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The 100th issue of Investor.ge is another impressive milestone for AmCham. Last 

year, on our 25th anniversary, we noted that AmCham’s impact has been considerable 

over its long history. Founded at a time of adversity, the magazine was an early part of 

AmCham’s offering. Quickly, it became not only a means for us to communicate to our 

members, but an impressive and independent source of business and economic news 

for the country as a whole. 

This evolution was probably inevitable. An independent and fact-driven press has 

always been a cornerstone of American democracy and business development, so con-

tributing to that media environment was clearly a natural role for AmCham. 

Over the years, we have covered more or less every corner of the Georgian econo-

my—every type of Georgian business and many other topics of interest to our English-

speaking and West-leaning readership. 

This has included cornerstones of the Georgian economy, like the transformation 

of the tourism business into a major driver of Georgia’s economic growth; the growth 

and public listings in the financial service sector; and the recent growth in start-ups 

and technology-oriented companies.  

We have also covered almost every area where there have been changes in the regu-

latory environment—from the dramatic shifts in tax-policy and tax-implementation, 

to the many (often stalled) efforts at judicial reform and the root-and-branch changes 

of government administration. 

In all of these areas we have benefitted not only from a dedicated team of editors 

and journalists, but the input and insight of our members. This has allowed us to of-

fer a level of expertise and practical insight on almost any business subject that would 

have been impossible for other organizations. 

We have also focused on the major shifts in the economy and the opportunities and 

challenges we have faced. From political changes to war and financial crashes and re-

covery, we have been proud to offer reliable information and far-sighted commentary. 

In recent times, this focus has shifted to the opportunities offered by potential EU 

membership. By looking at historic examples, we have been able to demonstrate the 

huge benefits that are offered to the economy by joining the EU. We have also been able 

to communicate AmCham’s enthusiasm for the EU membership project as it aligns en-

tirely with our democratic, business and pro-Western instincts. 

Moving forward, we will continue in this vein. Over the last 100 issues of Investor.

ge, the economy and the country of Georgia have transformed, westernizing and mod-

ernizing in the process. Investor.ge has supported that trend by communicating the 

experiences and insights of the business people who were crucial to the changes. In the 

next 100 issues, we will continue to support this direction of economic transformation 

as it brings Georgia closer to its natural European home. 

Sincerely yours,

Irakli Baidashvili, 

AmCham Georgia President

Celebrating the Success of 
AmCham’s Magazine
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Investment 
News
Investor.ge provides 
a brief update on 
investments and changes 
in government policy that 
could impact the business 
environment. Information 
in this issue was taken 
from Agenda.ge and other 
sources.

Georgia Secures Visa-free 
Travel to Hong Kong 

Starting September 30, Georgian citi-

zens can travel to Hong Kong without a 

visa for 30-days, according to Georgia’s 

Ministry of Foreign Affairs.

Georgian citizens have been able to 

travel to China without a visa since May 

28, 2024. Hong Kong, a special admin-

istrative district, has autonomy over its 

immigration and visa policy.

Asian Development Bank 
Forecasts Boost in Georgia’s 
Economic Growth in 2024

The Asian Development Bank pre-

dicts Georgia’s gross domestic product 

(GDP) will grow by seven percent this 

year, up two percent from its April fore-

cast. The two-point increase is driven by 

strong growth in the service sector and 

domestic consumption. 

The report also noted low infla-

tion, the relatively stable exchange rate 

and cautious fiscal policy, which it says 

helped Georgia avoid faster price in-

creases. 

The Asian Development Bank under-

lined the increased political instability 

and geopolitical risks for the exchange 

rate and current account. 

The forecast for 2025 remains con-

stant at 5.5 percent. 

Service Industry Drives 
Economy Growth 

Galt&Taggart reports that Georgia’s 

economy is growing faster than expect-

ed, driven by the services sector. Prior to 

the 2020 pandemic, the main economic 

driver was consumption. A shift to in-

vestment driven growth was noted in 

2022-2023, according to Galt&Taggart.

The report argues that further growth 

in productivity in the service sector is 

critical for economic growth. The sec-

tor is the largest employer with 71.2 

percent of total employed workforce. 
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ADVERTISEMENT

Galt&Taggart notes that, in 2023, real 

GDP created by one worker in the service 

sector amounted to 45,000 lari (com-

pared to 35,000 lari in 2017), in industry 

– 49,000 lari (compared to 40,000 lari), 

in agriculture – 17,000 lari (compared to 

11,000 lari).

FDI in Georgia Up in Q2 of 
2024

Foreign direct investment increased 

by 10.3 percent in Q2 of 2024 compared 

to the same period last year, according to 

the national statistics office. 

The estimated FDI equaled $574.3 

million in Q2, with growth driven by eq-

uity investments and debt obligations. 

The statistics office noted that reinvest-

ment made up 78.6 percent of the total 

FDI or $451.3 million, down 8.9 percent 

year-on-year. Equity investments ac-

counted for 17.6 percent, or $101 million, 

increasing by 36 percent year-on-year. 

FDI in the finance and insurance sector 

rose by 38 percent to $300.1 million com-

pared to Q2 of 2023.

Trade accounted for 13.8 percent of 

the total FDI, or $79.2 million (a year-

on-year reduction of 4.6 percent). Manu-

facturing was next with $55.5 million, a 

year-on-year growth of 36 percent.

New Direct UK-Georgia 
Flights Announced

On September 18, British Airways and 

budget airline EasyJet announced new 

direct flights between the UK and Georgia 

starting in spring 2025. British Airways is 

scheduling four flights a week and Easy-

Jet is planning two flights a week. 

Georgian Government 
Approves Two Wind Farm 
Projects 

The Georgian government approved 

agreements on wind farms’ feasibil-

ity study, construction, ownership and 

operation with LLC Karis Nakadi (Zemo 

Imereti wind farm) and LLC Kari Energy 

(Terjola wind farm). 

The agreements now move to the 

Ministry of Economy and Sustainable 

Development, where the minister is ex-

pected to sign them. 

 

Georgia Assessed at Tier 2 in 
Global Cybersecurity Index

The Global Cybersecurity Index for 

2024, published by International Tele-

communication Union (ITU), scored 

Georgia 91.92 points, placing it at Tier 2 

(Advancing). The country received the 

maximum 20 points in legal measures 

and cooperation measures; technical 

measures was scored at 19.25, organiza-

tional at 16.35, and capacity development 

received the lowest score at 16.32. 

Average Salaries Increase in 
Georgia

In Q2 of 2024, the average salary in 

Georgia rose by 11.1 percent year-on-year 

to 2,004 lari per month, Georgia’s official 

statistics body reported. 

The sectors with the highest salaries 

were information and communications 

(3,963 lari, 4.3 percent y-o-y growth); fi-

nance and insurance (3,642 lari, 14.5 per-

cent growth); and construction (2,946 

lari, 13.7 percent growth).

In a study of salaries in August, PMCG 

found that 28.9 percent of employed in-

dividuals in Georgia receive a monthly 

salary of 2,400 lari—five percent higher 

year-on-year.   
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Members of the U.S. Congress have initiated two bills with 
the power to change US-Georgia relations fundamentally—
if Tbilisi takes advantage of the opportunities presented.

On May 23, 2024, U.S. Rep. Joe 

Wilson (R-S.C.) introduced 

the Mobilizing and Enhancing 

Georgia’s Options for Building Account-

ability, Resilience, and Independence 

(MEGOBARI) Act in the House (megobari 

means ‘friend’ in Georgian). On the same 

day, U.S. Senators Jeanne Shaheen (D-

N.H.), James Risch (R-Idaho), Ben Cardin 

(D-MD), and Pete Rickets (R-Neb.) intro-

duced the Georgia People’s Act in the 

Senate. At the time of writing neither of 

these have been passed—though the U.S. 

government is already taking some of the 

steps outlined in these Acts.

The MEGOBARI Act details a series of 

actions the US government will take, de-

pending on the Georgian government ‘s  

behavior before and during the upcom-

ing Georgian parliamentary election. 

As Rep Joe Wilson said after the bill 

was introduced, “The MEGOBARI Act 

clearly and simply demonstrates the se-

riousness with which we take our obliga-

tions to the Georgian people…This leg-

islation will highlight the high costs of 

further attacks on Georgia’s democracy, 

but also demonstrate our commitment 

to revitalizing the bilateral partnership.”

The act is basically a set of carrots and 

sticks. Much has been made of the stick 

and there has been intense speculation 

in Georgia regarding the circumstances 

under which the U.S. government may be 

willing to implement sanctions against 

key individuals, to withhold funding or 

even military support

A Friend in Need, a Friend indeed
US Representative Joe Wilson (R-S.C.)
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Less has been said about the carrots. 

While there are sanctions suggested for 

transgression of democratic principles 

or evasion of the Russia sanctions, the 

act also has positive provisions.  Accord-

ing to the Act, the Secretary of State, US-

AID and other agencies have 60 days to 

“establish a democracy monitoring task 

force with, as practicable, a significant 

presence within Georgia, to publicly as-

sess, monitor, and promote the pre-elec-

tion democratic environment in Geor-

gia.”

If Georgia is found to have made “sig-

nificant and sustained progress toward 

reinvigorating its democracy, evidenced 

at a minimum by substantially fair and 

free elections and a balanced pre-elec-

tion environment,” the U.S. Trade Rep-

resentative can start working on the car-

rots.

These include: 

 preferential trade regime be-

tween the two countries

 improved visa liberalization be-

tween the U.S. and Georgia

 an economic development and 

modernization package for Georgia to be 

developed by the U.S. and international 

partners

 a policy package to be devel-

oped to enhance people-to-people con-

tacts and academic exchanges. 

Separately, the Secretary of Defense 

would be tasked with preparing a new 

defense assistance package for Georgia 

that would include: 

 security and defense equip-

ment ideally suited for territorial de-

fense against Russian aggression 

 training, maintenance, and op-

erations support for the equipment. 

As Representative Wilson has point-

ed out, this package of expanded engage-

ment could constitute a roadmap for 

future relations with the United States, 

which would provide opportunities for 

economic, social and democratic prog-

ress to match the support being offered 

by the EU under EU membership talks.

For a start, preferential trade access 

could be a game changer. While Geor-

gian exports to the US have been modest, 

generally between $100 million and $250 

AmCham Georgia President Irakli Baidashvili and AmCham Board of Directors meeting with U.S. Assistant Secretary of State Jim O’Brien
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million over the last 10 years, the US re-

mains significantly the biggest economy 

in the world and one that is increasingly 

using trade barriers as a tool of its foreign 

policy. This creates an opportunity.

As AmCham Georgia President Irakli 

Baidashvili notes, “A preferential trade 

regime has been a request of the Ameri-

can Chamber of Commerce in Georgia, 

since it was founded 26 years ago. This 

would represent an unparalleled oppor-

tunity, because it would allow Georgia 

access to the US-market at a time when 

this access is particularly valuable.”

Georgia’s two biggest export growth 

categories in recent year have been ag-

ricultural products and apparel. Both 

offer huge opportunities if they could 

gain access to the U.S. market. Large pro-

ducers in Georgia already produce under 

contract for U.S. companies like Nike, 

but not for the U.S. market because of 

high import tariffs. If these tariffs were 

removed, production in Georgia could 

expand and the employment generation 

opportunities would be huge.

A visa liberalization regime would 

also be transformative. Obviously, it is 

already the case that high-level Georgian 

business people can travel back-and-

forth to the US. However, due to high 

demand, gaining a US visa can be an ex-

pensive and difficult process and due to 

high levels of Georgian visa violations, 

the number of rejections is also high. 

However, efforts to improve this situ-

ation could make it easier and cheaper 

for mid-level company representatives 

to gain visas for study, travel and work in 

the United States. 

In addition to making the lives of 

many people easier, this can have mate-

rial business benefits. Companies that 

want to outsource elements of their busi-

ness abroad often demand ease of travel 

with the partner company to allow em-

ployees to come to the company head-

quarters for major meetings or trainings. 

As many companies in the region 

continue to reorganize in the context of 

Russian sanctions and China’s worsen-

ing relations, this could also be a huge 

opportunity and drive relocations to 

Georgia for business process outsourc-

AmCham Georgia delegation at SELECT USA Summit with U.S. Ambassador to Georgia Robin L. Dunnigan
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ing like IT development, architectural 

services and accounting services.

