facilitate private
investment into Georgia’s tourism and
hospitality industry, supporting the devel-

opment of new products, experiences,
and business models that attract high-
value investors from around the world.
For example, USAID is partnering with
the Adjara Group, a leading hospitality
company, to strengthen the inclusive de-
velopment and tourism competitiveness of
Georgia’s Samtskhe-Javakhetiregion. The
partnership is expected to create 286 new
high-value jobs, attract investment worth
$3.6 milion, and help businesses generate
$2.5 million in annual sales.

To reinforce international standards in
Georgia’s hospitality industry, USAID and
the American Chamber of Commerce re-
cently launched a partnership with several
leading hospitality companies, including
GMT Group (Marriott Hotels), Silk Hospitality
(Radisson Hotels), and Sheraton Grand Me-
techi Palace. The partnership willadvance
Georgia’s tourism recovery strategy by
attracting high-value tourists that demand
top-notch service standards and ultimately
make it an even stronger competitor as a
top tourist destination. The partnership is
expected to help more than 100 partici-
pants secure high-value jobs in hospitality,
generating over $450,000 in annual payroll.
Up to 20 hotels willincrease their standards
in energy efficiency, hygiene, food waste
management, supply management, cus-
tomer services, and food safety.

WORKING WITH LOCAL ACTORS

Tourism and hospitality, however, are
not just for large international businesses.
Throughout the country, USAID supports
local actors to promote sustainable prac-
tices in tourism, agriculture, and resource
management, while simultaneously
creating local jobs and stimulating local
economies. These local businesses, sup-
ported by USAID technical assistance and
grants, carry on long after the assistance
has ended.

For example, in 2021, Tusheti wel-
comed nearly 4,000 Georgian visitors and
nearly 3,000 foreign tourists, more than
double the numbers from 2020. USAID
invested 600,000 GEL of support for the
region — ranging from small grants to lo-
cal guesthouses and catering businesses,
to training and certifying hospitality staff
and adventure tour guides, to adding solar
panels to Tusheti’s ranger stations to make
them more sustainable, to digitizing local
tourist attractions by updating their loca-
tions on Google Maps — resulting in the
generation of 1.8 milion GEL in revenue
for the region and 67 new jobs.

These programs are just several ex-
amples of the breadth of USAID’s invest-
ment in Georgia’s tourism sector. By
working together and continuing to spark
new investments, Georgia will continue
to build a stronger and more sustainable
economy — which will continue to benefit
all Georgians.



: ROOMS HOTELS" Adjara Group has been revolutionizing the Georgian hospitality industry with its unique concept and approach

to project development. The company has become known for creating the first Georgian lifestyle brand —
Rooms Hotels, which stands out for showcasing the face of contemporary Georgia while promoting the
country’s traditions.

For Reservations
Phone: +995 32 2020099 | waww raomshatels.com The first Design Hotel in the country, Rooms Kazbegi, opened in 2012. On its 10th anniversary, Rooms Hotels

1 V. Gorgasali St. 4700 Stepantsminda, Georgia will honour its origins and a major source of inspiration: the ancient and eternal wisdom of nature and change.
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TENDING TO THEIR ‘JARA’ HIVES,
HOUSED WITHIN HOLLOWED
LOGS IN THE REMOTE
MOUNTAINOUS AREAS OF
GEORGIA’S ADJARA REGION,
LOCAL BEEKEEPERS ARE
PRODUCING A HONEY STEEPED
IN TRADITION. THE GROWING
NOTORIETY OF THIS JARA HONEY,
AKIN TO A FINE WINE WITH ITS
PRONOUNCED FLAVOR AND
SPECIALIZED PRODUCTION
METHODS, HAS BOTH DOMESTIC
AND INTERNATIONAL MARKETS
BUZZING WITH DELIGHT.

BRADEN BJELLA

eekeeping generally evokes

images of multiple boxes, kept

at ground level and abuzz with
activity. This method is common around
the world, and for good reason; the uni-
formity allows for easy transport, stream-
lined care, and an increase of production
that encourages massive quantities of
honey to be produced in a relatively short
amount of time.

However, something can be lost in
this process. Much like how sommeliers
are critical of large-scale wine production
that seeks to remove the grapes from their
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terroir, honey too can suffer the same
fate. Its unique qualities can be stripped,
its flavors muted until it resembles the
simply sweet amalgam golden syrup the
world generally regards as ‘honey.’

There is nothing wrong with this
method of production; in fact, this
style of honey harvesting has allowed
the culture of honey to spread around
the world, piquing interest in places it
would not have otherwise reached. But
for those who have tasted a truly great
honey — one imbued with the story of
the land that birthed it — seeing the
mass marketization of what could be a
fascinating, complexly flavored product
brings doubts about its future.

Nowhere is this conversation stron-

W

Beekeepers treating Jara hive in Ajara

' --.,’MClaI{y honey

ger than in Georgia. In the Soviet era,
beekeeping fell victim to the same
pitfalls as other agricultural products.
Its creation was streamlined, and while
different regions offered their own dis-
tinct takes on the good, its universality
brought with it questions of quality and a
removal of the traditions that came with
the practice.

This was especially damaging for
Georgia given its strong connection to
beekeeping. Historians believe that the
nation was one of the first in the world
to cultivate honey, citing evidence of a
host of honey varieties dating back at
least 5,500 years. At that time, it is specu-
lated that honey served an otherworldly
purpose as well as a culinary one: before




people died and journeyed on to the af-
terlife, they were given a jar of honey to
accompany them on their travels.

It is unsurprising, then, that honey
holds such a dear position in the Geor-
gian heart and equally saddening that
some believe the honey culture to be
making a comparable departure. Thank-
fully, as the Georgian Beekeepers Union
will gladly tell you, true Georgian honey
is not going away — in fact, it’s only
gotten better.

JARA: THE ‘FINE WINE’ OF HONEY

Georgia boasts an incredible range
of honeys, but the one that has brought
it international attention and acclaim is
the 100% pure and wild harvested Jara
honey, which is one of the reasons the
Georgian Beekeepers Union has opted
to make the sale of this honey one of its
primary projects.

But what makes Jara honey distinct
from other honey varieties? According
to Lela Putkaradze of the Alliances
Caucasus Programme, a large part of its
uniqueness comes from its purity.

“The honey is 100% organic... noth-
ing artificial is used when producing
it,” she explains. “It’s also traditional
— it’s harvested in remote villages in
a mountainous region where there is, |
would say, no pollution, because there is
a standard of distance that [beekeepers]
must keep... from any kind of pollution,
like central roads or factories. It is also
mainly small scale beekeepers who are
the producers of Jara honey, so all of the
benefits go to small scale beekeepers.”

Speaking of tradition, the oral history
of Jara honey is an interesting one —and
one that recently led the practice to be
dubbed a marker of Intangible Cultural
Heritage in Georgia.

Beekeeping has been common in
Georgia since before the Common Era,
and ancient beekeepers were obsessed

with discovering new flavors and meth-
ods of honey production. After genera-
tions of beekeeping, some beekeepers
noticed that the most delicious honey
came from bees that made their hives in
certain trees.

Their interest in this treasure honey
grew, and slowly, they began to artifi-
cially replicate this process, discovering
fallen logs or chopping down and hol-
lowing out the trees to create a natural,
but controllable, home for bees. In these
conditions, they could capture the com-
plexity of the honey while doing away
with the danger and uncertainty that
came with a fully natural harvest.

Of course, there were issues. These
logs, which came to be known as “jara,”
often had to be lifted high into the trees to
avoid intrusions from curious bears. But
the practice, and the delicious honey it
produced, stuck around, creating a time-
less good that has continued production
into the present day.

As far as taste is concerned, Jara
honey is incredibly complex compared
to other honeys, with even a small touch
offering an unmatched depth of flavor.
The honey has a gentle touch of cara-
mel, complemented by a range of florals
rooted in the many flowers pollinated by
bees in the Adjara region.

Naturally, this sophisticated flavor
comes at a premium price point.

“I would say there is a large dif-
ference [in price],” Putkaradze details.
When compared with other Georgian
honeys, which are typically sold in
simple glass jars, Jara honey often comes
in exquisite boxes, each one filled with
the natural honeycomb and declaring the
specialness of the honey.

“500 grams of Jara honey is about 60
lari in a Georgian market,” she continues.
In contrast, she adds, “if you buy, for
example, 500 grams of Chestnut honey,
it is 20 lari... [and] Chestnut honey is

second in [terms of] price. The price
range is high.”

This point notwithstanding, it seems
people are willing to pay a few extra lari
for such a superior flavor. Now, with as-
sistance from the Georgian Beekeepers
Union along with the Alliances Caucasus
Programme, the multifaceted flavor of
Jara honey is spreading around the world
with great success.

NEW MARKETS

Both of these organizations engaged
in considerable work before getting to
this point. After years spent researching
the practice, the Union set a standard
for Jara honey production, ensuring that
everyone who purchased a natural hon-
eycomb would receive the same beauti-
ful flavors that inspired the creation
of the tradition. They also set to work
promoting the honey both locally and
internationally; local beekeepers could
learn how to produce Jara honey, and
international consumers could welcome
this Georgian lifeblood onto their din-
ner tables.

The results of this promotion have
been notab le. Since starting the program,
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Jara beekeeper harvesting honey from Jara hive in Ajara

there has been a 69% increase in Jara
honey producers in Georgia. Eight VET
colleges have begun teaching courses on
Jara honey production, with several oth-
ers soon to start. The number of Georgian
honey brands in shops has increased by
over 250%, and the Jara Honey Mark has
also been registered as an IP.

Furthermore, the actual quality
of Jara honey has improved dramati-
cally. While the product could already
proclaim its high standard, teams like
the Georgian Beekeepers Union have
ensured that the influx of Jara produc-
ers continue to meet the high bar set by
the beekeepers of yore. To do this, they
have improved coordination in the sector
and ensured that antibiotics be removed
from production, with the amount of
antibiotic use falling 48% since 2017
and the amount of organic care products
increasing by 20%.

Flavor-wise, the results speak for
themselves. Jara honey has been exhib-
ited at festivals, the Gulf Food Expo,
legendary beekeeping meetup Apimon-
dia, and the London International Honey
Awards, where it won four Silver Quality
Awards. With credentials like these, it’s
no surprise that Georgian honey is now
found in over 15 countries, with that
number increasing annually.

There are still some issues that need
to be addressed, however.

“The main constraint remaining is the
volume,” Putkaradze notes. “Now it’s
low, low volume, but it has potential.”

This low volume can be observed
through the Georgian honey market’s
current output. While over 190 tonnes
of Georgian honey has been exported
since 2017, just 6.4 tons of Jara honey
have been commercially aggregated by
the private sector since 2018. To increase

the volume, Putkaradze says her organi-
zation is working to pull out all the stops
for producers, which includes increasing
their testing capacities.

“We are... currently implementing
laboratory testing capacities in the fac-
tories themselves for quick testing,” she
details. “In order to aggregate in high
volumes, honey companies need to ag-
gregate different samples from different
regions from different beekeepers, and
they need to test it quickly... At this time,
that’s not available in Georgia, or it takes
a lot of time.”

By improving and speeding up these
testing facilities, Putkaradze hopes that
Georgian beekeepers can increase pro-
duction, and groups like hers can focus
on marketing the product abroad.

“As testing increases, volume in-
creases,” she observes. “Then, it’s mainly
about promotion in export markets so
that order volumes increase. It is already
an increasing trend; before, there was no
export, and now it’s being exported to the
USA, Canada, Qatar, Hong Kong, and
there’s a new market also for Jara honey
in Japan. So we expect an increase in the
export market.”

But Jara honey’s home is in Georgia,
and locals and tourists alike can now
delight in the fact that they can taste this
beloved good in the same manner it was
meant to be enjoyed all those years ago,
putting Georgia in its rightful place atop
the global honey map.
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TBC Capital: Thilisi’s residential real estate market
stabilizes MoM, record high rental prices remain

www.tbccapital.ge

Georgia’s influx of war-affected migrants in the first
half of 2022 had a major impact on residential real
estate in Thilisi. But has the market adapted to this new
reality? TBC Capital’s latest report Thilisi Residential
Real Estate: May 2022 breaks down the latest figures.

TRANSACTIONS AND PRICES

More than 100 days into the Russian invasion of Ukraine,
the war's economic impact continues to reverberate
throughout the region and the world. In Georgia, one of
the first sectors to feel the implications of the conflict
was the real estate market, which witnessed an upswing
in demand as an inflow of migrants from Ukraine, Belarus,
and Russia traveled to Thbilisi. This sudden increase in
demand had an immediate impact on rental prices, with
TBC Capital's previous real estate reports revealing that
the average rental price increased 20.1% MoM in March
and an additional 21.5% MoM in April.

May figures show that rental prices have remained at an
all-time high but have not continued their MoM growth,
potentially signaling that the market is now experiencing
the peak of the migrant effect. Despite this, YoY growth
of average rental prices in May reached a whopping
101.4%, indicating that prospective renters are now facing
prices double that of last year.

Average asking rent price per SQM (USD) and
YoY change (%), May 2022
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The average asking price for residential sales withessed
a subtle MoM increase of 11% in May but recorded
noticeably higher figures than 2021 (+20.4% YoY). The
number of transactions also remained unchanged
relative to April but showed a YoY increase of 55.4%,
which analysts at TBC Capital attribute to declared
public holidays and mobility restrictions in May 2021 that
limited the number of property registrations.

