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JOIN AMCHAM GEORGIA

WHERE BUSINESS MEETS OPPORTUNITY

For more than 25 years, the American Chamber of Commerce in Georgia
has worked to champion U.S.-Georgia commercial relations, promote
economic growth, and foster a business-friendly environment for local and
international investors.
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ﬁ] Promotes Western-oriented
business development

‘. The largest international
business association in
Georgia

8 Over 270 members
' representing businesses in
every sector of the economy
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Hosts regular events for
networking and information
sharing
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Extensive policy engagement
through its nine committees

It

& Strong connections with the
=~ U.S. government and Georgia-
based international community
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Investment
News

Investor.ge provides

a brief update on
investments and changes
in government policy that
could impact the business
environment. Information
in this issue was taken
from BM.ge
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Refinancing rate remains
unchanged at 8.25%

On July 2, the National Bank of Geor-
gia’'s (NBG) Monetary Policy Committee
left the refinancing rate unchanged at
8.25%, citing easing energy prices but
continued uncertainty surrounding in-
flation.

Annual inflation stood at 5.7% in
May, largely reflecting higher interna-
tional energy prices following geopo-
litical tensions in the Middle East. While
headline inflation remains above the
NBG’s 3% target, the central bank noted
that recent declines in oil prices, sup-
ported by optimism surrounding a po-
tential peace agreement between the
United States and Iran, are expected to
reduce inflationary pressure during the
second half of the year.

Economic activity remains robust.
Georgia’s economy expanded by 6.2% in
April, bringing average growth during
the first four months of 2026 to 8.3%.

According to the NBG, high-productiv-

ity sectors continue to drive economic
growth, helping offset demand-side in-
flationary pressures.

The central bank reiterated that mon-
etary policy will remain data dependent,
adding that it stands ready to tighten
policy if external inflationary shocks be-
come more persistent. Under its baseline
scenario, inflation is expected to average
4.9% in 2026 before gradually returning
to the 3% target over the medium term.

The next meeting of the Monetary
Policy Committee is scheduled for July
29.

IT sector continues rapid
expansion

On June 30, data published by the
NBG showed that Georgia’s IT sector gen-
erated $441.3 million in foreign revenue
during the first quarter of 2026—an in-
crease of 65% year-on-year.

The sector’s strong performance fol-



lows a record 2025, when annual rev-
enues reached $1.15 billion, up 67% from
the previous year.

The rapid expansion of information
technology services contributed signifi-
cantly to growth in Georgia’s broader
information and communications sec-
tor, which expanded by 36% during the
first quarter and reached 2.2 billion GEL.
Employment has also risen sharply. The
number of people working in informa-
tion and communications increased
from 30,600 in 2021 to more than 54,500
in 2025, reflecting both domestic growth
and the relocation of technology profes-
sionals to Georgia in recent years.
—

Pension Fund updates
investment governance

On July 1, the Pension Fund of Geor-
gia adopted an updated investment pol-
icy document reflecting the institution’s
new governance structure following its
transformation from the Pension Agency
into the Pension Fund.

While the core investment philoso-
phy remains unchanged, the revised
policy clarifies decision-making respon-
sibilities and introduces a more promi-
nent role for the newly established In-
vestment Committee. Under the updated
framework, the committee will deter-
mine investment horizons, benchmark
portfolios, and ESG policies, subject to
approval by the Fund’s Governing Coun-
cil.

The new rules also strengthen report-
ing requirements by requiring deviations
from investment limits to be reported
immediately to the Fund’s board, along
with corrective action plans.

As of July 2026, the Pension Fund
manages more than 9.5 billion GEL in
assets on behalf of approximately 1.5
million participants. Nearly 99% of as-
sets remain invested in the Conservative
Portfolio, while the Balanced and Dy-
namic portfolios continue to attract only
a small share of contributors despite

generating higher investment returns.

—
Moody’s improves Georgia’s
outlook to stable

On July 1, Moody’s affirmed Georgia’s
Ba2 sovereign credit rating while upgrad-
ing the country’s outlook from negative
to stable.

The agency cited Georgia’s strong
economic performance, prudent fiscal
management, and resilient macroeco-
nomic fundamentals as the primary rea-
sons for the revision. Moody’s forecasts
economic growth of 6.4% in 2026, fol-
lowed by 5.5% in 2027, despite continued
geopolitical uncertainty.

The rating agency also highlighted
the continued decline in public debt,
which has fallen from nearly 60% of GDP
in 2020 to approximately 34% in 2025.
Moody’s expects the debt ratio to contin-
ue declining over the medium term, sup-
ported by sustained economic growth
and fiscal discipline.

While noting that political and geo-
political risks remain, Moody’s conclud-
ed that Georgia’s economic resilience
and strategic position along the Middle
Corridor continue to support the coun-
try’s credit profile.

Exports approach $3.1
billion in first five months

On July 1, preliminary foreign trade
data showed that Georgia’s exports
reached $3.1 billion during January-May
2026, representing a 19.8% increase com-
pared with the same period last year.

Passenger cars remained Georgia’s
largest export category, although exports
of petroleum products and metal ores re-
corded some of the strongest growth dur-
ing the period.

Kyrgyzstan remained Georgia’s larg-
est export destination, receiving $355.2
million worth of goods, largely driven by
vehicle re-exports. China ranked second
with exports totaling $327.5 million, fol-
lowed by Azerbaijan at $269.3 million.

Technology conference
brings global industry
leaders to Tbilisi

On July 1, Tbilisi hosted Change In-
spire 2026, one of the country’s largest
technology conferences, bringing to-
gether approximately 1,000 participants
from the technology and business com-
munities.

Organized by HT Solutions with the
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» support of TBC, the conference focused

on artificial intelligence, cybersecurity,
cloud technologies, digital transforma-
tion, data analytics, infrastructure, and
DevOps under the theme “Big Tech. Glob-
al Legends. One Future.”

Representatives from Nvidia, Google,
Amazon Web Services, Microsoft, and
Google Cloud joined regional experts
and TBC’s own technology leadership to
discuss emerging trends and practical
applications of new technologies.

The conference highlighted Georgia’s
growing technology ecosystem and the
increasing role of digital innovation in

the country’s economic development.

Corporate bond market
reaches 2.7 billion GEL

Investment bank Galt & Taggart re-
ported in July that Georgia’s local corpo-
rate public bond market expanded to 2.7
billion GEL during the first five months
of 2026.

GEL-denominated bonds accounted
for the largest share of the market at 1.39
billion GEL, followed by USD-denom-
inated bonds totaling 1.23 billion GEL.
Euro-denominated bonds represented a
comparatively small share of the market.

According to the report, the contin-
ued expansion of GEL-denominated is-
suance has been supported by govern-
ment incentive programs and reflects the
gradual deepening of Georgia’s domestic
capital markets.

National Bank strengthens
international reserves

The National Bank of Georgia (NBG)
reported record foreign exchange pur-
chases through its BMatch platform,
acquiring $632.9 million during May
alone. Combined with previous inter-
ventions, the central bank purchased
$1.46 billion through the platform dur-
ing the first five months of 2026, in-
creasing Georgia’s foreign exchange
reserves by $536 million in May to a his-
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toric high of $7 billion.

The NBG also announced the pur-
chase of an additional $100 million in
LBMA-standard monetary gold, bring-
ing the country’s total gold holdings to
7.88 tons. As a result, monetary gold now
accounts for 15.5% of Georgia’s interna-
tional reserves, which stand at 114.8%
of the International Monetary Fund’s re-
serve adequacy ratio.

According to the NBG, the gold pur-
chase forms part of its long-term re-
serve management strategy aimed at
diversifying reserve assets, strengthen-
ing resilience to geopolitical risks, and
protecting against inflation. The central
bank first purchased monetary gold in
2024, acquiring 7.13 tons. Since then,
rising global gold prices have more than
doubled the market value of those initial
holdings.

The NBG noted that central banks
worldwide purchased more than 970
tons of gold during the first half of 2026,

underscoring the growing importance
of the asset amid continued geopoliti-
cal uncertainty. Overall, Georgia’s inter-
national reserves have increased by ap-
proximately $2.4 billion, or 53%, over the
past year.

Business forum highlights
growing ties with
Uzbekistan

In July, Tbilisi hosted the Uzbekistan-
Georgia Business Forum, bringing to-
gether government officials and private
sector representatives to explore new
opportunities for trade and investment.

Although bilateral trade remains
relatively modest, economic relations
have strengthened in recent years. Trade
turnover reached $309 million in 2025,
with Georgian exports totaling $220 mil-
lion. Passenger cars remained the largest
export category, followed by pharmaceu-
ticals, beverages, vaccines, and medical
equipment.
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Uzbek investment in Georgia remains
limited, totaling just $276,000 during
the first quarter of 2026. However, tour-
ism continues to expand, while growing
business interest has been supported by
TBC Bank’s entry into the Uzbek market.
—

Inflation remains elevated
in June

On July 3, Geostat reported that annu-
al inflation reached 5.8% in June, while
monthly inflation stood at 0.1%.

Food products continued to account
for many of the largest annual price
increases. Plums recorded the sharp-
est rise at nearly 99%, followed by die-
sel fuel (48.7%), gold wedding rings
(45.9%), green beans (45.1%), newspa-
pers (41.4%), peaches (37.7%), cucum-
bers (34.9%), pears (34.5%), airline tick-
ets (32.5%), and women’s winter shoes
(32.1%).

Core inflation measured 3.5%, while
core inflation excluding tobacco stood at
3.2%.

Although prices declined modestly
during the month for clothing, footwear,
vegetables, dairy products, and sugar,
higher prices for hotels, restaurants,
transportation services, and selected food
categories continued to keep overall infla-
tion above the national bank’s target.

Georgia to lead BSEC
banking and finance group
Beginning July 1, Georgia assumed

a two-year term as Lead Country of the
Banking and Finance Working Group of
the Organization of the Black Sea Eco-
nomic Cooperation (BSEC).

According to the National Bank of
Georgia, the appointment will strength-
en cooperation between the country’s
financial sector and central banks across
the Black Sea region while supporting
greater exchange of regulatory experi-
ence and best practices.

As Lead Country, Georgia will coordi-
nate the group’s activities and organize
regular meetings involving banking and
financial institutions from the organiza-
tion’s member states.

—
Foreign student residency
rules tightened

Parliament approved amendments
strengthening Georgia’s rules governing
the residence of foreign students on July
I.

Under the new legislation, students
seeking admission to Georgian univer-
sities must demonstrate language profi-
ciency as determined by the government
and complete at least one-third of their
required academic credits each year.

Student residency may now be re-
voked if studies are suspended for more
than 9o days or if students remain out-
side Georgia for more than 183 days
without an approved reason, such as
participation in an exchange program or
medical treatment.

The legislation also introduces strict-
er measures against fraudulent marriag-
es entered into solely for residency pur-
poses and further clarifies procedures
governing residence permits and the ex-
pulsion of foreign nationals.

—
July brings new regulatory
changes

A number of legislative and regula-
tory changes entered into force on July 1.

The National Bank expanded restric-
tions on foreign currency lending, re-
quiring loans of up to 1 million GEL to
be issued exclusively in the national cur-
rency for borrowers whose income is de-
nominated in lari.

The Rural Development Agency also
launched a unified State Agricultural
Financing Program, consolidating sev-
eral existing agricultural support mecha-
nisms into a single financing framework.

Thilisi introduced new regulations
governing pet ownership, including reg-
istration requirements, ownership lim-
its, and higher fines for violations. New
certification requirements also took ef-
fect for motorized boats operating on
lakes and rivers.

Additional changes included the es-
tablishment of two new public agencies
under the Ministry of Environmental
Protection and Agriculture: the National
Gastronomy Agency and the Information
Protec-

Technologies, Environmental

tion, and Agroservices Agency. B

AUGUST-SEPTEMBER 2026 « Investor.ge | 11



ﬂ a
.

=

=5 TR, - S

;...' MAYBACH —( - \
r |

L

1 YEARS OF
INNOVATION



= AMCHAM 250th ANNIVERSARY @
"

INDEPENDENCE DAY PICNIC (%)
SPECIAL THANKS

AMERICAN Accr.;ed:'ted
HOSPITAL TBILISI

EEEEEEEEEEEEE

= AMCHAM 250th ANNIVERSARY /3,
INDEPENDENCE DAY PICNIC (%)

SPECIAL THANKS

€ ADJARA GROUP



1!

HANS GUTBROD

e usually relegate magic and

wizardry to childhood sto-

ries, left behind as we grow
up. And yet, sometimes magicians walk
among us, though we can only recognize
them for who they are when they are
gone. This is a conclusion one can come
to after reading the tributes that have
poured in after Temur Ugulava’s death on
June 22, 2026.

Ugulava, bornin 1970 in Khoni, trans-
formed Georgia. He conjured enchanting
spaces, assembled fabulous teams, and
gave Georgia a contemporary magnetic
glamour. He also offered generous help
to dozens of people, usually without
much ado.

Ugulava is best known for setting up
Rooms Kazbegi, Rooms Tbilisi, Stamba,
Fabrika Tbilisi, and, most recently, Ra-
dio City. These are chic and compelling
locations, but they are also far more. “He
gave all of these places a soul,” is how one
friend described it. Where others would

14 | Investor.ge  AUGUST-SEPTEMBER 2026

nging real magic
to Georgia

hat Temur Ugulava leaves behind

tear down to build exchangeable proper-
ties, Ugulava cast his spells by attending
to what was already there, then turning it
towards a possible future.

In Georgia, excitement had typically
been reserved for the arrival of an estab-
lished foreign brand. Ugulava reversed
the direction of prestige. His spaces were
radically local and not only Georgian, but
specific to the context they were created
in. Even the names—Stamba, the print-
ing house; Fabrika, the factory—retain
their memory while also hinting at im-
printing an optimistic transformation
and producing new possibilities.

The Adjara Group, Ugulava’s corpo-
rate entity, summed up its mission as
“channeling Georgian culture by creat-
ing brands that blend innovation, tradi-
tion, unique experiences, and authentic
connections.” In this, he drew on mul-
tiple influences. Arguably, some of the
vibe was developed by Guga Kotetishvili
in the original PurPur restaurant in the
0Old Town. In Ugulava’s own designs, be-
ginning with Rooms Kazbegi (after an

apprenticeship in hospitality with the
Holiday Inn in Saburtalo), renowned
Georgian artists and designers contrib-
uted, though no single figure dominated.
Like Georgia’s culture, these spaces reso-
nated through their fusion of multiple
and sometimes contradictory layers.

A contemporary fairy tale

Previously, Georgia’s hosts had man-
aged to put together moments of folk-
loric immersion. Only through Ugulava,
however, can you step into a world that,
at its best, feels like a fairy tale: with the
majestic view of Mount Kazbegi catch-
ing the first rays of sun hours before they
reach the valley; amidst the hullabaloo
in the Lolita restaurant opposite Rooms;
through the cinematic vista across the
Stamba restaurant; or among the riot of
partygoers in the Fabrika Tbilisi court-
yard on a Friday night.

The impact reached further than the
sum of moments that might do well on
Instagram. Rather, the spaces created
opportunities that were unimaginable
before, as the ZEG Storytelling Festival il-
lustrates. ZEG, which began at Fabrika in
2019 and maintains an ongoing relation-
ship with Rooms Tbilisi and Stamba, has
drawn storytellers—journalists, activists,
creators, Hollywood stars, Nobel laure-
ates—to Georgia who otherwise might
never have come and beguiled many of
them to keep coming back. The festival
held its sixth edition just the weekend
before Ugulava’s passing and is only one
of many all-in events connecting culture
and community that have come to re-
volve around his locations.

As the journalist Helena Bedwell not-
ed, Ugulava’s locations had a radiating
impact. The entire town of Kazbegi, pre-
viously derelict, became an upbeat desti-
nation. Within months of its launch, the
streets around Fabrika Tbilisi, on the left
bank of the river, developed a new flair
and the neighborhood participated in a
micro-miracle. Real estate prices rose,
but more importantly, the mood lifted,
as if in an act of urban levitation.

On an unending quest
None of this was as easy as it might
have looked. The magic wand did not al-



ways work. Of three helicopters that the
Adjara Group acquired in the late 2010s,
one caught fire during a stop in snowy
mountains, while another crashed
with its crew. The almond plantation
in Kakheti, covering thousands of hect-
ares, struggled in the austere climate of
the David Gareja monastery. The Udabno
project of regenerative agriculture is still
refining itself. Rooms Bakuriani was
eventually sold.

The challenges show that Ugulava, as
in legend, was on an unending quest—
for people, places, designs, and recipes.
A friend tells the story of how Ugulava
tasted an outstanding lobio in a periph-
eral cafe, struck up a conversation, and
recruited this man to set up Keto and
Kote, another of Tbilisi’s great draws. The
expansive impact has led the philoso-
pher Levan Ghambashidze to describe
Ugulava as a Medici of Georgia—a fitting
description for this catalyst of a stunning
renaissance.

One hallmark of Ugulava’s stature
is that he spawned his own myths. One
story claims that in his early business
days in Saburtalo, he gained wide respect
by sidelining a vicious associate. Accord-
ing to another, when people were trying
to shake him down, he was the one rare
individual that managed to get them
sacked. These stories tell the truth that
Ugulava was understood to be an epic
figure, whatever the merits of the spe-
cific attribution.

Alongside his own projects, it has
now become more public how much
Ugulava did for individuals and small
groups, often donating (as tribute af-
ter tribute repeats) the exact amount of
money that was needed to help a person
or an artistic project. He was a spon-
sor of a children’s hospice. Some of this
patronage you barely noticed if you did
not pay attention. For years, his trusted
lieutenants, Valeri Chekheria and Levan
Berulava, would be at charity auctions,
enthusiastically bidding up attractive
pieces, contributing to good causes, and,
presumably, furnishing the interiors
they kept enriching.

All real wizardry, of course, has a
dark side. Ugulava’s success was built
on wealth earned through Adjarabet,

with people gambling away their money
to the point of addiction. The source of
vast possibility had its massive cost in
many lives, too. (He sold his stake in
Adjarabet in 2019.) Some commenta-
tors have called for a broader reckoning
with “Georgia’s unresolved relationship
with property, memory, transition, and
moral judgment,” as Giorgi Meladze put
it in OC Media. Yet what Ugulava turned
his riches into was as close to redemp-
tion as one can come to on our earth. He
provided a model of extraordinary tran-
substantiation.

Ugulava’s alchemy, emerging from a
context in which entrepreneurship was
still finding its footing, managed to daz-
zle guests from countries with many de-
cades of free enterprise behind them. He
made inspired decisions that ran against
the usual logic. Normally, status is asso-
ciated with exclusivity. And yet a part of
Ugulava’s magic was the accessibility of
his special places, not only for those with
money. Anyone can walk into Stamba
and find a nook. Some of the most penni-
less creatures in the world—Tbilisi dogs
without an owner—wander into Stam-
ba’s lobby and climb onto its lush leather
sofa for a nap.

A fabulous circle

All of this was carried by another of
Ugulava’s gifts, his ability to summon a
fabulous crew. Chekheria and Berulava
are the most well-known of his collabo-
rators, but there were hundreds to whom
he offered a kind of home to work. Some
could not even have dreamed of what
they would become. The possibilities had
simply not existed before. When you are
told that diversity is strength, it mostly is
offered as a cliché. Yet in his teams you
could see this promise being lived out.