Other elements of the law are also 

important. An economic moderniza-

tion package from the US would have the 

dual benefits of pushing forward greater 

opportunities for better paid jobs with 

greater opportunities. At the same time, 

it would work to reinforce Georgia’s EU 

aspirations. This could create extremely 

positive multipliers for the country.

As Ketti Kvartskhava, Managing Part-

ner of BLC Law Firm and Member of the 

AmCham Georgia Board, said, “The best 

part is that we are not going to be alone 

on the path to the European Union, 

which is going to take time. On the way, 

we will have a very powerful—the stron-

gest country in the world—supporting 

our economy, supporting our society 

and everything that is important for this 

country.”

Building people-to-people ties 

through academia, culture and educa-

tion have also always been a vital part 

of the puzzle. Historically, Georgia was 

a huge recipient of FLEX, Global Under-

graduate Exchange Program, and Muskie 

grants. These took some of Georgia’s best 

and brightest and enhanced their skill-

sets while helping them build relation-

ships in the West. This allowed them to 

thrive when they returned. Redoubling 

efforts to build relationships in this way 

would help Georgia create its next gen-

eration of leaders.

Finally, US relations have been the 

cornerstone of Georgia’s defense pre-

paredness for a generation. Georgian 

troops have been trained and equipped 

by the US under numerous NATO pro-

grams and through defense exercises 

and have built strong fraternal relations 

with Western partners in the battle-

fields of Afghanistan and Iraq. Georgia’s 

defensive capability has been positively 

transformed by this relationship, and, 

in the context of Russia’s invasion of 

Ukraine, this becomes even more im-

portant.  Altogether, the series of positive 

measures included in the acts highlights 

the preparedness of Georgia’s friends in 

the US to creatively build on the existing 

strong relationship and move forward to 

enhance Georgia’s future.

As AmCham Georgia board member 

Kvartskhava notes, “When reading the 

MEGOBARI Act, the impression is that 

it reminds me of the actions the US took 

to rebuild, for example, Germany af-

ter the Second World War. That scale of 

support—I don’t think I have seen any 

other declarations for any other coun-

try, regardless of whether the countries 

are members of the European Union or 

not. So it is a very unprecedented ges-

ture, which requires also the adequate 

reaction from us and the government as 

well.”

Along with EU membership, this 

could represent a once in a generation 

opportunity. As AmCham Georgia Presi-

dent Baidashvili explains, “On the one 

side, we have the EU prepared to consider 

Georgia for EU membership. On the other 

side, we have the USA offering unparal-

leled opportunities for support and part-

nership. These are the most economical-

ly powerful groups in the world—as well 

as the greatest proponents of democracy 

and human rights. There can be no ques-

tion that this is opportunity of a lifetime, 

and our children will not forgive us if we 

miss it.” 

U.S. Senator Jeanne Shaheen (D-N.H.)
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The idea of building a new Black 

Sea Port in Georgia has a storied 

history that reaches far back into 

Georgia’s Soviet past. Today, it is seen by 

some as a vital piece of new transport 

and logistics’ infrastructure; particu-

larly since the Russian war with Ukraine 

re-routed cargo traffic to Russia’s south. 

Now, the project is mired in controversy, 

because the Georgian government has 

selected a consortium led by a Chinese 

State controlled entity.

It is argued by advocates that this 

proposed $2 billion deep-sea port would 

allow larger ships to transport increased 

volumes at a more efficient rate, and 

could significantly improve the Middle 

Corridor’s prospects as an alternative 

trans-Eurasian route that bypasses Rus-

sia. As an additional route, it may be at-

tractive for China, which is in the throes 

of building global commercial maritime 

networks for its exports and raw material 

needs. 

Most of the current outcry is based 

on Georgia’s choice of Chinese finance to 

be arranged for the government by state-

controlled China Communications Con-

struction Company (CCCC) as the leader 

of the construction consortium. The 

plan is for CCCC to hold 49 percent of the 

project, investing and constructing it, 

alongside its Singapore-based subsidiary 

China Harbor Engineering. The Georgian 

government will hold 51 percent of the 

project. 

First Vice Prime Minister Levan Da-

vitashvili has downplayed the concern, 

announcing in July that part of the Anak-

lia project, a construction contract, had 

gone to Jan De Nul, one of the world’s 

“Big Four” port construction companies, 

which owns 80 percent of the global 

dredging fleet.

“We have completed the selection 

process for the port construction compa-

ny. Jan de Nul possesses the world’s larg-

est dedicated fleet for port construction, 

including both dredging and breakwater 

installation. This is the core, universal 

maritime infrastructure that will be use-

ful in different configurations as the port 

develops,” the minister said. Construc-

tion work is due to start in September, 

and the hope is that the port will be tak-

ing in container traffic in 2029. 

Although Jan De Nul is a Belgian in-

Chinese Investor’s Role in Major 
Port Raises Concerns in Tbilisi

Diplomats have questioned the government’s decision 
to award the port tender to a Chinese-Singaporean 
consortium. 

Anaklia, Georgia
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ternational port constructor, its involve-

ment “does not change or reduce the 

risks associated with the Chinese con-

sortium as investor for the port project,” 

says Georgian Tbilisi State University-

based think-tank ISET-PI. Flashing warn-

ing lights in a policy paper, it says that 

while details of Chinese financing were 

unclear, it sees dangers in “several high-

risk and high-impact uncertainties” on 

the project. Key reason is the expected 

financial structure.  

Specifically, ISET-PI warns that the 

port may not secure sufficient cargo vol-

ume to generate the foreign exchange 

cash to meet its obligations to cover 

finance servicing. It says the extent of 

stress-testing studies on potential cargo 

volume flows “remain unclear.” 

The money needed is substantial. 

The first phase in Anaklia costs $600 

million and encompasses constructing 

a wharf, which can handle an annual 

seven million tons of cargo and be opera-

tional three years from commencement 

of work. The whole $2 billion project is 

envisioned to span 49 years. 

If it does not generate enough reve-

nue, it is unclear who will bear the costs. 

Generally, the Chinese push for revenue 

guarantees and, if this happens, losses 

could be shouldered by Georgian taxpay-

ers, according to ISET-PI. 

“China debt financing through the 

SOE [state-owned enterprise] and the 

contingent liabilities stemming from 

utilizing off-take guarantees and asset 

pledges could result in direct debt obli-

gations for the state budget, potentially 

leading to Georgian taxpayers covering 

the debt service using the NBG foreign 

exchange reserves. These fiscal risks 

could intensify if the pension fund opts 

to invest in the Anaklia project,” ISET-PI 

said in the brief.

 Or—as in the case of Sri Lanka, 

which failed to service a Chinese debt 

for port-construction—a solution might 

be a debt-for-equity swap. In Sri Lanka’s 

case, such a deal led to its granting of 

a 100-year lease on the port to China. 

This deal gives China  freedom of move-

ment, which commentators say possibly 

threatens Sri Lanka’s sovereignty and in-

dependence.

Sri Lanka’s experience has been 

raised in US warnings from Ambassador 

Robin Dunnigan as a cautionary tale. She 

also pointed out that China is a major fi-

nancier of the Russian military and that 

the CCCC “does not have a good reputa-

tion globally.”

Other diplomats have raised concern 

about the opportunities the port opens 

for China.

“If you have China building such a 

key point, then you are giving them the 

capacity and opportunity to control a 

very important route for trade between 

Europe and Asia,” noted Romana Vla-

hutin, a fellow at the German Marshall 

Fund and former European Union am-

bassador-at-large for connectivity, in an 

interview with Radio Free Europe. “This 

is not good news for the EU, and I think 

the fact that [China is now building] the 

port shows a lack of strategic thinking in 

Brussels.” 

China’s growing maritime 
reach

Ironically the controversy over Anak-

lia has escalated at a time when Western 

business is just waking up to the fact 

that China is the world leader in com-

mercial shipping, controlling movement 

of goods as well as leading on port au-

tomation, shipping IT systems and ship 

financing. Despite the widespread inter-

national reservations about China, it has 

succeeded in investing in two-thirds of 

the world’s largest container ports, in-

cluding holding a majority stake in two 

key European ones. 



PORT (COUNTRY) INVESTMENT TYPE OWNERSHIP INVESTOR YEAR TAKEN

Antwerp (Belgium) Container terminal 25% China Cosco Shipping 2004

Piraeus Container terminal Concession China Cosco Shipping 2008

Marseille (France) Terminal Link 49% Cine Merchant Group 2023

Zeebrugge (Belgium) Container terminal 23% China Cosco Shipping 2024

Rotterdam (Holland0 Container terminal 35% China Cosco Shipping 2026

Vado Ligue (Italy) Container terminal 40% China Cosco Shipping 2016

Vado Ligure (Italy) Container terminal 9.9% Qingdao Port Int. 2016

Piraeus (Greece Port Authority 67% China Cosco Shipping 2016

Zeebrugge (Belgium) Container terminal 76% China Cosco Shipping 2017

Bilbao (Spain) Container terminal 51% China Cosco Shipping 2017

Valencia (Spain) Container terminal 51% China Cosco Shipping 2017

Hamburg (Germany) Container terminal 24.99% China Cosco Shipping 2023

Source: https://www.porteconmics.eu

Securing control of ports is a key fac-

tor in China’s global commercial strategy. 

It has made “investing in overseas ports a 

top priority for the twenty-first century,” 

states international news platform Mod-

ern Diplomacy. As they continue, “China 

plans to use outward port developments 

to create an efficient and well-coordinat-

ed transport-trade system, harnessing its 

dominant position in international ship-

ping.”

“The world’s largest trading country, 

and second-largest economy, China con-

ducts about 95 percent of its international 

trade by sea,” says Christopher R. O’Dea, a 

fellow at the Washington research center 

Hudson Institute and author of the book 

Ships of State: China’s New Maritime 

Empire. Writing in the Diplomat, he re-

fers to a much lesser known component 

of China’s Belt and Road Initiative (BRI): 

the 21st Century Maritime Silk Road. This 

is where the ports come in. 

The Maritime Silk Road launched at 

the 2013 summit of the Association of 

Southeast Asian Nations (ASEAN). The 

announcement stated that to accommo-

date expanding maritime trade traffic, 

China would invest in port development 

along the Indian Ocean, from Southeast 

Asia all the way to East Africa and parts 

of Europe. Ten years later the Maritime 

Silk Road connects 50 marine countries. 

It traverses from Hanoi to India, then 

East Africa, through the Suez Canal to the 

Mediterranean and on to the northern 

Italian hub of Trieste, with its interna-

tional free port and its rail connections 

to Central Europe and the North Sea. 

Driving China’s export strategy is the 

need to create overseas market growth to 

keep its factories going. Its high levels of 

production result from the country’s eco-

nomic model, with supply-side targets 

set out in five-year plans cause factories 

to produce more than the Chinese them-

selves can buy. “To continue its domestic 

growth trajectory, currently around five 

percent annually, China must sell over-

seas the goods it can’t consume at home,” 

states Intereconomics. However, rising 

Chinese imports mean lower sales of 

other foreign goods as well as domesti-

cally produced items and there have been 

recurring conflicts. 

Jürgen Matthes at the German Eco-

nomics Institute, writing on China’s 

Trade Surplus for Intereconomics, states 

that “China’s merchandise trade surplus 

has reached an all-time high and is likely 

to rise further. A key driver appears to be 

a policy push to further bolster Chinese 

domestic manufacturing production, 

implying the danger of significant over-

capacities….”  

Another assessment of China’s mari-

time strategies, published in a recent 

paper from the Greenberg Center of Geo-

economic Studies, part of the US Council 

on Foreign Relations, states that without 

being a global naval power, China “has 

become a leading commercial power 

that wields significant geoeconomic in-

fluence over international sea lanes and 

commercial ports, underpinning the 

global flow of goods.”

To date closer relations with Beijing 

have had a limited impact on the Geor-

gian economy. Chinese exports to Geor-

gia are expanding and are five times 

higher than Georgia’s exports to China. 

Georgia’s exports to China, currently at 

$145 million, are declining and have very 

little local added value—mainly raw ma-

terials (metals ores, herbs, and spices). 
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Investor.ge celebrates its 100th issue with a look at the 
challenges it overcame and its plans for the future.

MOLLY CORSO

From Safe Fuel Regulations 
to Bacteria Phages: 
100 issues promoting Georgia to Investors
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When former AmCham Geor-

gia Executive Director Amy 

Denman started the Am-

Cham newsletter in her apartment in 

1998, the goal was to attract members—

not create one of the longest serving Eng-

lish-language publications in Georgia.