PROPERTIES BY CONDITION

Data shows that approximately 800 new residential
properties were sold in May, a figure that is 25 times
higher than the same month one year prior. And while old
properties also posted significant growth in transaction
numbers (+40% YoY), new properties continue to gain in
the total share of transactions.

Number of sold residential properties, New vs
Old (000’ Units)
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BREAKDOWN BY DISTRICT

In May 2022, all of Tbilisi’s districts recorded substantial
YoY growth in the number of sales transactions, which
analysts again attribute to disruptions in the market in the
same month of 2021. Highest among them were
Chughureti (+244%), Krtsanisi (+96%), and Didi Dighomi
(+92%).

The average rental yield in May was 11.4%, up 4.6 pp com-
pared to one year prior. The districts posting the highest
rental yields were Isani (14.2%), Didi Dighomi (13.9%), and
Samgori (12.9%), with some of these yields notably
exceeding the long-term GEL deposit rate.



Rental yield and deposit

rate dynamics
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Every district in Thilisi also recorded YoY increases in
sales prices in May, with the highest growth recorded in
Vake (+35%), Gldani (+28%), and Chughureti (+25%).

Average asking sale price per SQM (USD) and

YoY change (%), May 2022
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FLAT-SHARING MARKET

Data from Airbnb in May showed a flat-sharing rental
market that largely mimicked the performance of April in
terms of revenue, indicating that migration and tourism
recovery are still having a positive impact. However,
analysts at TBC Capital estimate that migration related to
the war slowed in May, meaning improvements in the
market could be more largely attributed to a post-pan-
demic tourism recovery and the revival of the Airbnb
market.

In May, the number of active listings on Airbnb increased
markedly in MoM terms but remained 25% below the
same period in 2019. Despite the gradual recovery of
listing numbers, ADR saw a nice bump relative to May
2019 (+13%), as did occupancy rates, which were up 17%
compared to pre-pandemic levels.

Change relative to 2019
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Tbilisi Airbnb market major indicators:

Change relative to 2019
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Overall, the market's performance in May remained
largely in line with the predictions laid out by TBC Capi-
tal at the onset of the war (apart from rental prices), which
predicted that the average sales price (USD) in Thbilisi will
increase by between 10.6% and 11.3% in 2022, depending
on how the situation in Ukraine continues to impact
Georgia’'s economy.

AUGUST-SEPTEMBER 2022 e Investor.ge | 25



Bolnhisi Museum

—a gem in Kvemo Kartli

HANS GUTBROD

Museum, about an hour south of Thilisi,

is a gem worth visiting. Opened two
years ago in the early months of the pan-
demic, the museum is the major exhibit
for the archaeological site of Dmanisi, in
which the first hominins outside Africa have
been found. A first-class attraction, the mu-
seum is already a recipient of international
acclaim, including nomination for the 2022
European Museum of the Year Award. And
with its coverage of an extraordinary time
span, the museum sparks thoughts that
may be relevant beyond Bolnisi, too.

The museum succeeds in multiple ways
- one being its location. There are obvious
reasons to decentralize museums and
draw visitors to an area that receives far
less attention than Kakheti. Ask around in
Thilisi and you will see that many have not
ventured to Kvemo Kartli in years. But this
region, with its many extraordinary histori-
calsites, should be a locale where citizens
and schoolchildren can connect to their
own past. The remarkable architecture,
designed by Gaga Kiknadze of Architects.
GE - an angular building with a metal
structure jutting out on its left to proclaim
prominence - does that intention justice.

The museum is the perfect size to
engage visitors with four halls dedicated

To those who have not been, the Bolnisi
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to various periods. The texts in Georgian
and English establish context in ways that
should be of interest for most visitors. Before
venturing in, we had thought of this visit as
a 20-minute raid but ended up staying for
more than an hour. For an outing that most
visitors will combine with other activities,
that seems to be a sensible proportion,
even if national museums in capitals may
want to be more exhaustive.

A JOURNEY THROUGH TIME

The first hall shows Kvemo Kartli’s
plausible claim to international fame.
Excavations in nearby Dmanisi “have
revealed an extraordinary record of the
earliest hominid dispersal beyond Africa
(1.75 million years ago)”, as the UNESCO
list of tentative World Heritage Sites says.
The formal summary for the Dmanisi entry,
submitted in 2007, adds that “this is the
richest and most complete collection of
indisputable early Homo remains outside
of Africa,” noting that it may have great
potential for further finds.

A life-size drawing in the first room im-
mediately draws attention: the hominid
dwarfed by a giant ostrich, a rhinoceros,
and an elephant, while surrounded by a
saber-toothed tiger and other animals
that look as vicious as some of Georgia’s
contemporary sheepdogs. As one walks
by. the original finds light coming up from

behind, providing context for how the
great illustration (done by the Spanish-
Venezuelan paleoartist Mauricio Anton)
draws on the bones that were found on
site. As the lit-up bones in the back fade,
you again look at the drawing and can
contemplate the relationship of the parts
to the whole.

The next hall offers a rich display of
Stone, Bronze, and Iron Age tools arranged
in luminous arcs for the visitor’s consider-
ation. The texts explain the skill it took to
drillan eye into a needle made from bone.
For stitching fur or stringing berries together
to dry, that minor development made a
major difference. The cabinets arrange
toolsin neat categories, each unique and
independently crafted, illustrating how
early humans worked with and against
material that they had not yet fully brought
under control.

Significant space is given to Sakdrisi,
one of the oldest gold mines that has ever
been found in the world, also nearby (that
Sakdrisi was blown up at the end of 2014
— one of the more dispiriting chapters in
the story of how Georgia has dealt with
its historic wealth - finds no mention). The
exhibit shows what kinds of tools were
used to search and extract gold before
dynamite was invented.

Almost two thousand years are
covered by the third hall: stones from
churches; the first Georgian inscriptions;
gravestones inscribed in Arabic from the
medieval cemetery of Dmanisi to the
“innocent deceased ... Sherif Ed-Din,”
reminding readers that “this world is mo-
mentary, so be meek.” Now, too, we see
the first evidence of trade, with ceramics
that are believed to originate from 13th
century Persia.

The German settlement of Bolnisi from
the early 19th century is the main focus of
the fourth and last hall, showing the path
of migration from Swabia along the Dan-
ube and the Black Sea. In 1816, the settlers
set outin part due to climate change dur-
ing the “year without a summer,” which
followed a volcanic eruption that led
to food shortages across Northwestern
Europe, increasing pressure to leave. A
rolling presentation —only in German —tells
more about the settlers who brought their
distinct half-timbered houses to “Kath-
arinenfeld,” as Bolnisi was called then.
Various objects and photos give a sense of
a bygone era: choirs, cycling associations,
wine-making, and a community that did
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not know, of course, that it would not last.
After Nazi Germany’s attack on the Soviet
Union in 1941, all ethnic Germans were
deported to Central Asia, with the excep-
tion of those married to other ethnicities.

The exhibition ends a tad abruptly, as
one steps from this extraordinary journey
through time right back into the foyer of
the building. It is, literally, the longest lo-
cal voyage through human history that
anyone can have outside of Africa. Even
secular-minded visitors may experience
moments of awe.

ROOM TO GROW

Fans of Georgian archaeology may
feel that the museum could perhaps have
said a bit more about the discipline’s
leading figures. Though one Austrian
archaeologist is pictured meticulously
excavating, other key luminaries of Geor-
gian archaeology - Leo Gabunia, David
Lortkipanidze, Abesalom Vekua, to name
some who led excavations — are barely
shown. Highlighting how quality scientific
work often is based on both local com-
petence and transnational collaboration
may help schoolchildren imagine how
they, too, could contribute to its further de-
velopment. As it stands, one can have the
impression that the museum landed here
almost asif it was a spaceship (Perhaps the
processes of archaeological discovery get
more attention in the various guided tours
that can be booked).

A closer look at websites and articles
shows that a remarkable team was at work
to create this museum. Next to the great
staff of the Georgian National Museum, a
broad team was engaged, starting with
the Bogota-born artist, museographer,
and independent curator Lina Lopez,
who designed the general concept of the
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exhibition. L6pez has also played a major
role in setting up other highly lauded exhi-
bitions in Akhaltsikhe, Mestia, and Vani. This
underlines that international collaboration
often is part and parcel of making local
heritage great again.

One hopes that guided tours can
make the museum come alive for Azer-
baijani and Armenian visitors, too. While
a locally-made carpet and some musi-
cal instruments are showcased, friends
report that Azerbaijanis living in Kvemo
Kartli have said that they do not find their
history reflected in the exhibit. The texts
in Georgian and English may not be ac-
cessible to minority populations at a time
when “language education needs much
more government attention,” as a 2021
Carnegie Europe report on breaking down
barriers to integration by Rusudan Amirejibi
and Kakha Gabunia found.

The museum does have some flexibility.
Its second floor is available for various exhi-
bitions and contains “an art center, a cre-
ative space, a place of fun, and learning
for children,” according to its webpage.

In practical terms, the museum - a

recently arrived spacecraft comes to mind
again — could benefit from advertising in
all directions. While the reviews on Google
are overwhelmingly positive, few people
in Thbilisi know that this special location is
in such easy reach. A bit of insider knowl-
edge is also needed to be aware that
there are two decent restaurants in Bolnisi,
though one regularly hosts weddings on
weekends. A call in advance can clarify
whether one needs to hunt and gather
one’s own supplies.

Kvemo Kartli in many ways is quintes-
sentially Georgian: the longest of histories;
bones, needles and carpets; a land of
complementarity but also an area of
strong tectonic pressures between eth-
nicities and empires. To look at the angles
and refractions of the diamond this region
formed, too, isreason enough to dedicate
a day trip from Thbilisi to wander through
more than a million years of human history.

Hans Gutbrod teaches at llia State
University and regularly contributes to
Investor.GE. Hans is on Twitter at @Hans-
Gutbrod.
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How will Georgian wine fare
INn 2022’s flooded markets?

SALLY WHITE

rizes and medals, be there many of
P them, are no guarantee of business.
Record numbers of awards
are being showered on Georgian wine
companies, but as war rages in Ukraine
and the global economy contracts, they
are having a nerve-wracking time. So are
the thousands of Georgian farmers whose
income depends on selling grapes to
them. Russia is the major market for Geor-
gian wine and while some export trade is
continuing, the next big question is how
payment will be made when banking links
are frozen.

Elsewhere, in China, the main target
for export diversification, sales fell by 22%in
Q1 asthe country’slockdown to enforce a
“zero covid” policy imposed severe restric-
tions on consumer spending. The story for
Europe is also a troubled one - imports fore-
casted by the European Commission in
its “EU Agricultural Outlook” for 2021-2031
are set to dip, depressed by rising prices
and taxes and the squeeze on consumer
spending from rising interest rates and
inflation. U.S. forecasts, such as those from
Silicon Valley Bank in its “State of the Wine
Industry 2022”, also anticipate a decline in
consumption, knocking imports.

Georgia’s wine companies are thus
trying like never before to sell their prod-
ucts in the new markets where they are
winning prizes — two of those notably being
the 2022 London International Wine Fair
and the Raw Wine Fair (for small natural
wine companies) in June. Export market-
ing campaigns aimed at the wealthy,
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mature, and knowledgeable wine drink-
ers of the U.S. and UK should see a boost
after success in two top wine competi-
tions. The UK’s Decanter Wine Award (the
world’s largest) and the International Wine
Competition (IWC) both awarded six
gold medals to Georgia, the largest ever
numbers. At the 2022 International Raw
Wine shows for amber wines around the
world, too, Georgia has been the center
of attention.

UK winners included a winery owned
by Lopota Lake Resort (Chateau Buera),
whose Saperavi Reserve won a gold from
the judges at Decanter (publishers of lead-
ing international wine magazine that goes
by the same name). A little Racha winery,
Itsis Marini, which produces only 40,000
bottles a year, beat the competition from
many big companies to win a gold for its
Bimbili Mujuretuli Reserve; and a medium-
sized firm, Gvaramadze Winery, won for its
Tsarapi Rkatsiteli. Among the major groups,
Teliani Valley won a gold at Decanter for
its Khikhvi Qvevri. Thilvino won three gold
medals in all - one at the Decanter com-
petition for its Qvevris Kisi, another at the
International Wine Challenge (IWC) for
its Kisi Special Reserve, and finally, for its
Qvevris Mtsvane at the London Interna-
tional Wine & Spirit Competition (IWSC).
Other IWC gold winners were Corporation
Kindzmarauli’s Khikhvi and Rkatsiteli and
Alexandrov Wine Collections’ Tsinandali.

Companies at the pole ends of the
spectrum were among the Georgian
companies represented on the Georgian
stand at the London International Wine
Fair, ranging from giant group, Bolero, to

other majors such as Askaneli Brothers,
Dugladze, Kakheti Traditional Winemaking,
Telavi Wine Cellars, Teliani Valley, Thilvino,
and Winery Khareba; medium sized groups
included Kakhuri, Tsereteli, Twins Cellar,
and Winery Gurjaani.

However, as they found, Georgia is
still an unfamiliar foreign location. When
it comes to increasing sales in Western
markets, Georgia does not have the ad-
vantage of other Eastern European wine
producers of being a major western tourist
destination - such as Croatia or Romania.
Western wine drinkers often discover new
wines when on holiday, but last year, fewer
than 50,000 international visitors to Geor-
gia from Europe were recorded, which far
outnumbered those from (non-drinking)
Islamic countries. By contrast, Croatia at-
tracted nearly 14 million (mostly European
and U.S.)) tourists.