The culture he built rested on an old
code: you respected others and were re-
spected in turn. The occasional presence
of Ugulava’s old friends from Saburtalo,
men whose muscles barely fit into their
T-shirts, some of them recently carrying
his coffin at the funeral, made clear that
his venues were to be left well alone. In
this, too, Ugulava reconciled contradic-
tions.

Like many others, I often saw Ugulava

at a back table in Stamba, sitting with his
team. In most establishments, you notice
a stiffening when an owner is present.
By contrast, the staff at Stamba seemed
to enjoy doing their job around him: the
Adjara Group ran on passion. One of their
managers mentioned that they would
ask applicants what they were enthusi-
astic about. A genuine spark was the one
quality she looked for.

The crew unlocked a wondrous
transformation. In their forcefield (the
culinary school at the Free University
helped), serving guests well in Tbilisi has
now become a performance of understat-
ed pride. Previously, for many Georgians,
waiting tables had carried little respect.

If one of the prized skills of wizardry
is to make oneself invisible, Ugulava only
partially succeeded. He was unassum-
ing in person to the point of being gruff.
Through his actions, however, Ugulava
did stand out, particularly when com-
pared to many of his wealthy peers, most
of whom have at best been inconsistent
in turning their riches into genuine up-
lift. And yet, it has only now become pos-
sible to take a fuller measure of him in all
his dimensions.

With magic as the metaphor, the con-
tested phrase “post-Soviet” can name the
curse of cynicism, the impulse to believe
that your own efforts will not be reward-
ed and that you must invalidate the hope
of others, too. In many ways, that curse is
still upon us. Against this, Ugulava—per-
haps more than anyone in these wider
lands—showed that a different future is
possible. In Georgia, he pioneered a re-
newal of faith in what this country and
its good people can make.

He showed, at least to me, something
smaller and stranger: that the terms of a
magical world I thought I had left behind
with childhood can, in rare cases, cap-
ture the true meaning of our reality bet-
ter than any spreadsheet or TripAdvisor
review ever will.

The magician is gone. The magic, if
we choose to guard it, may stay. B

Hans Gutbrod is a Professor at Ilia State
University. He also writes at http://hans-
gutbrod.substack.com/
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250 years of America, 34 years of partnership:
Interview with U.S. Chargé d’Affaires to Georgia Alan Purcell

Congratulations on this momentous
anniversary! As the United States cel-
ebrates 250 years of independence,
what aspects of the American story
do you believe continue to resonate
most strongly with partners and friends
around the world, including Georgia?

At the heart of the American story is
the idea that individuals have the pow-
er to shape their own future and make
a difference in their communities and
beyond. America’s history of freedom,
opportunity, and innovation continues
to resonate strongly with our partners
today—including here in Georgia.

As we celebrate 250 years of inde-
pendence, the American story is still
being written. Looking ahead, together
with our friends in Georgia, we will con-
finue to work together to forge new
relationships, meet shared challenges,
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and seize new opportunities.

The United States has been one of
Georgia’s closest partners since OUR in-
dependence. Looking back over more
than three decades of cooperation,
what accomplishments in the bilateral
relationship stand out most to you?

The United States was one of the
first countries to recognize Georgia's
independence, and since then the relo-
fionship has been grounded in the deep
and enduring friendship between our
peoples and strong support for Geor-
gia’s sovereignty and territorial integrity.

Over more than three decades,
we have worked together on a num-
ber of key issues important to both our
countries. To highlight a few that stand
out to me:

Our military cooperation has grown
steadily since the 1990s. The United
States has trained alongside the Geor-
gian Defense Forces and the Georgian
Coast Guard, and has sent Georgian
officers, soldiers, and civilians to more
than 16,000 courses since 1992. Over the
years, that cooperation has deepened
through many joint activities. Georgian
froops served shoulder to shoulder with
American forces in combat missions
and demonstrated exceptional cour-
age and dedication. We honor those
who gave their lives and all who were
wounded. Their service and sacrifice
remain a lasting bond between our
two nations.

Our partnerships in education con-
finue fo foster exchanges of experience
and help Georgia's rising leaders build
skills needed to succeed across a wide

range of sectors. Our law enforcement
cooperation has strengthened both
countries’ security.

On the health front, we have part-
nered to strengthen the health security
of Georgia, the region, and the United
States. Efforts like the Georgia Hepatitis
C elimination program and the ftrain-
ing of disease detectives to respond
to disease outbreaks make the world
a safer place.

Our economic ties contfinue to
expand, with growing interest from
Georgian companies and investors in
opportunities in the United States—in-
cluding through the premier SelectUSA
investment summit.

And one of the most long-lasting
partnerships is the Americans who
spend every day working together with
Georgians through the Peace Corps.
The Government of Georgiainvited the
Peace Corps to establish a program in
Georgia in the 1990s. In 2001, the first
group of 21 volunteers arrived to teach
English alongside Georgian English
teachers. In 2004, the program was
expanded to support organizational
development. Today, more than 9200
Americans have served in Georgia,
exchanging skills with their Georgian
counterparts, supervisors, and commu-
nity members, sharing American culfure,
and bringing Georgian culture back
home with them to the United States.

What qualities or values do you be-
lieve Georgians and Americans share
that have helped sustain such a strong
partnership over the years? Are there
lessons that Georgia should learn from
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America’s 250-year journey? Do you
think that there are lessons that America
can learn from Georgia?

Americans continue to be inspired
by the Georgian people’s love of free-
dom and independence, one of the
aspects that has fueled our friendship.

At the same time, Americans ad-
mire Georgians' entrepreneurial and
innovative spirit—qualities that Ameri-
cans are proud of cultivating in the
United States. Figures such as George
Matchabeli, Alexander Kartveli, and
George Balanchine embody the idea
that with creativity, determination, and
hard work, individuals can shape entire
industries and cultural spheres—whether
in business, aviation, or the arts.

The U.S. Embassy in Tbilisi has long
supported initiatives aimed at improving
Georgia’s business climate, promoting
entrepreneurship, and encouraging
investment. What are some examples
of these efforts that you believe have
had a lasting impact?

In June, lwas honored to participate
in the groundbreaking of PACE Group's
second berth at Poti New Sea Port; the
latest in over $800 million in U.S. Devel-
opment Finance Corporation’s invest-
ments in Georgia in a range of sectors,
including hospitality, health, agriculture,
finance, small and medium sized enter-
prise development, and ports. Over the
past three years, we have supported
entrepreneurship through a tech pitch
competition, where the winner and
other tech companies traveled fo the
SelectUSA Investment Summit in Mary-
land. And our border security team
worked with Georgia to implement a
Maritime Single Window, strengthening
trade security and maritime gover-
nance in Georgia.

Looking ahead, what gives you the
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greatest optimism about the future of
U.S.-Georgiarelations, particularly in the
areas of tfrade, investment, innovation,
and people-to-people ties?

The strong bonds between Geor-
gians and Americans that | have wit-
nessed during my time here. We have
had a partnership formany years—even
before we established diplomatic
relations 34 years ago—grounded in
our people-to-people ties. These fties
continue to grow through businesses,
entrepreneurs, innovators, students, and
communities working together. I'm con-
fident that these enduring relationships
will continue to create opportunities
and contribute to greater prosperity for
our countries.

Do you have a favorite founding
father—and, if so, why?

Some of my early memories are of
the celebration of the Bicentennial in
1976, and maybe thatis why I have been
fascinated by the founding period my
whole life. My kids will tell you how many

historic sitesI've dragged them ol If Ihad
to choose only one figure who stands
out fo me, it would be Washington.
From what I've read about his military
career, he had the surprisingly rare ability
to learn from his own mistakes. This was
the source of the steady leadership that
was needed for victory. After the war, he
had unmatched moral authority, which
he threw behind the new Constitution
and the key decisions he made as the
first President, which set the precedents
for our system of government. Maybe his
greatest gift was the last: stepping aside
after his second term, which established
the principle that the presidency was
nof for life.

Sadly, you will be exiting Georgia
soon. Do you have any particular ex-
perience that you think will stay with
you longest?

There have been so many that |
will remember for my whole life, and it
is hard to choose just one. But | think
| would single out an experience that
happened this year and that | shared
with millions of Georgians: paying re-
spects and honoring the memory of His
Holiness, the late Catholicos-Patriarch
llia Il. I represented the United States at
the funeral, and | will never forget the
sight of the streets and bridges of Thbilisi
packed with people who had come out
to pay theirrespects and to participate
in the procession. When | thought about
the religious persecution that existed at
the time he became Patriarch, seeing
this really brought home to me how
much Georgia and Georgians have en-
dured and overcome, how they came
out of the Soviet period determined to
build a future on the foundations that
no occupation was able to erase. It
is not an accident, | think, that Geor-
gians’ most popular slogan—sSakartvelos
gaumarjos—is about Georgia’s victory. |
believe init. |
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Football fever after dark:
inside Tbilisi’'s World Cup fan scene

“In previous tournaments, our work-

Football may be taking place thousands of miles away, but
the 2026 FIFA World Cup has transformed evenings across
Tbilisi. From packed sports bars to open-air fan zones,
the tournament is bringing together locals, tourists, and
businesses despite late-night kickoff times.

GVANTSA SETURIDZE

“It's unimaginable for someone not to
love the World Cup,” says Rusudan Kacha-
rava, one of the spectators gathered in
Thilisi’s Dedaena Park. Before she can fin-
ish her thought, her voice is drowned out
by an eruption of cheers.

Portugal has scored. Children wear-
ing Cristiano Ronaldo jerseys leap to their
feet, while hundreds of fans celebrate
around the giant outdoor screen.

Although Georgia is not competing in
the 2026 FIFA World Cup, the tournament
has transformed evenings across the capi-
tal. Sports bars are extending their open-
ing hours, parks are filling with spectators
long after sunset, and football has become
a shared experience that draws together
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locals and international visitors alike.
This hosted
across Canada, Mexico, and the United

year’s tournament,
States, presents a challenge for European
audiences. Many matches begin late at
night or in the early hours of the morn-
ing. Yet in Tbilisi, inconvenient kickoff
times have done little to curb enthusi-
asm. Social media is flooded with invita-
tions to World Cup viewing events, while
commuters can be spotted following
matches on their phones as they walk
through the city.

One of the busiest venues is PUB 44 on
Mikheil Zandukeli Street, where manager
Tako Kapanadze says the team made a
conscious decision to show every match,
even if that meant operating almost
around the clock.

ing hours still guided us,” she explains.
“This year, we decided to give up on com-
fortand make sure customers could watch
every match. The venue operates almost
24 hours a day. When the last game ends,
we leave together with the last guest.”

The interview takes place during the
Czech Republic-South Africa match. The
pub is comfortably busy, though Kap-
anadze says attendance depends heavily
on the fixture list. Matches featuring foot-
ball’s biggest names consistently attract
full houses.

“During major matches, there is of-
ten a shortage of seats, but nobody seems
to mind,” she says. “People make friends
while watching football—even supporters
of opposing teams. Sometimes there isn’t
even room to walk inside.”

The football culture often extends
beyond the final whistle. On several oc-
casions, she says, customers have spilled
outside and started their own impromptu
matches in the street.



ADVERTISEMENT

While PUB 44 has become a favor-
ite among dedicated supporters, it is far
from the only venue embracing the tour-
nament. Maracana Pub on Tabukashvili
Street is screening every match, while
Craft Grill & Beer on Beliashvili Street in
Vake and Beer Time on Saburtalo’s Kaz-
begi Avenue have also joined the city’s
growing network of football venues. Visi-
tors to this year’s Tbilisi Open Air Festival
can also watch matches in a dedicated fan
zone.

Perhaps nowhere captures the tourna-
ment’s atmosphere better than Dedaena
Park. Since the World Cup began, the
park’s beer festival has evolved into one
of the city’s largest public viewing spaces.
Food stalls, local breweries, and a giant
screen have turned the riverside park into
an evening gathering place where football
fans, families, and tourists watch matches
together.

By 9 p.m., nearly every table is oc-
cupied. Children sit cross-legged on the

grass, many wearing the jerseys of their
favorite teams, while adults gather around
drinks and food as chants ripple through
the crowd whenever a goal is scored.

For vendors, the tournament has also
brought longer evenings and stronger
business.

Khatia Bliadze, representing food ven-
dor Khinkluka, says visitor numbers have
steadily increased as awareness of the fes-
tival has spread.

“The better and more exciting the
match, the more people come,” she says.
“Even though the schedule isn’t conve-
nient, we stay open until 1 or 2 a.m. be-
cause people stay until then.”

A few feet away, staff at White Owl—a
beer vendor—rarely have a quiet moment
between customers.

“The crowds haven’t really dropped
since June 11, unless the weather gets
in the way,” says representative Giorgi
Gogidze. “We sell around 200 to 300 beers
a day here. It doesn’t matter which teams

are playing—people still come.”

For spectators like Rusudan Kacha-
rava, however, the attraction goes beyond
football itself. Having followed the sport
for more than two decades, she says she
enjoys seeing younger generations come
together around the tournament.

“I'm disappointed Italy isn’t playing,”
she admits. “But it’s still enjoyable to
watch.”

She hopes Georgia will qualify for the
next World Cup.”If we do,” she says with
a laugh, “the whole country will be on its
feet.”

Given Georgia’s recent football histo-
ry, that prediction may not be far-fetched.
The national team’s qualification for UEFA
EURO 2024 sparked celebrations across
the country, with thousands of supporters
filling the streets after the historic victory
over Greece.

For now, the celebrations belong to
others, but that has not stopped Tbilisi
from making the World Cup its own. H
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Poolside Gathering at Sheraton Tbilisi - Spa p’auza

With the arrival of the summer season, the outdoor pool at Sheraton Grand Tbilisi is now open and ready to welcome guests seeking relaxation and
leisure. Surrounded by a tranquil atmosphere and comfortable cabana areas, the pool offers the perfect urban retreat in the heart of the city.

Whether enjoying a refreshing swim, soaking up the sun, or spending a relaxing afternoon by the water, guests can experience the perfect blend of
comfort and recreation in one of Sheraton Grand Thilisi’s most inviting outdoor spaces. The pool area also provides a stylish setting for seasonal
refreshments and memorable summer moments with friends and family.

Every weekend throughout July and August, from 3:00 PM to 6:00 PM, guests are invited to join our vibrant pool parties featuring live DJ
performances, creating the ultimate summer atmosphere by the water.

Don’t miss this exclusive summer offer: book a treatment at Sheraton’s P’auza Spa and receive complimentary access to the outdoor pool for the

day.
Sheraton Grand Thbilisi’s outdoor pool remains a favorite destination for those seeking relaxation, wellness, and a refreshing summer experience in
the city.
Sheraton Grand Tbilisi Metechi Palace %'J:;
MARRT%?; JS:)NVQY- 20 Telavi Street, SHERATOHN
- Thilisi, Georgia, 0103 GRAND
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Mountain Dew Launch in Georgia

Iberia Refreshments, the official bottler of PepsiCo products in Georgia, has strengthened
its beverages portfolio and launched Mountain Dew on the Georgian market.

Known worldwide for its BOLD CITRUS FLAVOR AND ENERGETIC PERSONALITY, MOUNTAIN
DEW offers consumers a distinctive alternative to traditional soft drinks.

With its unique taste and strong global brand recognition, MOUNTAIN DEW has built a loyal
following across generations and brings Georgian consumers another internationally
recognized beverage choice.
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The American impact:
how U.S. partnership helped
shape Georgia’s modern economy

hen the United States rec-

ognized Georgia’s indepen-

dence in 1992, the country
faced the daunting task of rebuilding its
economy from the ground up. The Soviet
economic system had collapsed, institu-
tions were fragile, infrastructure was de-
teriorating, and private investment was
scarce.

More than three decades later, Geor-
gia’s economy tells a very different story.
While many factors have contributed to
the country’s transformation, the U.S.
has played a significant role in helping
lay the foundations of Georgia’s modern
economy. From supporting market re-
forms and strategic infrastructure to en-
couraging foreign investment, strength-
ening entrepreneurship, and fostering
a globally minded technology sector,
American engagement has extended far
beyond diplomacy.

As the United States marks its 250th
anniversary, the relationship between
the two countries is increasingly defined
by business partnerships, investment,
trade, innovation, and the thousands
of people whose economic ties connect
Georgia and the United States.

Building the foundations of
a market economy
The earliest years of U.S.-Georgia co-
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operation focused on creating the con-
ditions necessary for private enterprise
to flourish. Throughout the 1990s and
early 2000s, the United States became
one of Georgia’s largest development
partners, helping strengthen public
institutions, encourage economic re-
forms, and support the country’s transi-
tion toward a market economy.

As the bilateral relationship deep-
ened, economic cooperation became
increasingly institutionalized. In 2005,
the Millennium Challenge Corporation
(MCC) signed its first compact with the
Government of Georgia, committing
$295.3 million over five years to reha-

Diplomatic relations between the
U.S and Geongla are established
after the US recognipes Geangla's
independence.

1992

Grorgia becomes a beneficiay of
the LS. Generalized Syviemn of
Preferences {G5P) Program,
allowing the duty-free export of
3,500 products 1o the LS

2001

@— 2005

The LLS ~Gecrgia economic
relaticnship . codified n the U5~
Georgia Charter an Strategic
Partnerchip, which includes bilsteral
weorking Qrouprs on economic, Uade,
and enegy issues.

2009 —@

bilitate regional infrastructure and im-
prove access to jobs and markets. Fol-
lowing the 2008 war, the MCC approved
an additional $100 million to support
regional infrastructure and energy re-
habilitation. After the first compact
concluded, a second $140 million com-
pact was signed in 2013 to strengthen
science, technology, engineering, and
mathematics (STEM) education and im-
prove the quality of Georgia’s education
system. Together, the two compacts in-
vested more than half a billion dollars
in infrastructure and human capital,
laying important groundwork for the
country’s long-term competitiveness.

The relationship was further rein-
forced in 2009 with the signing of the
U.S.-Georgia Charter on Strategic Part-
nership, which identified economic,
trade, and energy cooperation as one
of the four pillars of bilateral relations
alongside democracy, defense and se-
curity, and people-to-people exchanges.
The Charter also reaffirmed support for
Georgia’s participation in the General-
ized System of Preferences (GSP), allow-
ing many Georgian products to enter the
U.S. market duty-free and encouraging
closer commercial ties.

Alongside these flagship initiatives,
the U.S. Agency for International De-

Georgia and the LLS. sign a bilateral
Investment treaty Lo encourage
and protect imvestmants

Gacegia eniters & fve-yeae Millennium
Challenge Corporation Compact
agreement worth $395.3 million, enabling
tigreficant imessiments. in infrastructure,
regional growth, and enterprise
dirvelopmenl
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velopment (USAID) supported a broad
range of programs extending well be-
yond traditional development assis-
tance. Over the years, USAID helped
advance agricultural modernization,
tourism development, workforce train-
ing, financial sector reform, energy se-
curity, education, and small business
development. Between 2015 and 2024
alone, the United States provided ap-
proximately $1.5 billion in assistance to
Georgia, with nearly half administered
through USAID. Economic growth and
private sector development remained
central priorities throughout that pe-
riod.

