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Investment News
New business, developments and policies.

How the 2014 Census Made Georgia an Upper
Middle-Income Country

On July 1st, the World Bank announced that Georgia
had become an upper middle-income country, a status
determined by a country’s gross national income (GNI)
per capita.

Over Two Million Tourists and Counting: Georgian
Railways gains traction with new trains, services
Since January, over a million tourists have traveled on
Georgian Railways, taking advantage of new services and
new schedules.

More than Books: Modernizing Georgia’s
Libraries

Georgian libraries are slowly adapting to their new role
as places for collective knowledge and community.

Brexit and Georgia
The UK’s decision to leave the EU, the so called “Brexit,”
has created turmoil in the UK and in the EU.

John Kerry Comes to Georgia
The US Secretary of State visited Georgia on a mission of
support, with a promise for closer ties in the future.

Transparify Report Ranks Georgia as “World
Champion” in Policy Research Transparency

A new ranking applauds Georgian NGOs on growing
level of financial transparency

Rebuilding the Zoo

Over a year has passed since Thilisi’s deadly flood. The
Thilisi Zoo is slowly rebuilding, despite lingering questions
about the fate of donations.

Hipster Places in Thilisi
A brief guide to Thilisi’s not-to-be-missed hipster culture

A Bit of Poland in Georgia, By Way of the Desert
You have been to the beach, the mountains, Turtle Lake
and all the coolest cafes in Thilisi. What else is there to
do?

My Mom Went to Georgia and “All 1 Got Was This
Lousy T-Shirt”

For years tourists to Georgia have been limited to buying
wine or, perhaps, a carpet. But entrepreneurs are now
tapping into the country’s rich traditions to create a
bounty of goodies for travelers.
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INVESTMENT
NEWS

INVESTOR.GE
PROVIDES A

BRIEF UPDATE

ON INVESTMENTS
AND CHANGES

IN GOVERNMENT
POLICY THAT COULD
IMPACT THE BUSINESS
ENVIRONMENT. THE
INFORMATION IN THIS
ISSUE WAS TAKEN
FROM AGEND.GE,
THE GOVERNMENT-
SUPPORTED WEBSITE,
AND OTHER
SOURCES.
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NEW SECTION OPENS ON EAST-WEST (E-60) HIGHWAY
Georgian Prime Minister Giorgi Kvirikashvili and other officials opened
the 11th section of the new East-West Highway on July 15. The highway
improves transit infrastructure between Tbilisi and Batumi. The latest
section, which allows cars to drive around the town of Samtredia, was
financed by the Japan International Cooperation Agency (JICA) and the
European Investment Bank.

GEORGIA AIRPORTS SERVE 21 PERCENT MORE PASSENGERS
Over 21 percent more travelers used Georgian airports in the first six
months of 2016 than the same period last year, according to official
statistics, from 892,468 passengers to 1,082,828.

NEW, SIMPLIFIED LAND REGISTRATION LAW

A law that streamlines land registration is set to go into effect from
August 1. The new rules are intended to help the state resolve ownership
disputes, help land owners obtain the proper documents, and develop a
unified standard for survey drawings.

EBRD LOANS MAGTICOM $100M

The credit will help MagtiCom improve and expand its broadband
penetration in the regions of Georgia by purchasing Caucasus Online’s
fixed-line broadband internet network platform, the company said.

FTA FOR GEORGIA, EUROPEAN TRADE ASSOCIATION
Georgian Prime Minister Giorgi Kvirikashvili signed the free trade
agreement with Norway, Iceland, Liechtenstein and Switzerland on
June 27. The deal is “comprehensive” and includes trade in goods and
services, Civil.ge reported.

EU VISA LIBERALIZATION FOR GEORGIA POSTPONED

In June the Coreper, the committee of EU ambassadors, met to discuss
Visa Liberalization for Georgians into the EU. A decision was postponed
and the issue will be reconsidered in September, according to media
reports. EU law stipulates that the measure must be approved by the
European Parliament and the Council of European Union.

IMPORTS, EXPORTS AND TRADE TURN OVER DOWN

Georgia’s foreign trade turnover declined by 11 percent year-on-year to
$4.22 billion in the first half of 2016, according to GeoStat, the official
statistics body.

Exports fell by 12.3percent in the first six months of the year, to §
948 million, and imports were down by 10.6 percent y/y to $3.27 billion,
excluding one-offs, with trade deficit declining by about 10 percent y/y to
$2.32 billion.

Georgia’s trade turnover with the EU-member states declined by 9.3%
y/y to USD 1.16 billion in the first half of this year.
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How the 2014
Census Made
Georgia into an
Upper Middle-
Income Country

ON JULY 18T, THE WORLD
BANK ANNOUNCED THAT
GEORGIA HAD BECOME

AN UPPER MIDDLE-INCOME
COUNTRY, A STATUS
DETERMINED BY A COUNTRY'S
GROSS NATIONAL INCOME
(GNI) PER CAPITA. RATHER
THAN THROUGH ECONOMIC
GROWTH ALONE, HOWEVER,
THIS CHANGE HAD ANOTHER
SOURCE -THE 2014
POPULATION CENSUS. HOW
DID THE CENSUS CHANGE
GEORGIA'S INCOME
CLASSIFICATION, AND WHY
DOES IT MATTER?
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DUSTIN GILBREATH

eorgia’s newly minted upper-

middle income status is at

base about statistics, and spe-
cifically how the statistics that determine
income status are calculated: population
and Gross National Income. Given that
Georgia’s official population estimate
shrank to 3.7 million people from over 4
million following the most recent census
conducted in 2014, the per capita GNI
number has been increasing at a faster
rate than previously thought. This means
the Georgian census resulted in Georgia
becomeing an upper middle income
county. This article will address why this
happened and its possible consequences
for Georgia. While the change could
have some benefits for Georgia in terms
of foreign investment and Euro-Atlantic
integration, it might also have a negative
impact on foreign aid.

TO START, THE 2002 CENSUS WAS
WAY OFF

In 2002, the census found that there
were 4.37 million Georgians in the
country. However, this number was
and is widely considered to be suspect.
According to a 2014 UNPF report (and
notably, Geostat employees in 2002), the
main problem with the 2002 census was
its method of counting the migrant popu-
lation. Specifically, the 2002 population
count included 114,000 Georgian emi-
grants who may have permanently rather
than temporarily settled abroad. Since
2002, inaccurate accounting of births and
deaths made the situation worse.

Between censuses, governments up-
date population counts based on birth and
death registrations. Since many births in
Georgia happened outside of hospitals
(and to a certain extent still do), they
were not always registered. Incomplete

death registrations also contributed to
mis-estimation of the population between
censuses.

INCOME GROUP
CLASSIFICATIONS

The second important part of this
story is understanding how countries
are classified into income groups. The
World Bank classifies countries by GNI
per capita. Specific definitions change
year by year, but for 2016-17, countries
with a per capita GNI of less than $1,025
are considered low-income countries.
Countries with a GNI per capita between
$1,026 and $4,035 are classified as lower
middle-income countries. Countries
below $12,475 but above $4,035 GNI
per capita are considered upper middle-
income countries, and finally, if a country
is above the $12,475 mark, it qualifies as
a high-income country.

Even though Georgia’s status only
formally moved to upper middle-income
status, on July Ist, 2016, the country ac-
tually became an upper middle-income
country when GNI per capita moved
from $3,920 in 2012 to $4,240 in 2013.
Notably, in 2014, Georgia’s GNI was
$4,490 per capita, well above the $4,035
threshold for upper middle-income status
according to World Bank data. As the
chart on page 10 shows, had the census
not taken place, however, Georgia would
still not qualify as an upper middle-
income country.

The chart is based on Giorgi Tsu-
ladze’s estimates, Geostat’s pre-2014
census data, the 2014 census, and World
Bank GNI data.

WHY DOES THIS MATTER?

Well, there is good and bad news for
Georgia.

To start with the bad, foreign aid is
sometimes distributed in part based on a
country’s economic status, and Georgia

receives a substantial amount of foreign »»
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» aid — over half a billion dollars in 2014,

according to World Bank data. There
are many other important factors at play
when aid decisions are made, however,
so Georgia is unlikely to experience
a dramatic cut in aid from the income
group status change. Still, Georgia may
expect lower levels of aid in the coming
years.

The good news is there are a num-
ber of potential benefits from the status
change. First, foreign private capital
flows may increase, as the country could
be perceived as having a more enticing
investment environment, with a rela-
tively richer domestic market.

Second, the downward population
adjustment means that GNI per capita
has been growing at slightly under one
percent higher than previously thought
since 2002.

While 1% may sound measly, when

it comes to an economy as a whole over
a number of years, this percentage point
adds up, and means that average wealth
has likely been increasing faster than pre-
viously thought. Clearly, however, it is
important to note that income inequality
persists in Georgia (and GNI per capita
says little if anything about the distribu-
tion of incomes).

Third, the upward adjustment could
aid Georgia’s Euro-Atlantic integration
prospects. Generally speaking, a key bar-
rier to prospective EU membership is low
income levels. As Georgia’s income level
gradually increases, it will make Georgia
a more attractive partner country.

In the grand scheme of things, the
adjustment is good as well. While not
necessarily good for Georgia, countries
in more dire straits may receive more aid
that would have been aimed at Georgia.
Better decisions about what kind of aid

the country receives may also result
from the more accurate data and income
categorization.

So, Georgia is an upper middle-in-
come country, and this is how the census
made it that way. While the label is just
that—a label—and there hasn’t been
an overnight lifting of Georgia out of
poverty, the change still can be seen as a
sign that the many years of slow progress
toward economic development Georgia
has experienced are leading somewhere.

Dustin Gilbreath is a Policy Analyst
at CRRC-Georgia. The views expressed
in this article are the author’s alone and
do not necessarily represent the views
of CRRC-Georgia.
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Over Two Million Tourists and
Counting: Georgian Railways gains
traction with new trains, services

SINCE JANUARY, OVER

A MILLION TOURISTS

HAVE TRAVELED ON
GEORGIAN RAILWAYS,
TAKING ADVANTAGE OF
NEW SERVICES AND NEW
SCHEDULES. INVESTOR.GE
SPOKE WITH GEORGIAN
RAILWAYS ABOUT ITS NEW
DOUBLE-DECKER TRAINS, AND
OTHER NEW INNOVATIONS
PLANNED FOR THIS YEAR.

LIKA JORJOLIANI

ew trains, new schedules,
newly trained staff — Georgian
Railways is ushering in a new

generation of train travel for locals and
foreigners alike.

One of the most visible changes
will be the fleet of double-decker trains,
scheduled for the Thilisi-Batumi-Tbilisi
route this summer.

The trains, purchased from Switzer-
land, will seat 400 passengers, up from
the current 275, and shave 30 minutes
from the five-hour Tbilisi-Batumi trip.
The government spent $40 million to

purchase four trains; two trains will
arrive in July and two are scheduled to
arrive in 2017. The price of tickets, cur-
rently between 24 and 40 lari on the fast
train, will not change.

BETTER TRAINS, BETTER SERVICES
Dachi Tsaguria, the Head of the Press
Office at Georgian Railways, told /nves-
tor.ge that the new trains will provide the
latest in services, including easy-access
doors and restrooms for disabled passen-
gers. In addition, the railway is improv-
ing customer service. Staff members are
being trained at Ilia State University in a
number of areas, and the railway is using
“mystery passengers” to check how staff
is treating passengers in real time.
“In 2019, this project of Georgian
Railways will be completed. [The proj-

ect] aims to provide maximum safety, »»
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BP has marked two decades of successful operations in Georgia, with the
country's Prime Mimster hosting a special reception to celebrate 20 vears
since the launch of the strategic enerzy comidor,

"Twenly yvears later, we witness the rational continuation of the important
efforts that weré aimed at launching of the Southermn Energy Corridor. It
was preceded by the Baku-Supsa pipeline - the project that triggered
utilization of Georgia's transit potential, entrance of the country into the
international arena and formation of its image as an important and
rehiable transit country’, prime manister said

Addressing the audience, Peter Mather, BP group regional vice
president, Europe & Head of Country UK, talked about BP's past,
present and future in Georgia. “Back in 1996, when BP first opened its
offices here in Thilisi, we made a commitment to Georgia's long term
economic progress and we remain comnutted for the long term,” he said

BP Georgia held special recognition events with its stafl across the
country in tribute 1o their dedication and contribution for 20 years of
success in Georgin. BP Country Manager Chris Schlueter thanked staff
and contract community, recalled the remarkable journey and
achievements made. Pointing to a bright future ahead and
acknowledging BP's massive new project construction works underway
in Georgia, Chris said, “Success has bred success™.




» increase the conducting capacity and
decrease of the time of traveling. New
tunnels and bridges have been built, and
we are also working on a new route. We
are also modernizing the existing routes,”
Tsaguria said. The $264 million project
also includes a new 962-meter tunnel in
Imereti, which Prime Minister Giorgi
Kvirikashvili opened on July 5, together
with Georgian Railways and the Partner-
ship Fund. In addition, 22 kilometers of
track from Khashuri to Moliti are being
upgraded, as are 23 kilometers of the
Kharagauli-Zestaphoni route. A total
of six new tunnels will be built as part
of the expansion plans. The changes
will eventually help shave off another
hour of travel for travelers and cargo,
Tsaguria said.