Another blow for the wine companies
who travelled to the European wine fairs
— ProWein in Dusseldorf in May and the
London International Wine Fair in June
- was that attendance by trade buyers
was much lower compared to pre-Covid
times. ProWein alone announced a 38%
reduction in attendance. This is explained
by Nick MacSwiney of UK wine importer
and exporter, Ehmanns Wines, as reflecting
an “increasing view in the European wine
trade that local, targeted regional wine
events are gaining popularity as they are
much easier on the work schedule and
budget than omnibus events in foreign
cities.”

However, by whatever route they are
finding their way fo Georgian wines, new
international buyers have been drawn by
the growing level of sophistication, gener-
ating forecasts (but on a business-as-usual
basis) from Georgian investment house
TBC Capital that 2022 would bring an 11%
rise in exports to $260 million. This followed
on 2021’s rise of 14%, taking export rev-
enues to $234 million. The challenge now
facing the Georgian wine industry is diver-
sifying away from its traditional buyers in
the CIS at a time when world competition
is so fierce, and first-time, but fop quality,
producers are emerging in Japan, India,
and China.

As TBC Capital’s latest publication on
the Georgian wine industry states, a nega-
tive impact from the Russian war seems
inevitable, and the fearis that it could cut
exports by as much as 44%. “Asthe overall
situation on the market worsens and more



wine is left unsold, the financial value of
this excess is $116 million,” estimates the
TBC Capital research team in its forecasts.

“Despite discovering new markets,
dependency on the Russian market re-
mained significant since the cancellation
of the embargo in 2013, ranging from 47%
to 67%. In 2021 the share of Russia in Geor-
gian exports was 56%, followed by Ukraine
with a 10% share, China - 7%, Poland - 6%,
Belarus - 5%, and Baltic countries - 4%,”
states the TBC Capital report Wine Industry
Back to Turmoil.

The situation is worsened, says the TBC
research team, by the fact that exports
are the main driver for sector revenue,
contributing 79% of the total. Plus, Russia
consumes the cheapest of Georgia’s
wines, which will be hard to redirect to
non-CIS countries.

And thatis not the only problem: Geor-
gia has 19% of the Russian market, with
other exporters to Russia including Italy
with 24% and Spain and France both with
15%. “Georgia will face increased compe-
tition on alternative export markets as the
world supply of wine will seek to substitute
the Russian market,” says TBC Capital.
Adding to the difficulties for Georgian
producers, the type of wines preferred by

Russia and Ukraine, red semi-sweet, are
not popular outside CIS markets.

At the moment wine from everywhere
seems to be getting into Russia, but Eu-
ropean exporters may decide to stop
sending their products, which would bring
the threat of a wine flood and sharp com-
petition to international markets. Leaving
the Russian market may be done on repu-
tational or ethical grounds, or because of
difficulties in fransferring payment through
a frozen banking network, as key Russian
banks have lost access to the global pay-
ments system SWIFT.

The numbers in the TBC Capital fore-
casts range from a 38% drop in exports to
Russia if there is a near-term resolution of
the war, one of 90% to Ukraine, and 10%
to other countries. The falls increase to 55%
for Russia and 14% to other countries if the
war drags on.

“The question is how will companies
manage reduced demand on critical
markets and unsold stock? Will they at-
tempt to redistribute the stock on alter-
native markets or reserve it for a better
future?” asks TBC Capital.

The Georgian government has been
backing expansion of the wine produc-
ers export forays into Europe, Asia, and

Tbilvino Kisi Special Reserve, which took home the gold from the IWC 2022.

Decanter Co-Chair Andrew Jefford judges
a wine at the 2022 Decanter World Wine
Awards

the U.S. with increasing budgets - and
this has been paying off. But it will face a
severe challenge this year deciding how
to handle subsidies for the companies.

At the London Fair, many of the small
wine Georgian companies seemed re-
markably relaxed, perhaps because they
have diversified their business models
by adding a guesthouse and tourism.
One such company is Anapea, a small
Kvareli family winery run by a professional
couple who have built a collection of
33 indigenous Kakhetian grape varieties
and are planning a qvevri museum. Or
Akmeta, co-owned by tobacco marketing
consultant Nick Garsevanishvili, who has
used his expertise on trips to U.S. natural
wine fairs to win several importers. Or like
Itsis Marani’s Sulkhan Turmanidze, whose
investment in his Bimbili wines from his day-
job earnings as a fraffic-low consultant
has won him a Gold Medal in London
- and hopefully, export buyers. Medium-
sized Winery Gurjaani has avoided Russian
markets and expanded widely, its solution
being diversifying into fruit and vegetable
juices and grape concentrate, reaching
markets as far as Africa.

More difficult is to devise a beverage
strategy for 2030 for a giant wine and spirit
producer, such as Bolero, which is part of
one of Georgia’s largest industrial groups
and has its own Poti Port Free Zone bulk
stock terminal. It has huge business in Rus-
sia, Ukraine, China, and Central Asia and
has specialised in the lower price ranges.
However, itis already selling in Europe and
it has not yet broached the U.S. market.

Another factor will inevitably change:
profits. The wine and spirit business has
been one of the most profitable businesses
in Georgia, as investment bankers Galt
&Taggart pointed out last year in their
regular industry review. “The sector posted
30.2% gross profit and 20.8% operating
profit marginsin 2019, 1.4x and 1.7x above
business sector averages.” The numbers
are bound to look a bit different in 2022.

AUGUST-SEPTEMBER 2022 e Investor.ge | 29



Seasonal
sounds

Georgia’s favorite summer
festivals are back

Photo by Art-Gene

THREE YEARS ON, GEORGIA IS FINALLY ENJOYING ITS FIRST SUMMER
FREE FROM COVID-19 RESTRICTIONS. WHETHER YOU’RE PLANNING
TO SPEND YOUR SUMMER SWEATING IT OUT IN TBILISI OR HAVE SET
YOUR SIGHTS ON THE SEASIDE, WE’VE GOT A ROUNDUP OF THE

MAJOR FESTIVALS AROUND THE COUNTRY THAT YOU WON’T WANT

TO MISS.

JULY

ART-GENE FESTIVAL

Taking place from July 15-17 and July 22-24, the Art-Gene
Festival will take place this year at the Open Air Museum of
Ethnography in Thilisi. This wonderful outdoor museum con-
sists of traditional houses relocated from around Georgia— come
festival time, it bursts to life with folk music, traditional crafts,
culinary demonstrations, and winemaking displays from various
regions. This year, visitors will also enjoy performances by the
Sukhishvili National Ballet.

ROKVA MUSICAL FESTIVAL

Feeling the call of the
mountains? Then make
your way to the breathtak-
ing resort town of Shovi in
Racha for the 2022 Rokva
Festival. After being forced
to cancel last year due to
Covid-19 restrictions, the
festival is back on and
will run from July 29 — 31,
featuring 50 Georgian and
international artists playing a variety of genres, including al-
ternative and electronic music. Head to the festival’s Facebook
page to see the full lineup and more information on tickets.

AUGUST

SWING FESTIVAL 2022
Need a break from the bustle of Batumi? Then head up the
coast an hour to Poti, where the second edition of Swing Festival
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will kick off on August 5 at Golden Lake. Lasting three days,
the festival will feature an array of local and international artists
performing on three stages.

BLACK SEA JAZZ FESTIVAL

If you missed the Thilisi Jazz Festival that took place in
early July, have no fear! You can boogie on down to the Black
Sea Jazz Festival, taking place in Batumi from August 12 — 14.
One of Georgia’s biggest music festivals, Black Sea Jazz brings
together local and international acts from a range of genres,
including jazz, hip-hop, and soul.

KEFAL FEST 2022

Looking for a festival fit for the whole family? Then look
no further than Kefal Fest, which will be taking place at Mal-
tavka Beach in Poti on August 20. Activities include a fishing
competition, family sports games, and a Megrelian picnic. Head
to kefalfest.com for more information.

SEPTEMBER

TSINANDALI FESTIVAL

For those wishing
to soak up the last bit of
summer, look no further
l than the annual Tsin-
andali Festival, which
will take place this year
%at from September 2 -11.
A classical music lover’s paradise, the festival will take place
at the historic Chavchavadze Estate in Tsinandali and include
performances by the Pan-Caucasian Youth Orchestra as well
as a number of wine-themed events.
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GALT & TAGGART

CREATING OPPORTUNITIES

Galt & Taggart: May tourism numbers
point to possible full recovery in 2022

WHILE TBILISI STARTED ITS SUMMER WITH MILDER TEMPERATURES THAN USUAL, THE TOURISM SECTOR SAW NO SUCH
TEPIDITY, BOASTING ACCELERATED REVENUE GROWTH, VISITOR NUMBERS, AND HOTEL DEMAND. G&T’S LATEST REPORT
TOURISM IN GEORGIA: MONTHLY MARKET WATCH MAY 2022 LOOKS AT THE MOST RECENT TOURISM FIGURES THAT
POINT TO A BUMPER SUMMER SEASON — AND, POTENTIALLY, YEAR.

VISITOR NUMBERS & TOURISM REVENUE

Pent-up travel demand and the easing of the last of Covid-
related restrictions (both in Georgia and its source markets) have
given the tourism sector a strong boost as it begins its busiest sea-
son. Total international visitor numbers in May came in at around
320,000, a more than 200% YoY increase and its highest level in
two years. Tourist arrivals registered noticeably higher than in April
(52.3% of 2019), coming in at 62.3% of their 2019 level.

Figure 1: Recovery of int'l visitors as % of 2019 level
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Source: GNTA

Note: 1) Total international visitors combine tourist (overnight stay) and same-day visits.
Note: 2) Tourism arrivals (reported by GNTA) capture only visitors leaving Georgia in
reporting month and do not include migrants, moving to Georgia since Russia-Ukraine war
started.

Notable among May’s growth in traveler numbers was the in-
crease in single day trips and the growing number of visitors hailing
from Georgia’s neighboring countries. With Turkey accounting for
the largest portion of visitors in May (18.8% of total arrivals), Russia
(16.1% of total arrivals), and Armenia (13.3% of total arrivals) fol-
lowed in second and third place, respectively.

Galt and Taggart’s Head of Research Eva Bochorishvili says
that thisis largely thanks to the easing of border restrictions. “While
single day trips remain much lower than before the pandemic,
their recovery in May at 28.6% of 2019 levels is a significant ac-
celeration compared to the previous month. We largely attribute
this to the easing of restrictions at the border. We also anticipate
further easing of border restrictions with other neighboring coun-
tries, which we predict will bring another boost to visitor numbers.”

And higher visitor numbers have certainly translated into higher
revenue for the sector. In May, tourism revenue amounted to
more than $250 million, 3.5 times more than the same month in

32 | Investor.ge ® AUGUST-SEPTEMBER 2022

2021 and 96% of its 2019 level. But analysts see this acceleration
in growth as attributable to more than just an increase in tourists.
As G&T's Bochorishvili points out, this figure also includes spending
by the estimated 80,000 to 120,000 war-affected migrants from
Ukraine, Belarus, and Russia that are currently staying in Georgia.

Figure 2: Recovery of tourism revenue as % of 2019 level
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Note: Data include migrants’ (from Russia, Belarus and Ukraine) spending from March 2022.

AIRBNB & HOTEL MARKET

The Airbnb market, which saw a significant spike in demand
in March as a large influx of migrants fraveled to Tbilisi, cooled
off in April but seemed to heat up slightly in May. G&T’s Bochor-
ishvili says that Airbnb demand in May, which amounted to 63%
of its 2019 level, is largely thanks to tourism recovery and not the
migration effect: “We believe that the rate of migration from
war-affected countries has decelerated, and many migrants
that arrived eatrlier in the spring have now moved to long-term
accommodation. Therefore, we estimate that the current level
of demand is predominantly tourism related.”

Hotels also registered higherrevenue in May. POS paymentsin
Thilisi’s medium and large hotels registered at 78.6% of their 2019
level, a figure that G&T analysts also estimate fo be exempt from
the migrant effect that has impacted general tourism revenue
figures. Most notable was the acceleratfion of revenue recovery
in Adjara hotels, which was up 178% YoY in May and even posted
growth at 168% of 2019 levels.

Figure 5: Pos payments in medium and large hotels in Tbilisi,
index, Apr-19=100 Figure 6: Pos payments in medium and large
hotels in Adjara, index, Apr-19=100



Figure 3: Airbnb rental demand in Thbilisi, index Jan-18=100

500

Jan-22

Feb-22 Mar-22 Apr-22 May-22

Recovery Vs. 2019
400

68.0%

81.1% 91.1% 61.9% 62.5%

300

200

100

Jan-18
May-18
Sep-18
Jan-19

May-19
Sep-19

Source: Airdna, Galt & Taggart Research

Figure 4: Pos payments in medium and large hotels in Tbilisi,
index, Apr-19=100
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EXPECTATIONS FOR THE REST OF 2022

G&T's latest tourism report notes that total arrivals in the first
five months of 2022 amounted fo around 1 million visitors, which
is 42% of its 2019 figure. Total international tfourism revenue stood
at $841 million for 5M22, which is 75% compared to the same
period in 2019.