Together, these initiatives marked
an important shift. American engage-
ment was no longer focused solely on
helping Georgia transition to a mar-
ket economy; it increasingly aimed to
create the institutions, infrastructure,
workforce, and commercial framework
necessary to attract private investment
and sustain long-term growth.

American investment
broadens the economy

Few investments have had a greater
long-term impact on Georgia’s economy
than the development of the East-West
energy corridor.

The construction of the Baku-Tbilisi-
Ceyhan (BTC) oil pipeline and the South
Caucasus gas pipeline fundamentally re-
shaped Georgia’s role in regional energy
markets. While led by an international
consortium headed by BP, the projects
were strongly supported by the United
States, which viewed alternative Caspian
energy routes as strategically impor-
tant. American diplomatic engagement
helped facilitate agreements among par-
ticipating governments and investors,
contributing to Georgia’s emergence as
a critical transit corridor connecting the
Caspian region with European markets.

Beyond their geopolitical signifi-
cance, the pipelines generated employ-
ment, transit revenues, infrastructure
investment, and international confi-

Machinery,
mechanical
appliances, &

Weapons
S10M

Plastics &

$20.9M

Optical..
$10.4M

dence in Georgia as a destination capable
of hosting complex, multibillion-dollar
projects. They also demonstrated that
the country could successfully support
major international investments, en-
couraging additional foreign companies
to consider Georgia as a business desti-
nation.

As Georgia’s business climate im-
proved, American companies and inves-
tors became increasingly active across a
wide range of industries.

International hotel brands helped
modernize the country’s tourism sector.
These were led by the Sheraton and the
Marriott, which opened Tbilisi hotels in
the early 1990s, but has since been fol-
lowed by dozens of others. These brands
have raised service standards and sup-
ported Georgia’s emergence as a destina-
tion for both leisure and business travel.
American-backed investment funds and
international financial institutions con-
tributed to strengthening the financial
sector, improving corporate governance,
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» expandingaccess to capital, and support-

ing broader private sector development.

American companies also estab-
lished operations across consumer
goods, healthcare, technology, manufac-
turing, and professional services, bring-
ing not only investment but also interna-
tional management practices, workforce

training, and technical expertise.

Trade continues to grow

Trade has become one of the clearest
indicators of the expanding commercial
relationship between Georgia and the
United States.

Between 2015 and 2024, bilateral
trade increased approximately sixfold,
with the United States becoming one of
Georgia’s three largest trading partners
for the first time. While much of the re-
cent growth has been driven by automo-
bile imports, the broader trend reflects
steadily expanding commercial ties be-
tween businesses in both countries.

The trade relationship is highly con-
centrated. Georgia’s imports from the
United States are dominated by motor
vehicles, particularly used passenger
cars. Other key American exports include
aircraft and parts, machinery, pharma-
ceuticals, medical products, food, and
alcoholic beverages.

Georgia’s exports to the U.S. are more
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diversified but still centered on industri-
al goods. Ferroalloys remain the largest
export, alongside wine, mineral water,
fruit juice, spirits, cosmetics, pharma-
ceuticals, trailers, and aircraft parts.

The composition of trade also high-
lights future opportunities. Although
Georgia benefits from the U.S. General-
ized System of Preferences (GSP), rela-
tively few eligible products use it. Ex-
panding exports of higher-value goods,
processed foods, wine, and technology
services could strengthen the relation-
ship further.

Remittances generate
billions of dollars

Trade and investment tell only part
of the story. Personal remittances sent
by Georgians living and working in the
United States have become another in-
creasingly important pillar of the bilat-
eral economic relationship.

Between 2015 and 2024, remittance
inflows to Georgia from the United
States increased approximately 5.7 times.
By 2024, the U.S. had become Georgia’s
largest single source of remittances, ac-
counting for $573 million, or roughly
17% of all money transfers received by
the country.

That trend continued in 2025. Ac-
cording to the National Bank of Georgia,

= =YY Geowth (%)

Yol Growth %)
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remittances reached a record $3.6 billion
during the year, with the U.S. remaining
the largest single source. Transfers from
the U.S. totaled $682.2 million—an in-
crease of 19% compared to 2024—mark-
ing the second consecutive year that the
United States ranked ahead of Italy and
Russia.

While remittances differ from for-
eign direct investment or trade, they
make an important contribution to
Georgia’s economy. They support house-
hold consumption, education, housing,
healthcare, and small business invest-
ment while underscoring the growing
economic importance of the Georgian
diaspora in the United States.

—
Investing in people

The economic relationship has also
been strengthened through investments
in people. Alongside trade and invest-
ment, educational exchanges and work-
force development programs have helped
build the skilled workforce needed for
Georgia’s growing private sector. Since
1994, more than 2,000 Georgian stu-
dents have studied in the United States
through the Future Leaders Exchange
(FLEX) program, joining thousands of
other Georgians who have participated in
American-funded scholarships, profes-
sional exchanges, and leadership initia-



tives. Many have returned to Georgia to
build careers in business, entrepreneur-
ship, and public service, bringing with
them new skills, professional networks,
and international perspectives.

These educational ties have increas-
ingly been paired with industry-led
workforce development. USAID part-
nered directly with Georgian businesses
to develop training programs in logistics,
healthcare, automotive services, hospi-
tality, and more—helping address skills
shortages in high-growth industries.
Together with the Millennium Chal-
lenge Corporation’s investment in STEM
education and workforce development,
these initiatives helped ensure that Geor-
gia’s economic growth was matched by a
workforce equipped to meet the needs of
modern industries.

From Tbilisi to Silicon Valley

One of the most compelling exam-
ples of how the relationship has evolved
can be seen in Georgia’s technology sec-
tor. A decade ago, relatively few Georgian
startups were competing internationally.
Today, many founders build products
for global markets from the outset and
increasingly view the U.S. as the natural
destination for investment, customers,
and expansion.

One of the earliest success stories was
Pulsar AI. Founded in Tbilisi, the com-
pany developed an artificial intelligence
platform that automates customer con-
versations for automotive dealerships.
After participating in Silicon Valley’s
500 Startups accelerator and securing
investment from American venture capi-
tal firms, Pulsar Al was acquired in 2021
by California-based automotive retail
technology company SpinCar. Widely
regarded as Georgia’s first major startup
exit, the acquisition demonstrated that
a company founded in Georgia could at-
tract U.S. investors and successfully scale
into the American market.

Pulsar’s success did not emerge in

isolation. Over the past decade, Georgia
has deliberately strengthened connec-
tions between its startup ecosystem and
Silicon Valley. Beginning in the mid-
20108, Georgian founders increasingly
engaged with accelerator programs, in-
vestor networks, and targeted outreach
initiatives in California. In 2017, a group
of Georgian startups pitched to around
50 American investors during an invest-
ment mission to Silicon Valley, help-
ing establish relationships that later
developed into sustained commercial
partnerships. The opening of Georgia’s
Consulate General in San Francisco in
2019 further strengthened these ties by
maintaining ongoing engagement with
venture capital firms, technology com-
panies, and startup networks.

More recently, Theneo has become
another example of Georgia’s growing
integration into the U.S. technology eco-
system. Founded by Georgian entrepre-
neurs, the API documentation platform
gained international recognition in
2022 after winning both the Web Sum-
mit PITCH competition and Georgia’s
national Startup World Cup competi-
tion. The latter earned the company the
opportunity to represent Georgia at the
global Startup World Cup finals in Sili-
con Valley before leading venture capital
firms and technology investors. Building
on that momentum, Theneo later raised
$1.5 million in seed funding from U.S.-
backed investors to accelerate product
development and international expan-
sion.

These companies are part of a broad-
er trend. Increasingly, Georgian startups
are building engineering teams at home
while raising capital from American in-
vestors, participating in U.S. accelerator
programs, and expanding into North
American markets. Silicon Valley is no
longer viewed simply as an aspiration
but as a natural extension of Georgia’s
growing innovation ecosystem.

The broader results are also becom-

ing increasingly visible. In 2025, Geor-
gia’s IT exports reached $1.15 billion, up
67% YoY, with the U.S. accounting for ap-
proximately 26% of total IT exports, mak-
ing it the sector’s largest export market.
American technology companies have
also become major employers in Georgia,
creating thousands of high-skilled jobs
and deepening commercial ties between
the two countries.

—

Looking ahead

The nature of U.S.-Georgia economic
relations has changed considerably over
the past three decades.

What began as development assis-
tance aimed at supporting a newly in-
dependent country has evolved into a
multifaceted partnership built on invest-
ment, trade, entrepreneurship, innova-
tion, and strong people-to-people con-
nections.

American engagement has helped
strengthen Georgia’s institutions, sup-
port strategic infrastructure, modernize
industries, attract international invest-
ment, and foster a new generation of
globally ambitious entrepreneurs. At
the same time, Georgian businesses are
increasingly finding customers, inves-
tors, and strategic partners in the United
States, particularly in technology and
other high-value sectors.

As Georgia continues positioning it-
self as a regional hub for logistics, digital
services, and innovation, these commer-
cial relationships are likely to become
even more significant. Governments es-
tablish the framework for cooperation,
but increasingly it is businesses, inves-
tors, entrepreneurs, and individuals who
define the relationship.

More than three decades after diplo-
matic relations were established, one of
the most enduring legacies of U.S.-Geor-
gia cooperation may be the confidence
that Georgian companies can compete—
not only within the region, but on the
global stage. ®

AUGUST-SEPTEMBER 2026  Investor.ge | 29



=— AMCHAM 250th ANNIVERSARY
=== INDEPENDENCE DAY PICNIC

FLAGSHIP SPONSOR

‘\ 0103000 53630
Fa\ TBC BANK



|_Lineate X Il ClickHouse THE PARTNERSHIP TURNING ENTERPRISE DATA VOLUME INTO BUSINESS VELOCITY

As an Al-native data engineering firm and Official ClickHouse System Integrator Partner, Lineate has been leveraging
ClickHouse to solve complex data challenges since 2018. We specialize in transforming high-volume, event-driven
workloads—processing 10+ billion daily events with sub-second query performance under hundreds of concurrent
analytical queries. Whether a client is migrating from traditional data warehouses, building real-time analytics pipelines,
or enabling Al-first applications, our proven delivery model gets you from proof-of-concept to production-scale
ClickHouse implementations that deliver concrete business value.

PROVEN AI-NATIVE DELIVERY MODEL )

Lineate builds the data pipelines, governance, and infrastructure that make Al work in production.
The strategic differentiator in Al is your own data. Most companies' data isn't ready for true Al rollouts. We make it ready.
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CONSTRUCTION
MANAGEMENT
COMPANY

With 17 years of engineering experience and over 5 million square meters of built environment, CMC delivers structured project management, cost control, and technical
supervision. Our framework is built on project predictability, systematic risk mitigation, and ensuring that execution fully aligns with financial and technical timelines.

- European-Level Technology
- Leather & Suede Specialists
- Pickup & Delivery Service




SALLY WHITE
eorgia’s infrastructure ambi-
tions remain among the coun-
try’s most significant since

independence, but progress has been un-

even, with several flagship projects de-
layed or repeatedly reannounced. Against
that backdrop, the World Bank’s June
approval of a $372 million loan for the

TC-GATE section of the Middle Corridor

signals that major international lenders

continue to support Georgia’s long-term
connectivity strategy. Expected to exceed
$750 million with co-financing from the

Asian Development Bank and Asian In-

frastructure Investment Bank, the proj-

ect is designed to strengthen Georgia’s
role as a Eurasian trade corridor and ad-
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vance its ambition to become a Black Sea

logistics hub.

Georgia’s relatively strong mac-
roeconomic fundamentals also help
explain continued lender confidence.
Both the international credit rating
agency Standard & Poor’s (S&P) and the
EBRD forecast GDP growth of around
5-6% in 2026 and about 5% in 2027, in
line with other major lenders. Public
debt remains low at 32% of GDP, foreign
exchange reserves reached a record $7
billion in May, and the financial system
is widely viewed as stable.

EU grants have fallen sharply—from
roughly GEL 105 million to between GEL
7 million and GEL 15 million, depending
on the budget classification—while U.S.
assistance has also declined. Although

these have often funded project prepa-
ration and technical assistance, tax rev-
enue—which the government expects to
exceed GEL 27 billion in 2026—has con-
tinued to grow at a faster pace than the

decline in grants and assistance.

A complex pipeline of
projects

Progress on Georgia’s infrastructure
program is not an easy one to track. The
major projects on the list are far from
new and doubts have been raised about
when—or if—some of them will come to
fruition: in addition to the road corri-
dors and modernizing the rail network,
there is the Anaklia Deep Sea Port, the
Black Sea Submarine Electricity Cable,
electricity transmission network expan-



sion (to accommodate locally generated
“green” energy), a new airport, and ur-
ban and tourism infrastructure. A figure
and a timeline of “$7 billion to be spent
over the next seven years “was given last
December at the Second Trans-Caspian
Transport Corridor and Connectivity In-
vestors Forum by Georgia’s Minister of
Economy and Sustainable Development
Mariam Kvrivishvili.

However, the pipeline of work is
subject to stops and starts and policy
changes, as well as project-level cost
reductions, postponements, oversight
changes, and savings measures.

The Anaklia Deep Sea Port has once
again returned to the headlines fol-
lowing the Prime Minister’s April an-
nouncement that the government had
renegotiated the marine dredging and
breakwater contract, reducing the initial
allocation to GEL 150 million. However,
the announcement largely concerned
work already under way—the dredging
contract itself was signed in 2024—and
did not include major new construc-

tion plans or financing arrangements.

The revised schedule now pushes the

-

u

port’s expected opening to 2029, fol-
lowing years of delays since the original
private-sector project collapsed. Ques-
tions also remain over financing and
commercial partners. As BM.ge has re-
ported, the government continues ne-
gotiations while maintaining that it will
not provide sovereign guarantees on
loans or cargo volumes—both preferred
Chinese terms.

There is also a delay on the new
mega airport planned at Vaziani with its
operational timeline announced early
this year as late 2031. Meanwhile, Turk-
ish airport operator TAV has committed
to investing $150 million in the short
term to expand the existing Tbilisi In-
ternational Airport. The investment will
double the airport’s annual capacity to
10 million passengers by 2028, while ex-
tending TAV’s concession through 2031.

The 9oo million GEL Tbilisi national
stadium/sports complex has been re-
moved from the 2026 budget frame-
work, having earlier been included in
draft plans. Across the regions, smaller
sports complexes show uneven but on-
going implementation, but renovations

continue largely unaffected.

There has been persistent slippage
on the upgrading of Georgia’s aging and,
in some places, nonexistent water and
sewage infrastructure. Georgia aims
for a 24/7 water supply in all towns by
2028 and around GEL 2.5 billion is be-
ing invested in the regions nationwide.
According to the Georgian Public Broad-
caster, in February the infrastructure
minister acknowledged existing short-
comings, identifying poor project de-
sign as one of the principal obstacles—a
problem which, he noted, leads to de-
lays in works. He offered his apologies
to residents of those communities still
experiencing disruption. But slippage
is hardly surprising given funding is
coming from a complex mix of funding
sources: long-term international devel-
opment bank loans (ADB), co-financing
from the Georgian state and utilities,
with supporting EU grants for technical
preparation.

The ADB-led program to modernize
the electric grid is behind its original
implementation schedule, particularly

on market development and regula- »»
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» tion. So, the final stages of moderniza-

tion are taking considerably longer than
planned, but the project is not consid-
ered to be severely off-track—comple-
tion by 2027 now forecast in a U.S. De-
partment of Commerce report. Yet even
on the infrastructure side, as described
in June by First Deputy Finance Minis-
ter Giorgi Kakauridze on the BM.ge news
channel, there have been challenges.
These are primarily related to projects
financed by the European Investment
Bank, including transmission network
upgrades and road infrastructure devel-
opments. In some cases, tenders failed
to proceed after donors raised concerns
regarding potential contractors, forc-
ing the authorities to relaunch procure-
ment processes.

Georgia is aiming to make its elec-
tricity sector fully self-sufficient by
2036. There are two regional flagship
projects: the Black Sea submarine cable
carrying clean electricity under the sea
to Europe and the on-land infrastruc-
ture, and the Green Energy Corridor,
which includes a large-scale electricity
interconnector and a green hydrogen
component. The Black Sea Cable itself
is less important to modernizing the
electricity grid than for monetizing it.
While not short of commitment or eli-
gibility for funding, these projects have
not made substantial progress and are
still at the “pre-investment financing
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structuring phase.”

EU support has been formally
strengthened, but final investment de-
cisions and full financing packages are
still being assembled. Georgia is con-
tributing an annual 25 million GEL or
so annually for the preparatory work.
Its contribution will come for converter
stations, grid upgrades, and probably a

small equity stake.

The challenge of delivering
connectivity

Although transport is the overarch-
ing priority in government spending,
there is also a two-year slippage on the
completion of the Kvesheti-Kobi High-
way due to engineering complexity and
weather, and the 932 million GEL Tbilisi
Bypass tender has been postponed mul-
tiple times.

Uneven progress in Georgia’s trans-
port connectivity program, as the EU,
neighbors, and logistic groups push
for Middle Corridor completion, has
come largely from implementation
bottlenecks. Turkish planners and re-
gional carriers and exporters increas-
ingly speculate in the media on whether
Georgia’s transit capacity will ever meet
demand. Criticism has come, not for
lack of investment (or demand) but on
lack of capacity to execute moderniza-
tion projects and on reliability. To be
fair to Georgia, there are bottlenecks

and border delays in neighboring coun-
tries, too. But the question being asked
is: can Georgia maintain its role as the
key South Caucasus transit state?

Construction costs have been ris-
ing and on some recent tender bids ex-
ceeded government estimates by large
margins, forcing reassessment and de-
laying awards. A government attempt to
tackle this is being made by introducing
indexing mechanisms to adjust contract
values.

There are often problems with land
acquisition, contractor underperfor-
mance, engineering complexity and
weather, procurement and tender de-
lays, and administrative capacity con-
straints. For example, the April post-
ponement of the deadline for the GEL
932 million tender for the 22.5-km
Avchala-Airport section of the Tbilisi
bypass highway came because partici-
pating companies said that in an in-
creasingly unstable international eco-
nomic environment they wanted more
preparatory time.

—
Continued support from
development banks

Fortunately, the remit of the inter-
national development banks is just that:
to encourage development. Their loan
terms seem hardly stressful. The latest
World Bankloan is an excellent example,
being fairly typical: there is a long grace



period which means repayment does
not start until 2036 and extends to 2050.
World Bank loans normally become ac-
cessible 9o days after signing, and pay-
ment installments are made on project
milestones, contractor invoices, and the
progress of the construction work. By
2036, the Georgian section of the Middle
Corridor’s transit infrastructure should
be at least partially self-funding rather
than needing taxpayer support. Georgia
has already been earning 150-180 mil-
lion GEL a year from truck transit fees.

“These investments will help Geor-
gia realize its full potential as a critical
regional transit hub bridging Europe
and Asia, while responding to growing
demand along the Trans-Caspian Trans-
port Corridor, reflecting evolving global
trade flows and need for diversified sup-
ply chains,” said World Bank Regional
Director for the South Caucasus Rolande
Pryce in a press release, underlining its
view of the strategic importance for the
wider region—not just Georgia—of an
efficient Middle Corridor.