“We were trying to promote our as-

sociation because, beyond going and 

knocking on doors, there weren’t a lot 

of avenues for promotion at that point 

beyond the support of the American Em-

bassy,” she recalled. “So we just wanted 

to publish a small newsletter.”

The layout was straightforward, 

printed on her home computer: four 

to six black and white pages about Am-

Cham: what it was, what it was doing, 

and contact information. 

However, over time, it became clear 

that this four-to-six page newsletter had 

the potential to become much, much 

more.

“We realized there was very little Eng-

lish-language news at that time in Geor-

gia,” Amy recalls. “We decided that we 

wanted to make it a broader economics 

magazine…not only did we want to get 

the information about AmCham out, but 

we also wanted to publish information 

that would remain relevant about Geor-

gia. We wanted to have information for 

new potential investors, current inves-

tors, visitors. It was a calling card.”

There were technical hiccups and 

challenges along the way. Electricity 

was still sporadic and the digital revolu-

tion had stalled at CD-ROMs. But a small 

group of dedicated AmCham staff—usu-

ally just Amy, the current editor, and 

Levan Baratashvili—managed to put the 

magazine out regularly with the help of 

designer Giorgi Megrelishvili. 

“That is the most amazing thing 

about this: the sheer tiny amount of staff 

that was put on it and the enormous 

amount of content that came out,” Amy 

says.

By 2001, the newsletter had trans-

formed into the AmCham News, a full-

fledged glossy magazine, full of hard-

hitting news articles on major challenges 

for businesses—like illegal gas stations 

selling doctored or stolen petrol—and 

interviews with the Georgian and foreign 

businesses who were creating the mod-

ern economy.

“When I started working on it…there 

was certainly nothing like a glossy maga-

zine to get news and information about 

things that mattered... So I think it was 

a quite a useful publication when it got 

going because it covered issues that mat-

tered to people,” noted Susanne Chan-

non, who was the editor from 2001-2002. 

Allison Ekberg Dvaladze, who was the 

editor during the 2004 Rose Revolution, 

noted the magazine’s ability to dig in deep 

into the issues instead of having to chase 

the headlines. That was especially true 

since it was published bimonthly, giving 

the staff plenty of time to identify the sto-

ries that mattered and develop them. 

“We were writing in Georgia at a time 

when it was really protecting the media. 

Not that bad things didn’t happen—we 

know that they did. But in the region, 

Georgia was sort of a model of really al-

lowing the media to be free. And that was 

an amazing time to be there,” she says.

The freedom to report on the issues 

that were concerning AmCham’s busi-

ness members as well as the wider com-

munity meant that the magazine delved 

into topics like controversy surrounding 

the AES Telasi electricity provider priva-

tization and concerns about power shar-

ing the Enguri hydro power plant with 

separatist Abkhazia. 

“There really was nowhere else to 

find those stories in English. That’s what 

set us apart,” Dvaladze adds. “When you 

look back, we were documenting a lot of 

history. The newspaper caught the day-

to-day, but we were capturing all that 

other stuff…how people were living and 

going about trying to keep everything go-

ing as normal as possible.” 

For AmCham Georgia, supporting the 

magazine became a strategic decision: 

even without any fulltime staff, it was 

a major drain on resources. However, it 

also provided a platform to advocate for 

policies that affected members and in-

crease interest in Georgia, as the country 

tackled tough economic reforms. 

“It was an avenue for us to explain 

to people our thoughts on our policy 

stance,” Amy says. “We always wrote 

from both sides because we didn’t want 

to be seen as pro anything. We would 

Former editor Allison Ekberg Dvaladze, former executive director Amy Denman, former editor Molly Corso, and 
former editor Susanne Channon
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approach things—always there are two 

sides of the story and we always told both 

sides.”

Warren Hedges, who served as editor 

after Allison, recalls the years immedi-

ately following the Rose Revolution as a 

time when there was a huge push to re-

form. 

 “Having spent time outside of Tbili-

si, I had many conversations with people 

who didn’t believe business or govern-

ment could improve. It has stuck with 

me that the members of AmCham dedi-

cated time and energy to building a bet-

ter place to get work done, to invest, and 

to build a better future for Sakartvelo,” he 

recalls. “Everyone felt the painful need 

for reform and breaking out of corrup-

tion and poor government that was sti-

fling business and simple everyday life. 

We were giving a perspective on what 

was changing and what else needed to 

change so people and their businesses 

could succeed and grow.”

When I was hired as editor, at the 

end of 2006, the magazine was already 

an established name in Georgia, with a 

strong history of reporting on the stories 

that mattered. During my 12-year ten-

ure, the executive directors and editorial 

board made sure we covered issues that 

affected the business climate and Geor-

gia’s Euro-Atlantic ambitions. At times, 

that meant the magazine didn’t resemble 

publications put out by other AmChams. 

As current AmCham Executive Direc-

tor, George Welton, points out, “The In-

vestor.ge magazine has always been able 

to provide a great mix of hard-hitting 

business and economic stories, with ar-

ticles that, particularly a Western-orient-

ed and English speaking audience might 

appreciate; with articles on the reform of 

the energy sector with pieces about the 

growth of artisanal carpet making, or the 

export of new kinds of Georgian cheese.”

Ari Neumann, who served as editor 

during the 2020 pandemic, noted the  

magazine was at the forefront in Georgia, 

providing real analysis on the policy is-

sues affecting business. 

“I think business media started go-

ing around the time I started as editor…I 

remember looking at Investor.ge and be-

ing proud that we were one of the only 

analytical outlets for business news,” he 

said.  

“The fact is that we have a huge busi-

ness community behind us, and every 

once in a while the priorities and con-

cerns of the business community would 

boil up and come on our radar at a time 

when other business magazines might 

be reporting the news rather than fish-

ing around in the depths. We found out 

‘what is the bottleneck here, what is not 

working there, how do we actually im-

prove policy?’” 

As AmCham moves forward, there is 

no doubt that the Investor.ge magazine 

will continue to be a central product 

produced by and for the Chamber. It will 

continue to entertain and hopefully in-

form its diverse readership.  As AmCham 

President Irakli Baidashvili says,

“Investor.ge continues to be a unique 

offering. Moving forward, we will make 

every effort to utilize its excellent jour-

nalism to add value for our members. We 

will also ensure that it is seen by more 

people online. At a time of dangerous 

disinformation, the best defense is in-

dependent and well-written fact-based 

journalism. That is what Investor.ge has 

always offered.” 

Current editor Mackenzie Baldinger and her husband Giorgi Jangiani

Former editor Ari Neumann
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SALLY WHITE 

Remittances, a boon for house-

hold budgets, family businesses 

and government coffers, have 

dropped from the $3 billion high regis-

tered in 2021-22. However, the overall de-

crease hides a new trend of higher num-

bers coming from high-wage economies 

in the West, underscoring the number of 

Georgians leaving for jobs abroad. 

The latest National Bank of Geor-

gia (NBG) numbers show a total for July 

of $283 million, down 1.3 percent on a 

year ago, largely due to a drop in trans-

fers from Russia, Ukraine, and Belarus. 

The inflow of bank transfers from those 

countries peaked in the months follow-

ing Russia’s 2022 invasion of Ukraine 

and have since dropped, although they 

remain higher than before the invasion. 

For the Georgian labor market, the 

figures indicate a new, and perhaps trou-

bling, trend: inflows from several coun-

tries—including the US, up 16.9 percent 

annually at $50.3 million and the largest 

contributor in the month, and Italy, up 

6.6 percent at $48.9 million—are climb-

ing.

Other chunky sources of inflows in 

July were Germany (at $24.7 million, up 

18 percent), Greece ($23.2 million, up six 

percent), and Israel ($21.7, up seven per-

cent). 

The bump in remittances from these 

countries reflects the growing number of 

working age Georgians leaving the coun-

try since 2022. 

‘A country of emigration’
The Organization of Economic Cor-

poration and Development (OECD) classi-

fies Georgia as a “country of emigration.” 

Well over half – 58 percent –  of Georgians 

have immediate relatives living abroad, 

according to a Caucasus Barometer sur-

vey carried out this spring. Data released 

by the National Statistics Office of Geor-

gia show that total migration from Geor-

gia increased by 96 percent last year with 

245,000 people leaving the country. The 

great majority of them were of working 

age, and half were Georgian citizens. The 

reminder was largely made up of Rus-

sian, Turkish, Ukrainian and Belarusian 

citizens.  

The size of the Georgian population 

now is largely guesstimate. The last pop-

ulation census was taken some years ago 

(2019), and until the next census (sched-

uled for later this year) is published, it is 

uncertain exactly how many of the then 

3.72 million people remain and their 

ethnicity. A previous census, conducted 

in 2014, also showed 3.7 million people, 

but Georgia is shrinking: the population 

numbered 4.4 million in 2002, down 

from 4.8 million in 1994. A 2022 study 

by Georgian consultants PMC Research 

Georgians Increasingly 
Turning to High-
Income, Western 
Countries For Work

The jump in working-age Georgians immigrating in search 
of work has skyrocketed, even as total remittances fell in 
July 2024.
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stated that since 2010 nearly a quarter of the Georgian popula-

tion had moved abroad for work. The EU states that over half of 

those leaving are women.  

 Underlining the importance of these money inflows to the 

Georgian economy, the PMC Research study says that “over the 

last decade Georgia’s economic dependence on remittances 

increased notably. From 2013 to 2022 the percentage of remit-

tance inflows as a share of GDP grew from 11 to 16 percent.” Of 

course, the latter number was boosted by the inflow from Rus-

sia, Ukraine and Belarus, but remittances have always been an 

important component. The World Bank gives the historic share 

of remittances in Georgia’s GDP between 1997 and 2023 at an av-

erage of around 10 percent. 

Some have blamed the exodus of workers on the ease with 

which Georgians can travel to Europe, where entry does not 

require a visa. Money transfers from the EU have shot up con-

siderably since 2017, when the visa-free regime for Georgian 

citizens was introduced. Italy, where careers for the elderly 

are in high demand, is an increasingly popular destination for 

women. However, the EU visa regime is supposed to be used for 

visits, not for prolonged stays, and work permits are limited and 

require separate, country-based, applications. So, many of the 

Georgians in the EU are working illegally, notes PMC Research, 

although in most industries they are welcome as labor short-

ages are acute, especially in just about all aspects of construc-

tion and services.    

Georgians taking the risky and costly option of entering the 

US, joining  the influx crossing over the Mexican border, have 

also excited media comments, even though there are no firm 

numbers. While Russia continues to host the most Georgians 

(113,000 ethnic Georgians according to the 2021 Russian census, 

but Georgian diaspora organizations claim up to a million live 

and work there), it is no longer the most favored destination. 

News in recent weeks shows why Russia is falling from 

favor, despite a RIA Novosti report of a 35 percent rise in con-

struction workers’ salaries in H1 2024 as labor shortages bite. 

Online news source Havli is reporting spiraling anti-migrant 

sentiments across Russia, despite thousands of jobs vacancies. 

A factor, too, is that Russian policy is conflicted as, despite a la-

bor crisis, foreigners are banned from working in many sectors 

of the economy.  

Seeking higher wages
 A look at the average monthly wages of the countries to 

which Georgians are moving, published in TBC Capital’s Macro-

economic Outlook for 2024, show another facet of the story—the 

US offers around $6,000 a month, Israel $4,000, Italy $2,700, 

Poland $2,000, and Greece $1,500, compared to the Russia av-

erage of $1,130. According to international emerging market 
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research group, CEIC Data, the Georgian 

figure is $728; Enterprise Georgia’s web-

site reports the monthly average as $410.   

Not surprisingly, with the Georgian 

economy currently recording average 

real GDP growth for January-May 2024 of 

9.3 percent, Georgia’s demand for labor 

is high. However, it remains unsatisfied, 

with around half of the companies sur-

veyed earlier this year by the Business 

Association of Georgia (BAG) indicating 

that labor shortages were a hindering 

factor to business. Despite this fact, the 

IMF notes in its May report on Georgia 

that wages grew by 17.3 percent in 2022 

and 16.8 percent in 2023.  