Looking at the figures from May, G&T's Head of Research says
that performance exceeded expectations, leading to optimism
that revenue may recover to a higher level than was originally
anticipated this year. “At the start of the year, we forecasted that
tourism revenue would recover to 85% of its 2019 level in 2022,”

says Bochorishvili. “When the war in Ukraine began, uncertainty in
the region led us to downgrade our expectations; but spending
by migrants has given this figure a significant boost. Currently, we
expect tourism revenue to reach 100% of its 2019 level in June,
and we do not rule out the possibility that revenue levels could
continue to fully recover throughout the rest of 2022.”
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Figure 5: Pos payments in medium and large hotels in Adjara,
index, Apr-19=100
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Figure 6: Int’l tourism revenue by country, 5M22
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Tbilisi joins

the breakfast }

club — where
to eat before

9 AM

BRADEN BJELLA

city for early-risers. While the Georgian

metropolis boasts beautiful parks,
entrancing nightlife, and plenty to see
during the afternoon hours, in the morn-
ings, the streets were often deserted, with
many businesses not opening their doors
before 11 AM.

This early-morning inactivity also meant
that the only places to enjoy breakfast
were high-end hotels. Slowly, however,
this is changing. A morning walk through
Thilisi today will introduce one to dozens
of cafes, each one populated with locals
and expats alike beginning work or simply
taking the time to start the day off right.

With the rise of cafes has come an

| n previous years, Tbilisi was not a great

KIKLIKO

28 Mtskheta St. Open every day from 8:00 until 15:00

There’s truly no better Georgian breakfast than kikliko, a fried bread dish similar
to French toast. Unsurprisingly, Vake’s ‘Kikliko’ is one of the best places in the city to
try the dish. Opened in 2018, the restaurant offers everything from kiklikos to coffee,
and fresh juice to waffles, eggs benedict and goat cheese salads.

This dish is close to t he heart of Georgians, one of the founders explained in an
interview with Culinary Backstreets.

“Our grandmothers and mothers would make this for us. It is every kid’s favorite,”
said co-founder Tamara Mutata. “Whenever you hear ‘kikliko’ it makes you smile. We

want people to be happy here.”

People are, in fact, happy at Kikliko. Every day, content customers can be found
sipping on a cappuccino in the restaurant’s small outdoor area or enjoying their
meals at one of the interior’s large table settings. While the location is popular, wait

times for tables are generally short, meaning you can head over and get your coffee '
and food soon after arrival. Be sure to say hello to the large orange cat that likes to
hang around outside!

abundance of breakfast destinations.
Here are just a few to satisfy those early
morning cravings.

HURMA

21 Petre Melikishvili St.

Open every day from 9:00 until 22:00

Who says breakfast is only for the morning?
While Hurma has a full breakfast menu for those
early-risers (read: until 12:00), the restaurant also of-
fers all-day breakfast, allowing visitors to enjoy syrniki
(cottage cheese pancakes), omelets and more at
any time they desire. Customers can also pick up
a homemade fresh juice, smoothie, or lemonade
while they wait for their meal.

For those who want a true breakfast experience,
however, itisrecommended to arrive before noon.
That way, one can experience Hurma’s take on a
full English breakfast, scrambled eggs with salmon,
and all the other breakfast delights that make
Hurma a must-visit.




Photos by Hello Breakfa

HELLO BREAKFAST

40 Mikheil Zandukeli St. Open every day from 8:00 until 20:00
The latest entrant into the Tbilisi breakfast landscape is Hello Breakfast — and if one needed proof that Tbilisi breakfast has be-

Mk come popular, they needn’t look further than this Vera locale. The restaurant is frequently packed to the brim with guests, allowing

visitors to sample its many tasty and Instagram-friendly dishes.
Along with the expected offerings of coffee and juice, Hello Breakfast welcomes visitors with a scrumptious menu that includes

matcha pancakes, avocado toast, acai berry superfood smoothie bowls, and more. The restaurant also has several gluten free
options, including a range of gluten free bagels.

BAGELIN

5 Luarsab Sharashidze Street
Open Wednesday through Monday
from 9:00 until 17:00

BAGELS

32 Zandukeli St
Open daily from 9:00 until 20:00
Bagel craving not sated by Hello Breakfast?
Why not head to not one, but two of Thilisi’s tasty
¥ bagel spots?
| Bagelin was one of the originators of the
recent Georgian bagel trend, offering custom-
ers an incredible spread of bagel varieties
that take influence from both the classic New
York bagel and the rich culinary history of
Georgia. Additionally, visitors to the location,
which boasts ample seating room, can pick
w4 up a range of other culinary treasures, such
{ as spiced meats, baked goods, local beers,
| and even frozen bagels that can easily be reheated
at home.
Recently, Tbilisiwelcomed another bagel destination, this one simply called Bagels. Much like Bagelin,
this bagel spot welcomes visitors with a place to sit and enjoy both plain bagels and a menu of sandwiches, naturally accom-

panied by a delicious cup of coffee.

Photo by Bagelin
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28 Vaisil Petriashvili Street

Open daily from 8:00 until 22:00

Solis an all-day breakfast and cocktail
spot that is seeking to redefine Georgian
breakfast culture. Opened earlier this
year, the trendy restaurant says on its web-
site that “the morning determines the rest
of the day,” with SOL starting as a way to
“create and develop a Georgian break-
fast culture” that encourages people to
set the pace for their day the right way.

Their menu does just that. Alongside
a range of cocktails perfect for a boozy
brunch, guests can enjoy porridges, soups,
omelets, smoothie bowls, and more in its
cozy interior or out on its spacious patio.
Plus, if you’re already awake — but break-
fast food isn’t your style — visitors can de-
light in a spread of delicious sandwiches
composed with home-made bread.

Photos by Sol

CHADUNA

18 Galaktion Tabidze St. Open Tuesday through Sunday
from 9:00 until 23:00, Monday from 9:00 until 15:00
Chaduna says it offers food “full of veggies and experiments”
— and a quick visit to this Sololaki destination proves just how true
that claim really is. While the restaurant offers snacks and coffee
& throughout the day, its star dishes are its breakfast items. Come
{ by this cozy locale for everything from shakshuka to quesadillas
and a frittata. And if you find your breakfast itching to carry over
into the evening, the cafe welcomes afternoon visitors with a
selection of local wines, bruschetta, salads, and more.

Photo by Puri Guliani.

PURI GULIANI

Saarbrucken Square
Open daily from 9:00 until midnight
Closing out our breakfast list is Puri Guliani. Housed in
a picturesque location on the water near Saarbrucken &
¥ Square, this upscale eatery is home to a fully customizable
! egg-based breakfast menu that customers can partake
in alongside fresh-baked pastries, including delectable
cinnamon rolls and buttery croissants served with seasonal
I jams. For the less egg-inclined, the restaurant also offers
il crepes, porridge, and more.




Suknidze & Partners
YOUR LEGAL COMPASS IN BUSINESS

Nino Suknidze
Managing Partner

\/

Suknidze & Partners is a full-service law firm based in Tbilisi, Georgia,
established by Nino Suknidze, business lawyer with over 19 years of experience
on the Georgian market who has built excellent reputation in various areas of practice.

We deliver high quality legal service through our knowledge and dedication and offer
practical and innovative legal solutions to Georgian and international clients.

Reach us any time for expert advice for your business and truly unique experience!

@ 24 University street, Tbilisi 0186, Georgia

info@suknidzeandpartners.com www.suknidzeand partne rs.com



GETTING THERE:

how three women forged successful
careers in Georgia’s hospitality industry

IF YOU’VE VISITED ONE OF
GEORGIA’S INTERNATIONAL
BRAND HOTELS IN RECENT
WEEKS, YOU MAY HAVE
EXCHANGED PLEASANTRIES
AT THE CHECK-IN DESK OR
BEEN USHERED TO YOUR TABLE
BY ONE OF THE INAUGURAL
TRAINEES OF A NEW
HOSPITALITY SKILLS TRAINING
PROGRAM.

To better understand the appeal
of a career in hospitality, Investor.
ge recently sat down with a few
of the sector’s most accomplished
women. These women, who all hold
senior management positions at in-
ternational brand hotels in Georgia
and have more than 40 years of
combined experience in the indus-
try, shared their career journeys and
offered up some advice for those
looking to enter the sector.

ANA CHECHELASHVILI
Cluster Director of Sales and Mar-
keting, Tbilisi Marriott, Courtyard
Thbilisi, Moxy Tbilisi
Years of experience in hospitality:
10

On how she got her start: “When
I was 19 and just finishing my stud-

ies in finance, | went to a job fair
being held at the Courtyard Thbilisi
Hotel. | had never considered a
career in hospitality, but luckily
for me, | met the Director of Food
& Beverage, who was looking for
candidates for several positions in
his department. | remember him
being so enthusiastic about the
industry — | had never seen anyone
so excited about their job before. |
was instantly convinced | needed

to work for this industry.”

On the journey: “l started work-
ing at the most entry level position
you can imagine, as part of the
banquet service staff. From there,
| was promoted to the position of
Food & Beverage Assistant. While
working in F&B, | showed initiative
and an eagerness to learn different
aspects and areas of hospitality. It
was this initiative that attracted the
attention of the Director of Sales
and Marketing at the time, who was
looking for a new sales executive
and recruited me to join his team.
From there, | continued to show
initiative and worked my way up,
moving from EBC Sales Executive
to Sales Manager, to Senior Sales
Manager, and finally Director of
Sales and Marketing. | actually left
Marriott for three years to explore a
careerin the developmentindustry.
However, from the day | left, | was
100% convinced that| would come
back. Assoon as | had the opportu-
nity, | returned to work for Marriott,
convinced that hospitality remains
the right fit for me.

On opportunities in the hospital-
ity sector: “| think it is important for
those who are interested in hospital-
ity to know that it is truly one of those
sectors where hard work and initia-
tive can translate into huge growth
in your career. | started in the lowest
possible position at the hotel with no
background in hospitality, and now
| represent three different brands
managed by Marriott International
and serve on the executive com-
mittee. Here you can achieve alot,
just work hard and believe in your
success.”

The program, which is being implemented by AmCham and Georgia’s international brand hotels
(GMT Group [Marriott Hotels], Silk Road Hospitality [Radisson Hotels], and the Sheraton Grand Me-
techi Palace) with the support of the USAID Economic Security Program, welcomed its first cohort
of 52 participants in early June. For the next five months, trainees will receive more than 800 hours
of on-the-job instruction from internationally certified trainers, with a focus on topics like hospitality
basics, housekeeping, food and beverage service, human resources, health and safety, and sales
and PR. The training program is part of a wider effort to introduce international standards of service
to the hospitality sector and revitalize the industry’s workforce as it emerges from the pandemic.
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SOPHO MESKHI

Director of Sales at Silk Hospitality
Hotels

Years of experience in hospitality:
13

On how she got her start: “I
joined Radisson Blu Iveria Hotel in
2009 as a group coordinator when
the hotel was still in its pre-opening
stage. | would say this was one of
the most exciting periods in my ca-
reer, where | had the opportunity to
interact with both international and
local clients.”

On the journey: “After working
as a group coordinator, | was pro-
moted to sales manager, and | am
proud to say | was part of the devel-
opment that saw Georgia receiving
more MICE requests, meaning we
started to see more groups, confer-
ences, and events. Later, | moved
towards the leisure market, which
was not an easy transition and re-
quired me to familiarize myself with
awhole new type of clientele (local
and international agencies, whole-
salers, and tour series from different
markets like Europe, Japan, or the
Americas). However, this is part of
why | love working in hospitality —it’s
a dynamic industry that pushes you
to constantly improve and take on
new challenges. Soon after, | joined
a cluster team as the Radisson Blu
Hotel Batumi was opening, which
was our first frial in synergy. | was

promoted to Director of Sales and
Mark eting soon after and led my
department through the opening of
the Radisson Collection Tsinandali
Estate in 2018 - a feat that would
not have been possible without the
hard work and collaborative efforts
of my incredible team. Throughout
my career, | have never had two
days be the same - this allows me
to always move forward!”

On how to succeed in hospital-
ity: “Hospitality is all about people
—it’s a people business. That means
there is no such thing as weekends
or holidays for us. You really need to
love what you sell and believe in it
—if you do that, success will follow.”

NATALIE CHANADIRI
Director of Sales and Marketing
at Sheraton Grand Thilisi Metechi
Palace
Years of experience in hospitality:
17

On how she got her start: “My
hospitality journey started when |
moved to London in 2004, and it re-
ally began as more of ajob than a
career. My first position was in Food
& Beverage as a waitress. But one
of the things that | quickly learned
while working for Marriott Interna-
tional was that they always look
for people with a spark — that spark
that shows you want to progress
and learn. If they see that in you,

they really develop you and give
you the resources to be successful,
which is how | worked my way up
to where | am today.”

On the journey: “In my first four
years in F&B, | took every opportu-
nity | could to cross-train, spending
fime in the front office, housekeep-
ing, concierge - really any depart-
ment. | felt it was strategically wise
for me to know as much about hotel
operations as | could if | wanted
to move up to senior manage-
ment one day. In 2008, | moved
to sales, and this represented an
entirely new chapter of my career
that was hectic but also filled with
travel, new clients (many of which
became friends), and so many
amazing memories. | still remember
the highlight of my time working in
events and groups sales when | got
to handle the main sponsors of the
2012 London Olympics - the city was
buzzing! | worked in various senior
management roles in sales and
marketing before taking a position
at Marriott International HQ, where
| led a team that looked after 30
brands and over 7000 hotels around
the globe. In 2021, | chose to move
back to Georgia and take on my
current role as the Director of Sales
and Marketing for Sheraton Grand
Tbilisi Metechi Palace, where | also
serve on the executive committee
board. Being in hospitality allowed
me the flexibility to seamlessly con-
tinue my career in a different coun-
try — which you can’t say about a
lot of industries.”