Efforts to strengthen
Georgia’s trade corridor

A comment from Middle Corridor
skeptic, U.S.-based think-tank the Carn-

egie Endowment, notes that the Middle
Corridor shows considerable promise as
a trade link between China and Europe
and as a strategic pathway westward
for Central Asia’s vast reserves of criti-
cal minerals. Until the TRIPP corridor
connecting the Azerbaijani heartland to
Turkey via southern Armenia and Azer-
baijan’s Nakhchivan enclave becomes
operational, Georgia will remain the
Middle Corridor’s sole gateway to Eu-
rope.

The TC-GATE Project will help mod-
ernize Georgia’s inefficient rail freight
services with new assets, such as ener-
gy-efficient electric locomotives to re-
place the aging fleet. The upgrades aim
to boost “locomotive availability to 95%,
improve service reliability for shippers,
and supporta 20% increase in revenues,
while also resulting in a reduction in
net emissions of more than 2.3 million
tons.” Lack of rail rolling stock has been
a constant complaint by Georgian Rail’s
potential freight customers.

On roads, the project will finance
the construction of two four-lane road
segments in Georgia’s strategic transit
highway. Completion of the East-West
Highway, traversing Georgia as part of
the Middle Corridor, has for some years

been the highest profile of Georgia’s
infrastructure narrative. The ADB and
the World Bank are enthusiastically en-
couraging development of the Georgian
section, on the grounds that the coun-
try needs greater connectivity, stronger
exports, and deeper integration into
international trade networks to sustain
growth.

Overall, Georgia continues to pursue
an ambitious long-term infrastructure
agenda, supported by strong macro-
economic fundamentals and ongoing
backing from international develop-
ment lenders. Yet progress has been
far from linear. While important proj-
ects—particularly in rail and the Middle
Corridor—continue to advance, others
remain delayed or stuck in planning
after years of announcements. For in-
ternational lenders, the question is less
whether Georgia’s infrastructure am-
bitions are worthwhile than whether
institutional capacity and project ex-
ecution can keep pace with those am-
bitions. As the World Bank itself notes
in country evaluation: it observes “im-
proved connectivity infrastructure
however, results depend heavily on in-
stitutional capacity and implementa-
tion quality.”
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NUTRIMAX - GROWING BEYOND BORDERS

Nutrimax is a Georgian manufacturer of pet food, farm animal and aquaculture feed, serving international
markets through modern production capabilities, consistent quality standards and long-term partnerships.

Operating two high-tech production facilities in Georgia, the company provides reliable nutrition solutions
for farmers and pet owners, supported by a growing network of distributors, retail chains and private label
partners across the Caucasus, Central Asia and other international markets.

® www.nutimax.ge el NUTRIMAX ® info@nutrimax.ge
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ELIZABETH LAVIS

bilisi’s summer months bring

balmy Mediterranean weather

to the capital city, complete with
temperatures that hover in the low 30s
(mid-8os Fahrenheit), long sunny days,
and an abundance of things to do outside
and indoors. Chill out and learn about
Georgia’s art, history, and culture at one
of the city’s many museums, take a re-
freshing dip in nearby waters, relax and
listen to some live music, and enjoy all
the family-friendly outdoor activities
Thbilisi has on offer.

Beating the heat indoors
Museum of Illusions. The Mu-
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seum of Illusions is one of Tbilisi’s
lesser-known museums, with interac-
tive exhibits perfect for children and
mind-bending illusion rooms, like the
reality-distorting Tilted Room, where
you feel like you're not ever standing up-
right, even though you are. There’s also
the Vortex Tunnel, which creates the illu-
sion of spinning in space. This museum
is conveniently located near Jerusalem
Square, close to the Liberty Square Metro
Station but far enough from Rustaveli
Avenue that it’s less likely to attract more
visitors.

National Gallery of Georgia. Find
collections by famous Georgian artists
like Niko Pirosmani and Iakob Niko-
ladze, sculptures, and modern works in

n Thilisi /*

.‘“

L

this expansive museum that has a sub-
stantial permanent collection of 30,000
pieces. Traveling exhibits also pass
through the gallery, and you’ll see large
banners outside advertising what's com-
ing next. Plan to spend the better part of
an afternoon, or more, if you want to see
it all. This museum skews more towards
older adults, but teenagers interested in
art may find it engaging too.

Tbilisi History Museum. Tbilisi was
one of the stops on the Silk Road, so this
museum starts there, with plenty of pre-
served relics that date back nearly 600
years. It has 50,000 artefacts, so you’ll be
there a while, but everything is laid out
logically and, for the most part, chrono-
logically. One of the most fascinating and




Museum of lllusions

somber parts of the museum is the Mu-
seum of Soviet Occupation, where you
can see the recent tumultuous history
of Tbilisi, and Georgia in general. The
Tbilisi History Museum is family-friend-
ly, with plenty of interesting exhibits to
keep the kids engaged, but some subject
material, particularly pertaining to Sovi-
et occupation, may be a bit heavy for the
youngsters.

Enjoy family fun outside
Mtatsminda Park. Towering over
Tbilisi, Mtatsminda Park is a cool sum-
mer destination for families with rides
for kiddos and adults alike, including
a rollercoaster and the famous Ferris
wheel that gives you a complete pan-
oramic view of central Tbilisi below. If
you're feeling extra ambitious, you can
climb Mtatsminda through a series of
well-marked trails from Sololaki or Tur-
tle Lake, or you can also take the Mtats-

minda Funicular, which is a fun, family
activity in and of itself. It’s a nice place to
go at sunset for epic views. Mtatsminda
Park also has regular live music, includ-
ing big band and jazz concerts on the
weekends, and summer festivals, includ-
ing the annual Ice Cream Festival on July
12 and the Cheese Festival, which gener-
ally happens in August but doesn’t have
a set date yet.

Chronicles of Georgia. Although
the Chronicles of Georgia, which tower
over Tbilisi Sea, look ancient, they were
actually erected in 1985 to document the
proud history of the country. This mas-
sive monument made of sixteen distinct
pillars highlights 3,000 years of history,
paying homage to St. Nino and Georgia’s
adoption of Christianity and key his-
torical giants like King Tamar. Visit the
Chronicles of Georgia at night, and you're
bound to get some spectacular photos of
the sunset over the Tbilisi Sea. It’s also an

Thilisi History Museum

ideal stop before heading down to Tbilisi
Sea for a swim or a relaxing evening by
the water.

Botanical Gardens. You can en-
ter Tbilisi’s Botanical Gardens from
the Abanotubani spa district or by tak-
ing the cable cars from Rike Park to the
Narikala Fortress area and visiting them
from above. Once you're inside, you'll
find long, winding paths flanked on ei-
ther side by over 4,000 different types of

flora, charming water features, and even
a waterfall. This sprawling area spans al-
most 400 acres and takes a full afternoon
to visit properly. Make sure to visit Kart-
lis Deda, or the Mother of Georgia, before
or after your visit. Rendered in gleaming
aluminum and standing a full 20 me-
ters high, she holds a cup of wine in one
hand and a sword in the other. The com-
bination of wine and sword represents
Georgian hospitality and Georgia’s fierce
inclination to defend itself from threats.

Open Air Museum of Ethnography.
The Open Air Museum of Ethnography is
just outside the city center, close to Tur-

AUGUST-SEPTEMBER 2026 e Investor.ge | 39

44



Deda Bar

40 | Investor.ge ¢ AUGUST-SEPTEMBER 2026

» tle Lake, and is an excellent spot to learn

about the different cultures and ethnic
groups that make up Georgia. Covering 52
hectares, it has 8,000 artifacts, recreated
houses and towers, and smaller exhibits
of local crafts from regions like Svaneti,
Adjara, and Imereti. It's a good way to get
a swift overview of Georgia’s diversity.
From July 23 to 26, the museum hosts the
annual Art-Gene Festival, which is one of
Georgia’s premier cultural events featur-
ing music, local traditions, and authentic
folk culture.
—
Live music and patio vibes
Fabrika. Fabrika is a former sewing
machine factory reborn as one of Tbili-
si’s hippest hostels with a huge court-
yard full of funky shops, restaurants, and
bars. It's decked out with twinkling lights
and a disco ball, tons of street art, and
plenty of tables and benches where you

can soak up the summer breeze. Many of
Fabrika’s courtyard bars feature live mu-
sic that you can enjoy in the venues or
relaxing outside. No matter what’s on the
agenda or what day of the week, there’s
always something going on at Fabrika,
like twice-a-week workshops at Magno-
lia Film Lab on Wednesday and Friday,
monthly outdoor markets, and free walk-
ing tours.

Deda. Deda is Tbilisi’s answer to Bu-
dapest’s ruin bars, with a full barbeque
pit and arena seating inside the charm-
ing ruins of a former house. During the
summer, the ivy blooms up the walls,
and there are plenty of feline friends
strolling around looking for scraps of
mtsvadi (roasted meat). Deda has a solid
Georgian menu, a decent wine list, and
good beers on tap and is the ideal place
to spend a summer evening. It’s also only
about 15 minutes away from Dedaena
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Park, one of Tbilisi’s best outdoor areas.
The park is also home to Tbilisi’s annual
Beer Festival, which occurs during early
fall every year.

Mtkvarze. Mtkvarze is one of Tbilisi’s
best indoor/outdoor clubs and a phe-
nomenal place to enjoy music and a
cool river breeze. It’s an interesting spot,
with both modern and retro touches
and a walled courtyard. You'll be able to
hear the music wherever you are, and if
you opt for the courtyard, there’s a good
chance you’ll run across a food vendor or
two.

—
Cool off in the water
Tbilisi Sea. Tbilisi Sea is a human-

made reservoir perfect for all manner of

watersports, with long, sloping beaches
where you can chill on the sand or hop
into the shallows for a quick dip. It’s
fairly built up with beach clubs, bars,
and restaurants, and a nearby waterpark
called Gino’s Paradise with a lazy river,
wave pool, and slides.

Turtle Lake. The easiest way to get
to Turtle Lake is via cable car in Vake,
but you can also take a Bolt, or even
hike there from Mtatsminda Park along
well-marked routes. This small lake is
great for sunbathing, swimming, and
recreational water sports, and it’s got a
plethora of bars, restaurants, and cafes.
A paved route runs the perimeter, good
for biking, running, and walking. Dur-
ing the summer it gets packed, so if you

want more of the lake to yourself, visit
in the earlier part of the day. Plus, it’s
cooler!

You can also chill out at one of Tbili-
si’s hotel pools, like the Holiday Inn
Tbilisi with day passes starting around
70 lari, the Radisson Blu Iveria, with an
average day pass cost of 100 lari, and the
Sheraton Grand Tbilisi Metechi Palace, at
180 lari for a weekday pass.

Summertime is when Tbilisi truly
opens up. There’s greenery all around,
live music pours out of the cafes and res-
taurants, and outdoor hiking and swim-
ming reach their peak. Indoor spaces and
museums offer a quiet and cool refuge to
avoid midday sun and get a crash course
in Thbilisi culture and history. H
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At GIG, we empower our people to grow,
develop, and unleash their full potential.
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A New Stage of Development at GM PHARMA

International pharmaceutical company GM PHARMA was founded 27 years ago with a single mission: to improve and protect
human health through high-quality pharmaceutical solutions.

Today, as the world enters a new era of technological advancement and scientific innovation, GM PHARMA remains at the
forefront of this transformation - continuously evolving, embracing innovation and contributing to the future of modern healthcare.

This ongoing evolution is reflected in GM PHARMA's renewed brand identity and new logo, whose central symbol is DNA - the
universal symbol of life, progress, innovation and science-driven knowledge.

The new visual identity embodies the essence of life, continuous development, scientific excellence, and innovation. More than a
visual transformation, it represents the natural progression of a company that has spent more than a quarter of a century advancing
pharmaceutical manufacturing, implementing modern technologies, operating in accordance with international standards and
delivering quality trusted by millions of patients, healthcare professionals and consumers.

At the same time, the company remains firmly committed to the values and principles that have shaped GM PHARMA and guided
its journey throughout every stage of development.

Today, GM PHARMA operates the largest pharmaceutical manufacturing facility for solid dosage forms in the South Caucasus
region, located in Tbilisi, Georgia. The facility is fully licensed and certified in accordance with both national and international
pharmaceutical manufacturing standards, including Georgian GMP certification, PIC/S GMP certification, ISO 9001:2015 Quality
Management Systems, and ISO 17025 Testing and Calibration Laboratory Competence standards.

With a portfolio comprising more than 130 brands and over 220 dosage forms, GM PHARMA offers one of the region's most
comprehensive product portfolios, covering major therapeutic areas, multiple dosage forms, and a wide range of dietary
supplements.

Since 2017, GM PHARMA has maintained its leadership position in the Georgian pharmaceutical market in terms of both sales
value and volume. The company exports more than 100 products to international markets and maintains representative offices across
eleven countries: Uzbekistan, Tajikistan, Kyrgyzstan, Armenia, Moldova, Azerbaijan, Kazakhstan, Mongolia, Turkmenistan,
Belarus and Ukraine.

Each year, more than 14 million patients benefit from GM PHARMA's medicines and dietary supplements across Georgia and
international markets, reflecting the trust placed in the company by both consumers and healthcare professionals.

Over the past three years, GM PHARMA has invested approximately USD 5 million in advanced pharmaceutical manufacturing
technologies and state-of-the-art laboratory infrastructure, reinforcing its commitment to innovation, quality, and sustainable
growth. The company continues to strengthen its research and development capabilities, with 18 active R&D projects and more than
30 new product development initiatives planned for 2026.

These strategic investments and the company's robust product development pipeline demonstrate GM PHARMA's unwavering
commitment to operational excellence, regulatory compliance, innovation and long-term sustainable growth.

The company's long-term strategic objective is to expand its global footprint and strengthen its presence across the markets of
Europe, SoutheastAsia, South Americaand Central America.

Since its foundation, GM PHARMA has remained true to its mission: to serve patients through science-driven innovation,
uncompromising quality and responsible pharmaceutical development - delivering products that improve health outcomes, enhance
quality oflife and contribute to healthier futures.

GM PHARMA - Evolving continuously, just like life itself.
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how infrastructure, eflergy, and privaté .
investment can drive Georgia’s growth

Georgia has strengthened its reputation as one of the
region’s most open and business-friendly economies,

but sustaining long-term growth will require deeper
investment in infrastructure, energy security, and private
sector development. Asian Development Bank (ADB)
Country Director for Georgia Lesley Bearman Lahm speaks
with Investor.ge about the country’s investment outlook and
the sectors she believes will drive future competitiveness.

LANA KOKAIA

What are the main sectors the
Asian Development Bank is currently
prioritizing in Georgia?

Our priorities in Georgia are guided
by the ADB’s Country Partnership Strat-
egy for 2024-2028, developed through
consultations with the Government of
Georgia, development partners, the pri-
vate sector, civil society, and academia.
We are focusing on a select group of
high-impact sectors where we can de-
liver the strongest development results.
These include continuation of Georgia’s
strategic transport infrastructure up-
grade and logistics connectivity, clean
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energy development, and private sector
growth. We are also supporting greater
value addition in sectors such as agri-
culture and tourism, while ensuring that
development follows a low-carbon and
climate-resilient path.

How has the ADB’s strategy in
Georgia evolved in response to recent
global challenges such as geopolitical
tensions, inflation, and supply chain
disruptions?

Recent geopolitical tensions, infla-
tionary pressures, and supply chain dis-
ruptions have reinforced the importance
of resilience. In response, the ADB has
strengthened its focus on infrastructure
that supports diversified trade routes,

particularly along the Middle Corridor.
We are also scaling up investments in
energy security and renewable energy,
deepening support for private sector de-
velopment, and promoting local capital
markets. These efforts help Georgia bet-
ter withstand external shocks while sus-
taining growth.

How would you assess Georgia’s
current investment climate from the
ADB’s perspective, and what are the
main constraints holding back higher-
quality investment and productivity
growth in the country?

Georgia offers a relatively favorable
investment environment, with a liberal
economic framework, open trade poli-
cies, and business-friendly regulations.
However, addressing structural chal-
lenges—such as access to finance, skills
development, and infrastructure gaps—
will be important to further enhance
competitiveness and attract higher-qual-
ity investment.

The key constraints include limited
access to finance—particularly outside
Thbilisi—skills mismatches in the labor
market, and infrastructure gaps that af-



fect productivity. In addition, further
development of capital markets and in-
stitutional capacity will be important to
sustain long-term growth. Addressing
these challenges will require continued
reforms to improve access to finance,
strengthen education and vocational
training, and enhance connectivity
across regions. Advancing innovation,
digitalization, and competition in key
sectors will also be critical to boosting
productivity and attracting higher-qual-
ity investment.

What opportunities do you cur-
rently see for both domestic and for-
eign investors in the near future,
particularly in sectors with untapped
potential?

There are strong opportunities in
transport and logistics infrastructure,
renewable energy, and green finance. In-
vestors can also find growing potential in
SME financing, trade, and supply chain
development. As Georgia strengthens its
role as a regional hub, these sectors are
expected to expand further. Opportuni-
ties are also emerging in areas such as
digital services, tourism infrastructure,
and climate-resilient investments, sup-
ported by ongoing reforms and closer re-
gional integration. Continued improve-
ments in the business environment and
connectivity are likely to further en-
hance Georgia’s attractiveness for both
domestic and international investors.

The logistics sector offers significant
opportunities, particularly through im-
proved trade facilitation and integration
into regional value chains. Renewable
energy, including emerging technolo-
gies, remains underutilized. There is
also strong potential to boost rural and
regional economies through targeted in-
vestment and better access to finance.

What financial and technical in-
struments does the ADB use in Georgia
to support development, particularly
for small and medium-sized enterpris-

es and inclusive growth?

The ADB provides a wide range of
financial and technical support. This
includes sovereign and private sector
financing, investments in green and
sustainability bonds, and trade finance
guarantees. We also provide techni-
cal assistance and policy advice, along
with capacity-building initiatives that
support SMEs, particularly those led by
women and those operating in under-
served regions. The ADB’s investments
in commercial banks’ affordable, local-
currency, green, sustainability, and gen-
der bonds enable access to financing for
people in rural areas.

How does the ADB assess Georgia’s
role as a regional connectivity and lo-
gistics hub between Europe and Asia
in practical terms, and what are the
key infrastructure bottlenecks that
still limit this potential?

Georgia plays a key role in region-
al connectivity, particularly along the
CAREC Corridor 2 and the Middle Cor-
ridor linking Central Asia, the South
Caucasus, and Europe. Expanding road
networks, ports, railways, and border
crossings can improve Georgia’s position
as an important logistics hub and further
boost trade, tourism, jobs, and economic
value in the country. ADB’s support for
the East-West highway, including proj-
ects like the Batumi Bypass Road, rein-
forces this role by reducing congestion,
improving safety, and shortening travel
times. In parallel, policy reforms have
improved transport efficiency, customs
coordination, and cross-border logis-
tics—helping turn infrastructure into
real connectivity. As global supply chains
seek diversification and resilience, Geor-
gia is well positioned to benefit. Con-
tinued investment in integrated, multi-
modal transport—linking roads, rail, and
ports—will be key to unlocking its full
potential.