MORE TRAINS, MORE ROUTES

Georgian Railways has also added
more trains to existing routes to meet
growing demand. The number of foreign
tourists travelling by train in Georgia
has steadily increased over the past two
years, according to Georgian Railways.

This year, over two million interna-
tional passengers purchased train tickets
in the first six months of the year, a
12.9 percent increase from last year. In
2015, the number increased 18.1 percent
compared to the same period in 2014.To
accommodate the growing number of
travelers, four trains are running daily on
the Tbilisi-Batumi-Thbilisi route, with a
capacity to seat 300 passengers in each
direction. The earliest train leaves Tbilisi
at 7:20 in the morning and returns to the
capital at 10:00 in the evening. There are
also four trains running from Kutaisi-
Batumi-Kutaisi, with the first train leav-
ing Kutaisi at 8:35 in the morning and
returning to the country’s second capital
at 9:30 in the evening.

Tickets are available at train stations,
as well as online, at www.railway.ge.
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MORE THAN BOOKS: MODERNIZING
GEORGIA’S LIBRARIES

GEORGIAN LIBRARIES ARE
SLOWLY ADAPTING TO THEIR
NEW ROLES AS PLACES FOR
COLLECTIVE KNOWLEDGE
AND COMMUNITY.

NINO BAKRADZE

eorgian libraries are struggling

to meet the needs of their

communities; with dated col-
lections, dilapidated infrastructure and
few resources, they lack the means to
attract new readers and provide modern
services. Several new projects, however,
are trying to modernize libraries in the
capital and the regions.

The concept of libraries has changed
over the years, evolving from a quiet
place where people seek books, to
something akin to a community center
for collective knowledge.

Today, libraries around the world
strive to reflect the needs of the com-
munities they serve, be they places for
reading, gathering, sharing information,
training others or just entertaining.

Out of the hundreds of libraries in
Georgia, however, there are just four
“modern libraries” in the country.

BUILDING A PLACE TO LEARN

A joint project between International
Research & Exchanges Board (IREX)
and the Public Service Development
Agency Project, called Public Libraries
for Local Development, sought to fill
that gap.

The project, which ended in 2015,
looked for new approaches in library
management.

Four libraries in the regions that

participated in the project were given a
modern makeover, and now provide ser-
vices beyond the traditional functions of
a library, according to Giorgi Kekelidze,
the head of National Parliamentary Li-
brary of Georgia (NPLG), which was a
partner in the project.

“They are integrated with local Com-
munity Centers, a project of the Ministry
of Justice, and provide different legal
services like issuing certain documents,
property registration and so forth. You
can find more computers in such libraries
and special spaces for children,” he said.

“The aim of a modern library is to
give every opportunity to a person who
wants to get information and improve
their knowledge. Libraries should be
cultural and educational centers that
help each member of society to be more
active and involved in the process of
civil development.” IREX and the Public
Service Development Agency work on
re-concepting more than 14 libraries
in regions of Georgia, noted Salome
Chukhua, the project manager from the
Public Service Development Agency.
The proejct should end by April, 2017.

But these modern public spaces make
up a very small part of the libraries in
Georgia. According to Rusudan Asatiani,
President of the Georgian Library As-
sociation, 900 public libraries serve the
communities in the country’s regions and
36 serve the capital city of Tbilisi. “Most
of them have infrastructural problems
like damaged buildings and old storage
areas, and staff that do not have competi-
tive salaries,” she said.

Libraries in Georgia are decentral-
ized, so there is a different level of fund-
ing for each municipality. “I know librar-



Georgian libraries are striving to modernize, like this facility. Open space and open access help citizens utilize the best information tools.

ians in Georgian villages whose monthly
salary is equal to $35, but some of them
have good income, too. It depends on the
region’s local budget.”

According to Kekelidze, the NPLG
is also helping regional libraries, includ-
ing the Books for Every Village project.
Another idea, called Internet for Every
Village, belongs to the President of
Georgia, Giorgi Margvelashvili. IREX
was one of the donors for the project,
which equipped 48 libraries in the
Kakheti region with a computer, printer
and internet. The staff also received addi-
tional training on how a modern librarian
should work. Every villager can use the
equipment, Asatiani said.

WHAT ABOUT LIBRARIES IN
TBILISI?

Thilisi’s local government runs 36
libraries across the city—and just two

are categorized as modern libraries. “Me-
diathek,” also known as Tbilisi Media
Center Union, is a project initiated and
funded by Thilisi City Hall.

100 people join the libraries each
month, and the project includes “a
reading space for children and adults,”
according to the Mediathek webpage.

Other libraries in Tbilisi have more or
less same problems as libraries in the re-
gions, says Kekelidze. But unlike village
libraries, they do not receive assistance
from projects focused on the develop-
ment of public spaces. Libraries in Tbilisi
are receiving some help, however.

Georgia’s Innovation and Technol-
ogy Agency, in cooperation with the Na-
tional Information Society Agency (NIA)
of South Korea, is going to renovate one
of the city’s libraries in Tbilisi and equip
it with innovative technologies, such as
an internet access center. The IT lab at

the library will be accessible for people
with disabilities, as well. In addition,
the local government has a strategy on
how to develop libraries’ infrastructure,
according to Nutsa Abashidze, Spokes-
person of the Department of Culture at
the Tbilisi’s Mayor Office. “The gov-
ernment’s plan covers three main areas,
such as the infrastructural development
of Tbilisi’s libraries and establishing
social-cultural centers, converting to an
electronic library management system,
and providing other innovative services,
such as mobile libraries for the disabled.

At the same time, we are renovat-
ing old libraries and transforming them
into something modern. For instance, a
special space for children and additional
rooms to organize presentations or con-
ferences was added to the headquarters
ofthe Thilisi City Library in 2015,” says
Abashidze.
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THE UK’S DECISION
TO LEAVE THE EU,
THE SO CALLED
“BREXIT,” HAS
CREATED TURMOIL
IN THE UK AND IN
THE EU. IT INITIALLY
HIT GLOBAL STOCK
MARKETS HARD AND
HAS SUBSEQUENTLY
CREATED A
CONFUSING PICTURE
FOR OBSERVERS
ABROAD. WHILE THE
SITUATION IS STILL
RATHER FLUID, THIS
ARTICLE PRESENTS
SOME OF THE
POSSIBLE POLITICAL
AND ECONOMIC
CONSEQUENCES
OF BREXIT FOR
GEORGIA.

GEORGE WELTON

hort-term economic conse-

quences of Brexit are the easiest

to predict. Economic uncertainty
has already hit share prices and the value
of the Euro and the British pound (though
U.S. stocks are at an all-time high). This
has driven the dollar higher globally,
which will drive down the dollar value
of the GEL and other regional curren-
cies. It will also make the markets more
risk averse and therefore make the FDI
environment more difficult.

It is worth fleshing this out a little,
specifically as it relates to Georgia. The
significant decline that occurred in the
GEL at the end of 2014 and continued
throughout 2015 was driven by
a range of factors. A big part of
the picture was that the U.S. dol-
lar was stronger globally than it
had been at any time in the last
13 years. This was the result of
a drop in the growth rates of de-
veloping countries, particularly
China, which made developing countries
less attractive for international invest-
ment and reduced the value of commodi-
ties like oil.

Developing countries that were
also dependent on commodities were
hit twice. Georgia was hit three times,
because the sanctions that followed
Russia’s invasion of Ukraine further
depressed the regional market.

However, historic highs, almost by
definition, are unlikely to last and as oil
prices started to recover a bit this year
we have seen the dollar decline from
its 13 year high relative to the Euro and
developing-country currencies. This is
the main reason that the GEL has become
stronger since the spring.

Brexit has reversed this trend by
making investors nervous again. General
nervousness usually helps the dollar but

in this case the dollar is further helped
by concerns about how the Eurozone
will manage Brexit. A dropping value
of the Euro means a rise in the value of
the dollar. This has helped

to weaken the GEL relative to the dollar.
If Britain and Europe mishandle Brexit
and the Euro drops further against the
dollar, then we could expect to see the
GEL get weaker still.

This weakness in global markets also
reduces interest in investment risk. As-
suming all things are equal, this would
negatively affect Georgian FDI. How-
ever, Georgian FDI is hard to predict
and rarely simply reflects global trends.

Georgia’s small size and underde-
veloped capital markets mean that its

The short-term economic
consequences of Brexit are the
easiest to predict.

foreign investment profile can be very
idiosyncratic. As a result, if any of the
major capital or infrastructure projects
currently under consideration (ports,
road, rail, hydro, etc.) move forward in
the next year or two, it would almost cer-
tainly be big enough to overwhelm any
negative global trends created by Brexit.

Politically, the most predictable result
of the Brexit vote is that the EU will be
distracted and its Eastern Neighbourhood
seems unlikely to be a priority.

The most obvious likely impact is
that it may make it less likely that we will
see aresolution of the visa-liberalization
issue anytime soon. European member
states will be even more concerned than
they were previously about the risks of
fueling the nationalist movements in
their own countries — which have been
given a boost by the UK’s Brexit vote.
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As most people understand, the re-
cent delay of Georgia’s visa liberalization
aspiration had more or less nothing to
do with Georgia. Georgia had done all
that was asked of it. Instead, the delay
was principally a reflection of German
internal politics. Angela Merkel, who
had allowed over 1 million refugees to
enter Germany in less than a year, saw a
backlash in Germany’s March local elec-
tions. As a result, Germany has joined the
increasingly large pool of EU countries
that are concerned about the rise of the
nationalist politics.

Unfortunately, in this context, soften-
ing visa rules for a developing economy
like Georgia is more than France or
Germany seems likely to do.

This does not mean that visa liberal-
ization will not happen in the fall. It just
makes it more difficult. Though the

Brexit decision makes nationalism Mnre hruamu’ tha Braxit v“te w|||
probably mean that foreign policy
issues will !]Bt less attention.

more of a pressing concern for
Europeans, it is also possible that,
by the time we get to the next EU
meeting on the subject in Septem-
ber, we will be far enough passed
Germany’s political woes that cooler
heads will prevail.

Certainly, in practical terms, any
likely increase in illegal immigrants
from softening rules on tourist travel
from Georgia is likely to be small. And
there do seem to be signals coming
from a number of countries that the EU
understands the importance of living up
to their commitments in this area. How-
ever, Brexit does create further negative
pressures and is a convenient excuse to
delay, if member states choose to do so.

More broadly, the Brexit vote will
probably mean that foreign policy issues
will get less attention. In particular, the
EU is currently going through a strategic
review of its Eastern Partnership and its
broader Global Foreign Relations Strat-
egy. In fact, its new Draft Global Foreign
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and Security Strategy was published on
June 27th. This seems unlikely to be a
focal point for discussion in Brussels
anytime soon.

LONGER-TERM SCENARIOS

The longer-term picture is a lot more
speculative and, of course, depends on
the reaction to the Brexit vote on all
sides. Probably the most important ques-
tion is whether this is the beginning of
the end for the EU altogether.

That seems unlikely, even in the
longer term. Problems with security and
the Euro may persist, but France and
Germany are committed to the idea of the
EU in a way that Britain never was. In ad-
dition, in the aftermath of the Brexit vote,
it seems unlikely that any of Europe’s
overwhelmingly pro-European govern-

ments would risk a similar referendum.
On the other extreme, is it possible
that the UK figures out a way to ignore
this decision, or to put it back to a second
vote? If that happens then one would
expect that in the medium/long term, the
world would return to normal and, like
previous EU crises, this drama would
soon be little more than a cautionary tale.
This also seems unlikely. No senior
British politician has suggested that this
is a likely scenario, and no one except
Nicola Sturgeon from the Scottish Na-
tionalist Party is taking the idea of a
Scottish veto seriously. Theresa May, the
new Prime Minister, has been clear that
“Brexit means Brexit” (though she has
not been clear what that means).
Alternatively, if the UK does leave,
is it possible that it gets a deal so close

to membership that it makes little differ-
ence to the UK or the world? The most
common version of this scenario is the
so-called “Norway model”. This allows
the UK to remain as part of the common
market, which would leave economic
and trade relations generally unchanged,
though the UK would have little role in
European political decision making.

It is hard to see how the British elec-
torate would accept this, as the Norway
Model would mean continuing to allow
the free movement of labor and this issue,
more than anything else, is the reason
why the UK voted to leave.

Some politicians have wondered if
it is possible to get a deal that includes
greater access to the Common Market
with more control over labor migration.
As of today, the EU has made it clear

that this so-called ‘“Norway-plus”
model is a non-starter, for the obvi-
ous reason that they can’t give the
UK such a great deal because other
countries would want the same
thing. That would almost certainly
mean disaster for the EU.

Therefore, currently the most likely
scenario is for the UK to substantially
leave the EU. This will most likely hap-
pen following a two-year negotiation that
will, according to new Prime Minister
Theresa May, start toward the end of
the year.

If that does happen, most economic
assessments conclude that it will be bad
for the UK and for the EU. Economically,
the UK is currently expected to have a
short recession over the next 12 months
and will then to grow more slowly than it
would have. At the same time, this will
add to the EU’s many economic woes.
In leaving the UK, the EU will have lost
more than 10% of its population and its
GDP.