On the importance of mentor-
ship: “Great mentors and leaders
have played a majorrole in my ca-
reer. A great mentor will have your
bestinterestin mind and will encour-
age you to reflect on what you are
good at; but mostimportantly, they
will boost your confidence through
their continued support. My advice
to anyone just entering the sector —
find that person. And once you find
your success, become that person
forsomeone else. To this day, some
of my mentors and mentees remain
my greatest friends.”

This article was prepared with
the support of the USAID Economic
Security Program.
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GEORGIAN FARMERS ARE TAKING A CLOSER LOO

K AT WHAT TECH HAS TO OFFER

IN THE WAKE OF INFLATION, INCREASED LABOR COSTS, AND CLIMATE CHANGE.

hallenged by the task of bring-

ing a tech revolution to Geor-

gia’s agriculture, international
donors have taken heart that digital
literacy and interest in technology in
Georgia is high.

In its look at The Status of Digital
Agriculture in Georgia, the United Na-
tions Food and Agriculture Organization’s
(FAO) latest report noted the country-wide
and “well developed mobile-broadband
market,” as well as relative low costs.
Good data and its widest possible dis-
semination have been priorities for FAQ,
EU, and USAID programs in Georgia
—not just information on farming activi-
ties, but about domestic and international
markets, along with prevailing prices and
land ownership. These organizations have
also lent backing to the introduction of
modern digital technologies and innova-
tions in agriculture.

So crop-spraying drones, precision
farming technologies, mechanical har-
vesting, sub-surface irrigation, weather
monitoring, and information gathering
systems are increasingly being deployed
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on farms, fruit and nut orchards, and
vineyards across the country by those
who can find the financing. Driving the
switch to mechanization, says farming
information and marketing website East-
Fruit, is the lack of labor for harvesting
and soaring wages. This year’s base wage
for blueberry picking, it reports as an
example, is starting at GEL 1 per Kkilo,
against last year’s range of GEL 0.65-1.1.

As one horticulture company, Mkisa,
which has 200 hectares of almond and
blueberry orchards and maize in east
and west Georgia, told EastFruit: “We’ve
invested in a weather station, plant and
soil sensors as well as drones so far. In
combination, these tools allow us to plan
and manage almost all operations based
on precise and live data.” Driven by the
labor shortage, said executive director
Gigi Gachechiladze, the company will
make its almond orchard fully mecha-
nized by next year and plans to buy a
harvester for its blueberry fields.

Even smaller farmers are mechaniz-
ing. One, owned by Tengiz Dolidze,
who has just 20 hectares of hazelnuts in

Samegrelo, told EastFruit a few months
ago that he thought it was well worth
investing in a harvester because an Ital-
ian or Turkish machine “can replace 35
workers a day and last 15-20 years.”
Otherwise, he would need 20 workers
for two weeks for his harvest, and even
last year he was paying GEL 50 a day
for each of them.

According to Otar Sherozia at the
Farmers Union in an interview with
EastFruit, almost a third of its com-
mercial hazelnut grower members were
already using or planned to invest in a
harvester. The cost is around 7,000 to
10,000 euros for an Italian one, less for
one from Turkey.

At Georgia’s largest blueberry farm,
GeorgianBlue, Rati Morchiladze ex-
plains that last year’s season had “shown
the inevitability of a shortage of labor,”
and as the company expanded, the situ-
ation would worsen, hence its move to
mechanization.

Drones, robots, and sensors are the
solutions being brought in by dairy farm-
ers to increase their production, and these



need a high level of digital proficiency.
As DelLaval, aworld leader in dairy farm
technology which has been supplying
farmers in Kakheti, explained to farming
website Alltech.com: “A glaring gap for
dairy farmers is data. Farms, especially
large ones, don’t know how much an
individual cow eats, how much she
drinks, how much she moves, her body
temperature, stress levels, sickness, etc.
Even individual milk production isn’t
always recorded in a consistent manner.”

“Without precise, real-time, smart
data, the task of managing individual
cows is nearly impossible. But emerg-
ing digital technologies can fill that data
gap,” DelLaval added.

Robotic milking machines are prob-
ably the most well-known application for
robots in the dairy industry, increasing
efficiency and replacing expensive or
unavailable labor. DeLaval’s Voluntary
Milking System, for example, can not
only cut labor costs, but also allow cows
to decide when they want to be milked.
Robotic milkers (milkbots) clean the ud-
ders, identify the cow’s teats, and milk
automatically.

Fostering land registration and mar-
kets is another of the main objectives
of the digitalization process in Georgia,
and the focus is now on the lagging rural
areas. Today, digital registries include
not only land records and data on land
transfers but also spatial zonings and the
digitization of geo-referenced soil data.
Government-backed work has been go-
ing on in the last few years with one of
the leading Bitcoin mining companies,
locally based Bitfury, to build a cutting-
edge Blockchain land-titling project.

A country-wide agricultural produce
price information system is another in-
novation brought in with government
backing, and weekly data is now avail-
able on the Ministry of Environment
and Consumer Protection website.

More tech-sourced data is coming in on
the Farming Association’s mobile app
Agronavti, which aims to help farmers to
market their products by placing them on
the platform and linking to a buyer. By
downloading the application, a farmer is
able to get information on weekly mar-
ket prices established for agro products,
research and innovations in agriculture,
local weather forecasts, land auctions,
trade fairs, and more.

To help them cope with all this tech-
nology and give easy access to online
training and an electronic library “packed
with training courses and information,”
a new digital platform for farmers has
been launched with the support of the
United Nation Development Programme
(UNDP), the Swiss Agency for Develop-
ment, and the FAO. And there is further
online help funded by USAID on two
digital platforms for small farmers con-
necting them to the larger value chains:
Kalo.ge and Tracktor.ge.

All this effort is badly needed — Geor-
gia’s agriculture may be, according to the
World Bank in its report entitled A vision

Weather station. Photo courtesy of Mkisa

of the future of agriculture in Georgia by
2030, “on a path of structural transforma-
tion.” Yet, currently its productivity is
“low and stagnant for most crop prod-
ucts” and “yields have not shown marked
improvements in the last decade and are
lower than world averages,” states this
report, which explores how to scale-up
Georgian agriculture. And this is before
it is hit in the coming years by the “sig-
nificant water resource challenges due to
risks related from climate change,” and
worsening soil degradation.

Yet, the World Bank believes that
there are reasons for optimism in the
agriculture and agro-processing industry,
Georgia’s largest employer and respon-
sible for around 12% of Georgian GDP
(2020 figures) and 28% of the country’s
exports. In the past decade, “the value of
food production has increased sharply...
and export-orientated producers and agri-
businesses have successfully developed
sustainable value-chains.” Still, it adds,
Georgian farmers have to take fuller
advantage of the technology available
to help them.
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TBILISI

it takes more than

great wine to create
an arbitration hub

International arbitration is the preferred method of
resolving cross-border disputes for 90% of respon-
dents, according to the 2021 International Arbitration
Survey' by Queen Mary University (London) and White
& Case LLP. In addition to the top five traditional seats
for arbitration - London, Singapore, Hong Kong, Paris,
and Geneva - the same survey also found that regional
seats are growing in reputation and popularity. These
include, for instance, for the African region - Cairo and
Nairobi; for the Asia-Pacific region - Shenzhen; and
for the Caribbean/Latin American region - Sao Paolo,
Miami, Madrid, and Lima.

Thilisi too has great potential to be transformed into a
regional arbitration hub - the benefit of which cannot
be overstated. The prospect of attracting commercial
parties from Central Asia, the CIS region, or Turkey to
Thilisi as a seat of arbitration in their contracts could
drive millions of dollars to the state budget annually
through dispute resolution and related services.

However, parties chose a seat of arbitration not for
convenience, good food, or nice wine (although Thilisi
boasts all three). The most important driver in cho-
osing a seat is the formal legal infrastructure. In other
words, users seek out a seat where arbitration laws
and the local judiciary are supportive of the arbitral
process and provide sufficient indications of predicta-
bility and impartiality. While modern arbitration law is
essential, a good track record in enforcing arbitral
awards and agreements to arbitrate are key compo-
nents to making a particular jurisdiction attractive as
an arbitral seat. While Georgia can pride itself on its
arbitration law, which is based on UNCITRAL Model
Law and is thus considered to be a state-of-art
legislation, Georgian courts still present anissue.

In its most recent decision’, the Thilisi Court of Appe-
als set aside an arbitral award rendered in an arbit-
ration seated in Georgia on the basis that the parties
had not entered into a valid arbitration agreement.

' 2021 International Arbitration Survey: Adapting arbitration to a changing world, by White & Case LLP and School of International Arbitration Centre for

Commercial Law Studies, Queen Mary University of London.

? Decision of Thilisi Court of Appeals, dated 19 November 2021.



The court noted that the parties had previously agreed
that each party could appeal the decision of a dispute
board in arbitration within the specific deadline. In
absence of an appeal, the decision of the dispute board
would be final and binding for the parties. The court’'s
decision stated that the express will to arbitrate is an
essential element for the validity of an arbitration
agreement; it continued that in a hypothetical case
when neither party appeals the decision of the dispute
board, nor the losing party complies with it, effectively,
there would be no express will of the parties to
arbitrate. Therefore, the court concluded, the
arbitration agreement was not validly established
between the parties. It also noted that Georgian law is
not familiar with the notion of a “dispute board”, so the
court was not able to assess the validity of the decision
of the dispute board.

The reasoning of the court in this case is highly
unsatisfactory and problematic for Thilisi's aspira-
tions to establish itself as a regional arbitration hub. A
dispute board is one of the most frequently used
dispute resolution tiers in construction contracts, es-
pecially in FIDIC standard contracts or contracts
tailored under FIDIC drafts. This decision potentially
undermines the validity and enforceability of arbit-
ration clauses under such agreements as well as
awards rendered thereunder. This court's decision
presents two other major concerns. First, it was ren-
dered almost two years after the application was
made by the party (while the statutory deadline is only
30 days); second, the court noted that failure of the
party to raise an objection to the jurisdiction of a
tribunal during the arbitration process does not
preclude the parties from raising such objection later
in court (notwithstanding that the Georgian law on
arbitration expressly provides that such failure shall
amount to a waiver of the right to object).

As a comparison, in its recent decision, the Paris Court
of Appeals upheld a $44 million ICC award against
Albania over a mountain highway project - issuing an
apparent first-of-its-kind decision that a party’s failu-
re to submit a dispute to a dispute board provided for
in an FIDIC contract raises an issue of admissibility
and does not deprive the arbitral tribunal of jurisdicti-
on to hear the dispute. The court held that the ICC pa-
nel's decision to uphold a VAT-related claim against
Albania that the claimants had not raised in a prior
dispute’ board proceeding was an issue of admissibi-
lity - not one related to the tribunal’s jurisdiction. In

° Decision of the Paris Court of Appeals on case N58 /2022 dated 31 May 2022,

Albanian Road Authority vs. AKTOR S.A. et.al. on applicant's motion to set

aside the ICC award on case ICC n° 23998/MHM/HBH dated 1 September 2020.

other words, such failure did not undermine the will of
the parties to arbitrate the dispute and thus, the
jurisdiction of the tribunal. With this decision, it is
unsurprising that Paris ranks fourth in the world for
most preferred seats of arbitration.

To conclude, an arbitration-friendly approach from
the local courts is one of the major determinants of
having a successful seat of arbitration. The failure of
Georgian courts to respect the will of the parties to
arbitrate, apply the law with pro-enforcement bias,
and comply with statutory deadlines makes it
unappealing for potential clients. On a more positive
note, Georgia already has modern arbitration law and
a pool of knowledgeable arbitration professionals
(and, of course, good wine) to make arbitration work in
Georgia. For now, the city's reputation as a regional
arbitration hub depends on the will of the government
to modernize the local courts and join efforts with all
stakeholders. Perhaps then we will spot Thilisi as an
emerging regional seat in the next arbitration survey.

Rusa Tchkuaseli,
Legal Director of BLC Law Office
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Investors get new opportunities - and 5% plus

PROPONENTS OF
GEORGIA’S CAPITAL
MARKETS ARE
DELIGHTING AT THE
NEWS THAT TWO
NOVEL FUNDS ARE
ENTERING THE MARKET.
BUT WHAT’S ON OFFER?
AND WHO’S BACKING
THEM? INVESTOR.GE
TAKES A LOOK.

SALLY WHITE

uddenly there is choice in Geor-
gia’s savings market. June brought
two innovative new funds and a
new industry player to the market. While
hardly a revolution, this does double the
Georgian funds that are on offer, even
though only to institutions, foreign inves-
tors, and rich individuals. So, the market
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currently remains polarized — the bulk of
the population has just low-interest bank
deposits in foreign currency, or higher lo-
cal currency rates, which brings currency
valuation risks. This leaves the Georgian
capital market still lagging behind most
of its peers. However, more funds are
promised: one being “green” and one,
perhaps, for ordinary investors.