Georgia has made solid progress in
modernizing its main highways, includ-
ing ADB-backed projects. The next phase

should prioritize road safety, climate
resilience, and maintenance, while up-
grading secondary and local roads to bet-
ter connect regions to jobs, markets, and
services.

Closer rail-port integration can re-
duce transport costs and boost Georgia’s
competitiveness along multimodal cor-
ridors linking Central Asia and Europe,
supported by better coordination across
transport infrastructure.

Investments in roads and rail should
be complemented by modern logistics
infrastructure, digital freight solutions,
efficient customs processes, and data-
driven management. Advancing customs
digitalization and cross-border con-
nectivity, which Georgia is working on
through the CAREC program, is a priority
too. With coordinated investment and
greater private sector engagement, Geor-
gia can strengthen its role as a regional
connectivity hub and support more in-
clusive, resilient growth.

Could you highlight some of the
most impactful ADB-supported proj-
ects in the country?

The ADB has supported several trans-
formative projects, including the East-
West Highway and its Rikoti section,
which is central to national connectiv-
ity and economic growth. Projects like
the Batumi Bypass Road have improved
transport efficiency and safety, move-
ment of goods, and regional connectiv-
ity.

The Kvesheti-Kobi Road project aims
to support regional connectivity by
linking the East-West Highway and the
North-South Corridor, boosting trade
and tourism and enhancing access to
more economic opportunities.

We have helped 13 towns in Georgia
obtain a 24-hour water supply and mod-
ern water and sanitation networks as
well as develop municipal services in the
regions for the country’s balanced devel-
opment.

In the energy sector, we have helped
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» modernize and strengthen the electric-
ity transmission system to make it more
efficient and financially sustainable.
In 2025, ADB approved a $104 million
investment to establish Georgia’s first
battery energy storage facility—an im-
portant step toward integrating more
renewables, improving grid stability, and
reducing dependence on neighboring
systems for balancing services. This will
also help open space for greater private
sector participation in clean energy gen-
eration.

In the private sector, we supported
the first gender bond issuance and acted
as an anchor investor in multiple green,
sustainable, and sustainability-linked
GEL bonds in the region, helping the lo-
cal capital market grow and develop.

What are the ADB’s long-term stra-
tegic goals in Georgia over the next
5-10 years, and what kind of support
can Georgia expect going forward?

Over the next decade, our goals are
to strengthen Georgia’s role as a regional
connectivity hub, accelerate the transi-
tion to a low-carbon economy, deepen
private sector development, and pro-
mote inclusive growth across regions.
Supporting integration into global value
chains will also remain a priority. In ad-
dition, the ADB aims to help Georgia
build greater economic resilience by
strengthening climate adaptation, im-
proving energy security, and enhancing
disaster-resilient infrastructure. Ex-
panding access to finance for small and
medium-sized enterprises, including
through green and digital finance, will be
key to unlocking private sector potential.
We will also continue supporting gov-
ernance reforms, institutional capacity
building, and digital transformation to
ensure that growth is sustainable, trans-
parent, and benefits all segments of soci-
ety, including women, youth, and under-

served communities.

The ADB will continue to provide
strong financial and technical support
across key sectors. We expect to deepen
our engagement in private sector devel-
opment, expand green and sustainable
finance, and support policy reforms.
The scale of our support will depend
on reform progress, investment readi-
ness, and opportunities to mobilize pri-
vate capital in alignment with Georgia’s
development priorities. We will place
increasing emphasis on knowledge so-
lutions, capacity building, and innova-
tive financing instruments to help the
country address emerging challenges
such as digital transformation, regional
integration, and resilience to extreme
weather events. Close collaboration with
the government and stakeholders will
remain essential to ensure that our sup-
port is well-targeted, scalable, and deliv-
ers long-term impact. H
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UGT Solar
Power Your Future @ uGcT

As a leading technology company for over 30 years, we deliver solutions trusted
for their reliability and performance.

Make your transition seamless: SOLAR@ugt.ge
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Learning in America, leading in
Georgia—the lasting impact of
American education

s the United States celebrates

its 250th anniversary, it is also

an opportunity to recognize the
lasting impact American education has
had far beyond its borders. For decades,
scholarships and exchange programs
have helped shape a generation of Geor-
gian professionals who returned home
with new skills, broader perspectives,
and lasting connections.

Among them are members of the
American Chamber of Commerce in
Georgia. While each journey is unique,
they share a common legacy: the confi-
dence to think differently, solve prob-
lems creatively, and help build modern
Georgia.

Building legal foundations -
and new ways of thinking

When Managing Partner of BLC Law
Office and AmCham Board Member Ketti
Kvartskhava arrived in North Carolina in
1998 as arecipient of the U.S. Department
of State’s Muskie Program scholarship,
studying in the United States still felt like
an almost unattainable dream for many
young Georgians.
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At Wake Forest University School
of Law, where she earned her LL.M. in
1999, she immersed herself in an entirely
different legal tradition. Having been
trained in a civil law system, she was
fascinated by the American approach to
precedent-based legal reasoning and its
practical application to business.

“The idea was to understand how
American law operates through prec-
edents rather than extensive written

codes,” she recalls. “Business law is quite
universal, but understanding its under-
lying principles where they originated
was invaluable.”

The timing proved particularly sig-
nificant. Georgia was still building many
of its post-independence institutions,
including its tax legislation, much of
which was developed with assistance
from American experts. Returning home
with a deeper understanding of tax law
principles, Ketti was well positioned to
contribute to discussions surrounding
Georgia’s evolving legal framework.

Beyond technical expertise, however,
American legal education fundamentally
changed how she approached her profes-
sion. Rather than focusing primarily on
theory, it emphasized practical problem-
solving, critical thinking, and under-
standing a client’s business objectives.

One mentor continues to influence
her today: tax law professor Joel S. New-
man, whose favorite saying was simple
but memorable: “Taxes are fun.”

“It sounds unbelievable,” she laughs,
“but after a short while of listening to
him, I shared his view.” His enthusi-
asm demonstrated that even the most
complex subjects become approachable
when built on clear principles and logi-
cal thinking.

Managing Partner of BLC Law Office and AmCham Board Member Ketti Kvartskhava at her Wake Forest University
School of Law graduation in 1999.



AmCham Legal and Public Policy Director Lina Jikia.

Another lasting lesson came outside
the classroom. As an international stu-
dent, Ketti was able to visit museums
and cultural institutions that welcomed
students free of charge. Years later, after
returning as a successful legal profes-
sional, she revisited many of those same
places—this time as someone in a posi-
tion to give back herself.

“I realized that a society, which is
grateful for its opportunities and is ready
to share to create opportunities for oth-
ers, is destined to succeed.”

Today, she believes educational ex-
change remains one of the most effec-
tive long-term investments a country
can make. “If I were asked to name one
standalone program capable of changing
both professionals and countries,” she
says, “it would be education.”

—
Learning independence half
a world away

For AmCham Legal and Public Policy
Director Lina Jikia, the United States be-
came home for a year when she was just
sixteen years old.

As a participant in the Future Lead-
ers Exchange (FLEX) Program, she spent
the 1998-1999 academic year living with
a host family in Tampa, Florida, while
completing her final year of high school.
At a time before smartphones, social
media, and video calls, moving halfway
across the world required a remarkable

degree of self-reliance.

“The greatest lesson was indepen-
dence,” she says. “I had to adapt quickly,
solve problems on my own, and navigate
an entirely new environment.” That ex-
perience became the foundation of the
leadership style she would later develop
throughout her career.

Growing up in newly independent
Georgia, earning a FLEX scholarship was
considered one of the country’s most
prestigious educational opportunities.
More than an academic achievement, it
offered exposure to a different culture,
educational system, and way of thinking.

Returning to Georgia, Jikia found
herself approaching opportunities with
greater confidence and maturity. The
experience also taught her to appreci-
ate cultural diversity, understand the
bigger picture behind individual tasks,
and approach challenges from multiple
perspectives—qualities she continues to
rely on today.

One particularly memorable experi-
ence came in an advanced English lit-
erature class, where her teacher proudly
introduced her as the Georgian student
who had already read authors such as
].D. Salinger, John Steinbeck, and Ernest
Hemingway before arriving in America.

“It made me feel welcomed, valued,
and respected for my efforts.”

That simple act of recognition left a
lasting impression. Today, she strives
to recreate that feeling within her own
work by recognizing people’s strengths,
encouraging initiative, and creating en-
vironments that empower people to con-
tribute ideas.

Her year in the U.S. also strengthened
her appreciation for diversity, merit-
based achievement, and collaborative
leadership. Although still a teenager, she
saw herself as an informal ambassador
for Georgia, introducing classmates and
neighbors to a country that was largely
unfamiliar to many Americans during

the late 1990s. The experience continued

to shape her academic and professional
path. In 2010, she earned an LLM from
King’s College London. Today, alongside
her work with AmCham, she is a dual-
qualified lawyer in Georgia and England
and Wales, frequently serves as a legal
consultant to the World Bank, and is a
Member of the Court of the Georgian Dis-
pute Resolution Center.

Looking ahead, Lina believes edu-
cational exchange remains one of the
strongest investments Georgia can make
in its future. “Those of us who had the
opportunity to study in the U.S. gained
direct exposure to the values, institu-
tions, and practices that have contrib-
uted to its success,” she says. “Many of
these lessons naturally became part of

our own vision for Georgia’s future.”

Her advice to young Georgians is
straightforward: seize every opportunity
to study abroad. “The value lies not only
in the education,” she says, “but also in
living within a different culture, building
relationships with people from diverse
backgrounds, and learning to see the
world through a broader lens.”

For both Ketti and Lina, their time
in the United States did far more than
strengthen their CVs. It shaped how they
think, lead, and contribute to Georgia’s
business community today—a reminder
that education remains one of the most
enduring investments in both individual
success and the partnership between the
U.S. and Georgia. B
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MAKING DIGITAL
ASSETS ACCESSIBLE

A conversation with TBC's Digital Banking Tribe Lead - Giorgi Kanchaveli

Interest in digital assets continues to grow in Georgia as cryptocurrencies become an increasingly recog-
nized investment option. As part of a broader effort to expand access to investment products, TBC has
introduced cryptocurrency investing through its mobile banking app, giving customers a simple and trust-
ed way to access digital assets. Investor.ge spoke with TBC's Digital Banking Tribe Lead Giorgi Kanchaveli
about the evolution of the crypto market in Georgia, the barriers that have limited wider adoption, and how
the bank is making digital assets more accessible to everyday investors.

How would you describe the current state of cryptocurrency adoption in Georgia? What trends are you
seeing among Georgian investors, and how has interest in digital assets evolved over the past few
years?

Interest in digital assets is clearly on the rise in Georgia. Over the past few years, we have seen growing
demand from customers who are looking for modern, alternative investment opportunities and seeking to
build more diversified investment portfolios.

This trend did not come as a surprise to us. Two years ago, we began democratizing investing by enabling
customers to invest in international stock markets directly through TBC Mobile Bank. Today, our invest-
ment platform has more than 170,000 users, with total invested assets exceeding USD 120 million.

During this period, we also observed rapidly growing interest in cryptocurrencies. While demand was
evident, the biggest challenge for customers was the complexity of the purchasing process. Removing that
barrier became our priority. Today, customers can buy cryptocurrencies in TBC Mobile Bank in just three
clicks.

Despite growing interest in digital assets, many people have remained on the sidelines. What do you see
as the main barriers preventing wider participation in cryptocurrency investing?

Based on our observations, the biggest challenges have been accessibility and the complexity of the
investment process.

Until recently, purchasing cryptocurrencies typically required users to register on multiple platforms, com-
plete verification procedures, transfer funds, and navigate several technical steps that many found discour-
aging. Security was another important consideration—people wanted to invest through an environment
they already knew and trusted.

That is precisely why we developed a solution designed to eliminate these barriers. Today, customers can
purchase cryptocurrencies in TBC Mobile Bank in just three clicks, making it significantly easier to take the
first step.



By bringing cryptocurrency investing directly into its mobile banking app, TBC is making access to digi-
tal assets more seamless for customers. How does this change the investment experience, and what role
does it play in TBC's broader strategy to expand access to investment opportunities?

This is a natural continuation of our long-term strategy. TBC has always been committed to innovation. We
were the first bank in Georgia to introduce mobile and internet banking. Later, we expanded into Uzbeki-
stan, where we built a fully digital bank that now serves more than six million monthly active users.

Two years ago, we began democratizing investing by providing customers with access to U.S. equities.
Today, we have expanded that investment ecosystem by adding cryptocurrencies.

For customers, the biggest change is simplicity. There is no longer a need to use multiple platforms or go
through additional technical procedures—cryptocurrencies can now be purchased directly within TBC
Mobile Bank in just three clicks.

As a result, TBC Mobile Bank now offers access to nearly 60 cryptocurrencies—the broadest crypto offer-
ing currently available through a banking app in Georgia. We will continue expanding the platform with new
features to further enhance the customer experience.

Many Georgians are familiar with traditional investment options such as deposits, real estate, or foreign
currency holdings. How should investors think about cryptocurrencies alongside these more estab-
lished asset classes, and what role can they play within a diversified portfolio?

Cryptocurrencies represent an additional investment opportunity that can form part of a well-diversified
investment portfolio.

Today, customers increasingly want access to different asset classes within a single ecosystem, allowing
them to make investment decisions that align with their individual financial goals. This is one of the key
reasons interest in cryptocurrencies continues to grow- they are viewed as an additional investment option
rather than the only one.

Globally, we are seeing increasing interest in digital assets from both retail and institutional investors. At the
same time, it is important to recognize that cryptocurrencies are highly volatile assets and carry significant
risks. Investment decisions should therefore always be made on the basis of careful research and informed
judgment.

For readers who may be curious about cryptocurrency but haven't yet taken the first step, what would
you want them to know?

First and foremost, | would encourage them to make informed decisions. It is essential to understand the
characteristics of any asset, as well as the risks involved, before investing. Cryptocurrencies are inherently
volatile, and their value can fluctuate significantly.

Our role is to make access to modern financial instruments as simple and convenient as possible, enabling
people to make investment decisions within an environment they already know and trust.

Ultimately, every investment decision should be made by the individual, based on their financial objectives,
level of knowledge, and personal risk tolerance.
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TBC Leasing provides financing solutions across a wide range of
industries, including healthcare, services, road construction,

TBC L EAS' N G agriculture, manufacturing, trade, hospitality (HoReCa), industry,

A renewable energy, technology, media and telecommunications,
printing, and many others.

The company continuously expands its partnerships with both local

TBC Leasing is the leading leasing company in Georgia, established and international suppliers and financial institutions. Its international
in 2003. Today, the company serves more than 3,000 clients, holds partners include Incofin, GGF, EFSE, BlueOrchard, EBRD,
an 82% market share, and manages a portfolio of up to GEL 700 Proparco, CDP, FMO, BSTDB, Symbiotics, Triple Jump, DWM,
million. ResponsAbility, and others.

The company's efficiency, agility, and customer-centric approach By offering alternative financing solutions and innovative products,
make its products and services attractive to businesses at every TBC Leasing continues to support business growth, increase
stage of development—from startups and growing enterprises to customer satisfaction, and strengthen its network of successful
large, established corporations. partners.

=— AMCHAM 250th ANNIVERSARY /()
INDEPENDENCE DAY PICNIC %)

THANKS FOR VALUABLE SUPPORT

\'EZIRI

TELECOMMUNICATION
AND SECURITY
SOLUTIONS

—_  AMCHAM 250th ANNIVERSARY /3
INDEPENDENCE DAY PICNIC %)

THANKS FOR VALUABLE SUPPORT

A=A

DI

—_  AMCHAM 250th ANNIVERSARY /0
INDEPENDENCE DAY PICNIC %)

THANKS FOR VALUABLE SUPPORT

TEGETA




From Aludi
to IPA: how

Georgiais”

crafting a
new beer
story

Georgia’s rich flora, cultural memory, and a strong dash

of local enterprise are combining to produce a very 21st
century product. This is craft beer, including wild ones that
reference ancient mountain rituals, but which are now
being produced all over the country.

SALLY WHITE

hough small in scale, craft brew-

ers are already gaining attention

in countries that are target mar-

kets for Georgian tourism, both in Asia
and the West. Vogue Travel, The Times
and international searcher Restaurant
Guru have all lauded Georgia’s craft bar
scene as a destination for gourmet tour-
ists and, international beer discovery
apps Untappd.com and finding.beer.com
regularly rate Georgian craft beer highly.
Craft beer brewed in Georgia, espe-
cially the wild brew, has all the character-
istics that appeal to many modern drink-
ers. Often it has relatively low alcohol
content and is quite exotic. It is packed
with healthy additives (such as wild
pomegranates, sea buckthorn, quince,
cherries, apples, plums, and wild herbs
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like thyme, tarragon, mint, and linden)
and is made with minimum interven-
tion. As with natural wine, craft beer has
given rise to a global movement that has
generated significant publicity by pro-
moting shared social and philosophical
values, a rejection of industrialized bev-
erage production, and support for small,
independent producers. Another strong
marketing point is that Georgian craft
beer can tell as good a story as the best
of them.

For one, long before beer became
trendy in Tbilisi taprooms, it was sacred
in the Caucasus highlands. In Georgia’s
remote mountain regions—Khevsureti,
Tusheti,
have, perhaps for thousands of years,

Pshavi, and beyond—locals
produced aludi, a traditional beer made
with wild hops and herbs, drunk as part
of religious mountain rituals. Now the

government is in the process of add-
ing aludi to Georgia’s presence on the
UNESCO Intangible Cultural Heritage
List. Then there is a very nice marketing
angle, appealing to beer geeks in both
Europe and the U.S.: since Georgia’s con-
temporary craft beer comes from a his-
toric wine country, some brewers borrow
from natural wine processes, and use a
qvevri for fermentation.
—
Small industry with growing
ambitions

Well known though the Georgian
craft beers may be to international beer
aficionados, however, their visibility is
currently disproportionate to their over-
seas sales. They are just at the beginning
of establishing export networks and right
now, the most likely place to find them in
Europe or the U.S. is at festivals, specialty
craft beer bars, and Georgian restaurants.

Even in Georgia, many beers take
some searching out. Craft beer remains a
small segment of Georgia’s beer market,
with most figures based on industry esti-
mates, as up-to-date official statistics are
unavailable. The big beer picture is dom-



Locals have long produced aludi, a traditional beer made with wild hops and herbs, in Georgia’s remote
mountainous regions.

inated by four players, who together are
thought to have around 85% of the mar-
ket, the rest being taken by imports and
the large number of small companies.
By far the clear market leader is Turkey’s
Efes (producer in Georgia of such brands
as Natakhtari, Karva, Kasris, Staropra-
men, and Lowenbrau), which described
a 2025 total beer market figure of around
140 million liters (worth approximately
330 million GEL) and annual growth
at around 2%, according to i.business.
ge. The other three major players are
the Georgian Beer Company (Zedazeni),
which is part of major Georgian super-
market group Daily; Global Beer Georgia
(Kazbegi), 80% owned by giant Dutch
group Royal Swinkels; and Argo, which is
40% owned by Royal Swinkels.