However, this economic weakening

probably won’t matter much to Georgia. pp
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PM Theresa May

The drop in size and growth of the EU
still leaves the EU as a massively at-
tractive market for Georgian businesses
and, while Georgia exports around 30
percent of its goods and services to the
EU, it only exports around 1 percent to
the UK. The biggest factors affecting
Georgia’s export growth to the EU are
how Georgia implements the EU As-
sociation Agreement and how well the
Georgian economy reshapes itself to
suit that market,not EU growth levels
internally.

In addition, unless the EU signifi-
cantly collapses, it will continue to be
an economic powerhouse, with a popu-
lation of over 400 million people and a
collective GDP that is approximately the
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same as the United States’. As a result,
the implementation of the Association
Agreement, as a means of gaining access
to that market, will continue to be incred-
ibly important for Georgia’s economic
development.

The political changes to the EU are
likely to be far more important to Geor-
gia than any general impact to the EU
economy, though these are even harder to
predict. One big political impact for the
EU is that Britain is currently the EU’s
biggest military power and second largest
economy. Losing the UK will diminish
the EU’s standing in the world. Perhaps
more importantly, the loss of the UK will
change the general structure of the EU
and could change its political orientation.
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The UK is strongly open-market ori-
ented, fairly low-tax and low-spending
(compared to the rest of the EU) and, in
the Anglo-Saxon tradition of business,
the UK sees regulation of business as
something to be avoided where possible.
In the absence of the UK, one might
expect the EU to become more “French”—
which would mean more social protec-
tion and regulation. This may make the
EU an increasingly problematic model
for a developing country to mirror.
With the UK gone, the EU will also
be more dominated by Germany and
France, which will together account for
around 40 percent of the region’s GDP
(based on 2015 IMF numbers). This cen-

tralization of power could be worrying o
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AMENDMENTS TOTHE RULES ON PRELIMINARY INJUNCTION

Long awaited amendments on preliminary injunction have been
introduced to the Civil Procedures Code of Georgia.

Companies and practicing lawyers have been widely criticizing the
law because of its rather rigid and outdated approaches that in most
cases, overly favored parties seeking injunction, to the detriment of
defendants.

Under former r egulations, injunctions, in most cases were used to
freeze defendant's property, including bank accounts, of exceedingly
higher value than the claim itself. As a result, companies were
paralyzed throughout the entire litigation to the extent that they
sometimes were not able to pay even salaries to their employees.

Effective from 7 July 2016, the new regulations require that the value
of the property to be seized does not exceed the value of secured
claim. If, however, collateralized property is defendant's only asset,
he may offer the court an alternative, more adequate collateral.
Defendant is also entitled to request the partition of the property.

Even though, the critics doubt whether the judges will be able to
handle the applications for changing or partitioning the property
within 5 days, the amendments were well welcomed and we shall
await to see how the new rules actually operate in practice.

OTHER IMPORTANT CHANGES TO PERFECTION OF PROPERTY
RESTRICTIONS

Effective from 17 June 2076, parties willing to end the dispute with
settlement or a defendant acknowledging the claim, shall submit
the note to the court confirming absence of any restriction on the
dis puted property.

According to explanatory note, this amendment aims at protecting
the interests of third parties by restricting the ability of a party to
circumvent a seizure, established in the course of the litigation or
otherwise, by way of initiating a sham dispute and enforcing the
court decision through such property.

Important amendments were also introduced to the Law of Georgia
on Public Registry. According to previously established practice, an
application for registering restriction on a property, even if not
substantiated with all required documents, was given a priority over
all subsequent applications, effectively barring registration of all
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subsequent rights by at least 30 days. According to the changes
enacted from 17 June 2076, suspension on such applications will last
for not more than 3 days or, if appealed, until the decision of Court of
Appeals on the injunction. Amendments are expected to decrease
frivolous applications in the future.

In addition to this, under new changes, restriction imposed on the
property under the court injunction can be lifted if the party to whom
the injunction has been granted submits an application to the Public
Registry to that effect.

IMPORTANT COURT INTERPRETATION OF PRINAPLE OF MORALITY
IN THE GEORGIAN AVIL LAW

Recently, Thilisi Court of Appeals (case 2b/4259-14) delivered
judgment that introduces new interpretation of principle of good
faith and morality, likely to change previously established court
practice.

In its decision of 12 January 2016, Thilisi Court of Appeals declared
that monthly 10% interest on a loan is inconsistent with rates
established by the National Bank of Georgia (#4,5% per annum) and
therefore runs head against the principle of morality in private law.
In its decision, the Court of Appeals stated that unfair and unequal
distribution of the rights and obligations makes transaction immoral,
hence invalid.

In highly debatable TV Rustavi 2 decision, affirmed by Thilisi Court of
Appeals (case 2b/6052-15), Court clarified that when purchase price
is much lower than a market price and the parties are not able to
provide reasonable explanation of such a significant difference,
agreement is immoral and invalid.

Establishment of such practice will bring entirely new chain of
arguments into the Contract Law disputes. Opponents argue that
Georgian legislation has never restricted the parties from
negotiating the terms of their own bargain, even when they look
unusual to third party observers. This seems to unreasonably
restrict party autonomy, especially with respect to qualified and
experienced entrepreneurs, who fully understand the consequences
of their bargain.

The ball is in the Supreme Court now to establish unified and
consistent court practice.



» for the other 25 member states.

The EU as an institution will also be
poorer. Although the UK’s initial contri-
bution to the EU was about $18 billion in
2015, about 1/3 of that is spent in the UK,
suggesting a net contribution of about
$12 billion or 7 percent of EU spending
that will be lost when the UK leaves.

The most directly relevant part of
the EU contribution to Georgia is the
$1.4 billion that the UK contributes to
the EU’s foreign aid budget. This reduc-
tion in the EU budget would seem to
be bad for Georgia. In the aftermath of
the Association Agreement signing, EU
spending in Georgia has grown.
According to the OECD, in
2014, the EU spent $167 mil-
lion. If EU aid budgets are cut,
then this large item may need to
be reduced.

However, it is not that sim-
ple. The $1.4 billion that the UK
currently contributes to the EU
aid budget counts towards the
UK’s aid targets. The UK, in
line with UN global goals, has
committed to spend 0.7 percent
of GDP on aid. Returning this
money to the UK may hurt EU budgets,
but it will increase the money that the UK
has to spend directly on aid.

This would not generally work to the
advantage of a country like Georgia. The
UK principal aid agency DfID, tends to
focus on poorer countries in Africa and
Asia, and Georgia has just recently be-
come an “upper middle income country”
by IMF standards. Normally, an upper
middle-income country would not be a
likely recipient of “poverty reduction”
financing.

However, in the aftermath of Ukraine,
the UK has started spending more in
Georgia, supporting governance reform
(and financing initiatives like the Inves-
tor Council, of which AmCham is part).
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With its hawkish attitude to the Russians,
this trend might be a beneficiary of pos-
sible UK aid-budget increases.

IMPACT ON WESTERN AGENDA?
Perhaps most importantly, is the
Brexit result likely to have any broader
impact on Georgia’s Westernization
agenda? If the Brexit result helps to en-
courage nationalism and protectionism
in the EU, then that would certainly be
bad for a country like Georgia, which is
looking for an expanded role in the EU
club. If it makes the EU look weak and
distracted, that may embolden Russia, or

The biggest factors affecting Georgia's
export growth to the EU are how
Georgia implements the EU Association
Agreement and how well the Georgian
economy reshapes itself to suit
that market, not EU growth levels
internally

may simply make the EU a less attractive
looking club to join.

One bad possible future scenario
sees the possibility that the Germans
and the French, who have always been
less hawkish on Russia, decide that it is
in their interest to normalize relations.
This might encourage Russian aggres-
sion, as the West would seem even more
internally conflicted and weak.

On the other hand, there are brighter
possibilities. The optimistic scenario for
the EU, the UK and Georgia is that, like
many amicable divorces, both parties
can end up better than they were in an
unhappy marriage. Under this thinking,
both the UK and the EU could end up
better off, if they are able to make a

more coherent global path for themselves
after the split. The UK, separated from
the need to be part of an EU consensus,
may choose to be a more strident foreign
policy actor. Its hawkish position on
Russia, for example, may no longer be
held back by an aspiration for EU unity.

For the EU, the optimistic scenario
is that Brexit will encourage reform and
allow for necessary further integration.
Most obviously, it has been accepted for
a long time that the Euro cannot work
unless the EU integrates its finances,
allowing for far bigger internal fiscal
transfers and greater rigor in governance.

Similarly, the recent terror-
ist attacks in Paris and Brussels
have suggested that if Schengen
is to work, the EU needs to better
integrate its policing and internal
security systems.

The UK was never very com-
fortable with ever-deeper integra-
tion in the EU, but with the UK
leaving and with the shock of
Brexit, it is possible that the EU
will figure out how to make these
changes and communicate its im-
portance better to its member state
populations. This would ultimately mean
a stronger and more integrated Europe,
which would seem to be a very good
thing for Georgia, sitting on Europe’s
periphery.

Perhaps, in the final analysis, it is
a fool’s errand to try and predict the
long-term impact of Brexit. In a world
where Donald Trump is currently the
Republican candidate for U.S. President,
anything is possible. One silver lining
is that, given the collective insanity of
current global politics, Georgia looks
increasingly sane. I am certainly happy
today to have both Georgian and UK
citizenship. If Georgia’s EU aspirations
reach their eventual goal, maybe I will
get to be a European again, after all.
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ohn Kerry Visits Geogia

DURING HIS JULY 6 VISIT, THE US SECRETARY OF
STATE MET TOP OFFICIALS AND MEMBERS OF THE
OPPQOSITION. KERRY AND GEORGIAN PM GIORGI
KVIRIKASHVILI AGREED TO INCREASE EDUCATION
EXCHANGES AND SIGNED A MEMORANDUM ON
DEEPENING THE GEORGIAN-US DEFENSE AND

SECURITY PARTNERSHIP.

S Secretary of State John Kerry
sought to reinforce strong
relations between the US and
Georgia during his visit to Tbilisi on July
6.The trip included a pledge of more sup-
port for Georgia’s defense in a multitude
of areas, including new weaponry and
information exchange. Kerry also signed
a memorandom to more than double the
number of Fulbright scholarships for
Georgian citizens, from five to 12.
“I have a strong sense of the chal-
lenges that Georgia has faced, but we’ve
been proud to be very much a part of
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helping you define the future. The United
States has proudly contributed some $4.3
billion and we are working very hard
on the strategic onus of the partnership,
defense,” Kerry told Kvirikashvili.

AmCham Georgia has praised the
trip as a “symbol of America’s continued
engagement with Georgia.”

“Secretary Kerry’s visit, the signing
of the defense agreement, the commit-
ment to increase support of US-Georgia
education programs and his engagement
with a wide range of political players,
is exactly the kind of continued support

that we love to see. It is great to see that
senior US government officials remain so
engaged and that Georgia is still a prior-
ity for the United States,” said George
Welton, Executive Director of AmCham
Georgia.

The US’s top diplomat told journal-
ists that the memorandum provides new
depth for defense relations between the
two countries.

“The memorandum... will support
the acquisition of defense and related
articles to improve the interoperabil-
ity, sustainability and deployability of
Georgia’s forces... to be able to work
and cooperate with the other forces of
NATO,” Civil.ge quoted Kerry as saying.

Among other things, the memoran-
dum includes assistance for education
and training, personnel exchanges and
will help Georgia “implement the best
practices in defense governance.”

That includes joint exercises and
cooperation on border, maritime and
airspace security.

Kerry also met with other mem-
bers of the cabinent, President Giorgi
Margvelashvili and members of the
opposition.

He touched on Georgia’s NATO
aspirations and thanked Georgia for its
“efforts in Afghanistan.”

The US Secretary of State stressed
the importance of the 2016 parliamentary
elections.

“Free and fair elections will be an
important step towards greater security,
towards greater stability and towards
prosperity for all of the people of this
country. And in all of our conversations
we talked about the need for an electoral
environment that is free of intimidation
and for continued progress to protect
media freedom,” he said.

Kerry underscored that Georgia has
experience at holding good elections and
is a “model” for the region.
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Transparify
Report Ranks
Georgia as

“World Champion”
in Policy Research
Transparency

A NEW RANKING APPLAUDS
GEORGIAN NGOS GROWING LEVEL
OF FINANCIAL TRANSPARENCY
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he 2016 Transparify report found that Georgia has become a

leader in policy research transparency. Transparify assesses how

transparently think tanks disclose their funding sources on their
websites. The report uses a five-star ranking system to grade the level
of think tanks’ transparency.

Transparify, which was founded in Tbilisi, ranks the transparency of
think tanks’ funding because opaque funding can undermine public trust
in their work, according to the organization’s website. The report is an
analysis of how think tanks disclose their funding and donor information
online. A five-star rank means the think tank is highly transparent; four
stars mean it provides information on donors but not precise amounts.
Think tanks with one or zero stars do not disclose the names of “some
or all of their donors.”

The report, which assessed the level of transparency of 150 think
tanks in over 40 countries, found that prominent Georgian think tanks
CIPDD and ISET Policy institute are highly transparent, and that
Georgia is now a “world champion in policy research transparency.”

“These highly transparent institutions set a positive example for the
sector as a whole, both nationally and internationally,” commented Dr.
Hans Gutbrod, the Executive Director of Transparify, in a press release
about the 2016 report.