These two new funds come from
TBC Asset Management and one from a
fresh name on Georgian capital markets,
Foresight Investment Management,
although it is run and supervised by a
team of highly experienced Georgian
ex-bankers, investors and entrepreneurs.
Both managements state that they are re-
sponding to gaps in the market, offering
diversity, and minimalizing risk - and
both offer a return of 5%. Both funds
have been in the pipeline for some time;
work started following the National
Bank of Georgia’s announcement of
revisions to the Law on Investment
Funds, which was passed the summer
before last.

TBC ASSET MANAGEMENT

The reason for the TBC Group’s
fund, says TBC Asset Management
director Tamar Kuridze, is that the “cur-
rent local market does not have much
diversity in the offerings, the choices
are limited to deposits, real estate, and
bonds.” In the current climate, deposit
rates are falling and bonds look too risky.

TBC Asset Management has already
raised $5 million for what is planned to
be a $30 million fund, with most inves-
tors so far being foreign individuals. The
fund is investing in diversified Georgian
credits with a portfolio of loans issued to
Georgian blue chip companies.

Giving further details, Tamar Kuridze
explains: “We will invest the proceeds
mostly in a diversified credit portfolio
and some part in liquid assets. Loans that
we invest in should be issued in EUR or
USD, be secured by collateral, and issued
by the Georgian credit institutions. The
loans are issued to Georgian Blue Chip
companies. The fund offers a better risk/
reward profile to investors interested in



the Georgian market, as the risk is lower
than bonds and the benefit is higher than
the one Georgian deposits offer.”

Tranches in the fund will be offered
every 1-2 months, driving its growth, and
investors will be able to redeem part of
their shares twice a year. The return target
is 4.5% plus six months LIBOR (an inter-
est rate benchmark used in international
financial markets). The LIBOR is cur-
rently 2.6% (meaning there would have
been a yield of 7.1% based on the rates
prevailing in early July) and is expected
to rise, thus so will the targeted return
for the fund, as all the loans in the fund’s
portfolio will have floating interest rates.
The fund will pay out twice yearly all the
profit it earns, for the periods ending in
June and December. The dividends will
be denominated in USD.

Tamar Kuridze says TBC Asset Man-
agement has a number of new funds in
the pipeline, one of these to be a retail
fund (aimed at individual investors),
where it also sees a gap in the market.
TBC Asset Management is a new subsid-
iary of TBC Bank, but despite its small
size, it has sufficient in-house experience
to manage a range of funds. The team’s
experience encompasses international
financial services, strategy and corporate
management, as well as investment. Its
supervisory board also has broad expe-
rience in investment banking, private
equity, and capital markets.

FORESIGHT CAPITAL

Foresight Capital, the other new fund,
is also a response to what its founder,
ex-banker and entrepreneur Gia Mor-
chiladze, saw as unattractive bank rates.
As he told BM.ge “I went to one of the
banks to extend my deposit and when
I was offered a rate of less than 1% in
foreign currency. | was indignant, and
then | realized how many opportunities
there are in the market!”

With 20 years of banking experience
behind him topped by 15 years building a
commercial property asset portfolio and
a diversified range of businesses (from
agriculture to mining), he lost no time
in registering an investment manage-
ment company to take advantage of the
opportunities he saw. He then embarked
on months of negotiations on his fund to
show his team had the suitable experi-
ence and competence. He describes his
unusual (for Georgia) fund objectives,
emphasising its solid asset backing,
secured by commercial real estate.
Returns are expected to be “at least 5%
per annum,” he says. Although aimed at
qualified investors, it can try out the retail
market as technically 20 ‘uninformed’
investors are allowed.

“The fund will invest in fixed-income
debt instruments as well as, in certain
cases, participate in equity ownership of
income-producing assets. The fund will
invest in instruments issued in and assets
located in Georgia.”

According to Morchiladze, “It will
invest in the following types of financial
instruments:

e Commercial bank current accounts
and deposits (USD, GEL)

e Commercial bank deposit certifi-
cates (USD, GEL)

® Private and public secured debt in-
struments issued by local companies
@ Direct secured loans to local busi-
ness entities

30
~o- Georgian Railway 10-Year Corporate Bond Yield

25
Ukrainian Government 10-Year Bond Yield

2 =e- Emerging Market 10-Year Bond Price

Index (Divided by 100)

F

e Equity investments in local busi-
ness entities that own real estate;
only with fixed equity repurchase
agreement.”

“All of the fund’s investments must
be secured by real estate,” he adds.

Sectors in which the fund will invest
right up with the current international
investment preferences are: energy (only
renewable); agriculture (only export-ori-
ented); healthcare (with medical tourism
potential); development/construction;
commercial real estate (only with exist-
ing lease agreements).

“The fund investors will receive
dividends monthly or quarterly from the
fund’s income generated from portfolio
investments (interest income and divi-
dend income). In case an investor wants
to exit the fund before the fund closes,
we help them find a buyer for their units
in the secondary market,” he said.

He recently explained to BM.ge
what he sees as Foresight Capital’s
competitive advantage. “First of all, our
main task is to protect investors, which
we achieve by securing our investment
in real estate - this is one of the most im-
portant aspects of our offering,” he said.

Second is his optimism about the
returns that Foresight Capital will be
offering. It is based on the fact that the
group team’s wide expertise already
includes successful investment in com-
mercial real estate, which offers a better
return than residential property or bank

Regional Bond Yields June 2022

=e~ Georgian Gas and Oil Company 5-Year

Corporate Bond Yield

=e= Armenian Government10-Year Bond Yield
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experience of international best practices
in this field. We have also taken into
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Source: Galt & Taggart
deposits - and in various industry sectors.

“And what | want to mention about
the team that is the founder or managing
team of this company, is their profes-
sionalism, experience and dedication
to the work and knowledge that they
have acquired in international and local
markets,” said Morchiladze. He could
also have added their long individual
track records. This explains why the
NBG welcomed this new group into its
capital markets, which have long been
deprecated by the international financial
institutions as underdeveloped. Plus, he
has reassured that he has no plans to
compete with the banks.

Other co-founders of the Foresight
Asset Management company are Archil
Melikadze and Giorgi Gogotchuri. Archil
is a finance professional educated in the
U.S. with top-level international experi-
ence, working for many years in major

Q1, 2022
Q2, 2022

international and local private and public
organizations. Giorgi Gogotchuri has ex-
tensive experience managing successful
businesses and has “a distinctive talent
for discovering remarkable business
opportunities.” The Supervisory Board,
apart from Melikadze and Gogotchuri,
comprises Vano Vakhtangishvili and
Levan Diasamidze, the former having
been in banking for decades (he was
also Vice President of the National Bank
of Georgia in the 2000s). Diasamidze is
also a senior ex-banker.

Finally, according to Gia Morchi-
ladze, “the third advantage is portfolio
diversification.”

BACKING FROM THE NBG
Outlining the regulatory backing, the
NGB says that: “The updated regulatory
framework is based on the EU direc-
tives (UCITS and AIFMD) as well as

eligible asset restrictions than UCITS but
are subject to a regime more restrictive
than the Alternative Investment Fund
(Registered Investment Funds) Regime.”

It further added that “we do not fore-
see any more regulation to come nor do
we believe that existing legislation is
complex and onerous.”

The reason that there are, as of yet,
no retail funds for “the man in the street”,
says the NBG, is that: “Development
of retail funds at the moment is mainly
a result of lack of experienced fund
managers in Georgia, who are first-time
managers and are more suited for operat-
ing non-retail (registered) funds before
they accumulate enough track record to
manage retail funds.”

However, here are two fund man-
agement groups that seem to have the
experienced teams needed and which
have already started to establish a track
record. So, there is hope yet for an al-
ternative to deposits or crypto for the
ordinary investor.

AMERICAN
HOSPITAL TBILISI

€ (032 2) 009-009
17 Ushangi Chkheidze Str.
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AMCHAM HOLDS FIRST MEETING OF FMCG COI\/IMITTEE

AmCham Georgia held the first
meeting of the newly launched FMCG
Committee on May 19. Members had the
opportunity to join and discuss ongoing
issues within the FMCG sector. Fol-
lowing a fruitful discussion, committee
members formulated future activities.
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AMCHAM MEMBERS MEETS WORLD BANK
REGIONAL DIRECTOR

AmCham Georgia organized its first
Members-Only Luncheon since the pan-
demic on May 25 with the World Bank
Regional Director for the South Cauca-
sus Sebastian Molineus at the Sheraton

50 | Investor.ge ® AUGUST-SEPTEMBER 2022

Grand Thilisi Metechi Palace. Mr. Mol-
ineus was joined by Program Leader
Ahmet Levent Yener and Sr. Education
Specialist Nino Kutateladze. Speakers
presented the details of the World Bank’s

recently announced $400 million human
capital program for Georgia. The presen-
tation was followed by a Q+A.
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AMCHAM HOSTS CHAIRMAN OF NATIONAL
BANK OF GEORGIA

OnJune 28, AmCham Georgiahosted ~ Koba Gvenetadze who presented on  which covered a wide range of issues.
a business roundtable meeting at the  the country’s macroeconomic outlook  The event was held in a hybrid format,
Thilisi Marriott with the Chairman ofthe  and reforms in the financial sector. The  which allowed participants to attend the
Board of the National Bank of Georgia ~ presentation was followed by a Q+A,  meeting in person or online.
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COCKTAIL RECEPTIONS AT IVERIA CAFE

AND STAMBA HOTEL
= = e

On June 3, AmCham Georgia hosted a cocktail reception at
the beautiful outdoor space of Iveria Cafe. AmCham President
Sarah Williamson greeted the guests and announced updates
and the upcoming events of AmCham.
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AmCham Georgia also hosted a cocktail reception on June

21 at Stamba Hotel, which was attended by AmCham members
and friends.
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REGIONAL CORPORATE AND INVESTMENT BANKI SERVICES

PASHA Bank is a Baku-based financial institution operating in Azerbaijan,
Georgia, and Turkey. Re|Bank is a sub-brand of PASHA Bank, which has
been providing banking services to individuals since 2019.

Saarbruecken Square Thilisi, 0102, Georgia; T: (+995 322) 265 000; pashabank.ge N0, PASHA
4 & ( ) 2 1 RelBank ‘I‘h’ Bank
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AMCHAM HOSTS ANNUAL 4TH OF JULY PICNIC
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On July 2, AmCham Georgia jointly
with the U.S. Embassy in Georgia hosted
a family picnic celebrating the 246th
anniversary of the signing of the U.S.
Declaration of Independence.

Around 2500 American, Georgian,
and international guests enjoyed an

54 | Investor.ge ® AUGUST-SEPTEMBER 2022

American style picnic with a giant barbe-
cue, live bands, bouncy castles, popcorn,
ice-cream, face painting, caricaturists,
clowns, and toys for children. The picnic
also featured art classes for kids, gif-me,
a photo booth, a photo bus, and a rodeo
horse.

N &

The U.S. Ambassador Kelly C. De-
gnan and AmCham Georgia First Vice
President Irakli Baidashvili welcomed
the guests. The event ended with a
display from the U.S. Marines, national
anthems, and a phenomenal display of
fireworks.
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ExPATHUB.GE

THE OMNE-STOP-SHOP FOR EXPAT SERVICES IN CEORCIA

ExpatHub, LLC

Corp A

ExpatHub provides Tax, Legal, Ac-
counting and Real Estate services to for-
eign entrepreneurs and SMEs relocating
to or operating in Georgia. The company
brings international standards and level of
service to an industry where quality and
reliability are notoriously difficult to find.

expathub.ge

ENE
LN
Nestle

Nestle Georgia LLC
Corp B

Nestle is the world’s largest food and
beverage company headquartered in
Vevey, Switzerland, where the company’s
history began more than 150 years ago.
The company has more than 2000 brands
ranging from global icons to local fa-
vorites, and are present in 186 countries
worldwide.

Nestle in Georgia is represented by
Nestle Georgia LLC. It is the supplier of
products manufactured by Nestle group
of companies. It widely supports relations
with the distributors, consumers and other
organizations, as well as mass media and
marketing agencies, and actively coop-
erates with both - the society and local
companies.

www.nestle.com

McCann Erickson LLC

Corp A
McCannis an American global adver-
tising agency. McCann Tbilisi first network
global agency operating in Georgia since
1998 and provides Marketing, Media,
Creative, Production and BTL solutions for
global and local brands.
www.mccann.com.ge

WISHHIEY YALLEY

Vinichio Valley LLC
Corp B

“Vinichio Valley” LLC is an investment
company established with foreign capital.
The company has been implementing
huge investment projects in Georgia in
the fields of agriculture and food industry.

Today, the largest project of the com-
pany is development of “Vinichio Valley”
farmin the Sagarejo region of Kakheti. The
project is producing industrial scale pista-
chio, wine and stone fruit. After a lot of
years of intensive work the unique species
of pistachio created, ideally corresponds
to the land and climate conditions in the
region.

The company is also planning to
build processing factories on the site. The
company strongly supports the growth of
Georgian economy.

aric.ge

Georgian Property
Maonogement

Georgian Property
Management LLC
Corp B

Georgian Property Management LLC
is a company with real estate portfolio
which contains commercial spaces and
“A" class offices for rent. The company
owns two business centers on Melikishvili
and Kazbegi Avenues.