A 2023 EU study, Socioeconomic 

Stability For Georgian Labor Migrant 

Women, states: “…the rising need for 

domestic labor in the international job 

market drives women’s labor migration 

from Georgia, a phenomenon shaped 

by socioeconomic challenges. If unem-

ployment and low wages are the major 

reasons for migrating, structural issues, 

such as a weak health and social welfare 

system, expensive bank loans, housing 

challenges, and other issues contribute 

to the reproduction of poverty, aggravate 

households’ economic hardships, and 

thus, render migration inevitable while 

creating significant barriers for return 

and sustainable reintegration.” 

Gender data for labor migration is not 

available, it observes, but most of the re-

mittances by women workers come from 

Italy and Greece and are used to provide 

for the family. The EU adds: “Studies 

show that in the last decade, remittances 

constituted an important share of recipi-

ent households’ income, although the 

sustainable impact on the economy is 

questionable, since the greatest share of 

remittances is spent on primary needs, 

such as food (79 percent), utility bills 

(63 percent), and clothing (53 percent). 

Only seven percent of those receiving re-

mittances manage to collect savings for 

starting a business or buying fixed or un-

fixed assets.”  

This EU study, designed to help fe-

male migrant workers return to Georgia, 

looks at the underlying human stories 

of the remittance numbers. Drawing on 

social research it states: “…on the one 

hand, a mother’s emigration improves 

children’s chances for material well-

being and access to education, while on 

the other, causes a deficiency of physical 

and emotional care, thus negatively af-

fecting the processes of socialization and 

self-realization among the children left 

behind.” 

The report notes that too often the 

women find they are trapped “after pro-

viding for children, migrant women con-

tinue their efforts in migration to pro-

vide for grandchildren.” 

Georgian households receiving re-

mittances have fluctuated in number, 

but PMC Research gives a proportion of 

5.5 percent in 2020 and 6.6 percent in 

2022. On average, it says, from 2013-2022, 

the amounts sent home averaged GEL 573 

monthly or 41 percent of those house-

holds’ total monthly income. House-

holds receiving remittances, it states, 

had an income of 1,398 GEL, 28 percent 

higher than those not receiving remit-

tances. Only 38 percent of households 

receiving remittances had income from 

hired employment.  

The benefits to Georgian households, 

as set out by PMC Research, is that remit-

tances appear to give Georgian house-

holds income above their daily needs 

“enabling them to save money, acquire 

property and tighten their financial se-

curity.”  
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As the world increasingly turns to 

AI and digital technology, low-

resource langauges like Georgia 

are struggling to stay relevant across sec-

tors and industries. The Georgian-creat-

ed Enagram.ai,an AI-powered platform, 

is using creative methods to bolster the 

language’s online presence and provide 

21st-century digital solutions for Geor-

gian speakers.  

The global AI landscape presents 

challenges, especially for languages like 

Georgian that lack digital resources. 

“LLMs [large language models] like 

ChatGPT and Gemini, are based on large 

datasets in the English language. Creat-

ing an LLM for the Georgian language is 

very challenging because there simply 

aren’t enough digital resources available 

to train a language model,” Data Analysis 

Laboratory CEO and founder, Rati Skhirt-

ladze, explains.

UNESCO estimates that at least 50 

percent of the world’s more than six 

thousand languages are losing speak-

ers and, in most world regions, about 90 

percent of the languages may be replaced 

by dominant languages by the end of the 

21st century. The Georgian language is 

also under a significant risk, although 

not entirely on the line to extinction, 

according to Skhirtladze. “The Georgian 

language is also under threat, although 

it is relatively protected due to its status 

as the official state language,” he says. 

“However, if Georgian is not equipped 

with modern technologies, it too will 

face risks.” 

The challenges facing languages like 

Georgian in the digital world are signifi-

cant. While LLMs like ChatGPT work well 

with high-resource languages like Eng-

lish and Spanish, languages like Geor-

gian lack such digital material, creating 

a gap that threatens its future competi-

tiveness in the global technological land-

scape. 

 “This is evident in the fact that when 

leading researchers at Google publish a 

paper, speakers of high-resource languag-

es, like English or Spanish, can immedi-

ately use and apply it, resulting in new 

publications and products,” Skhirtladze 

says. “However, when you don’t have 

these resources for low-resource languag-

es, you can’t create similar products.” 

Developing an LLM of that scale and 

quality is extremely difficult. Neverthe-

less, Enagram’s team has approached 

Enagram: Creating Georgian Digital 
Resources for the Gen AI Era

Investor.ge interviewed Rati Skhirtladze, CEO and Founder 
of Data Analysis Laboratory, about the team’s AI-powered 
platform, Enagram.ai, and the critical need to digitalize 
low-resource languages like Georgian.
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these limitations with creativity—craft-

ing custom datasets for their language 

tools, even hiring voice actors to build 

their text-to-speech functionalities. It’s 

also important to note that the architec-

ture of LLMs allows for high-accuracy 

results in specific domains, such as the 

medical or banking fields. These prin-

ciples and architecture can achieve ex-

cellent results for narrow tasks, which is 

what the DAL Team is working on. 

Enagram is the culmination of over 

20 years of experience and research in 

language technologies, led by a team of 

dedicated experts. The platform’s found-

ers began their work with traditional 

grammar systems. Before Enagram, 

in 2006 Rati Skhirtladze and a friend 

started Ena.ge, an extensive digital plat-

form offering language resources for the 

Georgian language. That project slowly 

transitioned to AI-powered solutions as 

artificial intelligence evolved. They de-

veloped the first Georgian spell-checker 

integrated into Microsoft Word, building 

upon their experience to craft innovative 

tools like the platform’s highly accurate 

text-to-speech tool. 

Skhirtladze says the platform con-

tinues to grow, adding new modules and 

capabilities regularly. Looking forward, 

Enagram plans to enter the U.S. market, 

as well. 

The AI technologies on the platform 

have wide-ranging applications across 

industries. In the medical field, for in-

stance, doctors can dictate notes and 

documents through speech recognition, 

saving time and enabling them to see 

more patients. Globally, professionals 

are turning to AI tools to maintain a com-

petitive edge, and Enagram offers Geor-

gian users access to these groundbreak-

ing advancements, helping businesses 

and individuals alike work smarter, not 

harder.

For example, text-to-speech capabili-

ties can help people with impaired vision 

access information that would otherwise 

be unavailable, broadening their engage-

ment with the world. 

Additionally, tools like speech-to-

text allow students to easily transcribe 

lectures, offering them the flexibil-

ity to review and search specific content 

quickly and efficiently.

Enagram’s significance lies in its po-

tential to make things easier at work and 

in private life, Skhirtaladze says.

 “This is especially true for people 

with disabilities, particularly for the 

blind…for whom sound is the only source 

of receiving information, as Braille is 

quite limited,” he explains. “Social media 

can use this text-to-speech technology, 

which was impossible before the devel-

opment of artificial intelligence.”  

CEO Rati Skhirtladze (PHOTO BY DataFest TBILISI 2024)
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Transporter, a prominent player in the Georgian market, takes pride in its status as an official reseller of 
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the world for their creative approaches that improve and simplify outdoor living. Gardena provides a wide 
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robust and long-lasting outdoor equipment, offers a variety of goods, ranging from chainsaws to lawnmowers, 
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access to the best tools for conveniently and effectively maintaining lovely, well-kept green landscapes.

WWW.GARDENSHOP.GE

INNOVATIVE SOLUTIONS
FOR EVERYDAY GARDENING

TAKE CARE OF 
THE GREEN 
ENVIRONMENT 

EQUIPMENT

ONS



S
PO

N
S

O
R

ED
 C

O
N

TE
N

T

Market stabilizing

TBC Capital’s latest fast moving consumer goods (FMCG) report shows the market is steadying after 
years of one-off disruptions. While competition between store chains remains high, growth in the 
so-called organized market—established retail market brands—is gaining against the unorganized 
market, or family-owned shops and open markets. This trend is expected to continue in 2024 largely due
to regional expansion.

FMCG market revenues, GEL bn (including VAT)

Retail grocery stores 
gaining market share 

Growing organized market
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Untapped potential in regions

Decomposition of annual growth in the organized FMCG market

Distribution of the organized FMCG market revenue by the capital and regions of Georgia
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When a group of friends cre-

ated Damnashavis Logika (A 

Criminal’s Logic) as a class 

assignment, they had no idea it would 

turn into a successful startup that in-

spired spinoff games and a new genera-

tion of mystery fans. 

The game, which empowers players 

to take on the role of detective, forensic 

scientist and prosecutor to solve a mys-

tery, has tapped into Georgians’ growing 

love for board games. 

“Board games have this ability to 

unite people and take them out of the vir-

tual world,” notes Mariam Buadze, who 

created the game in 2022 with her five 

GIPA classmates—Anano Chikhladze, 

Anuki Shatakishvili, Mariam Khukhu-

nashvili, Mariam Lazaria and Nuka Ko-

ridze.

“They bring people together for hours 

at a time and it’s a great bonding oppor-

tunity, as well.” 

Even though no one on the team was 

a hardcore game lover, they found them-

selves drawn to the idea the more they 

thought about it. The assignment had to 

be something physical, and they wanted 

to create something that connected peo-

ple in real life, not online. 

As a child, Mariam always loved play-

ing classic board games, like Monopoly 

and its Georgian counterpart, Manager. 

Soon the team found they shared an in-

terest in mysteries, too.

Once they decided to integrate this 

shared love for mystery and make the 

game about being a detective, they 

quickly determined there was a gap in 

the board game market in Georgia. There 

is little available statistical data on com-

panies developing Georgian language 

board games. Globally, the industry is 

growing and is estimated to be worth $12 

billion by 2028, according to the Global 

Board Game Market Overview 2024-2028.

Creating a new world
Each A Criminal’s Logic game comes 

with a criminal (mostly murder) case and 

can be played by one or multiple players. 

The box contains everything needed to 

solve the crime: suspect photos, witness 

testimonials, map of the crime, finger-

prints, evidence, etc. To win the game 

players have to solve the case. Each game 

includes a QR code to check if the solu-

tion was correct.

The learning curve was steep for the 

team as they developed the game. No one 

had any experience with law enforce-

ment or criminal law, so they mined 

their social networks and families for 

professional contacts to sound out ideas 

and give them tips. The first production 

also coincided with the pandemic, so 

searching for supplies and printers was 

complicated—as was making sure they 

Playing Detective: A popular startup taps 
into Georgia’s nascent board game industry

A team of six college students has turned a class 
assignment into a successful company and created a new 
market for Georgian detective games.
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could generate  1000 in income from 

the first batch, one of the stipulations of 

their assignment, with their initial bud-

get being just 750.

For the first batch, they decided to 

create 50 units for the price of 39 lari a 

piece so they could recover their costs. 

The batch sold out in the first couple of 

days. 

The first sense they got of success 

was when they started to hear from sat-

isfied customers on social media. Par-

ents would write how happy they were 

that their children were off their phones. 

Players would rave about being fully 

captivated by the game, excited by the 

chance to “be Sherlock Holmes.” 

Since the group was still in college, 

they weren’t sure it was worth continu-

ing—until they saw the demand when 

they presented their board game at the 

Caravan, a small business promoting 

event in Tbilisi. “We have no idea how 

we even ended up there, to be hon-

est,” Buadze says. “We were running on 

fumes in terms of our product stock and 

we had like only half of the stall, but we 

were there.” That led to a feature article 

on them in a TBC Bank publication about 

startups. 

“We realized that this wasn’t just 

homework anymore and what we were 

doing mattered,” Anano says. “People 

have told us that playing our game has 

helped them pick their future profes-

sions, that they’ve found themselves, 

which is even just a reason enough to do 

this.” 

A Criminal’s Logic has been on the 

market for more than two years now, 

which is evidence in itself of its suc-

cess. “Despite the fact that we’re still 

newcomers on the market and judging 

by our social media analytics, we’re not 

household names yet, everywhere we go 

we meet people who have heard of our 

game,” notes teammate Anuki Shatakish-

vili. 

The games can be purchased online 

and most sales are through social me-

dia. In person events, like Caravan, are 

great for the startup. “When the games 

are presented physically at the market 

stalls, the sales go significantly higher, 

comparable to online sales only when 

our content goes viral on social media 

platforms like Tiktok,” Mariam explains. 

“There have been days when we’ve sold 

up to 120 units when they were displayed 

at the markets.”