“Once one think tank discloses exactly how much money it receives
from each donor, and for what purposes, it raises the bar for all other
players in the country. If one institution can do it, all institutions can
doit.”

In fact, 70 percent of the Georgian institutions included in the study
(seven out of ten) “are highly transparent.”

The report also noted that “numerous models of transparency now
exist” throughout the region.

“Think tanks aspiring to excellence in Bosnia, Georgia, Macedonia,
Montenegro and Ukraine can all turn to local role models for inspira-
tion and guidance. Only Serbia still lacks a local champion for full
disclosure,” the report read. Transparify also found that transparency
has increased in think tanks throughout Europe.

“Think tanks in Europe have continued their movement towards
greater transparency. At the time of our first baseline assessment, only
five institutions were transparent, and ten were highly opaque. Today,
15 think tanks are transparent, including 13 that are highly transparent.
Only seven highly opaque institutions remain,” the report stated.

Dr. Gutbrod noted that Transparify researchers “have documented
highly transparent think tanks in 23 countries across Africa, the Ameri-
cas, Asia, and Europe.”

“Top transparency performers can be found in places as far apart as
Canada, Ecuador, Ethiopia, Pakistan, and the Ukraine,” he said.

“Clearly, transparency is a feasible option in a huge variety of politi-
cal, economic and social contexts. Excellence knows no borders, and
that includes excellence in financial disclosure.”
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NINO BAKRADZE

n the night of June 13-14,

2015, tragedy struck Tbilisi.

Vere River, normally a small
tributary of the Mtkvari River, flooded,
water rushing into the Tbilisi Zoo and
the surrounding neighborhoods. At least
20 people were killed and the zoo was
destroyed. The outpouring of public sup-
port, from home and abroad, raised over
$38 million, according to statistics from
the mayor’s office, as reported by Eur-
asiaNet. org. Today , a year later, signs of
the damage are still visible, even as the
zoo and families affected by the flood-
ing rebuild. Questions remain, however,
over how the donations for flood victims,
particularly the zoo, have been used.

BUILDING ON TRAGEDY
The zoo is focused on rebuilding, ac-
cording to its director, Zurab Gurielidze.
It has already started to receive new
animals from partner zoos across the
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The zoo is also trying to create a bet-
ter future out of the tragedy, Gurielidze
said. One example is the decision to
create modern, more animal-friendly
cages after the Soviet-era facilities were
destroyed by the flood.

“After the flood, we needed to build
several new open-air cages for animals,
so we invited a Dutch architect who
is a specialist on zoo architecture and
planned new spaces according to modern
standards. At the same time, during the
planning process, we took into consid-
eration our previous experience and
designed cages in a safer way,” he said.

Besides renovating the zoo’s current
territory, the administration has another,
bigger goal: finally moving the entire
park to the Tbilisi Sea territory, a suburb
of the capital.

While the plan for a new, 48-hectare
zoo has been discussed for years, the
lack of funding was always an obstacle.

Now, it appears to be slowly mov-
ing forward: the construction of couple

DVERA YEAR HAS PASSED -
SINCE FBILISESDEADEY. -~ — =
FLOOD. THE TBILISI ZOO IS
SLOWLY REBUILDING, DESPITE
LINGERING QUESTIONS
ABOUT THE FATE OF

DONATIONS.

of cages has already started. Accord-
ing to Gurielidze, they are building
12,000-square-meter cages in the forest
for wolves and bears right now, with
plans to finish the cages by August.

As soon as the cages are ready to host
new residents, animals will be moved to
near the Tbilisi Sea. The new zoo on the
Thbilisi Sea will soon host large mam-
mals, as well. Their cages, a comparable
size to those wolves’ and bears’ cages,
will also be finished by September.

A QUESTION OF FUNDING

The German Society for International
Cooperation (GIZ) provided financing
for the Zoo to build new cages at the
Thilisi Sea. The plans for the new Zoo
will make it bigger than Wroclaw’s Zoo
in Poland, one of the best developed zoos
in Europe, Gurielidze said.

Despite a public outpouring of sup-
port for the Zoo following the flood,
paying for the project is still a problem.

Following the flood, Georgians
started funds to help both the city and



the Zoo recover. A couple of different foundations opened bank
accounts and asked people to donate money. But, Gurielidze
says, they didn’t get a single lari from any outside foundation.
“A legitimate question has arisen among people about the
money they donated to different accounts. Tbilisi Zoo opened
its own bank account and established its own foundation; we
raised some money there, but not too much. We use this fund to
partly sponsor animals’ transportation, since it is a very expen-
sive process. Otherwise, we have not gotten financial aid from
foundations created after the flood. Such foundations should
have to answer how they spent money donated from people
across the world,” Gurielidze told Investor.ge.

The Thbilisi Hippo Fund was among the foundations estab-
lished after the flood. Bidzina Kumiashvili, the Fund’s Director
of Operations, said the foundation’s preliminary goal was to
support the Zoo and help all the victims of the flood. “We did
not raise as much money as we expected; the PR was much bet-
ter than the actual help. We had some suggestions for the Zoo
administration on how to raise funds, but we did not receive
proper feedback from them. After that, we decided to spend our
funds on other victims, for instance the Elizbar Elizbarashvili
Dog Shelter and on taxi drivers who lost their cars and only
source of income. We were like a middleman between compa-
nies willing to donate money and the victims who needed our
help. We only once gave a 300 GEL salary to one of our staff
members because of extreme need,” says Kumiashvili.

He noted that the fund has since changed its focus and, for
the past six months, it has been working on education programs.

Kumiashvili added that the Tbilisi Hippo Fund is planning
on releasing details on its financial activities in the near future
and will answer all questions regarding the Fund’s spending.

Maka Meshveliani put a fund-raising announcement on
www.indiegogo.com on June 15, 2016 and managed to raise
$80,020 in just a few days to help Tbilisi recover from the
disaster. She told Investor.ge that the fund ended up with
$74,365.60 after Indiegogo fees, and $54,381 was spent on com-
bating potential Post-Traumatic Stress Disorder in children and
adolescents affected by the floods. “Given that all other relief
efforts had been or would have been directed toward material
compensation and no stakeholder had mentioned mental health,
the campaign team made a decision to allocate the Indiegogo
funds toward an area where no one was looking. During our
research and meetings, we came across a group of [volunteer]
psychologists and social workers who had provided the very
first help to kids of the affected families by organizing a sum-
mer school, and ad hoc art therapy sessions...The group united
under the local organization FELIX and became the recipient

of our campaign funds. However, $19,984.6 has yet to be al-
located,” Meshveliani said.

A NEW SWIMMING POOL FOR BEGI

Gurielidze noted that the Zoo only received financial help
from Thilisi City Hall: 95,000 GEL to build a new swimming
pool for the Zoo’s well-known hippo, named Begi, and 1.5
million GEL to build a wall around the park’s territory. In total,
Thilisi City Hall received over 9.6 million GEL in donations
from business and members of the community after the flood.

Article 42, a human rights watchdog, has been monitor-
ing how City Hall has been spending the donations. Rusudan
Mchedlishvili, an Article 42 lawyer, told Investor.ge that the
donations were transferred to the city’s central budget, which
makes the monitoring process very difficult.

“Now, we cannot provide detailed information about how
this money was spent, since Tbilisi City Hall did not share very
detailed information with us,” she said.

“Documents given by the Mayor’s office are incomplete and
do not show precisely how the money was spent.”
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Royal District Theater

HIPSTER PLACES IN TBILISI

A BRIEF GUIDE TO TBILISI'S NOT-TO-BE-MISSED HIPSTER CULTURE

SABA GVETADZE

f you ask the people of Thilisi they

will tell you that for quite some

time the city has been transfiguring
into a shiny piece of cheap jewelry that
no one wants to wear more than twice.
The change is not universally accepted,
and there are individuals who oppose
the common acceptance of everything
new. Hipsters follow modern art and the
latest trends and fashions, but also try to
preserve vintage style. Hipsters oppose
cultural mainstream. They favor old and
less-popular places soaked in a different
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aura than the rest of the city.

The following article aims to un-
cover a few places that seek to preserve
Thilisi’s spirit. Here is a brief guide to
what is left of Tbilisi’s hipster soul.

ZOESTAN

“Zoestan” (translation: “At Zoe’s
place”) is a tiny little bar on Leselidze
(5 Vakhtang Beridze Str.). The place
welcomes everyone who wants to grab
a bite before hopping to another bar. Its
home-like, casual environment captures
the spirit of the city as the most down-
to-earth people understand it. You go a

few steps into the basement and there’s
immediately no cell signal, so you won’t
be able to get a late-night call from the
office or order a taxi without stepping
outside. Also, there is no need to wear
heels or have your hair straightened for
Zoe. You can’t even smoke in here. So
the sweethearts of high-class society are
advised to keep away.

For some strange reason, Zoestan
reminds me of “A Moveable Feast,”
spelling out simple pleasures of ordinary
lives for those who can’t afford “Lo-
lita.” Honestly, you can have the night

of your life playing cards and drinking »»
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Fabrika

cheap wine, devouring sandwiches and
potatoes like a gentleman and feeling as
though everything in this world is exactly
as it should be.

BASSIANI

“Where there is a lot of glitter, deeper
souls tend to seek darker corners.”

Electronic music is a universal plat-
form uniting contemporary lives from
the most unexpected parts of the world.
And Georgia is one of them. Recent
festivals such as 4GB, Tbilisi Open Air
(July 29-31) and GEM Fest (August 10-
14, Anaklia) prove how rapidly Tbilisi’s
catching up with the times. And Bassiani
is Tbilisi’s cosmic machine cast into
outer space for endless exploration.

The club opened in October 2014
and since then it has become the nebula
of total isolation from the bursting lights
of the conventional city. Located at the
largest Dinamo arena (2 Akaki Tsereteli
Avenue), Bassiani seeks no spotlight, as
it owns them all. It is the unique place
for electronic music lovers to break free
from the mandatory roles of our society.
Students, accountants and doctors by day
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mutate into the heaving moths drawn to
the laser lights of the night. The place
is the Georgian version of Berghein or
Chalet. Bassiani has hosted names like
Tommy Four Seven, ATEQ, Blawan,
Answer Code Request, Paula Temple
and many others.

ROYAL DISTRICT THEATER

Royal District Theater complies with
no conventional logic. It is a church for
alternative thought and a knife to your
self-comforting ideas. RDT challenges
your perceptions of sexuality, confor-
mity, parents, social norms, class action,
forgiveness, neglect, war and healing...

“Early morning. I am coming out
into our garden. I didn't think spring
would finally come this year. We had
been through so much cold that winter.
And I see our pear tree, covered in white
blooms.” (“The Trojan Women” by Data
Tavadze and Davit Gabunia).

The theater has raised the standard by
premiering controversial Georgian and
foreign plays: “Miss Julie,” “The Trojan
Women,” “Translations,” “Striptease,”
”The Poor One,” “Marina Revia,” “A

r

Long Break,” “The Maids,” “Olympic
Games,” “Pain is Youth,” etc. Being sur-
rounded by these tremendously talented
young directors, play wrights, actors,
painters, designers and musicians who
rip their guts out creating life-changing
performances might make you feel ...
little. Because in RDT actors know how
to be other people. They don’t play with
you. They play inside your mind.

FABRIKA

Adjara Group Hospitality has built
Holiday Inn, Rooms Hotels and now,
Fabrika — a former textile factory and
now a multicultural space uniting a
gigantic hostel, cafes, art studios and
galleries. Located in one of the least
chic neighborhoods of the city (at 8
Egnate Ninoshvili Street), Fabrika plans
to open by autumn. Its post-Soviet skin
has already been tattooed by more than
30 modern Georgian artists.

The place aims to become a hub
of alternative art: in June it launched
Fabrikafitti — an unusual street art and
graffiti festival.
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LEORGIA
w SIARTS HERE

A Bit of Poland in
Georgia, By Way of

the Desert

YOU HAVE BEEN TO THE BEACH, THE
MOUNTAINS, TURTLE LAKE AND ALL
THE COOLEST CAFES IN TBILISI. WHAT
ELSE IS THERE TO DO¢ IN THE SPIRIT OF
SUMMER EXPLORATION, INVESTOR.
GE IS REPUBLISHING A BLOG FROM
THE GEORGIASTARTSHERE WEBSITE
ABOUT OASIS, A HOSTEL AND CAFE
ON THE ROAD TO DAVIT GAREJI.
THE ORIGINAL, WRITTEN BY DARIKO,
WAS PUBLISHED AT WWW.DARIKO.
NET. THE BLOG IS REPUBLISHED WITH

PERMISSION.

hat I love about my re-
search for WHY GEORGIA
is that I'm constantly getting

pumped with inspiration. Meeting people
I can learn things from, discovering
things I wouldn't believe existed. Let’s
say there is a place that is growing to a
real cultural hub of eastern Georgia, but
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is not a fortress from 9th century or an
important religious object.

Itis located in Udabno, a village that
sprang up after the experimental relocat-
ing of several Svan families from their
remote green mountainous villages to
this dry fruitless area, in order to create
kind of a defense point against a possible

threat from Azerbaijan at the end of 1980.
Nothing has really changed: the

dominating ethnic group among the vil-
lagers is still Svans, and the conditions
haven't became better: +40 degrees in
summer, dry winds, cold winter... Ud-
abno means “desert” in Georgian, and
perfectly suits this place.