Currently GPM (Georgian Property
Management LLC) runs development
and construction of high class apartments
on Kipshidze Street 1, where besides the
residential properties, commercial spaces
and offices will be also available (more
than 100k sq. construction area).

www.facebook.com/propertygeo

Credit Expert Georgia
Visiting

Credit Expert is an online platform
where customers can quickly and easily
register a debt and transfer it for the col-
lection, create their own user area and
monitor the collection process; quickly
contact lawyers and get the money
back without any difficulties and lengthy
litigation.

www.creditexpert.ge
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PATRON MEMBERS

14, lalbuzi St.
Tel: 2593520
www.bpgeorgia.ge

5th Floor, GMT Plaza,

4 Freedom Sq., 0105

Tel: 2935713; Fax: 2982276
www.kpmg.ge

12 M. Aleksidze St., 0160
King David Business Center
Tel: 2508050; Fax: 2508060
WWw.pwc.com

7 Marjanishvili St.
Tel: 2272727; Fax: 2228503
www.www.tbcbank.ge

17a Chavchavadze Ave., 7th floor
Tel: 2220211; Fax: 2220206
www.ugt.ge

CORPORATE A MEMBERS

W Adjara Group Hospitality
14 M. Kostava St. 0108

Tel: 2300099
www.adjaragroup.com

M Alliance LLC

6, K. Marjanishvili St., Batumi
Tel: (995 422)270000
www.alliancegroup.ge

HAltaLLC

Beliashvili St. 104, 0159
Tel: 2510111
www.alta.ge

B American Hospital

17 Ushangi Ckheidze St., 0102
Tel: 551851101
www.ahtbilisi.com

M Anaklia Development
Consortium

6 Marjanishvili St.

Tel: 2959910
www.anakliadevelopment.com

M Avon Cosmetics Georgia LLC
37/39 Kostava St., Grato Business
Center 7th Floor

Tel: 2203175

www.avon.com

M BAT/ T&R Distribution

2 Chirnakhuliani St., Samgori district
Tel: 2157500/01/02; Fax: 2157503
www.bat.com

M Budget Rent a Car - Otokoc
Georgia LLC

37 Rustaveli St.

Tel: 2234112
www.budget.com.ge

M Caucasus University
1 Paata Saakadze St.
Tel: 2377777
www.cu.edu.ge

H Coca-Cola Company
114 Tsereteli Ave.

Tel: 2941699, 2942609
www.coca-cola.com

M Colliers International

Georgia LLC

1 Freedom Sq., 1 Tabidze, 2nd floor
Tel: 2224477

www.colliers.com

M Conformity Assessment
International (CAI) LLC

7 Kipshidze St.

Tel: 595690008
www.ca.international

B Cushman & Wakefield Georgia
4th Floor, 34 I. Chavchavadze Ave.
0179

Tel: 2474849
www.cushmanwakefield.ge

B DAI Global (Implementer of the
USAID Economic Security)

7th Floor, 29 |. Chavchavadze Ave.
Tel: 577465059

www.dai.com

M Dasta Records Management
15 Grigol Lortkipanidze St.

Tel: 2900112

www.drm.ge

H Deloitte

King David Business Center

15th floor, 12 Merab Aleksidze St.
Tel: 2244566; Fax: 2244569
www.deloitte.ge

M Dentons Georgia LLC
10 Melikishvili St.

Tel: 2509300; Fax: 2509301
www.dentons.com
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M Diplomat Georgia

10 Chantladze Turn, Orkhevi
Tel: 2919293
www.diplomat.ge

M Dressler Consulting

35 Besarion Jgenti St.

Tel: +1-5169081444
www.dresslerconsulting.com

HEYLLC

44 Kote Abkhazi St.

Tel: 2158811; Fax: 2158822
www.ey.com

B F H Bertling Georgia Ltd.
Room 3, 4th Floor,

154 Agmashenebeli Ave.
Tel: 2252287
www.bertling.com

M Gazelle Finance Georgia LLC
Tatishvili st. 3/5 (Melikishvili Ave.
Aword Business Center, 7th floor)
Tel: 2904304
www.gazellefinance.com

M General Electric

5th Floor, Pixel Bulding,
34 Chavchavadze Ave.
Tel: 2259516 / 2259505
www.ge.com

B Geomedica Ltd.

12 First Lane, N.Bokhua St, 0131
Tel: 2520035
www.geomedica.ge

M Georgian American University

8 Aleksidze St.
Tel: 2206520; Fax: 2206519
www.gau.edu.ge

B GMT Group

4 Freedom Square

Tel: 2988988; Fax: 2988910
www.gmt.ge

M Grant Thornton LLC
54 Ketevan Tsamebuli Ave.
Tel: 2604406
www.grantthornton.ge

W Greco Group

1 Nutsubidze St.

Tel: 2393138; Fax: 2311107
www.greco.ge

B GT Group

48 B. Cholokashvili St.
Tel: 2740740
www.gtgroup.ge

B GULF Georgia

by Sun Petrolium Georgia LLC
Pixel Business Center,

34 Chavchavadze Ave.

Tel/lFax: 2496444

www.gulf.ge

M Hilton Batumi

13 Takaishvili St., Batumi
Tel: 292092
www.hilton.com

M Hilton Garden Inn Thilisi
Chavchacadze

64a llia Chavchavadze Avenue,
Thilisi 0162

www.hilton.com

M |beria Refreshments, JSC
Tetri Khevi Hesi District, Orkhevi
Tel: 2241091; Fax: 2241090
Www.pepsi.ge

M ICE Ltd.
Chavchavadze Ave. #33b
Tel: 2990172
www.ice.com.ge

B IT Consulting Georgia LLC
Irakli Abashidze 36-34, Terminal
Gate 13

Tel: 599231313
www.spotcoin.net

M Kavkaz Cement JSC

29 Andronikashvili St., 0189
Tel: 2619090
www.kavkazcement.ge

B KFC / Iberia Food Company
29 Chavchavadze Ave.

Tel: 577043769
www.facebook.com/KFCGeo

W Maersk Georgia LLC

12 Aleksidze St., King David
Business Centre, fl. 5

Tel: 248 66 70
https://www.maersk.com/local-
information/georgia

M Marriott Hotels, Resorts & Suites
13 Rustaveli Ave.

Tel: 2779200; Fax: 2779210
www.marriott.com



B Mars Georgia LLC

71 V. Pshavela Ave; “BCV”, 0186
Tel: 2207507

www.mars.com

M Mastercard

Gate 08, Floor 5, 37M llia
Chavchavadze, Axis Towers, 0179
Tel: 2900815
www.mastercard.com

B McCann Erickson
Office 26, 4nd Floor,

71 Vazha-Pshavela Ave.,
Tel: 2207355
www.mccann.com.ge

M Meridian Express

15-17 Ketevan Tsamebuli Ave.0103
Tel: 2745199

WWW.UpS.com

M Microsoft Georgia LLC

Axis Towers, 37M llia Chavchavadze
Ave., 5th floor, Terminal

Tel: 2970123

www.microsoft.com

H Mondeléz Georgia LLC
4th Floor, BC “Avenue”, 29
Chavchavadze Ave., 0179
Tel: 2200180
www.mdlz.com

M Office Technologies-Steelcase
Dealership

4 Freedom Sqg., 0105

Tel: 2999980, 2688229
www.officetechnologies.ge

M Optimal Digital
35 Razmadze St.
Tel: 595001889
www.optimal.digital

M Oracle Nederland B.V.
Representative office
Kievskoe Shosse, 22nd km, bld
6/1,10881, Moscow, Russia
Tel: +74956411400
www.oracle.com

H Orient Logic Ltd.
18 Bochorma St.
Tel: 2541818
www.orient-logic.ge

M Pace International LLC
Abuladze st. First Lane 8, 0162
Tel: 2914701

www.pace.ge

H PepsiCo Wimm-Bill-Dann
11 Andria Apagidze St.

Tel: 2611000

www.whd.ru

M Philip Morris Georgia
Saarbruecken Sq., Moxy GMT
Offices

Tel: 2439003

WWW.pmi.com

H ProCredit Bank

154 Agmashenebeli Ave.

Tel: 2202222; Fax: 2202222-2226
www.procreditbank.ge

M Radisson BLU Iveria Hotel
1 Rose Revolution Sq.

Tel: 2402200; Fax: 2402201
www.radissonblu.com

B RE/MAX Capital

43 Irakli Abashidze St.
Tel: 2222424
www.remax-georgia.ge

M Sheraton Grand Thilisi Metechi
Palace Hotel

20 Telavi St.

Tel: 2772020; Fax: 2772120
www.sheraton.com/tbilisi

M SICPA Security Solutions
Georgia

6 Akaki Bakradze St.

Tel: 2434580
www.sicpa.com

M SimetriaLLC

70b, Vazha-Pshavela Ave.
Tel: 2420692
www.simetria.ge

M Strada Motors/Jeep-Chrysler
191 Ak. Beliashvili St.

Tel: 23073007

www.strada.ge

B T&K Restaurants (McDonald’s
Georgia)

1 Dzmebi Kakabadze St.

Tel: 2921246; Fax: 2251422
www.mcdonalds.ge

B TMC Global Professional
Services

4 Freedom Sq., 3rd floor, Suite 328
Tel: 599379783
www.tmeservices.com

B USAID Economic Governance
Program

5, Levan Mikeladze St., 0162

Tel: 599585122

M Visa International Service
Association

900 Metro Center Boulevard, Foster
City, CA 94404, USA

Tel: 599374877

www.visa.com

B Wondernet Express Investment
Group

60 Gogebashvili St., Batumi

Tel: 599112150

CORPORATE B MEMBERS

B ABM Ltd.

Kavtaradze St. | Lane, #10
Tel: 2112017
www.abm.com.ge

M AE Solar LLC
Lvovi Str. close 2, 13.
Tel: 2300099
www.ae-solar.com

B APM Terminals Poti

38 Aghmashenebeli St., Poti
Tel: 0493 277777
www.apmterminals.com

W Aptos

G. Amilakhvari St. 15
Tel: 2920371
www.aptos.ge

M Aversi Pharma

148/2 Aghmashenebeli Ave.
Tel: 2987860
www.aversi.ge

M Baker Tilly Georgia Ltd.

Meidan Palace, 44 Kote Abkhazi St.
Tel: 2505353; Fax: 2505353
www.bakertillyinternational.com

W Bank of Georgia
29a luri Gagarin St.
Tel: 2444282
www.bog.com.ge

B Barmaglot Thilisi LLC

1 Galaktion Tabidze St.

Tel: 551907070
dostavkinbot.online/barmaglot.ge

M Basis Bank JSC

1 Ketevan Tsamebuli Ave.
Tel: 2922922; Fax: 2986548
www.basisbank.ge

M Batumi International Container
Terminal

11, Baku Street, 6010, Batumi

Tel: 422 276452

www.bict.ge

EBDOLLC

2 Tarkhnishvili Str.

Vere Business Centre, 0179
Tel: 2545845; Fax: 2399204
www.bdo.ge

HBGI Legal

18 Rustaveli Ave., Il floor
Tel: 2470747
www.bgi.ge

H Biltmore Hotel Thilisi

29 Rustaveli Ave.

Tel: 2727272
http://www.millenniumhotels.com/en/
thilisi/the-biltmore-hotel-thilisi/

B BLB Law Firm Business Legal
Bureau

18 Uznadze st, Il floor, 0102

Tel: 2995797

www.blb.ge

H BLC Law Office

129a D. Agmashenebeli Ave., 0102
Tel: 2922491; Fax: 2934526
www.blc.ge

H Business and Technology
University

82, llia Chavchavadze Ave.
Tel: 2195015

www.btu.edu.ge

H Caucasus Online LLC
160 Tsinamdzghvrishvili St.
Tel: 2480000

WWW.C0.ge

B Channel Energy (Poti) Limited
Georgia LLC, By Petrocas Energy
Group

52, David Agmashenebeli St., Poti
Tel: (995493) 2-7-08-60
WWw.petrocasenergy.com

B Chéteau Mukhrani, J.S.C.
6 Samgebro St.

Tel: 2201878; Fax: 2201878;
www.mukhrani.com

B CMCLLC
33 1. Chavchavadze Ave.
Tel: 2240717
www.cmc.ge

M Crosscountry Georgia
Floor 4, Entrance 1,

29 Chavchavadze Ave.
Tel: 790420015
WWW.Cross-cap.com

B Crowne Plaza Borjomi
37 Rustaveli Ave.

Tel: 995 367 220260
www.cpborjomi.com
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M Crystal, MFO JSC

Expo Georgia, Tsereteli Ave.
Tel: 431253343
www.crystal.ge

M Dio Ltd.

12th Km David Agmashenebeli Alley
N3, Parsadani St.

Tel: 2361112

www.dio.ge

B Domsons’ Engineering &
Construction

23 Polikarpe Kakabadze St.
Tel: 2050303
www.domsons.com

H Duty Free Georgia
3rd floor, 4 Besiki St.,
Besiki Business Center
Tel: 2430150
www.dfg.ge

H Efes Brewery in Georgia -
Lomisi JSC

Bidzina Kvernadze St.8, INOFFICE
Building, 3rd floor.

Tel: 2357225

www.natakhtari.ge

M Element Construction Ltd.
13 S.Mgaloblishvili St.

Tel: 2374737

www.ec.ge

W ExpatHub

9 Dariali Turn

Tel: 511139929
www.expathub.ge

M ExpoGeorgia JSC
118 Tsereteli Ave., 0119
Tel: 2341100
www.expogeorgia.ge

M Foresight Investment Group
Office 204, 4 Besiki St., 0108
Tel: 595 559966

B GeoEngineering LLC
15a Tamarashvili St.