Today, A Criminal’s Logic is on its 

fourth series, preparing for the fifth 

edition. The case ideas are very loosely 

based on real life criminal cases, mov-

ies and documentaries, and the team 

members’ imaginations. “When we start 

working on the case, we’re like ‘I have 

this idea, let’s see how this works out’ 

and then we all work around it, kind of 

making it up as we go and making sure it 

all makes sense,” Anano says.

Creation of each case is always the 

same process as the first one: research, 

research and more research. Even though 

the concept of the game is roughly based 

on American “Unsolved Cases,” they had 

to completely remake the concept based 

on Georgian laws, customs and practices. 

As a result, the team constantly relies on 

law student friends, relatives in the med-

ical field, parents and other acquaintanc-

es who work in law enforcement, medi-

cine and forensics for help. 

Today the team is developing a new, 

different game to address fans’ com-

plaint that A Criminal’s Logic can only be 

played once. The Secret 187 will be a more 

classic board game experience, inspired 

by “Mafia” type games but defined by the 

style the team has developed across four 

A Criminal’s Logic games. 

The experience has been complicated 

by the fact that everyone on the team has 

graduated and is developing their own 

careers, although they remain commit-

ted to building their gaming company. 

Co-founder Mariam Buadze notes that 

through A Criminal’s Logic, each mem-

ber has developed new skills and inter-

ests. For instance, she built the website 

for the game herself. 

Teammate Anano became the de fac-

to graphic designer for the game—an ex-

perience that inspired her to think about 

it as a potential profession. 

“This business nudged us in differ-

ent directions and helped us see what we 

wanted to do in the future, for our pro-

fessions,” she says.  

Teammate Anuki Shatakishvili adds, 

“If we could do this, what can’t we do?” 

ADVERTISEMENT
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SALLY WHITE

Two Georgian artists, Levan Lagid-

ze and Mamuka Dideba, have 

broken through the noise of the 

$2.9 billion international art market to 

find fame in major art capitals—like New 

York and London. Their success in navi-

gating the art world owes much to the 

support of London-based art dealer Ka-

trine Levin.

 “Georgia generally is impossible not 

to like. I was stunned by so much creativ-

ity—unique, unexpected, wonderful. The 

surreal sense of humor. The warmth and 

generosity,” she says. Her interest, how-

ever, was captivated not by the origin of 

the artwork but by the talent of the art-

ists.

 “At the end of the day, it’s not so 

much about whether it’s Georgian art but 

whether it’s extraordinary art—and peo-

ple recognize great art when they see it.”

A chance beginning
Katrine discovered Georgian art by 

chance, when her mother introduced 

her to Mamuka “Dideba” Didebashvili’s 

work. “I was just starting my gallery at 

the time and she insisted that I represent 

him. In doing so I have not only been 

exposed to extraordinary art, but also 

gained a lifelong friend and a gateway to 

Georgia,” she says. 

“After meeting Mamuka I set off to 

discover other talents in Georgia, and 

fate and extraordinary good fortunate led 

me to the studio-gallery of Levan Lagid-

ze, the collaboration with whom over 

these many years has enriched me both 

personally and professionally.”

While working on new marketing 

concepts, Katrine is currently focused 

solely on her existing artists. She says: “I 

select artists whose artwork touches me 

emotionally, that I really resonate with, 

that makes me want to look, and look, 

and look, and then look some more.” 

Under her mantra, Extraordinary Art 

from Places Less Explored, Katrine has 

drawn collectors from Europe, the UK, 

the US, and diaspora Georgians for the 

solo exhibitions of the two Georgian art-

ists in her “pop-up” galleries. She usually 

shows artists’ work in two or three solo 

London 
Art Dealer 
Elevates 
Georgian 
Artists on 
International 
Market

Katrine Levin fell in love 
with modern Georgian 
art. Today she is working 
hard to help others do the 
same.

Mamuka “Dideba” Didebashvili, “Prometheus”, 2024
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exhibitions a year.

Growing market value
The marketing impact of Katrine’s 

presentations of her artists has come in 

recent years from regular solo exhibi-

tions. Her first for Mamuka Dideba was 

an acclaimed London show in 2019.  

“His worlds are magical—the inge-

nious interplay of light, shape, and deep, 

resonating colors in his abstractions; 

in his figurative works, the portraits of 

quirky characters existing outside of 

time and space yet feeling so alive as if 

they are about to step off the canvas and 

engage me in conversation. His extraor-

dinary mastery of the Northern Renais-

sance technique in contemporary ex-

pression. There is a deep philosophy and 

an enchanting timeless element to his 

art that are irresistible,” she explains.  

Her exhibitions for Georgia’s legend-

ary Levan Lagidze—for decades now one 

of Georgia’s most well-known living art-

ist—have been held in prime central Lon-

don locations, including Mayfair, Pall 

Mall and Kensington, and in New York, 

increasing his profile and leading to 

critical acclaim. His pictures are listed in 

collections globally. 

She says Levan Lagidze, whose work 

in the permanent collections of major 

museums in Georgia, Russia and the US, 

“shares common experiences while play-

fully looking deeper beneath the surface 

is at the core of his textured and multi-

faceted art.”

“Lagidze looks at the world from the 

height of the cosmos,” she notes. “And 

from that perspective, all elements are 

equally important and every detail con-

tains within itself an expression of the 

whole.”

She adds: “He paints within paint-

ings—art within artworks. His complex 

palette reflects the multicolored nature 

of the world, with blocks of color both 

in the forefront and hidden, allowing for 

endless discoveries. His art takes me to 

another dimension, as if falling through 

into the very origin of the universe. I can 

spend hours looking at his paintings and 

the more I look, the more I see.”

The strong base of international col-

lector support Katrine has established 

has enabled the price range for a Levan 

Lagidze to reach £25,000 for a larger 

format work with even his smallest 

(35x32cm) selling out at £3,800. Katrine 

believes that Lagidze’s larger works “are 

still at a quarter of their full near-term 

potential.” For Mamuka Dideba the prices 

currently range from £2,800 - £6,000 for 

an abstract work and £8,000 - £19,000 

for his figurative work. She says, “given 

the overwhelming response, these are 

also likely to rise quickly.”  

Levan Lagidze, “Composition 1”, My Journey series, 2023
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ELIZABETH LAVIS

The Pankisi Valley is a splendid 

slice of Eastern Khaketi. It’s a 

logical waypoint for trekking 

or horseback riding to Tusheti via the 

Samkinvrostsveri Pass and an often-

overlooked part of Georgia. While many 

people rush through Pankisi on their way 

to the epic hikes and pastoral villages 

of Tusheti or forgo it for more popular 

spots in Khaketi, it’s well worth sticking 

around, enjoying Kist hospitality, and 

sampling a cold bottle of Kisturi beer. 

Kisturi is a traditional, non-alcoholic 

Chechen beer with a nuanced blend of 

herbs, spices and plenty of honey. It’s an 

excellent alternative to alcoholic bever-

ages and the sip of choice in Pankisi. It’s 

also worth noting that the Kist people 

do not consume alcohol, and it’s forbid-

den to bring alcoholic beverages into the 

valley. Fortunately, Kisturi is a fabulous 

alternative and a great way to celebrate 

after a long day of horseback riding or cy-

cling through Pankisi’s idyllic smattering 

of towns. 

Kisturi Beer: A Tradition 
Passed Down Through 
Generations

As most Kist people do not drink al-

cohol, homebrewed, fermented beverag-

es and non-alcoholic beers are common. 

These recipes are generally passed down 

through families, and households only 

produce enough for their consumption. 

Shengeli Tokosashvili and his Kisturi 

brewery are notable exceptions. He is the 

only person in Pankisi to bottle and dis-

tribute traditional Chechen beer for mass 

consumption. 

For Shengeli Tokhosashvili, brew-

master and owner of Kisturi, the bever-

age is an essential link to his ancestry 

and heritage, and he got the chance to 

honor his culture through a USAID/Zrda 

grant. “In 2018, USAID funded a training 

course where we learned how to write 

Georgia’s eastern Kakheti 
region is famous for 
wine. Less well-known 
but equally authentic 
non-alcoholic beer is the 
beverage of choice in the 
region’s Pankisi Valley, 
and a local brewery 
is offering tours and 
expanding distribution 
to promote the fresh taste 
to beer lovers around the 
country. 

Liquid Gold: Kisturi Beer, a Chechen 
Tradition and Domestic Pankisi Export
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Want to 
know 
more? Five 
tips to get 
started

Getting to the Pankisi Valley: 

The Pankisi Valley is a more accessi-

ble alternative to nearby Tusheti, as 

seasonality doesn’t limit access. You 

can drive from Tbilisi to the Pankisi 

Valley in just over two hours, or take 

a marshrutka from Tbilisi to Telavi 

and grab shared transportation or a 

taxi from there. The Pankisi Valley is 

an hour away from Telavi.

Know Before You Go: The 

Pankisi Valley is a very conservative 

place; its residents, the Kists, pre-

and women should avoid wearing 

shorts or anything too revealing. 

Alcohol is prohibited in the Pankisi 

Valley.

Visiting Kisturi Brewery: Kis-

turi Brewery is located in Duisi, 

a few blocks from the Duisi Old 

about a twenty-minute bike ride or 

an hour’s walk from Jokolo. The 

hours of operation vary, but they 

are generally open from 10 a.m. to 

6 p.m. Booking a tour in advance is 

advisable. Call: 598 50 31 29.

Top Guesthouses:

-

House

Places Outside Pankisi to 

Sample Kisturi: -

turi in Tbilisi at places like The Creek 

brewery itself.   

business plans,” he says. “We won as the 

best business idea and were awarded 

$1,000. This was the first step to starting 

our family business and making non-

alcoholic beer.”  

Kisturi beer comes in two flavors: 

rosehip and black hawthorn, although 

Tokhosashvili has plans to expand his 

selection. “In the future, we want to 

make non-alcoholic beer from tradition-

al wheat, as well as lemonade,” he says. 

Currently, you can buy Kisturi beer in the 

Pankisi Valley, Tbilisi, and Batumi. You 

can also order it on Wolt in Tbilisi from 

places like Beer and Craft. 

Although a cold Kisturi on the couch 

is a great way to wind down after a long 

day, it’s worth going straight to the 

source, where you can meet Tokhosash-

vili and take a brewery tour, which you 

should book in advance. Tokhosash-

vili also notes that larger pre-orders are 

available. The brewery is relatively small, 

easily accessible by bicycle or car from 

nearby Jokolo or Duisi, and has a wel-

coming, family-friendly vibe that invites 

you to sample several drinks and soak in 

the nature of the Pankisi Valley.  

 

Visiting the Pankisi Valley
The Pankisi Valley is two to three 

hours from Tbilisi, depending on wheth-

er you drive or rely on a combination of 

marshrutkas and taxis to get there. An 

easy and common way to go is to grab a 

marshrutka from the Ortachala Bus Sta-

tion in Tbilisi and take it to Telavi. There 

you’ll find plenty of shared marshrutkas, 

buses, or taxis making the hour-long trip 

to the Pankisi Valley.

Pankisi has several small places to 

stay, including Nazy Guest House, Guest 

House Melissa, Alina’s Guest House, 

and Leyla Guest House. You’ll enjoy tra-

ditional home-cooked Kist cuisine, an 

ultra-relaxing small-town atmosphere, 

and fresh air—perfect for a refreshing 

weekend trip.

Rent a bike and explore Jokolo, Duisi, 

and Birkiani on two wheels, or book a 

horseback riding trip to Batsara Nature 

Preserve. You can also take a walking cul-

tural tour and watch the Zikr ceremony, 

an ancient rite with Sufi mysticism roots, 

every Friday at the Old Mosque.

Tasting Kisturi and meeting Tokho-

sashvili will be one of the highlights of 

your trip, and since, the Pankisi Valley 

hasn’t quite hit the tourist map yet, you 

can enjoy the phenomenal nature, fine 

hospitality, and delicious non-alcoholic 

suds without the crowds. 
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AmCham Georgia held two commit-

tee meetings in August-September: the 

CLT Committee, which met on August 

26; and the FMCG Committee, which met 

on September 2. At the CLT Committee 

meeting, members discussed commer-

cial arbitration and recent developments 

in this area. The FMCG Committee dis-

cussed ongoing communication with the 

National Food Agency. 

Committee 
Meetings
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On August 7, AmCham members en-

joyed a rafting trip along the Aragvi Riv-

er. The day included a tree-top obstacle 

course and a BBQ.