A POLISH CAFE AND HOSTEL IN
THE DESERT

In each desert there must be an oasis,
right? The oasis in this udabno it was cre-
ated by a Pole named Ksawery. He didn’t
plant trees or dig a lake; he “only” cre-
ated a place where international travelers
come to have rest on their way to Gareji
Monastery or back, and locals can find
some entertainment. In the entire village,
which has around 800 inhabitants, there
is a school and a shop, and endless dry
steppes — and not much else, in terms
of entertainment. So the Oasis Club is a
real oasis for people who have never seen
anything like this. After I discovered
Oasis, I have been going once a month.
Recently my friends and me (15 people
from 11 countries in total) decided to
spend the whole weekend there, and I
got a chance to “put my nose in the situ-
ation.” Despite the fact that the place was
packed, Ksawery found time to tell me
more about his Udabno story:

— In 2012, T was traveling with
tourists all around Georgia — at that mo-
ment I already knew the country quite
well. Meanwhile I was looking for an
opportunity to start business,” he says.
Udabno appeared to be a good one: on
the way to David Gareji, an interesting
tourist landmark; there was nothing at
all, so why not do something here? From
the beginning I could see how it should
look: those white walls, colorful doors...

— Did the locals mind that a for-
eigner arrived and started doing things
here?



ADVERTISEMENT

— Well, they had their own ideas
about renovation and so on, had plenty

of advice, but [ always stood my ground.
First, in 2013, we opened a bar here. All
the staffalso lived right in this building. ..
The good thing is that Oasis became
a place where people can deliver and
sell their products, earn something. Our
cooks are also Georgian.

—Your menu is very distinctive.

— We consider the peculiarities of
Udabno: you know that this village was
inhabited by relocated Svans? So, our
menu contains Svan sauce, kubdari, and
other specialties. We depend on what
products we have, so some items on the
menu change according to the season.
It is important that our food is always
freshly prepared. Another idiosyncrasy
is our experiments with taste: in Geor-
gia the combination of sweet and salty
is uncommon, but we dare to combine
smoked suluguni with sour plum and
sweet watermelon sauces, for example.

(Author’s Remark: It is so delicious,
I would eat a kilo of this!)

— So, you opened the bar with this
menu with Svan background, and
then...?

— Then we opened the cottages, and
this year the hostel has been opened.
Before we closed for wintertime, but this
year, if everything goes smoothly, we
are going to have a hostel with central
heating and open a small restaurant there.

— Also we started constructing an art
center here. The Swiss Embassy helped
us with financing, so relatively soon
we can show movies under the stars,
organize exhibitions (twice a month),
concerts (twice a month), and host a
weekly Sunday regional market. I think it
can positively influence regional tourism,
if people from Sagarejo and surround-
ings will come and sell their products
to tourists — as you see, they are coming
quite often. Before starting the market,
we plan to make several workshops on
packing and presenting goods, to explain
to locals how it could look better, what
foreigners are interested in.

Then Ksawery went back to his work,
and I stayed outside with a book and
the impression that the question “WHY
GEORGIA?” is simple to answer: it is a
good country, and one feels comfortable
even in a desert, if there is a purpose and
willingness to do things. What I know for

sure is that [ will be going back there for
any reason, if I have time. Thank God,
there is a daily Gareji Line bus, which
drops you there and picks you up for 25
lari... Hard to believe, but God-forgotten
Udabno is becoming a small magnet for
international tourists. And the most posi-
tive thing, in my opinion, is the influence
on inhabitants of the village.

I'saw our American fellow explaining
the rules of frisbee to the local children;
I heard them trying to speak English —
Ksawery and his international crew also
taught them extra in wintertime.

Local guys and girls come for a drink
and talk with people from the outside
world. There are books and board games
in the bar. There is a good spirit and
feeling that life _is happening — even
though a bit slower than in big towns.
But actually this is what one needs for
areal day off.

P.S.: the other posts from WHY
GEORGIA? series can be found at geor-
giastartshere.com. More materials from
me — at this website and my facebook
page — Dariko. Wish you a pleasant
reading! :)
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FOR YEARS TOURISTS
TO GEORGIA HAVE
BEEN LIMITED TO
BUYING WINE OR,
PERHAPS, A CARPET.
BUT ENTREPRENEURS
ARE NOW TAPPING
INTO THE COUNTRY'S
RICH TRADITIONS TO
CREATE A BOUNTY
OF GOODIES FOR
TRAVELERS.

HELENA BEDWELL

veryone has likely heard of “All
EI got was this” slogan t-shirts—

they are funny and satisfy the
taste of many people.

Souvenirs, memorabilia and mer-
chandise must be one of the first priorities
for any self-respecting country eager to
develop its tourism industry. Georgia,
as its number of tourists grows by the
millions, faces the same challenge: what
to sell tourists?

FROM FRIDGE MAGNETS TO WINE

When CNN anchor Jill Doherty
asked me to take her to a shop in Thbilisi
to buy something to take back home for
her relatives, especially for one little boy,
it was hard for me to advise immediately
where to take her.

We both went together to a nearby

.
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shop and it surprised me how difficult it
was to choose. The fridge magnets look
similar to any other magnets in the world;
clay pots and vessels are fun but hard to
travel with; there were t-shirts... and sud-
denly I came across wine bottle covers
with the shape of the national costume.
Who wouldn’t want that as a gift?
After 11 years being based in Tbilisi
for work and family reasons, and host-
ing numerous visitors from all over the
world, I have to say that the task of giving
something to visitors has finally gotten
easier. You only have to take a little trip
down to Leselidze Street in the Old Town
—or any of the side streets — to pick a gift.
After visiting many shops and ran-
domly speaking to the buyers, I see that
customers are happy too. Some love the
khinkali-shaped candles, but denounce
the wine bottles with a picture of Sta-
lin. Others love the variety of thick felt
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> dolls, but hate the image of a Georgian

man with large belly and horn in his
hand; some love the historic replicas of
bronze figurines, Georgian tablecloths
and traditional Tushuri socks. I even saw
a company that sells socks with khinkali
on them! But there is the potential to do
more. Let’s take Great Britain, where the
Queen’s birthday, the birth of any little
prince or princess, their weddings — in
short, their legacy — make up a healthy
share of the £4.5 billion worth of souve-
nirs tourists buy in Britain every year,
according to gov.uk. China plates with
the faces of the royal family, beefeaters
cookie boxes, or postcards with beautiful
views of historic London — everyone ben-
efits out of such kitsch sales, including
shop owners, tourists and the state itself.

So coming home from the UK, you
grab something with the face of the
baby Prince George. From Kyiv, you
try to squeeze Kyivskii tort (Kyiv cake)
into the plane; from Thailand, you stash
spices in your bag — or matryoshka from
Moscow. But Georgia’s basic souvenirs —
a bottle of wine or churchkhela (a grape
juice energy bar) are no longer the staple
gift package.

CATALOGING CREATIVITY

Innovative ideas are the next big step
for the Georgian gift market. China is
the main manufacturer of souvenirs for
Georgia, as well as for countries world-
wide, but Georgia is slowly introducing
more sophisticated and arty items. The
potential is practically unlimited: many
internationally known or locally famous
artists and craftsmen have already made
amark on the gift market industry. Some
efforts are already underway.
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At the beginning of the summer, the
Thbilisi municipality introduced a catalog
of 32 artists who create hand-made gifts,
many inspired by Old Tbilisi and its
unique views. Mainly aimed at foreign
tourists and important guests, this is a
positive start, although more needs to be
done to make unique souvenirs available
for everyone, not just for special guests.

Makuna Bakhtadze owns a gift-shop
called Makuna’s Mortuloba, which
means “hand-made by Makuna.” This
shop is never short of visitors, and most
are amazed at her unique silk garments,
thick felt hair accessories and Georgian
natural-mineral stone jewelry.

But she said more can be done.

“There is no unified vision for
Georgia on what our iconic image is,”
Makuna said in an interview. “I believe
we have many images we could turn into
our trademark look, our icon.” People
like Makuna have a point. Georgians
could still come up with dozens of ideas
to create souvenirs representing Tbilisi
or any of Georgia’s regions, but most
of all, Georgians need to agree on what
can be produced and sold that would
help tourists remember their sweet days
in Georgia.

A BIT OF STALIN FROM THE DRY
BRIDGE

For some wealthy Russians, dropping
down to Tbilisi for a weekend to sip
some wine, simply to attend a wedding
in the Georgian countryside, or to visit
Old Thilisi, has become a habit. About
18 months ago, I first heard of a local
designer selling largely to these week-
end visitors. Cotton shirts and dresses
quickly became a very distinctive look

among young girls all over town, or at
the seaside resorts like Batumi. These
dresses, earrings and other fashion items
are also a kind of souvenir for them.
Fashion trademark and signature dresses
are indeed a good idea. However, many
wish these to become more affordable
and accessible, as these items run out
quickly, despite their high price tags.

The blog Georgia Starts Here has
even more boutique suggestions, includ-
ing Gallery 27 (8 Sioni Street), Badagi
Shop (2 Miminoshvili Street), and
Studio Ornament (7 Erekle II Street).
http://georgiastartshere.com/georgian-
memory-souvenires/

Those who do not favor fashion, go
to the Dry Bbridge market, probably
the largest souvenir store in the country,
under the open sky in downtown Tbilisi.
Here you can find Stalin merchandise
and Soviet memorabilia, such as old tea
cups and Stalin-era room knickknacks.

Some free advice: Do try to find
funky stuff here, really memorable, un-
like you will find in any regular shops.
Do not try to find expensive artifacts,
worth reselling in other markets. Don’t
forget, it’s just a souvenir.

Nearby, there are also dozens of
merchants selling traditional Caucasian
carpets.

Just before I left Thilisi in late June,
I searched for the perfect gifts to bring
relations overseas. I finally purchased
several key rings with Georgian symbols
on them, two bottles of wine, hygieni-
cally wrapped churchkhela and a box of
spices. Despite the lack of a definitive
Georgia-related icon, this was the best I
could manage because, really, who could
leave Georgia without those?
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U.S. AMBASSADOR DISCUSSES CURRENT
EVENTS WITH MEMBERS

U.S. Ambassador to Georgia lan
Kelly spoke to AmCham members at the
Chamber’s monthly meeting on June 15
at the Tbilisi Marriot Hotel.

The Ambassador provided a frank
overview of Georgian, U.S. and inter-
national politics, including a discussion
of the Georgian parliamentary election,
Georgia’s aspirations to join NATO and
to receive a visa liberalization regime
from the EU, as well as Georgian eco-
nomic, judicial and political reforms and
U.S. efforts to enhance those reforms.
His presentation was followed by an
energetic Q&A session.

Am(Cham Meeting with Railway

CE0 Mamuka Bakhtadze

——
=

PATHOMN MEMOLRS

AmCham Georgia hosted a Member
luncheon with Mamuka Bakhtadze, CEO
of JSC Georgian Railway on July 6, at
Radisson Blu Iveria Hotel.

Mr. Bakhtadze presented recent
developments of the Georgian Railway
system. He also gave an overview of
the company structure and its strategy.
Mr. Bakhtadze outlined a few major
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projects, including the Baku-Thbilisi-Kars
project and infrastructure developments,
which could dramatically increase the
railway’s capacity in the near future. Mr.
Bakhtadze answered questions regarding
the Anaklia Deep Sea Port and prospects
of using Georgia as the shortest route to
transport goods from Europe to Asia and
vice versa.

Am(Cham
Members Discuss
Open Government
Partnership

AmCham hosted a meeting on June
6 between its members and representa-
tives of the Ministry of Justice of Georgia
who serve as the Secretariat of the Open
Government Partnership in Georgia. The
OGP Secretariat briefly overviewed the
OGP process, Georgia’s achievements,
and the role of the private sector in the
OGP movement in Georgia. The meet-
ing was followed by questions from
members related to the transparency of
government procurement procedures.
At the end, the Secretariat expressed its
readiness to further discuss the issues
concerning the private sector under the
OGP framework.
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K.G. Moore’s Farewell and Appreciation
Cocktail Reception

AmCham Georgia hosted K.G.
Moore’s Farewell and Appreciation
Cocktail Reception at the Tbilisi Marriott
on June 16.

AmCham President Sarah William-
son greeted the guests and expressed our
gratitude to K.G. Moore for his persistent
and determined support over the last
few years. K.G. has been engaged at an
incredibly high level with AmCham. As
his time in Georgia comes to an end, we
know that KG will miss Georgia and all
of us, but that is nothing to how much
we will miss him!