Tel: 2311788; Fax: 2311787
www.geoengineering.ge

W Geomill LLC

Airport Adjacent Territory, Kakheti
Highway

Tel: 2400000

www.geomill.ge

M Georgian Airways

12 Rustaveli Ave.

Tel: 2999730; Fax: 2999660
www.georgian-airways.com

B Georgian Beer Company
3311 Saguramo, Mtskheta District
Tel: 2437770

www.geobeer.ge

M Georgian Hospitality Group
22 Peritsvaleba St., 0103

Tel: 2987789

www.ghg.ge

M Georgian Industrial Group LLC
GIG Plaza, 14 Gazapkhuli St., 0177
Tel: 2210187

www.gig.ge

M Georgian Integrated Systems
(GiS)

Office 1, 85 Abashidze St., 0163
Tel: 2243724

www.gis.ge

M Georgian Outlet & Resorts
Group

3 Kavsadze Str. 0175

Tel: 2232523 (*106)
www.tbilisioutletvillage.com

W Georgian Property Management
4th Floor, 29 Chavchavadze Ave.
Tel: 599326611
www.facebook.com/propertygeo

M Geo Steel LLC

36 Davit Gareji St., Rustavi, 3700
Tel: 2243794
www.geosteel.com.ge

B GeoWel Research
36a L. Asatiani St.
Tel: 2226792
www.geowel.org

H Gergili

Apt. 13, Block 3, Building 7, Vaja-
Pshavela Ave.

Tel: 2323145

www.gergili.ge

M Globalink Logistics LLC
60 Sh. Nutsubidze St., 0186
Tel: 2000238, 2208147
www.globalinkllc.com

M GlovoApp Georgia
5 Mikheil Asatiani St., Floor 6
www.glovo.ge

B GM Capital LLC

2 Tarkhnishvili St., 0179
Tel: 2912626
www.gmcapital.ge
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M Grata International

85/87 Z.Paliashvili St., Block B
Tel: 2921878
www.gratanet.com/georgia/regions

B Gvinadze & Partners LLC
10 Melikishvili St., 0179
Tel: 2438970, 2438971
www.gvinadzeandpartners.ge

M HeidelbergCement Georgia
21 Al.Kazbegi Ave.

Tel: 2474747
www.heidelbergcement.ge

M Herbalife Nutrition

Bld. 4a Tamarashvili St., 0116
Tel: 2202929
www.herbalife.com

B Hyundai Glovis
37/39 Kostava St.
Tel: 2233625
www.glovis.ge

M Imperial Tobacco Production
Ukraine

35 Akademika Zabolotnoho St. Kyiv
Tel.: 044 2012993

M Insta

8, Zakariadze St., 0177
Tel: 2202020
www.insta.ge

M International Black Sea
University

David Agmashenebeli Alley 13 km,
2,0131

Tel: 2595005

www.ibsu.edu.ge

M isbank Georgia JSC

Vake Plaza Business Centre,
72a1.Chavchavadze Ave., 10th FI.
Tel: 2442244

www.isbank.ge

M JTI Caucasus

VII Floor, Pixel Business Center,
34 Chavchavadze Ave.

Tel: 2604111

WwWw.jti.com

B KK & Partners

Office 6, 33 Nino Ramishvili St.
Tel: 2432227
www.kkpartners.ge

H Kordzadze Law Office
19 Gorgasali St., 0105

Tel: 2380322
www.kordzadzelawoffice.ge

M Legal Partners Associated LLC
Office #203, Besiki Business Center,
4 Besiki St. 0108

Tel: 2200203; Fax: 2250458
www.lpa.ge

M Liberty Bank JSC

74 Chavchavadze Ave.

Tel: 2555500; Fax: 2912269
www.libertybank.ge

M Lisi Development
2 Tiripebi St. 0159
Tel: 2002727
www.lisi.ge

M Luca Polare

54 Oniashvili St.

Tel: 2990399
www.lucapolare.com

H M & M - Militzer & Munch
Georgia

39 Ketevan Tsamebuli Ave.
Tel: 2748240, 2748941
http://ge.mumnet.com

B Meama Ltd.

2 Givi Amilakhvari, Kakheti Highway
Tel: 2800808

www.meama.ge

M Mercure Thilisi Old Town

9 Gorgasali St., Old Thilisi, 0105
Tel: 2006060

WWw.mercure.com

B MG Law Office LLC
7th floor, Pixel building,
60 Chavchavadze Ave.
Tel: 2206633
www.mglaw.ge

M Moped Depot

139 Nutsubidze St.
Tel: 595 211111
www.mopeddepot.ge

B Mosmieri LLC
7 Bambis Rigi St.
Tel: 2970420

www.mosmieri.ge

B MyGPS

6 Bokhua St., 0159
Tel: 2180180
www.mygps.ge



B NCC Ltd.

5 Kutateladze St., 1st Floor
Tel: 2725088
www.ensisi.ge

M Nestle Georgia LLC

8th Floor 35 Chavchavadze Ave.
Tel: 2921102

www.nestle.com

M Nexia TA

Merab Aleksidze str. 12, King David
Business Center

Tel: 2242559

www.nexia.ge

M Nodia, Urumashvili & Parnters
Office #28, IV Block,

71 Vazha-Pshavela Ave.

Tel: 2207407

www.nplaw.ge

M Nutrimax Ltd.

67b Ghoghoberidze St., Zemo
Ponichala

Tel: 2471242
www.nutrimax.ge

B PASHA Bank Georgia JSC
37M, llia Chavchavadze Ave.
Tel: 2265000
www.pashabank.ge

M Policy and Management
Consulting Group (PMCG)

61 Aghmashenebeli Ave, 4th floor
Tel: 2921171

www.pmcg.ge

B Prime Concrete

222 Apt. 11 Vazha-Pshavela Ave.
Tel: 2224870
www.primeconcrete.ge

M Primera Golf and Residence
Village Teleti, Gardabani

Tel: 577402402, 599999904
www.tbilisihills.com

M Qebuli Climate

40 Beliashvili St.

Tel: 2473112
www.gebuli-climate.ge

M Rentals LLC

46 Rustaveli Ave.; 36 Griboedov St.
Tel: 2454567 / 2996412
www.rentals.ge

M Resolution Insurance Brokers,
Georgia LLC

28 A. Griboedov St., 0108

Tel: 599906374

www.rib.ge

B Rooms Hotels

14 Merab Kostava St.
Tel: 2020099, 2730099
www.roomshotels.com

B RSM Georgia LLC
85 Paliashvili St., 0162
Tel: 2558899
WWW.rsm.ge

M SavvY

37 llia Chavchavadze Ave., Axis
Towers, 17 Floor

Tel: 2421342,

www.savvy.ge

M Silknet Ltd.

95 Tsinamdzgvrishvili St.
Tel: 2910345;
www.silknet.com

B SRG Investments LLC

49a Chavchavadze Ave, 3rd floor
Tel: 2253581

www.silkroad.ge

M Suknidze & Partners LLC
24 University St., 0186

Tel: +995 599 55 90 90
www.suknidzeandpartners.com

B T3Concept Ltd.

13 Radiani St., 0179

Tel: 2434455

www.turner.com, www.t3concept.ge

B TBC Leasing JSC

76b llia Chavchavadze Ave.
Tel: 2272727
www.thcleasing.ge

M Thilisi View

Amagleba Il Dead-end #3
Tel: 2999980
www.thilisiview.ge

ETCALLC

15 Bezhan Kalandadze St. 0114
Tel: 598033003

www.tca.ge

M Tegeta Motors LLC
Saburtalo District / David
Aghmashenebeli Alley, N129
Tel: 2264444
www.tegetamotors.ge

M Terabank JSC

3 Ketevan Tsamebuli Ave.
Tel: 2507700
www.terabank.ge

M Theco Ltd.

28 Nino Zhvania St.
Email: thilisia@yahoo.com
www.tbilisia.ru

M Transporter LLC

70 Beliashvili St.

Tel: 2147171
http://www.transporter.com.ge

M University of Georgia
77a Kostava St.

Tel: 2552222
www.ug.edu.ge

B VBAT Law Firm

Office11, 1 G.Nishnianidze St.
Tel: 2305777

www.vbat.ge

M Vinichio Valley
4 Besikis St., #52
Tel: 551229966
www.aric.ge

H Vinotel (“Aigvinissakhli”) LLC
4 Elene Akhvlediani Ascent

Tel: 2555888

www.vinotel.ge

B Wings and Freeman Capital
Green Building, 6, Marjanishvili St.
Tel: 2940051; Fax: 2940053
www.wfcapital.ge

W Wissol Georgia

74b Chavchavadze Ave.
Tel: 2915315; Fax: 2915615
www.wissol.ge

B WST Georgia (SEA LLC)
44 Kote Apkhazi St., 0105
Tel: +995 514 21 77 22
www.wst.ge

M Zarapxana LLC
15 Lubliana St.
Tel: 2510001
www.zarapxana.ge

M Zinc Network LLC
4 Tamar Chovelidze St.
Tel: 555 424 090
www.zincnetwork.com

NON-PROFIT ORGANIZATIONS

B American Councils for
International Education - Georgia
Chavchavadze Ave. Lane I, Building
6, Entrance Il, Floor Il (Formerly
35a Chavchavadze Ave.)

Tel: 2594901
www.americancouncils.org

B American Friends of Georgia
77 Nutsubidze St.

Tel: 2397174; Fax: 2388495
www.afgeorgia.org

B CENN

27 Betlemi St., 0105
Tel: 2751903
www.cenn.org

H Civil development Agency
(CiDA)

|. Abashidze 34

341258822

www.cida.ge

B CNFA

47 Kostava St., 0179
Tel: 2980722
www.cnfa.org

M Eastern European Centre for
Multiparty Democracy (EECMD)
7 Luarsab Sharashidze St.

Tel: 2915650

www.eecmd.org

M Europe Foundation

3 Kavsadze St.

Tel: 2253942; Fax 2252763 (ext. 112)
www.epfound.ge

H Georgia Red Cross Society
55 Egnate Ninoshvili St.

Tel: 2961092

www.redcross.ge

M Georgian Waste Managment
Association

36 Mnatobi St.

Tel: 599 224070
www.facebook.com/wmageorgia

H International Executive Service
Corps Georgia Branch

2nd Floor, 83 Paliashvili St.

Tel: 577 732929

WWww.iesc.org

B MAC Georgia

3 Lado Kavsadze St, 2nd Floor
Tel: 2197378
www.macgeorgia.org

M PH International

17D Chavchavadze Ave., 1st Floor,
Apartment # 1

Tel: 2990049; 2233338;
www.ph-int.org

M QSl International School of
Georgia

Village Zurgovani, Thilisi

Tel: 2537670; Fax: 2322607
WWW.Qsi.org

M Research Triangle Institute
Branch in Georgia

6 Saakadze Lower Hill, Unit 12
Tel.: 577991197

WwWw.rti.org

B The Salvation Army
16 Ikalto St.

Tel: 2333785
www.salvationarmy.ge

H San Diego State University -
Georgia

5 Kostava St. 0108

Tel: 2311611
www.georgia.sdsu.edu

M Transparency International
Georgia

61 Agmashenebeli Ave. 0102
Tel: 2932129
www.transparency.ge

M Union of Busines Ladies
8 D. Gamrekeli St., 0194
Tel: 2308661

www.ubl.ge

B Webster University Georgia
Floor 5, Building 3, 82 llia
Chavchavadze Ave.

Tel: 577235029
www.webster.edu
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Copies of our magazine go to

* 17 High-end hotels in Thilisi and Batumi

- Covering 6000 guests in a month
- Hand-delivered to 393 rooms
- 16 lobbies
- 16 meeting areas
- 12 receptions
* 150 large international companies

* Cafés, bookshops & supermarkets

* All 74 embassies and diplomatic missions

Your potential clients read us!



EXPERTISE
EXPERIENCI
EFFICIENCY

BGl is Georgia's leading independent full-service law firm, top-ranked in every service area, by every interna-

tional legal directory that covers Georgia (Chambers Global, Chambers Europe, PLC, Legal 500 and

IFLR1000). Our practice offers unparalleled diversity and breadth in its ability to handle multiple major man-

dates at the same time as well as to guide clients through Georgia’'s fast-paced economic transition and
increasingly regulated statutory framework.
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LASHA ZAZA SANDRO UNANA TAMARA GIORGI
GOGIBERIDZE BIBILASHVILI BIBILASHVILI GOGOKHIA TEVDORADZE SARAJISHVILI

n L E G A L For more information contact BGI partners

Sandro Bibilashvili {sandro bibilashvili@bgi ge) or

EXPERTISE. EXPERIENCE. iberi iheri ~

SaaAN NS Lasha Gog|berldze [Iashagog-@e‘ndze@‘bnge)
18, Rustaveli Avenue, 0108 Thilisi, Georgia

Tel: (+995 322) 4707 47

WWW.BGI.GE




RA.DENTONS

At the forefront of global financing trends.
Whether you are a lender or a borrower, trust
Dentons for sound legal advice to support
even the most complex financing deals.

Otar Kipshidze Avto Svanidze
Georgia Managing Partner Partner
otar.kipshidze@dentons.com avto.svanidze@dentons.com

Dentons Georgia
8a Melikishvili street, Thilisi 0179, Georgia
T: +995 32 2509300 F: +995 32 2509301