Social: AmCham Members’ Rafting Trip
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The AmCham board met on Septem-

ber 17 at the Radisson Blu Iveria Hotel, 

which hosted the event. Led by AmCham 

AmCham Georgia Board Meeting
President Irakli Baidashvili, the board 

discussed the AmCham scholarship 

program, the project for promoting US-

investment in Georgia and upcoming 

events. The board accepted three new 

members.
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On September 24, AmCham Georgia 

started a series of meetings with major 

political parties in advance of the par-

liamentary elections. The first of these 

meetings was with Mr. Mamuka Khaz-

AmCham Launches Meetings with Major 
Political Parties

aradze and Mr. Badri Japaridze, repre-

senting the “Strong Georgia” Coalition, 

which includes the Lelo, For People, Citi-

zens parties, and the Freedom Square po-

litical movement.



46 | Investor.ge  OCTOBER-NOVEMBER 2024

NEWS

Social: AmCham Hosts Wine Reception
On September 17, AmCham hosted a wine reception with 

the U.S. Embassy Political and Economic team at the Radisson 

Blu Iveria Hotel. The event provided AmCham members and the 

U.S. Embassy team with the opportunity to network and discuss 

current events. 
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On September 19, AmCham Georgia hosted a Back to Busi-

ness Cocktail Reception for its members at the Radisson Red. 

AmCham President Irakli Baidashvili welcomed the guests and 

thanked the Radisson Red for hosting the event. Mr. Baidashvili 

also updated attendees on AmCham’s upcoming events. The re-

ception was attended by AmCham members, friends, and heads 

of foreign diplomatic missions. It provided members the per-

fect opportunity to reconnect after the long holiday season. 

Social: Back to Business Cocktail
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Ajara Textile Ltd.
Corp A

The main activity of the company is the 
production of textiles, in particular we produce 
sports uniforms for  Nike, Adidas, Puma, Erima, 
Lotto, Under Armour, etc.

www.ajaratextile.com

Caucasus Auto Import
Corp A

Caucasus Auto Import, founded in 2004, 
has been a leading auto importer in Eastern 
Europe for 19 years, importing over 800,000 
cars from the US. to Europe and Asia. With 23 
departments and nearly 700 professionals, 
the company operates branches in Georgia, 
Ukraine, Azerbaijan, Armenia, UAE, Kyrgyz-
stan, and Kazakhstan. Caucasus Auto Import 
provides access to US. auto auctions, offering 
vehicle purchasing and transportation ser-

the largest US. auto auction, the company 

www.caucasusauto.com

Deloitte Consulting Overseas 
Project LLC 

Corp A
The USAID Middle Corridor Transporta-

tion and Logistics Program (the Program) is a 

Agency for International Development (USAID) 
that aims to generate value for Georgia’s 
economy by strengthening the Middle Cor-
ridor, catalyzing mass passenger transport, 
and reducing the climate impact of Georgia’s 
transport and logistics sector, thereby reduc-
ing the economic dependence of Georgia, 
the South Caucasus, Central Asia, and Europe 
on the Russian Corridors.  

The Program will apply a market-based, 
-

cies faced by the transportation and logistics 
sector by engaging a wide range of stake-
holders and promoting dialogue to reach 
the consensus necessary to execute national 
strategies. The Program will strengthen the 
capacity and incentivize public and private 
change agents to co-create and implement 
reform initiatives.  

The Program will help Georgia create a 
globally competitive transport and logistics 
sector that will lead to creation of high-value 
jobs and spur income growth from new trade 
activity generated by the increase in transit 
cargo. The Program’s actions will also improve 
rural mobility and, thereby, access to social 
and market opportunities for women and 
marginalized populations. These actions will 
also bring Georgia closer to European Union 
(EU) membership. 

Pasanauri 2016 LLC
Corp B

Georgian cuisine is the exquisite and eter-
nal gem found at the center of all friendly and 
family gatherings throughout our great country 
and which, in kind, provides an incomparable 
and unrivaled culinary experience for tourists 
visiting Georgia. The Georgian “Supra” (party), 
serves up an abundant feast of deliciously 
mouthwatering Georgian gastronomy. 

just a couple of years, Pasanauri 2016 LLC 
has created six hometown hub, Pasanauri 
restaurants in and around Tbilisi. And now, 
the company aspires to bring that Pasanauri 

dishes, outside the borders of Georgia, so that 
the rest of the world can enjoy and indulge in 
the authentic and delicious taste of Georgia.
https://www.facebook.com/RestaurantPasa

nauri?mibextid=LQQJ4d

Turkish Airlines Tbilsi Office
Corp B

As of June 2024, it operates scheduled services 
to 349 destinations (incl. cargo) in Europe, 
Asia, Oceania, Africa, and the Americas. The 
airline serves more destinations non-stop from 
a single airport than any other airline in the 

24 cargo aircraft, the airline’s cargo division 
Turkish Cargo serves 82 destinations.

www.turkishairlines.com
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BP Exploration Georgia 
14, Ialbuzi St.
Tel: 2593520
www.bpgeorgia.ge

AmCham Company Members as of October 2024

 Anaklia Development 
Consortium
6 Marjanishvili St.
Tel: 2959910
www.anakliadevelopment.com

 BAT/ T&R Distribution
2 Chirnakhuliani St., Samgori district
Tel: 2157500/01/02; Fax: 2157503
www.bat.com

 Caucasus University
1 Paata Saakadze St.
Tel: 2377777
www.cu.edu.ge

 Deloitte
City Tower Business Center

Tel: 2244566; Fax: 2244569
www.deloitte.ge

 Diplomat Georgia 
10 Chantladze Turn, Orkhevi
Tel: 2919293
www.diplomat.ge

 Dentons Georgia LLC 
10 Melikishvili St.
Tel: 2509300; Fax: 2509301
www.dentons.com

 EY LLC
44 Kote Abkhazi St.
Tel: 2158811; Fax: 2158822
www.ey.com

 Georgian American University
10 Aleksidze St.
Tel: 2915003
www.gau.edu.ge

 GMT Group
4 Freedom Square
Tel: 2988988; Fax: 2988910
www.gmt.ge

 Greco Group
1 Nutsubidze St.
Tel: 2393138; Fax: 2311107
www.greco.ge

CORPORATE  A  MEMBERS

 Grant Thornton LLC
54 Ketevan Tsamebuli Ave.
Tel: 2604406
www.grantthornton.ge

 GT Group
48 B. Cholokashvili St.
Tel: 2740740
www.gtgroup.ge 

 Conformity Assessment 
International (CAI) LLC
7 Kipshidze St.
Tel: 595690008
www.ca.international

 
3rd Floor, 72a I. Chavchavadze Ave. 
0162 
Tel: 2474849

 Iberia Refreshments, JSC
Tetri Khevi Hesi District, Orkhevi
Tel: 2241091; Fax: 2241090
www.pepsi.ge

 Maersk 
12 Aleksidze St., King David  

Tel: 248 66 70
https://www.maersk.com/local-
information/georgia

 Hilton Batumi
13 Takaishvili St., Batumi
Tel: 292092
www.hilton.com

 Alliance LLC
6, K. Marjanishvili St., Batumi
Tel: (995 422)270000
www.alliancegroup.ge

 General Electric
5th Floor, Pixel Bulding, 
34 Chavchavadze Ave.   
Tel: 2259516 / 2259505
www.ge.com

 
Georgia LLC
37 Rustaveli St. 
Tel: 2234112
www.budget.com.ge

 Gazelle Finance Georgia LLC
Tatishvili st. 3/5 (Melikishvili Ave. 

Tel: 2904304

 Colliers International 
Georgia LLC
Freedom Sq., 1 Tabidze St.
Tel: 2224477
www.colliers.com

 Marriott Hotels, Resorts & Suites
13 Rustaveli Ave.
Tel: 2779200; Fax: 2779210
www.marriott.com

 
14 M. Kostava St. 0108 
Tel: 2300099
www.adjaragroup.com

 
15-17 Ketevan Tsamebuli Ave.0103
Tel: 2745199
www.ups.com

 
Gate 08, Floor 5, 37M Ilia 
Chavchavadze, Axis Towers, 0179
Tel: 2900815
www.mastercard.com

 
114 Tsereteli Ave.
Tel: 2941699, 2942609
www.coca-cola.com

 Dressler Consulting
35 Besarion Jgenti St.
Tel: +1-5169081444
www.dresslerconsulting.com

 Mars Georgia LLC
71 V. Pshavela Ave; “BCV”, 0186
Tel: 2207507
www.mars.com

 DAI Global LLC Branch of 
Georgia (Implementer of the USAID 
National Governance Program)
7th Floor, 29 l. Chavchavadze Ave. 
Tel: 599111545
http://facebook.com/
USAIDNationalGovernanceProgram

 
12 First Lane, N.Bokhua St, 0131
Tel: 2520035
www.geomedica.ge

 
Chavchavadze Ave. #33b
Tel: 2990172
www.ice.com.ge

 Alta LLC
Beliashvili St. 104, 0159
Tel: 2510111
www.alta.ge

 
29 Chavchavadze Ave.
Tel: 577043769
www.facebook.com/KFCGeo

 American Hospital
17 Ushangi Ckheidze St., 0102 
Tel: 551851101
www.ahtbilisi.com

 

64a Ilia Chavchavadze Avenue, 
Tbilisi 0162
www.hilton.com

 McCann Erickson 

71 Vazha-Pshavela Ave.,
Tel: 2207355
www.mccann.com.ge

PwC Georgia
12 M. Aleksidze St., 0160
King David Business Center
Tel: 2508050; Fax: 2508060
www.pwc.com

TBC Group
7 Marjanishvili St.
Tel: 2272727; Fax: 2228503
www.www.tbcbank.ge

UGT

Tel: 2220211; Fax: 2220206
www.ugt.ge

PATRON MEMBERS 

 GSS Car Rental Company
11 Abel Enukidze St.
Tel: 571446644
www.gsscarrental.com

 CRS Saqartvelo 
72a I. Chavchavazde Ave., Vake 
Plaza Business Center
Tel: 1 617 3479597

 Lineate Georgia
Mikheil Tamarashvili St., 13t
www.lineate.com

 
Georgia
11 Arakishvili St. Tbilisi, 0179
Tel: 2500020
www.amcenters.com

 Klein Law Group LLC (Klein & 
Pantsulaia)
3 Akaki Khorava St.
Tel: 597026856
www.kleinlawgroupgeorgia.com

Gulf Georgia by Sun Petrolium 
Georgia LLC

Pixel Business Center,
34 Chavchavadze Ave.
Tel/Fax: 2496444
www.gulf.ge

 ExpatHub
8 Ilia Odishelidze St. Saburtalo, 0160
Tel: 511139929
www.expathub.ge

Bank of Georgia 
29a Iuri Gagarin St.
Tel: 2444282
www.bankofgeorgia.ge

 Borusan Makina Ve Guc 

Georgian Representation
118 Kakheti Highway
Tel: 2222522
www.borusancat.ge

 LavaPi
80 Ilia Chavchavadze Ave.
Tel: 596633633
www.lavapi.com

 KPMG Georgia LLC
5th Floor, GMT Plaza,
4 Freedom Sq., 0105
Tel: 2935713; Fax: 2982276
www.kpmg.ge

 Boxette Georgia LLC
4 Vaja-Pshavela Ave.
Tel: 2110201
www.boxette.ge

Wolt Georgia LLC
38 Abashidze St.
Tel: 599310205
www.wolt.com

 DSPro LLC
1 Apt. 2nd Floor, 18 Ortachala St. 
Tel: 595120541
www.dspro.io

 
12 Zurab Avalishvili St. 
Tel: 595886699
www.binyamininvest.com

 

Management LLC)
5 Khimshiashvili St., Batumi 
Tel: 2501000
www.marriott.com/courtyardbatumi

 
LLC (EMP)
B4, 1 Iasamnebi St., Lisi Veranda 
Tel: 577974001
www.salchicagokent.com

 
Kind David Business Center, 12 
Merab Aleksidze St.
Tel: 577447997
www.jettycloud.com

 
3 Tbeti St. Batumi 
Tel: 995-4222505823
www.ajaratextile.com

 Caucasus Auto Import
154 Davit Aghmashenebeli Ave., 
0112 
Tel: 2551155
www.caucasusauto.com

 Deloitte Consulting Overseas 

5 Mikeladze St., 0179 
Tel: 599585122
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 Philip Morris Georgia
Saarbruecken Sq., Moxy GMT 