Then come the small craft beer com-
panies with a wide array of products, led
by Megobrebi, Shavi Lomi (now owned
by Royal Swinkels), and Number 8, each
producing perhaps hundreds of thou-
sands of liters. Bayo and Lost Ridge are
regarded as coming next, thought to pro-
duce in the tens of thousands of liters,
followed by a long tail of smaller ones,
such as Seahorse, Underground, Natu-
rale, Bevri, Alkhanaidze, Chito, Svia, and
Agara. Many of the smallest are in fact
brewpubs—brewing beer on-site and

making most of their sales directly to
customers through their own restaurant,
bar, or taproom.

The burgeoning craft beer scene is
concentrated primarily in Tbilisi. Out-
side Tbilisi, the craft beer movement is
smaller but growing steadily, primarily
in Batumi, Kutaisi, and rural Kakheti. But
beers made in situ can also be found at

farm guest houses in most of the regions,

Megobrebi Brewery

reviving ancient recipes and traditions
aiming to appeal to gastro-tourists look-
ing for the unusual.
—
From ancient tradition to
modern revival

Craft beers achieved a commercial
presence in Georgia rather late com-
pared to Europe and the U.S., where
beer geeks rebelled against the mono-
culture of mass-produced beer produc-
tion and bland lagers in the 1960s and
1970s. In the UK, the Campaign for Real
Ale (CAMRA), founded in 1971, promoted
traditionally brewed cask ales made with
whole hops and natural carbonation.
The organization’s advocacy helped fuel
the growth of regional microbreweries.
In the U.S., Jimmy Carter’s Homebrew
Legislation of 1978 allowed “garage” beer
production and spawned the craft beer
industry. In Europe, countries like Bel-
gium, Germany, and the Czech Republic
did not share the “craft” breakout at the
time, due largely to the fact that they
never lost their traditional regional beer
brewing.
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Source: Shavi Lomi

The Soviet period brought signifi-
cant changes to Georgian beer culture,
as centralized production and standard-
ized recipes replaced traditional brew-
ing practices. State-controlled breweries
focused on producing consistent, mass-
market lagers that could be distributed
throughout the Soviet Union, leading
to a temporary decline in the diversity
and artisanal quality that had character-
ized Georgian village beer production.
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However, Soviet-era breweries invested
in modern equipment and quality con-
trol measures, creating a foundation of
technical knowledge that contemporary
brewers have built upon.

Despite the challenges of this era,
many village brewing families managed
to continue producing beer traditionally
in small quantities for local consump-
tion, preserving ancient recipes and
techniques that might otherwise have
been lost. These underground brewing
traditions served as a bridge between
Georgia’s ancient beer heritage and its

modern renaissance.

Meet Georgia’s craft beer
pioneers

The collapse of the Soviet Union
in 1991 marked the beginning of a new
chapter in Georgian beer culture. As the
country regained its independence, a
new generation of brewers began explor-
ing ways to revive traditional brewing
methods while incorporating modern
techniques and influences. According to
local industry experts, the modern lead-
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ers in terms of international visibility are
Megobrebi, Lost Ridge, Shavi Lomi, Bayo,
and Number 8.

Few of the entrepreneurs who en-
tered the craft beer trade have a brewing
background. Megobrebi’s founders, for
example, are an international group of
pioneering entrepreneurs and beer en-
thusiasts—they include Yaroslav Nigal,
Vyacheslav Pyanzov, and Andrew Zhid-
kov, and while details about them are
sparse, the group describes itself as hav-
ing backgrounds in Georgia, Singapore,
Ukraine and the U.S. Their production is
primarily sold locally in Tbilisi bars (par-
ticularly their own Tsota Tsota taproom
in Sololaki) but can be found in Europe
via specialty importers. Their niche is ex-
perimental sours and wine-beer hybrids.

Bayo founder Giorgi Marusashvili,
who has a background in food process-
ing, spoke in interviews last year about
the company’s plans to export its prod-
ucts for the first time, with Finland and
Lithuania as its initial target markets.
He told BM.ge that the company had
recently expanded production signifi-
cantly, tripling output over the past three
months—which has attracted the atten-
tion of foreign importers. Bayo’s special-
ty is its hop-forward IPAs.

Lost Ridge/Svia brewery has emerged
from the heart of the Kakheti travel and
hospitality sector, with co-founders in-
cluding the well-known natural wine
and hospitality entrepreneur John Wur-
deman (Pheasants Tears). The site, at
Qedeli

a ranch, inn, restaurant, and the Svia

near Sighnaghi, incorporates
brewery. The range is deeply seasonal,
using Kakheti and Tusheti hand-foraged
botanicals and fruits. Exports primarily
target premium bottle shops and niche
gastro bars in the U.S. and Europe.

Gotsa Artisan Brew is an unfiltered
farmhouse ale-saison crafted by Gotsa
Family Wines. It is brewed using natural
mountain yeast, Kiketian spring water,
and traditional Georgian barley (ovrimi).



Source: Lost Ridge Brewery

The brewery also produces unique grape
ales—Qvrimi Grape Ale—which it brews
in a collaboration with the Black Lamb
Brewery in qvevris with spontaneous fer-
mentation. Grape varieties include Chin-
uri, Tsitska, and Tsolikouri.

In alcohol terms, Georgia’s craft beers
offer a diverse choice, generally ranging
from 4.5% to 7% ABV (alcohol by vol-
ume), fitting standard global profiles.
Popular styles like pale ales, lagers, and
IPAs stick to these averages, while spe-
cialty brews (e.g., stouts, sour ales) or
experimental meads can occasionally
reach 8% to 10% ABV. The Georgian craft
beer landscape—anchored by notable
microbreweries in Tbilisi like Megobre-
bi, Shavi Lomi and Number 8—focuses
on drinkability rather than excessively
high alcohol content. A breakdown of the
typical ABV ranges by style is:

Lagers & pilsners: 4.5% to 5% ABY,
providing light, crisp options.

Pale ales & IPAs: 5% to 6.5% ABY,
balancing strong hop aromas with a
moderate punch.

Stouts & porters: 5% to 7% ABV, of-
fering heavier roasted flavors.

Experimental/sour ales: ranges

vary greatly, often falling between 4.5%
to 7% ABV, though some fruit-heavy
sours or mead hybrids can push higher
depending on fermentation.

Where to drink craft beer in
Thilisi
The Tbilisi scene includes:

Tsota Tsota Craft Beer Pub: locat-
ed in Sololaki at 7/20 Geronti Kikodze St,
Megobrebi’s official taproom.

Process Craft Beer Bar: a cozy,
hole-in-the-wall spot on 19 Merab
Kostava that pours house brews along-
side fridges stocked with bottles from
Georgian breweries like NaturAle and
Underground.

Hopa Taproom: situated on Atone-
li St in Orbeliani Square, this is a dedi-
cated showcase for local breweries like
NaturAle and Naked Baby.

Sma Craft Beer Bar: located at 48
Lado Asatiani St, this music-forward,
retro bar features exclusive homebrews,
rotating Georgian craft beers on tap, and
great burgers.

Seven Roads: a large underground
venue located at 4 Irakli Abashidze St
that serves up to 15 taps of Georgian craft
beers and over 100 bottled varieties.

Number 8 Craft Beer Club: a bar
located at 22 Irakli Abashidze St that
pours fresh brews from their own brew-
ery alongside grilled pub food.

Craft beer beyond the capital

Batumi has the most established craft
beer scene outside the capital, driven by
beach tourism and a vibrant expat com-
munity. Among these are:

Sami Ludi: in the historical center
of old Batumi at 5 Giorgi Mazniashvili
St, it rotates a wide variety of domestic
drafts and craft cans.

HopHut Craft Beer Bar: located on
Vakhtang Gorgasali Street, it claims the
largest assortment of craft beers in Ba-
tumi.

Mta Craft Beer: on Memed

Abashidze Ave, offers NEIPAs and wheat
beers paired with gourmet pub food.

Beer Room: located on Parnavaz
Mepe St, with hosts that frequently walk
guests through flavor profiles and offer
tasters of unique regional ales.

Tower Brewer, which primarily fo-
cuses on wheat beers.

Beyond Batumi, Akhalkalaki has Bal-
lis Brewery at 115d Davit Aghmashene-
beli St, best known for pale lagers.

Kutaisi is most famous for its natu-
ral wine bars, but a couple of years ago it
added WILD to cater for beer on Tabidze
Street. There is also now Bagrati Brew-
ery on Queen Tamar Street — ranked No.
11 — where the focus is pale lagers.

Beer festivals are one of the easiest
ways to track down these brews, and
there are now several, mostly aimed at
tourists, held in summer and fall. Over
100 beers can often be found at the Tbili-
si mid-September festival organised by
the Georgian Culture Center in Dedaena
Park, which follows on from the Tbilisi
Craft Beer festival held in late June. The
Tsiskvili group usually organizes Beer
Days at one of its Beer Square restaurant
complexes in October. Batumi has an
established event, the summer Batumi
Beer Festival (also known as the Black Sea
Beer Fest), which spreads across several

Source: Bayo Brewery
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e rise of DraNded residences
in G eo0 rg 10 when real estate

The real estate market is no longer selling only square
meters. Increasingly, it is selling lifestyle, hospitality,
investment expectation and the comfort of an
international brand. This is the essence of the branded
residence model-one of the most dynamic trends in
hospitality real estate.

For Georgia, and particularly for Batumi and the wider
Ajara region, the model is both natural and timely. From
Gonio and Batumi to Chakvi and Kobuleti, projects
increasingly combine residential sales with hotel-style
services, amenities, professional management, and
investment expectations. The attraction is clear: buyers
receive ownership and a branded environment; developers
create a premium product; and operators seek
consistency of standards.

In practice, branded residences are legally more complex
than they may appear. Many projects are marketed as real
estate sales, while economically they function as hybrid
hospitality products. Buyers expect hotel-grade operation
and income; developers need control over standards and
infrastructure; operators require brand protection; and
property law requires clarity on what exactly is being sold,
managed, and restricted. The success of the model
therefore depends not only on architecture, location, or
branding—but on legal architecture.

HOTEL, APARTHOTEL OR BRANDED RESIDENCE?

A hotel, an aparthotel, and a branded residence may look
similar to a guest, but they are different legal products. A
hotel is an operating business: guests purchase
accommodation and services, not property. An aparthotel
may involve privately owned units operated with hotel-
style services. A branded residence goes further, linking
ownership with the reputation, standards, and operating
philosophy of a hotel, lifestyle, or luxury brand.

This distinction matters because each model carries a
different legal logic. In a branded residence, the buyer
buys into a controlled environment. The documents should
explain how the brand, services, design rules, rental
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becomes
hospitality

management, common areas, service fees, and transfer
restrictions are secured, priced, changed, and enforced.
The legal product should match the commercial promise.

OWNERSHIP STRUCTURE: WHAT IS REALLY BEING SOLD?

At the heart of every branded residence project lies a
simple but decisive question: what exactly does the
purchaser own? The answer is rarely limited to the unit.
The structure must address the land, building, common
areas, hotel facilities, technical spaces, parking,
restaurants, pools, lobbies, elevators, back-of-house
areas, and other infrastructure required for operation.

For developers, project structuring should begin as legal
architecture, not only as technical design. Before the first
pre-sale, it should be clear which spaces remain
operational assets, which spaces become common
property, who controls amenities, and how service and
brand standards will bind owners over time. For buyers,
the key question is whether the sales story—pools,
wellness areas, restaurants, padel courts, parking, access
rights or rental infrastructure—is guaranteed, conditional,
or merely indicative.

These matters should be reflected in sale documents,
management arrangements, building rules, homeowners'
association documentation, and—where legally
possible—registrable instruments.

RENTAL POOLS: PROMISE AND PRESSURE POINT

Rental pool arrangements are often the most attractive
part of the model. They allow owners to place units into a
centralized rental program, usually managed by the hotel
operator or an affiliated management company. In return,
owners may receive income generated by their own unit or



by a broader pool of participating units. For purchasers,
this may look like a passive investment; for operators, it
supports consistent inventory and service standards.

Legally, however, rental pools require precision. Is income
calculated by unit or by pool? Are distributions made
before or after expenses, operator fees, platform
commissions, taxes, reserves and refurbishment costs?
Who sets rates and discounts? Can the owner use the unit
during peak season, withdraw from the pool, or rent
independently? What happens if the operator changes?

These points should not be left until construction is
complete or the final transfer is signed. In many Georgian
projects, the pre-sale agreement is the first—and
sometimes the most important—document the buyer
signs. If it contains only open-ended clauses on rental
management, income distribution, or future service rules,
uncertainty may arise exactly where expectations should
already be aligned. The difference between a forecast,
expected return, and guaranteed return is particularly
important.

CONSUMER PROTECTION AND DISCLOSURE

The buyers of branded residences are often individuals,
including foreign purchasers, who rely heavily on
brochures, renderings, brand names, projected income
tables, and oral assurances. They should understand what
is being purchased and what is not: whether the brand is
secured or still negotiated; whether amenities are
guaranteed or subject to change; whether projected
income is based on data, assumptions, or estimates;
whether service fees are fixed or variable; whether
personal use is restricted; and whether future buyers
must join the same management structure.

Consumer protection is not an obstacle to development. It
is a risk-management tool. Clear disclosure protects
purchasers from misunderstanding and developers from
future claims. In a pre-sale market, disclosure becomes
part of the credibility of the project.

MANAGEMENT RIGHTS AND EXIT STRATEGIES

The defining feature of a branded residence is control.
Without control, the brand cannot protect its standards;
without standards, the premium attached to the brand
begins to disappear. The documents should define the
authority of the hotel operator, management company, or
developer to maintain standards on furniture, equipment,
repairs, housekeeping access, guest services, common
areas, rental participation, refurbishment cycles, and
service charges.

The legal challenge is to give purchasers genuine
ownership without allowing individual ownership to
undermine the unified hospitality concept that created
value in the first place. Ownership should come with a
rulebook—clear, enforceable, and commercially
reasonable.

Exit planning is equally important. An owner may sell the
unit; the developer may exit after sales; the operator may
be replaced; the brand agreement may terminate; or the
rental pool may underperform or be discontinued. The
documents should say whether a new owner assumes
service, management, and rental pool obligations;

whether a replacement operator can be appointed; and how
reserves, liabilities, service fees, and brand-related promises
are treated.

THE WAY FORWARD

Branded residences can become an important part of Georgia's
hospitality and real estate market. They offer developers a
premium product, buyers a more sophisticated form of
ownership, and the country an opportunity to attract higher-
value tourism and investment. But the model cannot succeed
on branding alone. It is a structured relationship between
ownership, hospitality operation, consumer expectations,
common property governance, and long-term management.

These questions are not abstract. In BLC Law Office’'s work
with hospitality, real estate, and mixed-use
developments—including through its Batumi office and in
projects across Ajara—branded residence and aparthotel
structures increasingly require systematic legal planning
from the earliest stage: before pre-sales, before management
documents are signed, and before the brand promise is placed
before the market.

For Georgia, and especially for Ajara as the clearest testing
ground for resort-led branded residential development, the
opportunity is real. So are the risks. The projects that succeed
will be those that treat legal structuring not as a closing
formality, but as part of the product itself. In the next stage of
Georgia's resort development, the most valuable asset may
not be the view, the lobby, or even the brand—it may be the
clarity of the structure behind them.

Anri Khonelidze
Partner of BLC Law Office

FOR MORE INFORMATION AND ADVISE
PLEASE CONTACT US:

129° David Aghmashenebeli Ave, Thilisi, 0102, Georgia
Tel.: +995 32 292 24 91, 292 00 86, 200 04 91
blc@blc.ge blc.ge
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Luncheon with French Ambassador to
Georgia

AmCham Georgia hosted a luncheon
with the French Ambassador to Georgia,
H.E. Olivier Courteaud, at Pullman Tbili-
si Axis Towers on June 9. The discussion
focused on France’s role within the Euro-
pean Union, its engagement across the
wider region, and the evolving geopoliti-
cal landscape.

Ambassador Courteaud shared his
perspectives on recent regional develop-
ments and France’s approach to address-
ing key political and security challenges.
AmcCham thanks H.E. Olivier Courteaud
for his valuable insights and all members
who participated in the discussion.
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Board Meeting

The AmCham Georgia Board of Directors met on June 9.
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Cocktail Reception at Radisson RED

On June 18, AmCham Georgia hosted bers for an evening of informal network-
a networking cocktail reception at Radis- ing and conversation.
son RED Tbilisi, bringing together mem-
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AmCham Georgia Executive Direc- / June 2, 2026
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on June 25. During the summit, he mod-
erated a panel discussion on innovation
and artificial intelligence, bringing to-
gether regional experts to explore emerg-
ing trends and opportunities.

70 | Investor.ge ¢ AUGUST-SEPTEMBER 2026




T =
e | R,
L] W . et |
BLB BL.C, " my o o B0 ey 4
= k. e N
= E'IEMD B e omyre - s ey : I_}, I"'__ ——
= :h r E“ 4 EFEE 8 -—_':E-_’—'F‘-l—-
S QO EHyv oo - s
[G0K] Glovo® & = sem= GME s g0 2 e el I] 2 0=

R insto [ I e

b

—— #HAHHGF GEQRGIA  (aamess g -

I LTl
. & E r—

e o]
-...‘un‘ﬁﬂlo pamc 5" B L0

Bl T e W = € l-‘} B.
gt O S m B v mag
Bl =S - o lh— T S « Gotn-

L ]

Committee Meetings

AmCham’s committees continued to provide members with opportunities to ex-

change ideas and discuss key sector developments.
® May 28: Healthcare Committee Meeting
@ May 29: Construction and Real Estate Committee Meeting

@ June 12: Tourism Committee Meeting
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Panel Discussion: The War with Iran—Past

Impact and Future Dynamics

On June 30, AmCham Georgia hosted
a panel discussion examining recent de-
velopments in the Middle East and their
regional and global implications.

Expert speakers shared insights into
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the evolving geopolitical environment,
regional security challenges, and the
broader economic outlook, followed by
an engaging question-and-answer ses-
sion with members.




AmCham Celebrates 250 Years of America

at Annual 4th of July Picnic

On July 4, AmCham Georgia, in part-
nership with the U.S. Embassy in Geor-
gia, proudly hosted a picnic to celebrate
the 250th Anniversary of the Indepen-
dence of the United States. U.S. Chargé
d’Affaires Alan S. Purcell and AmCham
Georgia President Irakli Baidashvili wel-
comed more than 2,000 guests to this
special celebration. Georgian, Ameri-
can, and international families en-
joyed delicious food, live music, and a

wide range of family-friendly activities
throughout the day. The celebration
concluded with performances of the
Georgian and U.S. national anthems,
followed by a spectacular fireworks
display, bringing a memorable day of
friendship, community, and shared cel-
ebration to a close. Thank you to every-
one who joined us and helped make this
year’s Independence Day celebration
such a wonderful success!
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DIRECT ONLINE MARKETING

Direct Online
Marketing

Corp A

Established in 2006, Direct
Online Marketing (DOM) is a
U.S.-based digital marketing
agency specializing in Genera-
tive Engine Optimization (GEO)
- helping organizations earn
prominent, accurate represen-
tation in Al-generated answers
from tools including ChatGPT,
Claude, and Google Al. Core
services include GEO, digital
advertising, search engine opti-
mization, Google Analytics, and
conversion rate optimization.