Members used the opportunity to say
goodbye to K.G. and wish him all the
best, as well as reconnect with friends,
colleagues and fellow representatives of
member companies.
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AFG, PARTNERS WORK FOR GEORGIA

DZEGVI GARDENING PROJECT
American Friends of Georgia (AFG),
in the framework of Corporate Social
Responsibility and in collaboration
with long-term partners and friends
BDO, E&Y, Deloitte and the College
of Decorative Gardening, organized a
garden planting activity in Dzegvi Shel-
ter/Community. With donated funds of
AFG, BDO and E&Y, administrative
help of Deloitte and consultations from
the College of Decorative Gardening
pro bono and saplings given in kind,
and after purchasing additional saplings
and plants including the Arborvitae,
Georgian Maple, Lavenders, Abelias,
Smoketrees, Barberries, Multiflora
Roses, and others, AFG held its sched-
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uled garden planting activity on May
27th in the Dzegvi Shelter courtyard.
BDO intensely participated together with

Dzegvi Shelter dwellers in arranging and
planting the garden in the courtyard of
Dzegvi. A BDO team of 10 volunteers
visited Dzegvi with lots of presents for its
children. Children happy with presents,
toys and sweets, cheerfully played with
some of the BDO staff, while the others
were involved in planting. We hope that
together we can continue to make a dif-
ference for lots of people in need!

PRESERVATION PROJECT OF

DAREJAN’'S PALACE COMPLEX
American Friends of Georgia, with

the financial support of New York Land-

marks Conservancy and the Ford Foun-
dation, hosted two leading engineering
experts from the top U.S. engineering
company (Silman & Mueser Rutledge
Consulting Engineers) who surveyed
and shared their expertise on ways of
preserving Darejan’s Palace.

American experts Edmund Meade
and Roderick Ellman met with Georgian
professionals working on Darejan’s Pal-
ace’s reconstruction, reinforcement and
geological surveys in different years. At
the same time, the U.S. experts worked
intensively with the National Agency
of Cultural Heritage Preservation of
Georgia.

Besides various activities, Edmund
Meade gave a lecture organized by
American Friends of Georgia with the
support of the National Agency of Cul-
tural Heritage Preservation. The lecture
was on Preservation Engineering from a
Structural Engineer’s Perspective.

The lecture hosted lots of profes-
sionals and students in the field and a
representative of the U.S. Embassy’s
Public Relations Department. Mr. Meade
discussed the application of new tech-
nologies on historic structures, interven-
tions that are durable and preserve the
most historic fabric, and investigative
and analysis methods that their company
advanced over the past 20 years. For
illustration, he presented such works
(which he personally worked on) as the
Guggenheim Museum in New York,
the Puerto Rico Cathedral and several
other world monuments. The interesting
presentation of world cultural preserva-
tion samples was followed by a Q&A
session discussing the modern ways of
preservation of cultural heritage from the
structural point of view.
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Salvation Army’s General
Andreé Cox and Commissioner
Silvia Cox to Georgia

In the early hours of Wednesday, June
1, about twenty officers, soldiers and
friends of The Salvation Army in Georgia
gathered at Shota Rustavelli International
Airport in Thbilisi to greet General André
Cox and Commissioner Silvia Cox. This
was only the second time in the 23 year
history of The Salvation Army in Geor-
gia that the international leaders would
spend time here, encouraging local
people in all the work they do. Their visit
to Georgia was planned to last just over
twenty four hours, but a great deal was
packed into this day. After conducting
two Officers’ meetings, visiting a site of
significant historical and religious inter-
est and enjoying a Georgian ‘supra’ with
officers, a public celebration meeting was
held at a Baptist center in Thilisi.

A crowd of about two hundred
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filled the venue in ea-
ger anticipation of the
international leaders’
arrival. A great evening
of celebration then com-
menced as the regional
youth worship band led
the congregation with
vibrant singing in Geor-
gian and Russian.

The international
leaders were greeted
with a traditional Geor-
gian welcome, as they
were invited to take a
welcome drink. his was
followed by a Georgian
dance performed by chil-
dren from our centers in
Didi Digomi, many of whom are actively
involved in the local After School Club
which takes place there.

Several representatives of the eight
centers in Georgia spoke about the way
in which their lives have been enriched

through worship of God and service to
the communities in which they are situat-
ed. A very powerful piece of dramatic art
drew gasps from the congregation as five
young artists from Ponichala drew the
hands, feet and face of Jesus in front of
the congregation. As this was completed,
another member of the Ponichala center
slashed each painting with a knife and a
trail of “blood” was seen flowing from
Jesus. This powerful image will live long
in the hearts and minds of those present.
In his address, General Cox spoke about
the need for each of us present to play
our part in bringing change to the often
fractured world of Georgian society.

Throughout the meeting a camera-
man and interviewer had hovered, tak-
ing appropriate video clips. These clips,
coupled with an interview with General
Cox featured on the Georgian TV station
Tabula, giving Khsnis Armia some good
and welcome publicity. As the congrega-
tion was invited to sing the closing song,
another moment of history was being
made. For the first time ever, a song
written by the Founder of The Salvation
Army, William Booth, “O Boundless
Salvation” was sung in the Georgian
language. This moving rendition brought
the curtain down on a day which will live
long in the memory of those who were
able to be a part of it.
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Sheraton
Metechi Palace
Hotel Leads
Corporate Social
Responsibility
Activities
During Its Major
Renovation
SHERATON

METECHI PALACE
HOTEL DONATES
HOTEL ITEMS

TO "TEMI”
BENEFICIARIES
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Despite the fact that Sheraton Me-
techi Palace hotel is closed due to the
above-mentioned major renovation, Ho-
tel management and its owner company
Ras Al Khaima Investment Authority
Georgia LLC are leading dynamic social
responsibility activities.

On 5th of July, the Sheraton Metechi
Palace Hotel team visited the “Temi”
community, in Gremi, Kvareli region
and donated a variety of Hotel items:
pottery, household appliances, room ac-
cessories, bed mattresses, pillows, and
full sets of linens, as well as furniture
and other items.

Temi welcomes residents of all ages
and capacities and provides a caring and
stimulating environment for children
and adults with special needs, as well
as for children without families, elderly
people, and indeed anyone who wishes
to become part of this inclusive com-
munity. Currently, there are more than
70 residents.

As part of Starwood Hotels & Re-
sorts, since 1997, Sheraton Metechi
Palace Hotel has annually lead numerous
community initiative projects, including
assisting socially insecure parts of soci-
ety. Since its founding in Georgia, Shera-
ton Metechi Palace Hotel has completed
dozens of different projects: delivering
necessary ood & Beverage products
for the homeless and the elderly; dona-
tion of all necessary products (food and
beverages, linens, mattresses, blankets,
pillows) to IDP’s during the August 2008
war who were staying in a neighboring
school building during those 2.5 months;
cleaning and tidying up different parks of
Thilisi in support of global environmen-
tal activities; planting and watering 100
trees; repairing /renovation of heating
systems and bedrooms for children in the
“House of the Future”; Christmas char-
ity dinners for elderly people; “Check

Out for Children” — Sheraton Metechi
Palace Hotel for years has proudly lead a
global initiative in support of UNICEF’s
immunization and malaria programs
for vulnerable children in developing
countries; “green programs” in Sheraton
initiatives that aim to conserve energy
and water, reduce waste and enhance in-
door environmental quality for Starwood
guests and associates alike.

Tatiana Trofimchuk, “Temi” Volun-
teer, said: “It was a great pleasure for us
to welcome the employees of Sheraton
Metechi Palace into our community. We
are deeply thankful for their donations
of furniture, and kitchen and household
items. These donations will provide a
better quality of life for the disabled
and socially vulnerable residents in our
community. We sincerely appreciate
Sheraton Metechi Palace’s support and
we are impressed with the kindness of
their wonderful employees.” For more
information: http://temi-community.org/

Starwood Hotels & Resorts World-
wide, Inc. is one of the leading hotel
and leisure companies in the world with
more than 1,300 properties in some 100
countries and approximately 188,000
employees at its owned and managed
properties. Starwood is a fully inte-
grated owner, operator and franchisor
of hotels, resorts and residences under
the renowned brands: St. Regis®, The
Luxury Collection®, W®, Westin®,
Le Méridien®, Sheraton®,Tribute
Portfolio™, Four Points® by Shera-
ton, Aloft®, Element®, along with an
expanded partnership with Design Ho-
tels™., The Company also boasts one of
the industry’s leading loyalty programs,
Starwood Preferred Guest (SPG®).
Visit www.starwoodhotels.com for more
information and stay connected @star-
woodbuzz on Twitter and Instagram and
facebook.com/Starwood.
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(+995) 322 555 888

& Ei K3 VINOTEL
WWW.VINOTEL.GE VI N OT E L

BOUTIQUE HOTEL - RESTAURANT - WINE CELLAR

The idea to create VINOTEL came a few years ago, and the new boutique hotel VINOTEL hosted its
first guests in 2015. Even though the hotel is relatively new, it is located in a 19th century building in a
historical neighborhood of old Tbilisi and is connected to a historical 18th century church with an open
terrace. The space at VINOTEL unites a hotel, restaurant, wine cellar and a conference hall, which
creates the opportunity to host guests at formal and informal occasions.

The concept of VINOTEL was developed based on Georgia’s history and wine culture. VINOTEL’s
idea is trademarked in Georgia and is absolutely unique. This is a place where East meets West. VINO-
TEL offers one of the best selections of wines from Georgia’s many boutique wineries, with exclusive
varieties from historical viticulture appellations.

At VINOTEL, guests can enjoy delicious Georgian Euro-fusion cuisine and lovely live performances
of Georgian folk music in a non-smoking environment. Food offered in the restaurant is prepared with
biologically clean produce provided by local farmers. Not only the restaurant, but the interior of the
hotel is developed with an ecologically clean concept, where most of the elements are hand-made, hand-
crafted and hand-painted.

VINOTEL has hosted international and Georgian business leaders and high-level officials, and as
our guests are always outlining in their comments, they feel at VINOTEL like they are at home. We take
in consideration our guests suggestions and remarks for our future projects.

Based on market research, there is great interest to expand the exclusive brand of VINOTEL not
only in Georgia, but also internationally, specifically in Ukraine, Azerbaijan, Russia and Bulgaria. We
are also considering the USA, and specifically Alaska, as a priority. Currently, we are in the process
of negotiating with international companies to establish exclusive branches of VINOTEL abroad. The
establishment of our “Enoteka” is already in process.
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ALLIANCE
GROUP

Alliance LLC
Corp A

LTD “Alliance +" was founded in 2005.
In 2008, as a result of rebranding the
company confinued its work with a new
name “Orbi Group". In the same period of
fime company launched a project “Hotel
type residential house”. The product cre-
afted by the company became one of
the most demanded projects in Georgia
and outside of its borders, it also became
a milestone in attracting investments for
the city of Batumi. The founders of "Alli-
ance Group” —in cooperation with *Orbi
Group" and other companies, have built
more than 20 residential complexes and
Aparthotels, 5000 apartments, more than
1200 000 sg. m. construction area, which
undoubtedly proves the vast experience
company has acquired.

Alliance LLC creates exclusive, pre-
mium class residential complexes, com-
fortable, and economically profitable for
clients as well as for the country; Residen-
tial complexes that meet international
standards by the quality of construction
and materials used and by the infrastruc-
ture and services provided.

www.alliancegroup.ge

@B PRODUCT SAVVY CONSULTING

ProductSavvy Dev Georgia
Corp A

Founded in 2006, ProductSavvy is a
product acceleration company. Product-
Savvy supports early-stage and middle-
market technology companies in building
great products that deliver commercial
success.

www.productsavvy.com
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Georgian Industrial Group
Corp B
Georgian Industrial Group is the larg-
est industrial holding in Georgia with a
diversified business portfolio, including coal
mining, energy generation (hydro, natural
gas and coal fired power plants), natural
gas sales and real estate. With 20 years of
business experience in Georgia, the group
adopted a holding company structure in
2006. In 2015 company had revenue of
more than 160 million USD and employees
of more than 3,000.
www.gig.ge

-
@ PRIMERA

Primera Golf and
Residence LLC
Corp B

Company Ltd Primera Residence De-
velopment and Constructionis planning to
develop on the existing land territory under
its ownership, a large scale residence
district with the appropriate infrastructure
including residential trading facilities,
hotels, schools and kindergartens. At the
same time, it is planned to create a sport
and fitness complex, which will include a
Golf Course of international standards.

VINOTEL

Vinotel (Aigvinissakhli LLC)
Corp B

Designed as an affluent Georgian
home, with great love and care for each
detail, Vinotel will engulf you with beauty
and comfort. With Vinotel, you will discover
the rich world of Georgian wine, sample
the unique tastes of Georgia with the
world-class chef, and live the sense of
Georgia’s history. In Vinotel you will find
a harmonious synergy of unique antiques
gathered throughout Georgia with the
comfort of modern technology. Vinotel is
an excellent example of traditional Thilisi
architecture, with its ornamented balco-
nies and brick cellars dating back to 1880s.
Garden glass facade was added in 2005
as a modernized version of the original
window panes. Vinotel welcomed its first
guests in 2015.

www.vinotel.ge
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AmCham Company Members as of August 2016

PATRON MEMBERS

BP Exploration Georgia

24, S. Tsintsadze St.
Tel: 2593400
www.bpgeorgia.ge

KPMG Georgia LLC

3rd Floor, Besiki Business Center,
4 Besiki St., 0108

Tel: 2935713; Fax: 2982276
www.kpmg.ge

PricewaterhouseCoopers

7 Bambis Rigi St., 0105
Tel: 2508050; Fax: 2508060
Www.pwc.com

17a Chavchavadze Ave., 7th floor
Tel: 2220211; Fax: 2220206
www.ugt.ge

CORPORATE A MEMBERS

Bl AECOM Georgia LLC
34, Chavchavadze Ave.
Tel: 555603200
www.aecom.com

M Alliance LLC

135 King Parnavaz St., Batumi
Tel: 591555757
www.alliancegroup.ge

H Alliance Group Holding, JSC
47/57 M. Kostava St., 0179

Tel: 2424181; Fax: 2998112
www.agh.ge

B Ameriacan Hospital Management

Company (AHMC)
6 U. Chkheidze St., 0102
Tel: 577007012

www.americanhospitalmanagement.com

B American Medical Centers,
Georgia

12 Arakishvili, Tbilisi, 0179

Tel: 557313707
www.amcenters.com

H Auto Service Caucasus
5 Shalikashvili St.