Tel: 2439003
www.pmi.com

 
21 Al. Kazbegi Ave., 0160 
Tel: 2202222; Fax: 2202222-2226
www.procreditbank.ge

 
1 Rose Revolution Sq.
Tel: 2402200; Fax: 2402201
www.radissonblu.com

 
Palace Hotel
20 Telavi St.
Tel: 2772020; Fax: 2772120
www.sheraton.com/tbilisi

 
Georgia)
1 Dzmebi Kakabadze St.
Tel: 2921246; Fax: 2251422
www.mcdonalds.ge

CORPORATE  B  MEMBERS

 
Meidan Palace, 44 Kote Abkhazi St.
Tel: 2505353; Fax: 2505353
www.bakertillyinternational.com

 BDO LLC
2 Tarkhnishvili Str.            
Vere Business Centre, 0179
Tel: 2545845; Fax: 2399204
www.bdo.ge

 
129a D. Agmashenebeli Ave., 0102
Tel: 2922491; Fax: 2934526
www.blc.ge

 Basis Bank JSC
1 Ketevan Tsamebuli Ave.
Tel: 2922922; Fax: 2986548
www.basisbank.ge

 
11 Andria Apaqidze St.
Tel: 2611000
www.wbd.ru

 
Vazha-Pshavela Ave. 70
Tel: 2200180 
www.mdlz.com

 TMC Global Professional 
Services

Tel:  599379783
http://tmcgps.com

 USAID Economic Governance 
Program
5, Levan Mikeladze St., 0162
Tel:  599585122

 BGI Legal
Meidan Palace, 44 Kote Abkhazi St. 
Tbilisi 0108
Tel: 2470747
www.bgi.ge

 Aversi Pharma
148/2 Aghmashenebeli Ave.
Tel: 2987860
www.aversi.ge

 Batumi International Container 
Terminal
11, Baku Street, 6010, Batumi
Tel: 422 276452
www.bict.ge

 SICPA Security Solutions 
Georgia
6 Akaki Bakradze St. 
Tel: 2434580
www.sicpa.com

 Caucasus Online LLC
160 Tsinamdzghvrishvili St.
Tel: 2480000
www.co.ge

 
18 Bochorma St.
Tel: 2541818
www.orient-logic.ge

 
6 Samgebro St.
Tel: 2201878; Fax: 2201878;
www.mukhrani.com 

 
Georgia LLC, By Petrocas Energy 
Group
52, David Agmashenebeli St., Poti 
Tel: (995493) 2-7-08-60
www.petrocasenergy.com 

 
Dealership
4 Freedom Sq., 0105
Tel: 2999980, 2688229

 Optimal Digital
35 Razmadze St.
Tel: 595001889
www.optimal.digital

 Biltmore Hotel Tbilisi
29 Rustaveli Ave.
Tel: 2727272
http://www.millenniumhotels.com/en/
tbilisi/the-biltmore-hotel-tbilisi/

 Visa International Service 
Association
900 Metro Center Boulevard, Foster 
City, CA 94404, USA
Tel: 599374877
www.visa.com

 
Group
60 Gogebashvili St., Batumi
Tel: 599112150

 CMC LLC
33 I. Chavchavadze Ave.
Tel: 2240717
www.cmc.ge

 Pace International LLC
Abuladze St. First Lane 8, 0162
Tel: 2914701
www.pace.ge

 APM Terminals Poti
38 Aghmashenebeli St., Poti
Tel: 0493 277777
www.apmterminals.com

 Aptos
G. Amilakhvari St. 15
Tel: 2920371
www.aptos.ge

 Simetria LLC
70b, Vazha-Pshavela Ave. 
Tel: 2420692
www.simetria.ge

 RE/MAX Capital
43 Irakli Abashidze St.
Tel: 2222424
www.remax-georgia.ge

 
191 Ak. Beliashvili St. 
Tel: 23073007
www.strada.ge

 BLB Law Firm Business Legal 
Bureau

Tel: 2995797
www.blb.ge 

Kavtaradze St. I Lane, #10 
Tel: 2112017
www.abm.com.ge

 
23-23a, Chavchavadze Ave.
Tel: 2905509
www.willistowerswatson.com

 Smartly LLC (Bolt)
15 A. Kazbegi Ave., M2 Business 
Center 
https://bolt.eu/ka-ge/

 Caspi Group
29 Bochorma St.
Tel: 2550818
www.caspigroup.ge

 Communal Technology LLC
9 Apt., 4 V. Gabashvili St.
Tel: 2915321
www.communaltechnology.ge

 Tetra Tech ARD
72a Chavchavadze Ave.
www.tetratech.com

 Quantori Georgia
70 Vazha-Pshavela Ave., 0186
www.quantori.com

 
44 D. Aghmashenebeli Ave.
Tel: 2222020
https://www.radissonhotels.com/en-
us/hotels/radisson-red-tbilisi

 Conse
9 Akaki Khorava St.
Tel: 599994978
www.conse.ge

 
37 Rustaveli Ave.
Tel: 995 367 220260
www.cpborjomi.com

 Crosscountry Georgia
Apt. 74, Floor 4, Entrance 4, 
3 Arakishvili St.
Tel: 2290003
www.cross-cap.com

 Crystal, MFO JSC
Expo Georgia, Tsereteli Ave.
Tel: 431253343
www.crystal.ge

 
Technologies LLC)
17 Murman Lebanidze
Tel: 2053253
www.cryptal.com

 Consultis LLC
55 Razmadze St.
Tel: 577759444
www.consultis.ge

 Bitnet (Digital Platform LLC)
King David Business Center, 12 M. 
Aleksidze St. 0171
Tel: 2050022
www.bitnet.ge

 
14 Kostava St. 
Tel: 599085069
www.thepalladiumgroup.com

 Baobab Capital JSC
Apt 7, 21 Abashidze St., 0179
Tel: 577995568
www.baobab.fund

 
Wyndham Grand Tbilisi, Lado 
Gudiashvili St. 
Tel: 593904041
www.wyndhamhotels.com

 
Dental Center
27 Revaz Tabukashvili St., 0108 
Tel: 2400707
www.albius.ge

 
83/5 Iv.Javakhishvlll St., 0164 
Tel: 577115588
https://www.facebook.com/p/Pizza-
Hut-Georgia-100090045232909/

 Cora Consulting
Besiki Business Center, 4 Besiki St., 
0108 
Tel: 591517599
www.cora.ge Baumer LLC 

28 Cherkezishvili St., Saburtalo 
Tel: 2800880
www.baumer.ge

 
1 Dachi Ujarmeli St., 0105 
Tel: 2501414
www.ambassadori.travel

 Wissol Georgia
74b Chavchavadze Ave.
Tel: 2915315; Fax: 2915615
www.wissol.ge

 
5 Giuli Chokhonelidze St.
Tel: 555154450
www.regmedgeorgia.com

 Orkin Georgia (LLC Consumer 

Orkin System LLC)
71 Vazha Pshavela Ave., 0186
Tel: 2476162
www.orkin.ge; www.orkinglobal.com

 
1 Apt., 2nd Floor, 7 Mtskheta St.
Tel: 591807284
www.nutsinc.ge

 Proof of Origin LLC
20 Apt., 9 Paliashvili St. 
Tel: 551105802
https://proofoforigin.app

 Pulsar LLC
15B Zaza Panaskertel-Tsitsishvili St. 
Tel: 595995795
www.impel.ai
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 GeoEngineering LLC
15a Tamarashvili St.
Tel: 2311788; Fax: 2311787
www.geoengineering.ge

 Globalink Logistics LLC
60 Sh. Nutsubidze  St., 0186
Tel: 2000238, 2208147
www.globalinkllc.com

 Liberty Bank JSC
74 Chavchavadze Ave.
Tel: 2555500; Fax: 2912269
www.libertybank.ge

 Lisi Development
2 Tiripebi St. 0159
Tel: 2002727
www.lisi.ge

 

4 Besiki St. 0108
Tel: 2200203; Fax: 2250458
www.lpa.ge

 JTI Caucasus
VII Floor, Pixel Business Center,
34 Chavchavadze Ave.
Tel: 2604111
www.jti.com

 
Vake Plaza Business Centre,
72a I.Chavchavadze Ave., 10th Fl.
Tel: 2442244
www.isbank.ge

 Grata International
87 Z.Paliashvili  St. 
Tel: 2921878
www.gratanet.com/georgia/regions

 Duty Free Georgia

Besiki Business Center
Tel: 2430150
www.dfg.ge

 Geomill LLC
Airport Adjacent Territory, Kakheti 
Highway
Tel: 2400000
www.geomill.ge

 EFES Georgia (JSC Lomisi)
Bidzina Kvernadze St.8, INOFFICE 

Tel: 2357225
efesgeorgia.ge

 Georgian Beer Company
3311 Saguramo, Mtskheta District
Tel: 2437770 
www.geobeer.ge

 Georgian Hospitality Group
22 Peritsvaleba St., 0103
Tel: 2987789 
www.ghg.ge

 
21 Al.Kazbegi Ave.
Tel: 2474747
www.heidelbergcement.ge

 
10 Melikishvili St., 0179
Tel: 2438970, 2438971
www.gvinadzeandpartners.ge

 Herbalife Nutrition
Bld. 4a Tamarashvili St., 0116
Tel: 2202929
www.herbalife.com

 
(GiS)

Tel: 2243724 
www.gis.ge

 Geo Steel LLC
36 Davit Gareji St., Rustavi, 3700
Tel: 2243794
www.geosteel.com.ge

AmCham Company Members as of October 2024

 Luca Polare
54 Oniashvili St. 
Tel: 2990399
www.lucapolare.com

 GMC Motors
12th Km Kakheti Highway
Tel: 577 44 02 20
www.eg.ge

 GlovoApp Georgia
5 Mikheil Asatiani St., Floor 6
www.glovo.ge

 
GIG Plaza, 14 Gazapkhuli St., 0177
Tel: 2210187
www.gig.ge

 
70 Vazha-Pshavela Ave., 0186 
Tel: 2050303
www.domsons.com

 

71 Vazha-Pshavela Ave.
Tel: 2207407
www.nplaw.ge

 
67b Ghoghoberidze St., Zemo 
Ponichala
Tel: 2471242
www.nutrimax.ge

 Nexia TA
Merab Aleksidze str. 12, King David 
Business Center
Tel: 2242559
www.nexia.ge

 

Tel: 2206633
www.mglaw.ge

 
Georgia
39 Ketevan Tsamebuli Ave.
Tel: 2748240, 2748941
http://ge.mumnet.com

 Mosmieri LLC
7 Bambis Rigi St.
Tel: 2970420
www.mosmieri.ge

 Insta
8, Zakariadze St., 0177
Tel: 2202020
www.insta.ge

 
13 S.Mgaloblishvili St.
Tel: 2374737
www.ec.ge

 KK & Partners

Tel: 2432227
www.kkpartners.ge

 Foresight Investment Group

Tel: 595 559966

 Financial Laboratory LLC
Commercial Space N4, Building 29, 3 
Anna Politkovskaya St.
Tel: 2052074

 GeoWel Research
Apt 49, Bldg 3, Kostava 1st Turn  
Tel: 2921914
www.geowel.org

 
19 Gorgasali St., 0105
Tel: 2380322

 Georgian Outlet & Resorts 
Group
3 Kavsadze Str. 0175 
Tel: 2232523 (*106)
www.tbilisioutletvillage.com

 
2 Givi Amilakhvari, Kakheti Highway
Tel: 2800808
www.meama.ge

 Geosky International Airlines
2 Arboshiki St. 
Tel: 598033003
www.tca.ge

 Georgian Property Management 
4th Floor, 29 Chavchavadze Ave.
Tel: 599326611
www.facebook.com/propertygeo

 Nestle Georgia LLC
8th Floor 35 Chavchavadze Ave.
Tel: 2921102
www.nestle.com

 
19th Floor, 37m Chavchavadze Ave.  
Tel: 551108881
www.giggles.ge

 
2/4 Luarsab Sharashidze St.
Tel: 595 559966
www.fulcrumholding.com

 LSG Solutions
10 Mikheil Asatiani St., 0177
Tel: 2054544
https://lsg.solutions

 GM Capital LLC
2 Tarkhnishvili St., 0179
Tel: 2912626
www.gmcapital.ge

 Europcar Georgia
42 Kote Abkhazi St.
Tel: 2448080
www.europcar.ge

 
School Progress
9 Ivane Tarkhnishvili St., 0179
Tel: 599908041
www.schoolprogress.ge