DOM holds top 1% Premier
Google Partner status and mem-
bership in Google's exclusive
International Growth Agency
Program (IGAP) for agencies
specializing in international ex-
pansion. The U.S. Department of
Commerce has awarded DOM
the Presidential “E” Award for
Export Service — one of the high-
est honors the U.S. government
bestows on export businesses
— for the export of its marketing
services, helping clients grow
revenue outside of its borders,
and for regularly speaking inter-
nationally.

Having helped brands
across six continents sell into 150+
countries worldwide, DOM works
with clients and partners across
Georgia and the broader Cau-
casus region, and looks forward
to contributing to and learning
from fellow AmCham Georgia
members.

www.direciom.com

NN
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KBK

KBK LLC
Corp A

KBK is a luxury real estate
development company based
in Georgia. Its flagship project,
Grand Millennium Kobuleti, is an
internationally branded hotel-
and-residence development on
Georgia's Black Sea coast, cre-
ated in partnership with Millen-
nium Hotels & Resorts. Structured
as a multi-project developer, KBK
pairs international brand stan-
dards with institutional-grade de-
velopment to deliver premium,
investment-grade residences
for a discerning international
clientele.

www.kbk.ge

ASTORIOS

Astorios LLC
Corp B

Astorios is a US Based Brand
specializing is solar panel manu-
facturing. Astorios LLC in Georgia
provides Engineering, Procure-
ment, and Construction (EPC)
services for renewable energy
projects, along with ongoing Op-
eratfion & Maintenance (O&M)
support fo ensure long-term
system performance, reliability,
and operational efficiency.

astorios.com

e
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HR OUTSOURCING

One Point LLC

Corp B

One Point is a leading HR
and Organizational Develop-
ment Outsourcing Company
based in Georgia. The com-
pany provides comprehensive
human resources, recruitment,
talent acquisition, organizational
development, HR compliance,
employer branding, and busi-
ness support services to local
and international organizations.

Since its establishment, One
Point has partnered with busi-
nesses across various industries,
helping them build effective
organizational structures, attract
and retain talent, strengthen
workplace culture, and improve
overall business performance.
The company combines inter-
national standards with practi-
cal business solutions, delivering
customized services tailored
to each client’'s needs. One
Point is committed to promoting
professional excellence, sustain-
able organizational growth, and
modern people management
practices within the Georgian
business community.

www.onepoint.ge/en
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AmCham Company Members as of August 2026

PATRON MEMBERS

29a luri Gagarin St.
Tel: 2444282
www.bankofgeorgia.ge

Gulf Georgia by Sun Petrolium
Georgia LLC

Pixel Business Center,
34 Chavchavadze Ave.
Tel/Fax: 2496444
www.gulf.ge

12 M. Aleksidze St., 0160
King David Business Center
Tel: 2508050; Fax: 2508060
Www.pwc.com

7 Marjanishvili St.
Tel: 2272727; Fax: 2228503
www.www.tbcbank.ge

17a Chavchavadze Ave., 7th floor
Tel: 2220211; Fax: 2220206
www.ugt.ge

Wolt Georgia LLC

38 Abashidze St.
Tel: 599310205
www.wolt.com

CORPORATE A MEMBERS

B ABM Ltd.

Kavtaradze St. | Lane, #10
Tel: 2112017
www.abm.com.ge

M Adjara Group Hospitality
14 M. Kostava St. 0108

Tel: 2300099
www.adjaragroup.com

M Aero-Structures Technologies
(Cyclone) JSC

27 Mikheil Grigorashvili St.

Tel.: 599785393
www.atccomposite.com

M Ajara Textile Ltd.
3 Tbeti St. Batumi
Tel: 995-4222505823
www.ajaratextile.com

H Alliance LLC

6, K. Marjanishvili St., Batumi
Tel: (995 422)270000
www.alliancegroup.ge

W AltaLLC
Beliashvili St. 104, 0159
Tel: 2510111
www.alta.ge

B American Hospital

17 Ushangi Ckheidze St., 0102
Tel: 551851101
www.ahtbilisi.com

W BAT/ T&R Distribution

2 Chirnakhuliani St., Samgori district
Tel: 2157500/01/02; Fax: 2157503
www.bat.com

H Borusan Makina Ve Guc
Sistemleri Sanayi ve Ticaret A.S
Georgian Representation

118 Kakheti Highway

Tel: 2222522

www.borusancat.ge

H Boxette Georgia LLC
4 Vaja-Pshavela Ave.
Tel: 2110201
www.boxette.ge

M Casa Calda US Corp.

2061 Byberry Rd, Philadelphia, PA
19116

Tel: +1 267770900

casacalda.ge

casacaldaus.com

M CaucasPack LLC

30 Davit Gareji St. Rustavi 3700
Telephone numbers: 0322631221
www.caucaspack.com

M Caucasus Auto Import

154 Davit Aghmashenebeli Ave.,
0112

Tel: 2551155
www.caucasusauto.com

M Caucasus University
1 Paata Saakadze St.
Tel: 2377777
www.cu.edu.ge

H Coca-Cola Bottlers Georgia JSC
Mtskheta, Village Natakhtari, 3308
Tel: 2941699

www.coca-cola.ge

H Coca-Cola Company

28th km, Tbilisi-Senaki-Leselidze
Highway

Tel: 2941699, 2942609
www.coca-cola.com

H Colliers International
Georgia LLC

Freedom Sq., 1 Tabidze St.
Tel: 2224477
www.colliers.com

H Concentrix Services (Georgia)
LLC

72a Chavchavadze Ave.

Tel: 595214235
www.concentrix.com

H Conformity Assessment
International (CAIl) LLC

7 Kipshidze St.

Tel: 595690008
www.ca.international

M Courtyard by Marriott Batumi
(Sunshine Hospitality and
Management LLC)

5 Khimshiashvili St., Batumi

Tel: 2501000
www.marriott.com/courtyardbatumi

B CRS Saqartvelo

72a |. Chavchavazde Ave., Vake
Plaza Business Center

Tel: 1 617 3479597

B Cushman & Wakefield Georgia
3rd Floor, 72a |. Chavchavadze Ave.
0162

Tel: 2474849
www.cushmanwakefield.ge

H DataArt Georgia Ltd.

42 Shota Rustaveli Ave. Floor 6
Tel: 2224200

www.dataart.com
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H Deloitte

City Tower Business Center

70 Vazha-Pshavela Ave., 16th floor
Tel: 2244566; Fax: 2244569
www.deloitte.ge

H Dentons Georgia LLC
10 Melikishvili St.

Tel: 2509300; Fax: 2509301
www.dentons.com

H Diageo Scotland Limited

11 Lochside Place, Edinburgh, EH12
9HA, Scotland, UK

Tel: +44 131 5192000;
www.diageo.com
www.DRINKiQ.com

H Diplomat Georgia

10 Chantladze Turn, Orkhevi
Tel: 2919293
www.diplomat.ge

H Direct Online Marketing
4117 Liberty Ave., Pittsburgh, PA
15224, USA

Tel: +1.412.785.7671
www.directom.com

M Dressler Consulting

35 Besarion Jgenti St.

Tel: +1-5169081444
www.dresslerconsulting.com

M Educational Management Park
LLC (EMP)

B4, 1 lasamnebi St., Lisi Veranda
Tel: 577974001
www.salchicagokent.com

HEMD Group LLC

Area 21a, 2nd Floor, 95 David
Agmashenebeli Alley, 0159
Tel: 599 442 447
www.emd.ge

B ExpatHub

8 llia Odishelidze St. Saburtalo, 0160
Tel: 511139929

www.expathub.ge

HEYLLC

44 Kote Abkhazi St.

Tel: 2158811; Fax: 2158822
www.ey.com

H Fedex Georgia / Information
Communication Systems

25 Agmashenebeli Ave.

Tel: 2910220

www.fedex.com

M Gazelle Finance Georgia LLC
Tatishvili st. 3/5 (Melikishvili Ave.
Aword Business Center, 7th floor)
Tel: 2904304
www.gazellefinance.com

B GD Holding / GDM

3a Giorgi Mdivani St., Isani-Samgori
District, 0120

Tel.: 2719201

www.gd-holding.com

H General Electric

5th Floor, Pixel Bulding,
34 Chavchavadze Ave.
Tel: 2259516 / 2259505
www.ge.com

H Georgian American University
10 Aleksidze St.

Tel: 2915003

www.gau.edu.ge

M Georgian Express LLC (sole
representation of DHL in Georgia)
105 Tsereteli Ave., 0119

Tel: 2696060

www.dhl.com

H Geosoft Cloud

4 Besiki St.

Tel: 2422966

www.geosoft.ge; www.geosoft.cloud

H GeoWel Analytics

Apt 49, Bldg 3, Kostava 1st Turn
Tel: 2921914

www.geowel.org

B GMT Group

4 Freedom Square

Tel: 2988988; Fax: 2988910
www.gmt.ge

M Grant Thornton LLC

54 Ketevan Tsamebuli Ave.
Tel: 2604406
www.grantthornton.ge

M Greco Group

1 Nutsubidze St.

Tel: 2393138; Fax: 2311107
www.greco.ge

M GSS Car Rental Company
11 Abel Enukidze St.

Tel: 571446644
www.gsscarrental.com

B GT Group

48 B. Cholokashvili St.
Tel: 2740740
www.gtgroup.ge

M Hilton Batumi

13 Takaishvili St., Batumi
Tel: 292092
www.hilton.com

M Hilton Garden Inn Thilisi
Chavchacadze

64a llia Chavchavadze Avenue,
Thilisi 0162

www.hilton.com

M Iberia Refreshments, JSC
Tetri Khevi Hesi District, Orkhevi
Tel: 2241091; Fax: 2241090
www.pepsi.ge

N ICE Ltd.

Chavchavadze Ave. #33b

Tel: 2990172

www.ice.com.ge

H Jettycloud

Kind David Business Center, 12
Merab Aleksidze St.

Tel: 577447997
www.jettycloud.com

B KBKLLC

277 Davit Aghmashenebeli Ave.,
Kobuleti

Tel: 032 2055050

www.kbk.ge

B KFC / Iberia Food Company
29 Chavchavadze Ave.

Tel: 577043769
www.facebook.com/KFCGeo

B KPMG Georgia LLC

5th Floor, GMT Plaza,

4 Freedom Sq., 0105

Tel: 2935713; Fax: 2982276
www.kpmg.ge

H Lineate Georgia

Mikheil Tamarashvili St., 13t
www.lineate.com

H Lion Group

43 Akaki Beliashvili St.
Tel: 2550880
www.liontrans.com

M Maersk

12 Aleksidze St., King David
Business Centre, fl. 5

Tel: 248 66 70
https://www.maersk.com/local-
information/georgia



M Marriott Hotels, Resorts & Suites
13 Rustaveli Ave.

Tel: 2779200; Fax: 2779210
www.marriott.com

M Mars Georgia LLC

71 V. Pshavela Ave; “BCV”, 0186
Tel: 2207507

www.mars.com

M Mastercard

Gate 08, Floor 5, 37M llia
Chavchavadze, Axis Towers, 0179
Tel: 2900815
www.mastercard.com

H McCann Erickson
Office 26, 4nd Floor,

71 Vazha-Pshavela Ave.,
Tel: 2207355
www.mccann.com.ge

M Mclnerney Hospitality
International Georgia
44 Abashidze St., 0179
Tel: 598460044
www.mcinerneyhi.com

M Meridian Express

15 Ketevan Tsamebuli Ave.0103
Tel: 2745199

WWW.Ups.com

B MG Law Office LLC

17th floor, 60 Chavchavadze Ave.
Tel: 2206633

www.mglaw.ge

M Molecular Medicine Research
Center - Primax

9 Mikheil Chiaureli St., 0159

Tel.: 551213141

www.primax.ge
www.facebook.com/primaxgeorgia

B Mondeléz Georgia LLC
Vazha-Pshavela Ave. 70
Tel: 2200180
www.mdlz.com

M Office Technologies-Steelcase
Dealership

4 Freedom Sq., 0105

Tel: 2999980, 2688229
www.officetechnologies.ge

M Orient Logic Ltd.
4 Giorgi Danelia St.
Tel: 2541818

www.orient-logic.ge

M Orkin Georgia (LLC Consumer
Service, Independent Franchise of
Orkin System LLC)

71 Vazha Pshavela Ave., 0186

Tel: 2476162

www.orkin.ge; www.orkinglobal.com

M Pace International LLC
Abuladze St. First Lane 8, 0162
Tel: 2914701

www.pace.ge

M PepsiCo Wimm-Bill-Dann
11 Andria Apaqidze St.

Tel: 2611000

www.wbd.ru

H Philip Morris Georgia
Saarbruecken Sq., Moxy GMT
Offices

Tel: 2439003

WWw.pmi.com

M Pizza Food Georgia LLC

83/5 Iv.Javakhishvlll St., 0164

Tel: 577115588
https://www.facebook.com/p/Pizza-
Hut-Georgia-100090045232909/

H ProCredit Bank

21 Al. Kazbegi Ave., 0160

Tel: 2202222; Fax: 2202222-2226
www.procreditbank.ge
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M Pulsar LLC

15B Zaza Panaskertel-Tsitsishvili St.

Tel: 595995795
www.impel.ai

M Quantori Georgia
1 Erekle Tatishvili St.
www.quantori.com

M Radisson Blu Iveria Hotel
1 Rose Revolution Sq.

Tel: 2402200; Fax: 2402201
www.radissonblu.com

M Radisson Red Thilisi

44 D. Aghmashenebeli Ave.

Tel: 2222020
https://www.radissonhotels.com/en-
us/hotels/radisson-red-tbilisi

B RE/MAX Capital

43 Irakli Abashidze St.
Tel: 2222424
www.remax-georgia.ge

M RegMed Georgia

5 Giuli Chokhonelidze St.
Tel: 555154450
www.regmedgeorgia.com

M Ronny’s Ltd.
Vazha-Pshavela Ave.
Tel.: 2472472
Www.ronnyspizza.com

M Salt Projects Ltd.
Amaghleba dead end Il
Tel: 577323299, 577322232
saltprojects.com

M Sheraton Grand Tbilisi Metechi
Palace Hotel

20 Telavi St.

Tel: 2772020; Fax: 2772120
www.sheraton.com/tbilisi

H SICPA Security Solutions
Georgia

6 Akaki Bakradze St.

Tel: 2434580
www.sicpa.com

M Simetria LLC

70b, Vazha-Pshavela Ave.
Tel: 2420692
www.simetria.ge

H Strada Motors/Jeep-Chrysler
191 Ak. Beliashvili St.

Tel: 23073007

www.strada.ge

H T&K Restaurants (McDonald’s
Georgia)

1 Dzmebi Kakabadze St.

Tel: 2921246; Fax: 2251422
www.mcdonalds.ge

B THE Crossroads
Office 23, 37 Tsintsadze St.
Tel: 995577797709

ETMD LLC

33, N. Ramishvili St., 0179
Tel: 593992282
www.tmdlimited.com

H Visa International Service
Association

900 Metro Center Boulevard, Foster
City, CA 94404, USA

Tel: 599374877

www.visa.com

M Willis Towers Watson Ltd.
23-23a, Chavchavadze Ave.
Tel: 2905509
www.willistowerswatson.com
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H Wissol Georgia

74b Chavchavadze Ave.
Tel: 2915315; Fax: 2915615
www.wissol.ge

B Wondernet Express Investment
Group

60 Gogebashvili St., Batumi

Tel: 599112150

www.wondernet.ge

B Wyndham Hotels and Resorts
Wyndham Grand Thbilisi, Lado
Gudiashvili St.

Tel: 593904041
www.wyndhamhotels.com

CORPORATE B MEMBERS

M Acton Insurance Broker LLC
37M Chavchavadze Ave.

Tel: 599565664

www.acton.ge

B Ambassadori Thilisi Hotel
17 loane Shavteli St.

Tel: 2439494, 591097322
www.ambassadori.com

B Ambassadori Travel

1 Dachi Ujarmeli St., 0105
Tel: 2501414
www.ambassadori.travel

B A.M.P. Georgia
36 Rustaveli Ave.
Tel: 568951403

www.carpisa.com

M Anagi LLC

37/39 Kostava St. 0179
Tel.: 2241211
www.anagi.ge

M Anapea Village Ltd.
6-8-10 Baratashvili St.
Tel: 577500102
www.anapea.ge

B APM Terminals Poti

38 Aghmashenebeli St., Poti
Tel: 0493 277777
www.apmterminals.com

H Aptos

G. Amilakhvari St. 15
Tel: 2920371
www.aptos.ge

H Astorios LLC

108 Paliashvili St., 0179
Tel: 500500088
astorios.com

H Aversi Pharma

148/2 Aghmashenebeli Ave.
Tel: 2987860
www.aversi.ge

H Baker Tilly Georgia Ltd.

Meidan Palace, 44 Kote Abkhazi St.
Tel: 2505353; Fax: 2505353
www.bakertillyinternational.com

H Basis Bank JSC

1 Ketevan Tsamebuli Ave.
Tel: 2922922; Fax: 2986548
www.basisbank.ge

B Batumi International Container
Terminal

11, Baku Street, 6010, Batumi

Tel: 422 276452

www.bict.ge

H Baumer LLC

28 Cherkezishvili St., Saburtalo
Tel: 2800880

www.baumer.ge

EBDOLLC

2 Tarkhnishvili Str.

Vere Business Centre, 0179
Tel: 2545845; Fax: 2399204
www.bdo.ge
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H BGI Legal

Meidan Palace, 44 Kote Abkhazi St.
Thilisi 0108

Tel: 2470747

www.bgi.ge

M Biltmore Hotel Thilisi

29 Rustaveli Ave.

Tel: 2727272
http://www.millenniumhotels.com/en/
tbilisi/the-biltmore-hotel-tbilisi/

H Bitnet (Digital Platform LLC)
King David Business Center, 12 M.
Aleksidze St. 0171

Tel: 2050022

www.bitnet.ge

M BLB Law Firm Business Legal
Bureau

18 Uznadze st, |l floor, 0102

Tel: 2995797

www.blb.ge

H BLC Law Office

129a D. Agmashenebeli Ave., 0102
Tel: 2922491; Fax: 2934526
www.blc.ge

M Business and Technology
University LLC

82, llia Chavchavadze Ave.
Tel.: 2195015
www.btu.edu.ge

M Caparol Georgia LLC
8 Al. Kartvelishvili, 0109
Tel: 599 541716
www.caparol.ge

M Caspi Group

29 Bochorma St.
Tel: 2550818
www.caspigroup.ge

H Caucasus Online LLC
160 Tsinamdzghvrishvili St.
Tel: 2480000

WWWw.co.ge

H Channel Energy (Poti) Limited
Georgia LLC, By Petrocas Energy
Group

52, David Agmashenebeli St., Poti
Tel: (995493) 2-7-08-60
www.petrocasenergy.com

M Chateau Mukhrani, J.S.C.
6 Samgebro St.