Tel: 2208080
www.precisiontune.com

H Avon Cosmetics Georgia LLC
117 Tsereteli Ave.

Tel: 2226805; Fax: 2226806
www.avon.com

H Betsy’s Hotel / Prosperos Books

32/34 Makashvili St. /

34 Rustaveli Ave.

Tel: 2987624, Fax: 2923592
www.betsyshotel.com

M BHP International
Office 305, 3rd Floor,
2 Baratashvili St.
Tel: 2103207
www.bhp-int.com

M British American Tobacco

71 Vazha Pshavela Ave.

Tel: 2157500/01/02; Fax: 2157503
www.bat.com

H Catoni & Co. Georgia

7 Dzmebi Zubalashvilebi St.
Apt.22/23

Tel: 2989230; Fax: 2922264
www.hapag-lloyd.com

Ml Caucasia Trading

Apt 11, Bld 7, 16 Krtsanisi St.
Tel: 14433050083; Fax:
14433788388
www.caucasiatrading.com

M Caucasus University

77 Kostava St., BId.6, 4th fl.
Tel: 2377777; Fax: 2313226
www.cu.edu.ge

B CH2M Hill

5th Floor, GMT Plaza,
Freedom Square

Tel: 2474040; Fax: 2470210
www.ch2m.com

B Chemonics International

5, 2nd Blind Alley, Chavchavadze St.

Tel: 2234311; Fax: 2234309
www.chemonics.com

H Colliers International
Georgia LLC

37/39 Kostava St.,

Grato Business Center 7th Floor
Tel: 2224477

www.colliers.com

H Construction Service LLC
2 Gen. Mazniashvili St., Rustavi
Tel: (599)500559

www.cs.ge
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B Cushman & Wakefield -
Veritas Brown

6th floor, Block 10,

71 Vaja-Pshavela Ave.

Tel: 2474849
www.veritasbrown.com

M Dechert Georgia LLC
7th floor, Pixel building,
34 Chavchavadze avenue
Tel: 2334719
www.dechert.com

H Deloitte

36a, L. Asatiani St., 0105
Tel: 2244566; Fax: 2244569
www.deloitte.ge

H Diplomat Georgia
65, Kakheti Highway
Tel: 2984950
www.diplomat.ge

H DLA Piper Georgia LP
10 Melikishvili St.

Tel: 2509300; Fax: 2509301
www.dlapiper.com

M EY Georgia

44 Kote Abkhazi St.

Tel: 2439375; Fax: 2439376
www.ge.ey.com

M F H Bertling Georgia Ltd.
Room 3, 4th Floor,

154 Agmashenebeli Ave.
Tel: 2252287
www.bertling.com

H FINCA Bank Georgia

71 Vazha-Pshavela Ave. 3rd fl.
Tel: 2244949

www.finca.ge

M Frontera Resources Georgia
12 Paliashvili St.

Tel: 2252412
www.fronteraresources.com

H Georgian American Alloys, Inc.
200 S Biscayne Blvd Suite 5500,
Miami FL 33131 USA

Tel: (1)3053757560
www.gaalloys.com

H Georgian American University
8 Aleksidze St.

Tel: 2206520; Fax: 2206519
www.gau.ge

H Georgian Logistic Group Ltd.
12 G. Kuchishvili St., 0179

Tel: 2422424

www.glg.ge

H GMS Ltd.

Digomi District, Area 25, 0159
Tel: 2644101
www.gmsgroup.ge

B GMT Group

4 Freedom Square

Tel: 2988988; Fax: 2988910
www.gmt.ge

M Gosselin Moving Georgia

3 M/D, Didi Digomi

Tel: 2596601/02/03; Fax: 2596600
www.moving.gosselingroup.eu

M Grant Thornton LLC

61 D. Aghmashenebeli Ave.
Tel: 2604406
www.grantthornton.ge

M Greco Group

1 Nutsubidze St.

Tel: 2393138; Fax: 2311107
www.greco.ge

B GT Group

48 B. Cholokashvili St.
Tel: 2740740
www.gtgroup.ge

B GULF Georgia

by Sun Petrolium Georgia LLC
Pixel Business Center,

34 Chavchavadze Ave.

Tel/Fax: 2496444

www.gulf.ge

M Hilton Batumi

13 Takaishvili St., Batumi
Tel: 292092
www.hilton.com

M Iberia Refreshments, JSC
Tetri Khevi Hesi District, Orkhevi
Tel: 2241091; Fax: 2241090
www.pepsi.ge



M IG Development Georgia Ltd.
47/57 Kostava St.

Tel: 2987589
www.igdevelopment.ge

M IMSS Ltd.
10a Bakhtrioni St.
Tel: 2920928
www.imss.ge

B Kavkaz Cement JSC
29 Andronikashvili St., 0189
Tel: 2619090

www.kavkazcement.ge

M Maersk Georgia LLC

6 Khetagurov St.

Tel: 2200800; Fax: 2200815
www.maerskline.com

M Marriott Hotels, Resorts & Suites
13 Rustaveli Ave.

Tel: 2779200; Fax: 2779210
www.marriott.com

M Meridian Express

15-17 Ketevan Tsamebuli Ave.0103
Tel: 2745188

WWW.ups.com

M Microsoft Georgia LLC
34 Chavchavadze Ave.
Tel: 2970123
www.microsoft.com

H M & M - Militzer & Munch
Georgien, FedEx GSP

39 Ketevan Tsamebuli Ave.
Tel: 2748240, 2748941
www.fedex.com/ge

B ModernRoofing Ltd.
118 Tsereteli Ave.

Tel: 2356611
www.modernroofing.ge

H Oracle

Ayazaga Mevkii Meydan Sok.
Spring Giz Plaza Kat:11
Maslak, Istsnbul, Turkey

Tel: 577500151
www.oracle.com

H Orient Logic Ltd.
8 Beliashvili St.

Tel: 2541818
www.orient-logic.ge

M PepsiCo Wimm-Bill-Dann
Village Ponichala, Tbilisi 0165
Tel: 2475290
www.wbd.ru

H Philip Morris

1 Tabidze St.

Tel: 2439001; Fax: 2439005
www.philipmorrisinternational.com

H ProCredit Bank

154 Agmashenebeli Ave.

Tel: 2202222; Fax: 2202222-2226
www.procreditbank.ge

M Radisson BLU Iveria Hotel
1 Rose Revolution Sq.

Tel: 2402200; Fax: 2402201
www.radissonblu.com

H Ronny’s Ltd.

3 Apt., 3 Vazha-Pshavela Ave.
Tel: 2472472
www.ronnyspizza.com

M Savaneti 99 Ltd.
Vilage Savaneti, Bolnisi Region
Tel: 2605599

B SEAF Management LLC
7, Niko Nikoladze St. Il Floor.
Tel: 2998115; Fax: 2923533
www.seaf.ge

H Sheraton Metechi Palace Hotel
20 Telavi St.

Tel: 2772020; Fax: 2772120
www.sheraton.com/tbilisi

M SICPA Security Solutions
Georgia

79 Chargali St., 0178

Tel: 2434580
www.sicpa.com

B T&K Restaurants (McDonald’s
Georgia)

1 Dzmebi Kakabadze St.

Tel: 2921246; Fax: 2251422
www.mcdonalds.ge

B TBC Group

7 Marjanishvili St.

Tel: 2272727; Fax: 2228503
www.tbc.com.ge

B TMC Global Professional
Services

6001 Indian School Road NE, Suite
190, Albuguerque, NM 87110, USA
Tel: (1505) 8723146
www.tmcservices.com

B West Invest Ltd.
13a Lortkipanidze St.
Tel: 2997275
www.west-invest.ge

CORPORATE B MEMBERS

H Action Global Communications
Georgia (Action Georgia)

App. 3, 84a Paliashvili St., 0165
Tel: 2220426
www.actionprgroup.com

H Adjara Group Hospitality
1, 26 May Sq., 0179

Tel: 2300099
www.adjaragroup.com

H Air Astana Airlines JSC

5th Floor, Pixel Business Center,
34 Chavchavadze Ave.

Tel: 2514999
www.airastana.com

H Aliance Georgia Ltd
33 Samurzakano St.
Tel: 2243773
www.groupaliance.com

H Aversi Pharma

148/2 Aghmashenebeli Ave.
Tel: 2987860
www.aversi.ge

H Baker Tilly Georgia Ltd.

Meidan Palace, 44 Kote Abkhazi St.
Tel: 2505353; Fax: 2505353
www.bakertillyinternational.com

H Bank of Georgia

3 Pushkin St.

Tel: 2444134; Fax: 2983269
www.bog.com.ge

B Bank Republic

2 Gr. Abashidze St.

Tel: 2925555; Fax: 2925544
www.republic.ge

H Basel LLC

49 Krtsanisi St.
Tel: 2550110
www.krtsanisi.com

H Basis Bank JSC

1 Ketevan Tsamebuli Ave.
Tel: 2922922; Fax: 2986548
www.basisbank.ge

M Batumi International Container
Terminal

11, Baku Street, 6010, Batumi

Tel: 422 276452

www.bict.ge

EBDOLLC

2 Tarkhnishvili Str.

Vere Business Centre, 0179
Tel: 2545845; Fax: 2399204
www.bdo.ge

H BGI Advisory Services Georgia
18 Rustaveli Ave., Il floor

Tel: 2997292; Fax: 2996615
www.bgi.ge

H BLB (Business Legal Bureau)
1 Shevchenko St, Apt.1

Tel: 2995797

www.blb.ge

H BLC Law Office

4 Gudiashvili Sq.

Tel: 2922491; Fax: 2934526
www.blc.ge

B BMC Gorgia
140 Tsereteli Ave.
Tel: 2960960
www.gorgia.ge

H Capital Bank

1 Vertskhli St.

Tel: 2428888
www.capitalbank.ge

M CaspiGroup Ltd.
29 Bochorma St.

Tel: 2550818
www.caspigroup.com

H Caucasus Online LLC
71 Vazha-Pshavela Ave.
Tel: 2480048; Fax: 2480048
www.caucasus.net
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H Channel Energy (Poti) Limited
Georgia LLC, By Petrocas Energy
Group

52, David Agmashenebeli St., Poti
Tel: (995493) 2-7-08-60
www.petrocasenergy.com

M Chateau Mukhrani, J.S.C.
Sangebro St.

Tel: 2201878; Fax: 2201878;
www.mukhrani.com

M Citi & Co.
4 Besiki St.
Tel: 2920921

H Continent Cron Palace
Hotel Thilisi

1 Kheivani St., 12/13

Tel: 2242321
www.cronpalace.com

H Crowne Plaza Borjomi
Baratashvili Str. 9, 1200 Borjomi
Tel: 995 367 220260
www.cpborjomi.com

H Crystal, MFO JSC

72 Tamar Mepe St. Kutaisi, 4600
Tel: 431253343

www.crystal.ge

H Duty Free Georgia
3rd floor, 4 Besiki St.,
Besiki Business Center
Tel: 2430150
www.dfg.ge

H Efes Brewery in Georgia -
Lomisi JSC

Village Natakhtari, Mtskhta Region
Tel: 2357225

www.natakhtari.ge

B EVEX Medical Corporation
40 Vazha-Pshavela Ave.

Tel: 2550505

www.evex.ge

H Gebriider Weiss LLC
Airport Adjacent Territory,
Kakheti Hwy

Tel: 2710011
www.gw-world.com

B GeoCapital Microfinance
Organization Ltd.

5 Tsereteli St, Kutaisi

Tel: 431 267070
www.geocapital.ge

H Geocell

3 Gotua St.

Tel: 2770100, ext. 7435;
Fax: 2770119
www.geocell.ge

M GeoEngineering LLC
15a Tamarashvili St.

Tel: 2311788; Fax: 2311787
www.geoengineering.ge

H Geomill LLC
4, Chirnakhuli St.
Tel: 2400000
www.geomill.ge

H Georgian Airways

12 Rustaveli Ave.

Tel: 2999730; Fax: 2999660
www.georgian-airways.com

H Georgian Beer Company
3311 Saguramo, Mtskheta District
Tel: 2437770

www.geobeer.ge

H Georgian Express

105, Tsereteli Avenue, 0119
Tel: 2696060

www.dhl.com

B Georgian Hospitality Group
22 Peritsvaleba St., 0103

Tel: 2987789

www.ghg.ge

M Georgian Industrial Group LLC
GIG Plaza, 14 Gazapkhuli St., 0177
Tel: 2210187

www.gig.ge

H Georgian Integrated Systems
(GiS)

Office 1, 85 Abashidze St., 0163
Tel: 2243724

www.gis.ge

H Georgian Resources Company
3-5 Kazbegi St.