 
37 Ketevan Tsamebuli Ave, 0103 
Tel: 2157157
www.goldentulip.com

 
Ukraine
35 Akademika Zabolotnoho St. Kyiv

 GGU (Georgia Global Utilities)
10 M. Jugheli St, 0179 
Tel: 2931111
www.ggu.ge

 Moore abc
12 Tsintsadze Str / 2 Davit Gamrekeli 
St., IV Floor, 0160
Tel: 2000123
www.moore-georgia.ge

 Noblesse Art Gallery
4 Vashlovani St., 0108
Tel: 555881118
www.noblesse.gallery

 
12th Km David Agmashenebeli Alley 
N3, Parsadani St.
Tel: 2361112
www.dio.ge

 GGM Management Company 
13 Tamarashvili St., Tbilisi; 
107 Chavchavadze St., Batumi
Tel: 2555050
www.ggm.ge

 IG Development Georgia LLC
17 Floor, City Tower Business Center, 
70 Vazha-Pshavela Ave., 0186
Tel: 2200099
www.thecitymall.ge

 
25 Kazbegi Ave., 0160
Tel: 577118111

 
5th Floor, 85 Paliashvili St., 0162
Tel: 575780892 

 INDEX | Wealth Management
28 Otar Oniashvili St.
Tel: 2880888

 Metropol Management LLC
4th Foor, 29 Ilia Chavchavadze Ave., 
0179
Tel: 2230333
www.metropol.ge

 Dariali Energy JSC
Grato Passage, 4th Floor, 37-39 
Merab Kostava St., 0179
Tel: 2510500
www.darialienergy.ge

 
11 Kostava str. Rustavi 3700
Tel: 2599599
www.dens.ge
www.geoperio.ge
www.periohub.ge

 Georgian Avia Service Agency 
JSC (GASA)
11 Giorgi Kuchishvili St. 
Tel: 2400040
www.gasa.ge

 
204, Agmashenebeli Alley
Tel: 2517799
www.hyundai.ge

 GM Pharma
52 Rustavi Highway, 0114
Tel: 2404801
www.gmpharma.com

 Hôtels & Préférence Hualing 
Tbilisi
Tbilisi Sea New City
Tel: 2505025
www.hotelspreference.ge
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 Swissotel Tbilisi & Mercure 

9 Gorgasali St., Old Tbilisi, 0105
Tel: 2006060
www.mercure.com

 
77 Nutsubidze St.
Tel: 2397174; Fax: 2388495
www.afgeorgia.org

 
3 Kavsadze St.
Tel: 2253942; Fax 2252763 (ext. 112)
www.epfound.ge

 QSI International School of 
Georgia
Village Zurgovani, Tbilisi
Tel: 2537670; Fax: 2322607
www.qsi.org

 
15 Nikoloz Kipshidze St.
Tel: 2537670; Fax: 2322607
www.smec.com

 MAC Georgia
3 Lado Kavsadze St, 2nd Floor
Tel: 2197378
www.macgeorgia.org

 TBC Leasing JSC
76b Ilia Chavchavadze Ave.
Tel: 2272727
www.tbcleasing.ge

 
Green Building, 6, Marjanishvili St.
Tel: 2940051; Fax: 2940053
www.wfcapital.ge

 
95 Tsinamdzgvrishvili St.
Tel: 2910345
www.silknet.com

 SRG Investments LLC

Tel: 2253581
www.silkroad.ge

 Transparency International 
Georgia
61 Agmashenebeli Ave. 0102
Tel: 2932129
www.transparency.ge

 
Consulting Group (PMCG)

Tel: 2921171
www.pmcg.ge

 Qebuli Climate
40 Beliashvili St.
Tel: 2473112
www.qebuli-climate.ge

 American Councils for 

Chavchavadze Ave. Lane I, Building 
6, Entrance II, Floor II (Formerly
35a Chavchavadze Ave.)
Tel: 2594901
www.americancouncils.org

 Tbilisi View
Amagleba III Dead-end #3
Tel: 2999980
www.tbilisiview.ge

 
Georgia
5 Kostava St. 0108
Tel: 2311611
www.georgia.sdsu.edu Resolution Insurance Brokers, 

Georgia LLC
28 A. Griboedov St., 0108
Tel: 599906374
www.rib.ge

 University of Georgia
77a Kostava St.
Tel: 2552222
www.ug.edu.ge

 Reforma Construction 
Management Company
5 Kutateladze St., 1st Floor
Tel: 2725088
www.ensisi.ge

 PASHA Bank Georgia JSC
37M, Ilia Chavchavadze Ave.
Tel: 2265000
www.pashabank.ge

 Terabank JSC
3 Ketevan Tsamebuli Ave.
Tel: 2507700
www.terabank.ge

 Vinotel (“Aigvinissakhli”) LLC
4 Elene Akhvlediani Ascent
Tel: 2555888
www.vinotel.ge

 Rentals LLC
46 Rustaveli Ave.; 36 Griboedov St. 
Tel: 2454567 / 2996412
www.rentals.ge

 
13 Radiani St., 0179
Tel: 2434455
www.turner.com, www.t3concept.ge

 UN Global Compact Network 
Georgia
34 I. Abashidze St.
595011515
www.unglobalcompact.ge

 CNFA
47 Kostava St., 0179
Tel: 2980722
www.cnfa.org

 
55 Egnate Ninoshvili St.
Tel: 2961092
www.redcross.ge

 
15 Lubliana St.
Tel: 2510001
www.zarapxana.ge

 CENN
27 Betlemi St., 0105
Tel: 2751903
www.cenn.org

 RSM Georgia LLC
85 Paliashvili St., 0162
Tel: 2558899
www.rsm.ge

 Transporter LLC
70 Beliashvili St.
Tel: 2147171
http://www.transporter.com.ge

 VBAT Law Firm

Tel: 2305777
www.vbat.ge

 Sairme Resort LLC
Sairme Resort, Baghdati Region
Tel: 2404545
www.sairmeresort.ge

 Prime Concrete
222 Apt. 11 Vazha-Pshavela Ave.
Tel: 2224870
www.primeconcrete.ge

 WST Georgia (SEA LLC)
44 Kote Apkhazi St., 0105
Tel: +995 514 21 77 22
www.wst.ge  

 
24 University St., 0186
Tel: +995 599 55 90 90
www.suknidzeandpartners.com

 PH International
17D Chavchavadze Ave., 1st Floor, 
Apartment # 1
Tel:  2990049; 2233338;
www.ph-int.org

 The Salvation Army
16 Ikalto St.
Tel: 2333785
www.salvationarmy.ge

 International Executive Service 
Corps Georgia Branch
2nd Floor, 83 Paliashvili St. 
Tel: 577 732929
www.iesc.org

 
Village Teleti, Gardabani
Tel: 577402402, 599999904
www.tbilisihills.com

 Tegeta Motors LLC
Saburtalo District / David 
Aghmashenebeli Alley, N129
Tel:  2264444  
www.tegetamotors.ge

 Webster University Georgia
Floor 5, Building 3, 82 Ilia 
Chavchavadze Ave.
Tel: 577235029
www.webster.edu

 Vinichio Valley
4 Besiki St., #52
Tel: 551229966
www.aric.ge

 
LLC Georgia Branch
14 Ialbuzi St., Isani, 0144
Tel: 322000989
www.socarmidstream.ge

 Treimax Georgia LLC
4 John-Malkhaz Shalikashvili St.
Tel: 790526622
www.treimax.ge

 Peri
8 Chachava St.
Tel: 2528871
www.peri.ge

 Pullman Tbilisi Axis Towers
37M Chavchavadze Ave.
Tel: 2003322
www.pullmantbilisi.com

 SavvY
37 Ilia Chavchavadze Ave., Axis 
Towers, 17 Floor
Tel: 2421342
www.savvy.ge

 
Vake Plaza Business Center, 72a 
Chavchavadze Ave.
Tel: +374 60 50 66 05
www.schneider-group.com

 
4 Griboedov St.
Tel.: 599355059
www.sadagi.ge

 Theroux Law LLC
60b Chavchavadze Ave, 
17th Floor, #65
www.theroux.co.uk

 Olmait LLC
Apartment 52, 17 Beri Gabriel Salosi 
Ave. 
www.olmait.com

 
34/36 Abashidze St.
Tel: 595733533
www.padelisland.ge

 Rooms Hotels Lab LLC
14 Kostava St. 
Tel: 2400099
www.roomshotels.com

 
111 David Agmashenebeli Ave.
Tel: 595111282
www.unfounddoor

 Tbilisi Philharmonic by Mercure 
Hotel
10 Melikishvili Ave., 0179
Tel: 2447777
https://all.accor.com/hotel/C1N1/
index.en.shtml?dateln=2023-11-
08&nights=l&compositions=l&stayplu
s=false&snu=false#origin=accor

 Volvo Car Caucasus
42 Kote Abkhazi St., 0105 
Tel: 2448080
www.volvocars.com/ge

 
1 Lermontov St. 
Tel: 2961019
www.gs1ge.org

 
34 Abashidze St., 0108 
Tel: 599730936
www.vwg.ge

 
80b Chavchavadze Ave. 
Tel: 593303500

 Veziri LLC
7 Luarsab Andronikashvili St.
Tel: 2251614
www.veziri.ge

 Voyager LLC 
10 Otar Taktakishvili St. 
Tel: 2400808
www.voyager.ge

 
2 26 May St.
Tel: 599270837
https://www.facebook.com/Restaurant
Pasanauri?mibextid=LQQJ4d

 
37m Chavchavadze Ave.
Tel: 2340849
www.turkishairlines.com
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Writers 
GIGA BERUASHVILI, ELIZABETH LAVIS, SALLY WHITE  

SPECIAL THANKS TO ALL THE CONTRIBUTORS TO THE MAGAZINE, ESPECIALLY DATAFEST 

TBILISI2024 FOR USE OF PHOTOS, OUR MEMBER COMPANIES FOR THEIR CONTRIBUTIONS, 

AMCHAM GEORGIA STAFF AND ALL OUR CONTRIBUTORS.

THIS MAGAZINE WOULD NOT BE POSSIBLE WITHOUT YOUR HELP.

Board Of Directors 2024

AmCham Executive Director  
GEORGE WELTON

Editor 
MACKENZIE BALDINGER

Marketing & Promotion  
NINI KAPANADZE

Promotional Design  
LEVAN BARATASHVILI

Magazine Design and Layout  
GIORGI MEGRELISHVILI

R. MICHAEL COWGILL
First Vice President

AYTEN HAJIYEVA
Director

IRAKLI BAIDASHVILI
President

COLIN DONOHUE
Director

GEORGE TKHELIDZE
Vice President and Treasurer

OTAR KIPSHIDZE
Director

CRAIG KRAMER
Director
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SARAH WILLIAMSON 
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© The American Chamber of Commerce in Georgia, 2024 
All rights reserved. No part of this magazine may be re-printed, or reproduced 
or utilized in any form or by electronic, mechanical or other means now 
known or hereafter invented, including photocopying and recording, or in any 
information storage or retrieval system without permission.

unless otherwise stated. AmCham Georgia neither endorses, nor can be 

held liable for any eventuality arising from the use of any product or service 
advertised within the pages of this issue. 

AmCham Georgia: 
8A Melikishvili Ave. Tel: 2 226907
amcham@amcham.ge 

www.investor.ge

AmCham Georgia Patron Members:

JORDI KUIJT
Director

KETTI KVARTSKHAVA 
Director

GEORGE SVANADZE
Director

SANDRO SHELIA 
Director

BETSY HASKELL 
Ex-Officio Advisor

GEORGE WELTON 
Exec. Director







Dentons, the law firm  
of the future is here.

dentons.com

Grow | Protect | Operate | Finance

© 2024 Dentons. Dentons is a global legal practice providing client services worldwide through its member firms and affiliates. 
Please see dentons.com for Legal Notices.

At the forefront of global financing trends. 
Whether you are a lender or a borrower, trust 
Dentons for sound legal advice to support 
even the most complex financing deals.

Otar Kipshidze
Georgia Managing Partner
otar.kipshidze@dentons.com

Avto Svanidze
Partner
avto.svanidze@dentons.com

Dentons Georgia
8a Melikishvili street, Tbilisi 0179, Georgia
T: +995 32 2509300 F: +995 32 2509301
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