Tel: 2201878; Fax: 2201878;
www.mukhrani.com

ECMCLLC
33 I. Chavchavadze Ave.
Tel: 2240717
WWWw.cmc.ge

B Communal Technology LLC
9 Apt., 4 V. Gabashvili St.

Tel: 2915321
www.communaltechnology.ge

H Consultis LLC
55 Razmadze St.
Tel: 577759444

www.consultis.ge

H Cora Consulting

Besiki Business Center, 4 Besiki St.,
0108

Tel: 591517599

www.cora.ge

M Crosscountry Georgia
Apt. 74, Floor 4, Entrance 4,
3 Arakishvili St.

Tel: 2290003
WWW.Cross-cap.com

M Crowne Plaza Borjomi
9 Baratashvili St., Borjomi
Tel: 2221221
www.cpborjomi.com
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AmCham Company Members as of August 2026

M Crystal, MFO JSC

Expo Georgia, Tsereteli Ave.
Tel: 431253343
www.crystal.ge

M Dariali Energy JSC

Grato Passage, 4th Floor, 37-39
Merab Kostava St., 0179

Tel: 2510500
www.darialienergy.ge

B DENS Ltd.

11 Kostava str. Rustavi 3700
Tel: 2599599

www.dens.ge
www.geoperio.ge
www.periohub.ge

H Dio Ltd.

12th Km David Agmashenebeli Alley
N3, Parsadani St.

Tel: 2361112

www.dio.ge

H Duty Free Georgia
3rd floor, 4 Besiki St.,
Besiki Business Center
Tel: 2430150
www.dfg.ge

H Ecovis Georgia LLC

Apt. 151, 5 Andria Apakidze St.
Tel.: 2432281

www.ecovis.ge

B EFES Georgia (JSC Lomisi)
Bidzina Kvernadze St.8, INOFFICE
Building, 3rd floor.

Tel: 2357225

efesgeorgia.ge

H Element Construction Ltd.
13 S.Mgaloblishvili St.

Tel: 2374737

www.ec.ge

M Financial Laboratory LLC
Commercial Space N4, Building 29, 3
Anna Politkovskaya St.

Tel: 2052074

www.finlab.ge

H Foresight Investment Group
Office 204, 4 Besiki St., 0108
Tel: 595 559966

M Fulcrum Holding

2/4 Luarsab Sharashidze St.
Tel: 595 559966
www.fulcrumholding.com

B Gastronome Georgia LLC
65/67 Ir. Abashidze St. 0179
Tel: 511111165
www.gastronome.ge

H Geo Steel LLC

36 Davit Gareji St., Rustavi, 3700
Tel: 2243794
www.geosteel.com.ge

M GeoEngineering LLC
15a Tamarashvili St.

Tel: 2311788; Fax: 2311787
www.geoengineering.ge

H Geomill LLC

Airport Adjacent Territory, Kakheti
Highway

Tel: 2400000

www.geomill.ge

M Georgia Media Exchange LLC
5th Floor, 85 Paliashvili St., 0162
Tel: 575780892

H Georgian Avia Service Agency
JSC (GASA)

11 Giorgi Kuchishvili St.

Tel: 2400040

www.gasa.ge

H Georgian Beer Company

3311 Saguramo, Mtskheta District
Tel: 2437770

www.geobeer.ge

H Georgian Hospitality Group
22 Peritsvaleba St., 0103

Tel: 2987789

www.ghg.ge

H Georgian Industrial Group LLC
2a Al. Kazbegi Ave. / 34 Pekini Ave.,
0160

Tel: 2210187

www.gig.ge

M Georgian Medical Holding
15a Petre Kavtaradze St.
Tel:995595244244
www.facebook.com/
GeorgianMedicalHolding/

M Georgian Property Management
4th Floor, 29 Chavchavadze Ave.
Tel: 599326611
www.facebook.com/propertygeo

H Georgian-American International
School Progress

9 lvane Tarkhnishvili St., 0179

Tel: 599908041
www.schoolprogress.ge

H Geosky International Airlines
2 Arboshiki St.

Tel: 598033003

www.tca.ge

B GGU (Georgia Global Utilities)
10 M. Jugheli St, 0179

Tel: 2931111

www.ggu.ge

H Global Accounting LLC
25 Kazbegi Ave., 0160
574991999
www.globalaccounting.ge

H Globalink Logistics LLC
60 Sh. Nutsubidze St., 0186
Tel: 2000238, 2208147
www.globalinkllc.com

H GlovoApp Georgia
5 Mikheil Asatiani St., Floor 6
www.glovo.ge

B GM Capital LLC

2 Tarkhnishvili St., 0179
Tel: 2912626
www.gmcapital.ge

B GM Pharma

52 Rustavi Highway, 0114
Tel: 2404801
www.gmpharma.com

B GMC Motors

12th Km Kakheti Highway
Tel: 577 44 02 20
www.eg.ge
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H Golden Tulip Design Tbilisi Hotel
37 Ketevan Tsamebuli Ave, 0103

Tel: 2157157

www.goldentulip.com

M Grata DMC

45 Simon Chikovani St., 0160
Tel.: 2103002, 593154563
www.gratadme.com

M Grata International

87 Z.Paliashvili St.

Tel: 2921878
www.gratanet.com/georgia/regions

M Gvinadze & Partners LLC
10 Melikishvili St., 0179
Tel: 2438970, 2438971
www.gvinadzeandpartners.ge

M Herbalife Nutrition

Bld. 4a Tamarashvili St., 0116
Tel: 2202929
www.herbalife.com

M Highrise Group (Base Group
2023 Ltd.)

3 lakob Nikoladze St.

Tel: 2224445

bloombagebi.ge

M Hétels & Préférence Hualing
Thilisi

Thilisi Sea New City

Tel: 2505025
www.hotelspreference.ge

M Hyundai Auto Georgia
204, Agmashenebeli Alley
Tel: 2517799
www.hyundai.ge

M IG Development Georgia LLC

17 Floor, City Tower Business Center,
70 Vazha-Pshavela Ave., 0186

Tel: 2200099

www.thecitymall.ge

M Imperial Tobacco Production
Ukraine
35 Akademika Zabolotnoho St. Kyiv

M Imposti LLC

39 Chavchavadze Ave.
Tel: 2240424
www.imposti.ge

H INDEX | Wealth Management
28 Otar Oniashvili St.
Tel: 2880888

M Insta

8, Zakariadze St., 0177
Tel: 2202020
www.insta.ge

M isbank Georgia JSC

Vake Plaza Business Centre,

72a |.Chavchavadze Ave., 10th FI.
Tel: 2442244

www.isbank.ge

W JTI Caucasus

12 Floor, 64a Chavchavadze Ave.
Tel: 2604111

www.jti.com

M Junny Tours LLC

1 Lech and Maria Kaczynski St.,
Batumi

Tel: 422200050
www.junnytours.com

M IWG PLC Represented by LLC
Thilisi Business Center

2A G. Leonidze St., 0105

Tel: 2900039

www.iwgplc.com

Www.regus.com

www.regus.ge

M Kartuli Cement

21 Al.Kazbegi Ave.

Tel: 2474747
www.hunnewellcement.ge

B KK & Partners

Office 6, 33 Nino Ramishvili St.
Tel: 2432227
www.kkpartners.ge

M Kvareli Lake Resort
Kvareli Lake, Kvareli
Tel.: 2305090
kvarelilakeresort.ge

M Legal Partners Associated LLC
Office #203, Besiki Business Center,
4 Besiki St. 0108

Tel: 2200203; Fax: 2250458
www.lpa.ge

H Liberty Bank JSC

74 Chavchavadze Ave.

Tel: 2555500; Fax: 2912269
www.libertybank.ge

M LSG Solutions

10 Mikheil Asatiani St., 0177
Tel: 2054544
https://lsg.solutions

M Luca Polare

54 Oniashvili St.

Tel: 2990399
www.lucapolare.com

H M & M - Militzer & Munch
Georgia

39 Ketevan Tsamebuli Ave.
Tel: 2748240, 2748941
http://ge.mumnet.com

B MED.CO Health Care - Medical
Center MED.CO

2.2 Chavchavadze Ave.

9 Marjanishvili St.

Tel.: 599677603

www.medco.ge

M Mercedes-Benz Georgia (AKA
LLC)

6 University St.

Tel: 2200144
www.mercedes-benz.ge

H Metro Logistcis LLC
292 Omar Khiznaishvili St.
Tel: 577686898
www.metro-logistics.com

M Moore abc

12 Tsintsadze Str / 2 Davit Gamrekeli
St., IV Floor, 0160

Tel: 2000123

Wwww.moore-georgia.ge

B Mosmieri LLC
7 Bambis Rigi St.
Tel: 2970420

www.mosmieri.ge

M Nestle Georgia LLC

8th Floor 35 Chavchavadze Ave.
Tel: 2921102

www.nestle.com

M Nexia Georgia

Merab Aleksidze str. 12, King David
Business Center

Tel: 2242559

www.nexia.ge

H Noblesse Art Gallery
4 Vashlovani St., 0108
Tel: 555881118
www.noblesse.gallery



M Nodia, Urumashvili & Parnters
Office #28, IV Block,

71 Vazha-Pshavela Ave.

Tel: 2207407

www.nplaw.ge

M Nutrimax Ltd.

67b Ghoghoberidze St., Zemo
Ponichala

Tel: 2471242
www.nutrimax.ge

M One Point LLC

6 Lado Kavsadze St.

Tel: 577374104, 577753332
www.onepoint.ge/en

H Orson Co. LLC
4 Freedom Sq.
Tel.: 511778577
WWW.Orsonco.com

M Padel Island
34/36 Abashidze St.
Tel: 595733533
www.padelisland.ge

M Pasanauri 2016 LLC

2 26 May St.

Tel: 599270837
https://www.facebook.com/Restaurant
Pasanauri?mibextid=LQQJ4d

M Peri

8 Chachava St.
Tel: 2528871
www.peri.ge

H Pixel Academy LLC
5B Tengiz Abuladze St.
Tel.: 551507785
www.pixelacademy.ge

H Policy and Management
Consulting Group (PMCG)

61 Aghmashenebeli Ave, 4th floor
Tel: 2921171

www.pmcg.ge

M Prime Concrete

222 Apt. 11 Vazha-Pshavela Ave.
Tel: 2224870
www.primeconcrete.ge

M Pullman Tbilisi Axis Towers
37M Chavchavadze Ave.

Tel: 2003322
www.pullmantbilisi.com

B Reforma Construction
Management Company

5 Kutateladze St., 1st Floor
Tel: 2725088
www.ensisi.ge

H Rentals LLC

46 Rustaveli Ave.; 36 Griboedov St.
Tel: 2454567 / 2996412
www.rentals.ge

H Roamingo LLC

19 Kavtaradze St., Floor 12
Tel: +995 325000000
WWW.roamingo.com

H Sante GMT Products
10th km, Kakheti Highway
Tel.: 2241241, 591555520

M Sarajishvili JSC

4 David Sarajishvili Ave., 0153
Tel: 2554444
www.sarajishvili.com

B Schneider Group LLC

Vake Plaza Business Center, 72a
Chavchavadze Ave.

Tel: +374 60 50 66 05
www.schneider-group.com

H Show Technics Center Ltd.
(Music House / Solux)

27 A. Mitskevich St. 0194

Tel: 2220730
www.MusicHouse.ge
www.solux.ge
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M Silknet Ltd.

95 Tsinamdzgvrishvili St.
Tel: 2910345
www.silknet.com

H SOCAR Energy Georgia
24, 300 Aragveli St.,

Tel.: 2439275; 2439777
www.socar.ge

B SOCAR Midstream Gas
Operations LLC — Georgian Branch
14 lalbuzi St., Isani, 0144

Tel: 322000989

www.socar-mgo.com

H SRG Investments LLC

49a Chavchavadze Ave, 3rd floor
Tel: 2253581

www.silkroad.ge

M Suknidze & Partners LLC

37m llia Chavchavadze Ave., Axis
Towers Business Center — 5th Floor,
0179

Tel: +995 599 55 90 90
www.suknidzeandpartners.com

H Swissotel Thilisi & Mercure
Thilisi Old Town

9 Gorgasali St., Old Tbilisi, 0105
Tel: 2006060
www.mercure.com

B T3Concept Ltd.

13 Radiani St., 0179

Tel: 2434455

www.turner.com, www.t3concept.ge

B TBC Leasing JSC

76b llia Chavchavadze Ave.
Tel: 2272727
www.tbcleasing.ge

H Thilisi Hills Golf & Residences
Village Teleti, Gardabani

Tel: 577402402, 599999904
www.tbilisihills.com

M Thilisi Philharmonic by Mercure
Hotel

10 Melikishvili Ave., 0179

Tel: 2447777
https://all.accor.com/hotel/C1N1/
index.en.shtml?dateln=2023-11-
08&nights=I&compositions=1&stayplu
s=false&snu=false#origin=accor

M Thilisi View

Amagleba Il Dead-end #3
Tel: 2999980
www.tbilisiview.ge

H Tegeta Motors LLC
Saburtalo District / David
Aghmashenebeli Alley, N129
Tel: 2264444
www.tegetamotors.ge

M Terabank JSC

3 Ketevan Tsamebuli Ave.
Tel: 2507700
www.terabank.ge

M Tesen Group

6 Floor, 1 Building, 2 26 May Sq.,
0179

Tel.: 511111711
www.tesengroup.com

M Theroux Law LLC
60b Chavchavadze Ave,
17th Floor, #65
www.theroux.co.uk
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M Tradelog LLC

Office 5, Block 4, 11a Mirtckhulava
St.

Tel.: 599910604

www.tradelog.ge

M Transporter LLC

70 Beliashvili St.

Tel: 2147171
http://www.transporter.com.ge

H Treimax Georgia LLC

4 John-Malkhaz Shalikashvili St.
Tel: 790526622

www.treimax.ge

M Tsitsila Group

76 Merab Kostava St.
Tel: 599020305
www.tsitsila.ge

M Turkish Airlines Tbilsi Office
37m Chavchavadze Ave.

Tel: 2340849
www.turkishairlines.com

H Unfound Door Ltd.

111 David Agmashenebeli Ave.
Tel: 595111282
www.unfounddoor

M Unison Insurance Company JSC
19, D. Gamrekeli St.

Tel: 2991991

www.unison.ge

H University of Georgia
77a Kostava St.

Tel: 2552222
www.ug.edu.ge

B VBAT Law Firm

Office11, 1 G.Nishnianidze St.
Tel: 2305777

www.vbat.ge

M Veziri LLC

7 Luarsab Andronikashvili St.
Tel: 2251614

www.veziri.ge

M Vine and Wine Group
34 Abashidze St., 0108
Tel: 599730936
WWW.vwg.ge

H Vinotel (“Aigvinissakhli”’) LLC
4 Elene Akhvlediani Ascent

Tel: 2555888

www.vinotel.ge

H Volvo Car Caucasus
6 University St.

Tel: 2244242
www.volvocars.com/ge

H Wings and Freeman Capital
Green Building, 6, Marjanishvili St.
Tel: 2940051; Fax: 2940053
www.wfcapital.ge

B WST Georgia (SEALLC)
44 Kote Apkhazi St., 0105
Tel: +995 514 21 77 22
www.wst.ge

M Zarapxana LLC
15 Lubliana St.
Tel: 2510001
www.zarapxana.ge

H ZION
13 Petre Kavtaradze St.
www.zion.ge
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NON-PROFIT ORGANIZATIONS

B American Councils for
International Education - Georgia
Chavchavadze Ave. Lane |, Building
6, Entrance Il, Floor Il (Formerly
35a Chavchavadze Ave.)

Tel: 2594901
www.americancouncils.org

B American Friends of Georgia
77 Nutsubidze St.

Tel: 2397174; Fax: 2388495
www.afgeorgia.org

H CNFA

47 Kostava St., 0179
Tel: 2980722
www.cnfa.org

M Europe Foundation

3 Kavsadze St.

Tel: 2253942; Fax 2252763 (ext. 112)
www.epfound.ge

H Georgia Red Cross Society
55 Egnate Ninoshvili St.

Tel: 2961092

www.redcross.ge

B GS-1 Georgia
1 Lermontov St.
Tel: 2961019
www.gs1ge.org

B Knowledge Fund

Kakha Bendukidze University
Campus, 240 David Agmashenebeli
Alley

Tel.: 599515082

B MAC Georgia

5th Floor, 17 Nikifore Irbakhi St.
Tel: 2197378
www.macgeorgia.org

H PH International

17D Chavchavadze Ave., 1st Floor,
Apartment # 1

Tel: 2990049; 2233338;
www.ph-int.org

H QSlI International School of
Georgia

Village Zurgovani, Thilisi

Tel: 2537670; Fax: 2322607
www.gsi.org

H The Salvation Army
16 lkalto St.

Tel: 2333785
www.salvationarmy.ge

H San Diego State University -
Georgia

5 Kostava St. 0108

Tel: 2311611
www.georgia.sdsu.edu

B UN Global Compact Network
Georgia

34 I. Abashidze St.

595011515
www.unglobalcompact.ge

B Webster University Georgia
Floor 5, Building 3, 82 llia
Chavchavadze Ave.

Tel: 577235029
www.webster.edu
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Board Of Directors 2026

IRAKLI BAIDASHVILI
President

il

ﬁ
R. MICHAEL COWGILL GEORGE TKHELIDZE GEORGE KHARABADZE
First Vice President Vice President and Treasurer Director

R

DIANA KIGURADZE OTAR KIPSHIDZE
Director Director




CRAIG KRAMER KETTI KVARTSKHAVA SANDRO SHELIA
Director Director Director

NINO SUKNIDZE GIORGI TSIKOLIA
Director Director

BETSY HASKELL GEORGE WELTON
Ex-Officio Advisor Exec. Director
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Signature ltalian Interior Design at

ZION Krtsanisi Embassies

A landmark residential complex shaped by the vision of Matteo Nunaziati, with bespoke interior
design of the common areas, set within one of Tbilisi’s most prestigious diplomatic neighborhoods.

N62 Krtsanisi Street
zion.ge | *8111 | (032) 2888 111

LION

RRTSANISI EMBASSIES

ner
Legal500

Central and Eastern
Luropc Awards 2025

Georgia
Firm of the Year

BGl is delighted to announce that it received both national awards for Georgia
at the inaugural Legal 500 Central and Eastern Europe Awards 2025, held in
Warsaw on October 16. The firm was named Law Firm of the Year in Georgia
and was selected from other top firms in the jurisdiction making up the short-
list. Warmest congratulations are due to Partner Sandro Bibilashvili who
picked up the Georgia Lawyer of the Year award. He was selected from a field
of five top-rated shortlisted lawyers, three of whom were BGI partners (Zaza
Bibilashvili and Unana Gogokhia, in addition to the winning candidate).

Our success in both of the two national awards once again underlines BGl’s
market leading position and we are thrilled to see the talent and commitment
of our lawyers recognized on such a distinguished platform.

For more information contact BGI partners
Sandro Bibilashvili (sandro.bibilashvili@bgi.ge) or,
Giorgi Sarajishvili (giorgi.sarajishvili@bgi.ge)
Meidan Palace Business Center

. 44, Kote Abkhazi Street
1 Thilisi; 0108, Geotgi

EXPERTISE. EXPERIENCE. EFFICIENCY.