Tel: 2936676
WWW.georgianresources.com

H Geo Steel LLC

36 Davit Gareji St., Rustavi, 3700
Tel: 2243794
www.geosteel.com.ge

H Globalink Logistics Group
14-A Shartava St, 2nd fl, Suite 7
Tel: 2253262; Fax: 2439002
www.globalinkllc.com
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M Gloria LLC

3 Gorgasali St., 0105
Tel: 2000245
www.tiflispalace.ge

B GM Capital LLC

2 Tarkhnishvili St., 0179
Tel: 2912626
www.gmcapital.ge

H Gvinadze & Partners LLC
44 Kote Abkhazi St, 0105
Tel: 2438970, Fax: 2438971
www.gvinadzeandpartners.ge

M HeidelbergCement Georgia
18 Lermontov St.

Tel: 2474747
www.heidelbergcement.ge

M Herbalife

Bld. 4a Tamarashvili St., 0162
Tel: 2202929
www.herbalife.com

H Hotels And Preference Hualing
Thilisi

Hualing Tbilisi Sea New City, 0152
Tel: 2505025
www.hotelspreference.ge

M Hualing International Special
Economic Zone

25 Apt. 34/36 Kobuleti St.

Tel: 591005900

www.hualing.cn

M Hydrolea LLC
11 A. Apakidze St.
Tel: 790420015
www.hydrolea.com

M ICS Ltd. TNT Agent in Georgia
25 Agmashenebeli Ave.

Tel: 2910220

www.tnt.ge

H IGroup

197/24g Kazbegi Ave.
Tel: 2308483
www.igroupgeorgia.com

M ILF Beratende Ingenieure ZT
GmbH Branch in Georgia

15 Tamar Mepe Ave.

Tel: 2199453

www.ilf.com

M International Black Sea
University

David Agmashenebeli Alley 13 km,
2,0131

Tel: 2595005

www.ibsu.edu.ge

H JTI Caucasus

VIl Floor, Pixel Business Center,
34 Chavchavadze Ave.

Tel: 2604111

www.jti.com

M Kordzahia, Jgenti Law Firm
10 Petriashvili St.

Tel: 2921878

www.kjlaw.ge

M Leavingstone

12a Al. Kazbegi Ave.
Tel: 2105103
www.leavingstone.com

M Legal Partners Associated LLC
Office #203, Besiki Business Center,
4 Besiki St. 0108

Tel: 2200203; Fax: 2250458
www.lpa.ge

M Liberty Bank JSC

74 Chavchavadze Ave.

Tel: 2555500; Fax: 2912269
www.libertybank.ge

B LSG Ltd. (Taxi Prius)
42, G. Brtskinvale St.
Tel: 2131515
www.lemondo.com

M Luca Polare

54 Oniashvili St.

Tel: 2990399
www.lucapolare.com

M Mercure Thilisi Old Town

9 Gorgasali St., Old Tbilisi, 0105
Tel: 2006060

www.mercure.com

H Mgaloblishvili Kipiani Dzidziguri
(MKD)

Office 24, 71 Vazha-Pshavela Ave.
Tel: 2553880

www.mkd.ge

M Mina JSC

4 Besiki St.

Tel: 2449981/82/83; Fax: 2449980
www.mina.com.ge



M Mira Hotels Ltd.

Brose Street Turn,Old Thilisi
Tel: 2242244/55/88
www.riverside.ge

H National Center for Dispute
Resolution

4/7 Rustaveli St., Rustavi

Tel: 2193406

www.ncdr.ge

H NCC Ltd.

9, Erekle Il turn
Tel: 2725088
www.ensisi.ge

H Noblet Media

7, Khorava St.

Tel:w 2396300
www.nobletmedia.com

M Nodia, Urumashvili & Parnters
Office #28, IV Block,

71 Vazha-Pshavela Ave.

Tel: 2207407

www.nplaw.ge

M Nutrimax Ltd.

68a Rustavi Highway, 0165
Tel: 2305335
www.nutrimax.ge

M Overall Management Group
(OMG) Inc.

29 Marjanishvili St.

Tel: 2436052; Fax: 2436052

M Paine Stevens LLC

1 lvane Javakhishvili Sqr.
Tel: 2903211, Fax: 2903291
www.painestevens.com

B PASHA Bank Georgia JSC
15, Shota Rustaveli Ave.

Tel: 2265000
www.pashabank.ge

M Policy and Management
Consulting Group (PMCG)

61 Aghmashenebeli Ave, 4th floor
Tel: 2921171

www.pmcg.ge

M Poti Free Industrial Zone
Pixel Building, 4th floor,

34 Chavchavadze Ave.

Tel: 2485485
www.potifreezone.ge

H Primera Golf & Residence
36, Khetagurovi St., 0102
Tel: 2200036

H Publicis Ltd.

17 V. Jorbenadze St.

Tel: 2745672; Fax: 2745671
www.publicis.ge

H Qebuli Climate
101, Tsereteli Ave.
Tel: 2356201
www.gebuli.ge

M Rakeen Development LLC
Pixel Business Center,

34 Chavchavadze Ave.

Tel: 2933393; Fax: 2933993
www.rakeen.ge

H Resolution Insurance Brokers,
Georgia LLC

61, Gorgasali St.

Tel: 2936305

www.rib.ge

M Rixos Hotel Borjomi
16 Meskheti St., Borjomi
Tel: 2292292
http://borjomi.rixos.com

B Rooms Hotel

14 Merab Kostava St.
Tel: 2020099, 2730099
www.roomshotels.com

B RSM Georgia LLC

67, Aghmashenebeli Ave.
Tel: 2558899
www.rsm.ge

M Rustavi Azot Ltd.

2 Mshvidoba St. Rustavi-3702
Tel: 995341270900
www.azot.ge

M Rustavi Steel LLC

12Y. Gagarin St., 3700 Rustavi
Tel/Fax: 260 66 99
www.rmp.ge

H Sakcable JSC

Suite 414, 19 Gamrekeli St.
Tel: 2221418
www.sakcable.ge

H Shota@Rustaveli Boutique Hotel
1 Shevchenko St., 0108

Tel: 2317089

www.theshota.com

M Silknet Ltd.

95 Tsinamdzgvrishvili St.
Tel: 2910345;
www.silknet.com

B SRG Investments LLC

49a Chavchavadze Ave, 3rd floor
Tel: 2253581

www.silkroad.ge

M Thilisi View
4a, Freedom Sq.
Tel: 2999980
www.tbilisiview.ge

B TBC Leasing JSC
8 Bulachauri St., 0161
Tel: 2272727
www.tbcleasing.ge

M Terabank JSC

3 Ketevan Tsamebuli Ave.
Tel: 2507700
www.terabank.ge

M Terrace Hotel & Restaurant
7 Polikarpe Kakabadze St.

Tel: 2999001
www.theterracetbilisi.com

M Theco Ltd.
16 Chikovani St.
Tel: 592107515
www.tbilisia.ru

M University of Georgia
77a Kostava St.

Tel: 2552222
www.ug.edu.ge

M VD Capital
77 Kostava St., 0175
Tel: 2363672; Fax: 2364302

H Vinotel (“Aigvinissakhli”’) LLC
4 Elene Akhvlediani Ascent

Tel: 2555888

www.vinotel.ge

M Wings and Freeman Capital

Green Building, 6, Marjanishvili St.

Tel: 2940051; Fax: 2940053
www.wfcapital.ge

B Wissol Georgia

74b Chavchavadze Ave.
Tel: 2915315; Fax: 2915615
www.wissol.ge

NON-PROFIT ORGANIZATIONS

H Agricultural University of
Georgia

140 David Aghmashenebeli Alley
Tel: 2594901

www.agruni.edu.ge

H Alliance for Progressive
Healthcare

27/29 Chavchavadze Ave., 0179
Tel: 2242413

B American Friends of Georgia
77 Nutsubidze St.

Tel: 2397174; Fax: 2388495
www.afgeorgia.org

B CARE International in the
Caucasus

37 Tsagareli St., 0162

Tel: 2291941
Www.care-caucasus.org.ge

M Europe Foundation

3 Kavsadze Str.

Tel: 2253942; Fax 2252763 (ext. 112)
www.epfound.org

H Free University of Thilisi
140 David Agmashenebeli Alley
Tel: 2200901
www.freeuni.edu.ge

M Georgian Wine Association
12 Mtatsminda St.
Tel: 2505457

H Good Governance Initiative
Pixel Center, 8th Floor, 34,
Chavchavadze Ave.

Tel: 2243111

www.ggi.ge

H QSlI International School of
Georgia

Village Zurgovani, Tbilisi

Tel: 2537670; Fax: 2322607
www.qsi.org

M Salvation Army

16 Ikalto St.

Tel: 2333786; Fax: 2330227
www.salvationarmy.org

M San Diego State University -
Georgia

3 Chavchavadze Ave.

Tel: 2290820

www.sdsu.edu

M Transparency International
Georgia

61 Agmashenebeli Ave. 0102
Tel: 2932129
www.transparency.ge

B Women Wellness Care Alliance
HERA

67 S. Meskhi St., Kutaisi 4600

Tel: 599257172
www.georgiarace.com
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AMCHAM GEORGIA JOINTLY
WITH THE U.S. EMBASSY IN
GEORGIA, HOSTED A FAMILY
PICNIC CELEBRATING THE 240TH
ANNIVERSARY OF THE SIGNING
OF THE U.S. DECLARATION

OF INDEPENDENCE ON JULY
4TH. OVER 1400 AMERICAN,
GEORGIAN AND INTERNATIONAL
GUESTS ENJOYED AN AMERICAN
STYLE PICNIC WITH A GIANT
BARBEQUE, LIVE BANDS, BOUNCY
CASTLES, AND TOYS FOR THE
CHILDREN. THE PICNIC ALSO
FEATURED A LARGE VARIETY

OF FAMILY FUN ACTIVITIES
INCLUDING FACE-PAINTING,
CLOWNS, ICE-CREAM, AND

A PHOTO BOOTH. EVERYONE
COULD ALSO ENJOY THE
SENSATION OF RIDING A RODEO
HORSE AND BEING PAINTED

BY FAMOUS CARICATURISTS.
ENTERTAINMENT WAS PROVIDED
BY A ROCK AND ROLL BANDS.

U.S. AMBASSADOR TO GEORGIA
IAN C. KELLY AND AMCHAM
GEORGIA VICE-PRESIDENT
MICHAEL COWGILL WELCOMED
THE GUESTS, FOLLOWED BY A
SINGING OF THE AMERICAN
NATIONAL ANTHEM. THE EVENT
CLOSED WITH A DISPLAY OF
PHENOMENAL FIREWORKS.
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Board Of Directors 2016

R. MICHAEL COWGILL
FIRST VICE-PRESIDENT

ESBEN EMBORG
DIRECTOR

AmCham Executive Director
George Welton

Copy Editor
Alexander Melin

Marketing & Promotion
Saba Gvetadze and Salome Tkeshelashvili

Promotional Design
Levan Baratashvili

Magazine Design and Layout
Giorgi Megrelishvili

-

SARAH WILLAMSON
PRESIDENT

IRAKLI BAIDASHVILI ANDREW COXSHALL
VICE-PRESIDENT & TREASURER DIRECTOR

LASHA GOGIBERIDZE BADRI JAPARIDZE
DIRECTOR DIRECTOR

Writers
Nino Bakradze, Helena Bedwell, Saba Gvetadze, Dustin Gilbreath,
Lika Jorjoliani, George Welton

Special thanks to CRRC, all of our contributors and advertisers, as well as to all

the AmCham Georgia staff. Without
your help, this issue of Investor.ge magazine would not be possible.
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STEVE JOHNSON TED JONAS KETTI KVARTSKHAVA
DIRECTOR DIRECTOR DIRECTOR

e 1

CHRIS SCHLUETER BETSY HASKELL, K.G. MOORE
DIRECTOR FOUNDING ADVISOR EX-OFFICIO MEMBER

S

[

2

GEORGE WELTON
EXEC. DIRECTOR
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New heights.
Together.

Regional Corporate and
Investment Banking
Services

PASHA Bank is a Baku-based financial institution
operating in Azerbaijan, Georgia and Turkey —
providing full range of corporate and investment
banking services to large and medium enterprises.

Focusing on corporate banking, PASHA Bank
Georgia listens to its clients with double attention
and offers them safe and fast service, competitive
interest rates and customized banking products on
a standalone basis as well as a part of larger
banking syndicates.

(032) 2 265 000 | www.pashabank.ge
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COMPETITION

GUIDING YOU THROUGH THE ISSUES AND RISKS

With over 100 competition law experts across Europe, the US, Australia,
Asia, Africa and the Middle East, we can help clients manage and find solutions to
their competition law needs around the world.

Our Thilisi office advises on the full range of competition issues including strategic
commercial and regulatory advice, litigation and merger clearances.

For more information please contact:

Otar Kipshidze, Office Managing Partner (otarkipshidze@dlapiper.com)
Avto Svanidze, Partner (avto.svanidze@dlapiper.com) | Ted Jonas, Of Counsel (ted.jonas@dlapiper.com)

DLA Piper Georgia LP, 10, Melikishvili Street, Tbilisi 0179, Georgia
T +(995)32 2509 300 | F +(995)32 2509 30

www.dlapiper.com DLA PIPER




